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DAILY 

Average  circulation  of  the  Chicago 
Daily  News  for  December,  1954, 
was  588,895,  25,985  higlMr  than  for 


Pacambar,  1953,  and  the  highest 


December  daily  average  in  this 


newspaper’s  history. 
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Average  circulation  of  the  Chicago 


Daily  News  for  December,  1954, 


was  594,203,  23,309  highar  thoa  for 


Pacambar,  1953,  and  the  highest 
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Four-Unit,  Mensnino-Type,  Scott  Extra  High-Spead 
at  tha  Stamford  Advocata,  Stamford,  Cen^r:' 


SCOTT  EXTRA  HIGH-SPEED  PRESSES 
SAVE  ON  OPERATING  COSTS! 


W, 


hen  you  get  a  combination  of  lowest  opera- 
ting  costs,  top  flight  engineering,  materials  and 
manufacture  in  a  press  designed  for  speed  (up  to 
1000  papers  a  minute),  that  is  the  perfect  com¬ 
bination.  SCXDTT  makes  these  machines  in  highly 
standardized,  refined  and  proved  designs  which 
allow  perfect  interchange  of  parts  between  presses. 


Years  ahead  engineering  gives  SCOTT  presses 
trouble-free,  economical,  continuous  performance. 
A  lubrication  system  designed,  as  part  of  the 
press,  for  high-speed  operation;  dynamically 
balanced  solid  rotor  cylinders  and  drive  shafts; 
these  and  many  other  features  make  SCOTT  the 
right  choice  for  your  pressroom. 


Writing  about  SCOTT  presses,  Kingsley  GUlespie,  Publisher 
of  the  Stamford  Advocate  said,  .  most  in  performance  per 
dollar  expended”  There's  another  way  to  say  it.  “Tom  get 
better  results  with  SCOTT.”  Write  for  detailed  information. 


Buy  with  CONFIDENCE  -  -  -  Buy 


SCOTT 


WALTER  SCOTT  &  CO.  INC. 


PLAINFIELD.  NEW  JERSEY 
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THE 

BALTIMORE 

SUN^S 

NEW 

GERMAN 

BUREAU 


Bremen 


Hamm 


fRUHR 


[Cologne 


BONN 


Frankfurt  \ 


[Main 


iKarlsruhe 


a ^  GERMAN^ 

T  Munich  C 


In  the  belief  that  a  sovereign  West  Germany  represented  by  divisions  in  the  armies  of 
Europe  must  ploy  on  ever  more  dominant  role  in  the  affairs  of  the  continent  and  the  world  and  may 
indeed  prove  ultimately  the  key  to  peace  or  war.  The  Sun  has  opened  a  new  permanent  bureau  in 
Bonn  to  provide  its  readers  with  a  regular,  detailed  report  of  the  economic,  cultural  and  political 
resurgence  of  the  German  people.  * 


Edward  C.  Burks,  a  native  of  Roanoke,  Virginia,  and  a  member  of  The  Sun  staff  since 
1950,  will  initiate  this  extended  news  coverage.  A  graduate  of  Washington  and  Lee  and  a  member  of 
Phi  Beta  Kappa,  Mr.  Burks  served  in  the  Air  Force  from  1942  to  1948,  rising  from  private  to  first  lieu¬ 
tenant.  In  Europe  for  three  years,  he  was  statianed  in  Italy,  Austria  and  Hungary. 


He  has,  since  coming  to  The  Sun,  covered  the  Maryland  Legislature,  the  City  Hall  in 
Baltimore,  was  a  member  of  The  Sun  Convention  Bureau  at  the  National  Conventions  in  Chicago 
during  1952,  and  wrote  baseball  during  the  Baltimore  Orioles  first  season  as  a  major  league  team. 


Although  stationed  at  Bonn,  the  capital  of  West  Germany,  he  will  travel  through  the 
country  periodically  and  attempt  to  present  a  full  picture  of  the  many  facets  of  German  life. 


THE  SUNPAPERS  OF  BALTIMORE 


MORNING  •  EVENING  •  SUNDAY 

Combined  daily  circulation  393,617  .  .  .  Sunday  313,072 


Nafional  lt«pr*MntafivM:  Cwm*r  &  Woodward,  Inc.,  Now  York, 
Son  Froneitco  &  Lot  Angolor;  Scotaro,  Mookor  i  Scoff,  Chicago  &  Oofroif 
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lAJliat  Our  t^eaderd  .Sat 


Out-of-town  convoy  heads  for  the  hurricane  area. 


Telephone  Men 
and  Supplies 
Were  on  the  Way 
Before  the  Winds 
Died  Down 


Giant  trees  were  uprooted  and 
broken  like  matchsticks  by  winds  of 
more  than  100  miles  an  hour. 


Carol,  Edna  and  Hazel,  as 
you  may  remember,  were  no 
ladies.  They  eame  raging  in 
from  the  sea,  to  leave  New  Eng¬ 
land  and  eight  eastern  states 
reeling  from  w'ind  and  flood. 

It  was.  as  alw'ays,  a  ehallenge 
to  the  telephone  eompanies. 
Local  employees  responded  in¬ 
stantly.  Companies  in  other 
states  were  quick  to  send  help. 

“The  hurricane  had  not 
blown  itself  out,”  said  one 
newspaper  editorial,  “before 
aid  was  on  its  way.  Expert  re¬ 
pair  crews  with  their  familiar 
green  trucks  hurried  into  the 
stricken  communities  with  the 
dispatch  of  reserve  army  di¬ 


visions  rushing  to  stem  an  j 
enemy  break-through  in  a  vital 
battle  line.”  ' 

Along  with  the  w  ill  and  the 
skill  of  telephone  people  to  han-  j 
die  emergencies  came  the  mil-  | 
lions  of  miles  of  wire  and  the 
thousands  of  tons  of  equipment 
that  were  needed  for  the  job. 

T  hese  were  provided  by  West¬ 
ern  Electric,  the  Bell  System’s 
manufacturing  and  supply  unit. 

One  of  the  heart-warming 
things  to  us  was  the  friendly 
understanding  of  the  people  in 
the  hurricane  areas.  To  them  go 
the  thanks  of  all  the  telephone 
men  and  women  who  took  part 
in  the  w'ork  of  restoration. 


Want  E&P  File?  ‘ 

To  THE  Editor:  Do  you  ever  j 
have  a  query  in  regard  to  secu-  ^ 
ring  a  file  of  your  publication?  ^ 
I  think  I  have  an  almost  com¬ 
plete  one  covering  25  to  30 
years,  but  I  shall  have  no  place 
to  store  it  and  hence  must  dis¬ 
pose  of  it.  It  might  be  very 
helpful,  I  know,  to  some  depart¬ 
ment  of  journalism  or  to  some¬ 
one  else  who  might  have  an 
interest  in  it. 

George  Starr  Lasher, 
Professor  of  Journalism 
Ohio  University, 

Athens,  Ohio 

Credit  for  Process 
To  THE  Editor:  I  have  read 
i  with  interest  your  writeup  on 
the  Great  Northern  Paper  Com- 
!  pany’s  utilization  of  hardwoods 
I  in  newsprint.  You  state  that 
I  the  process  was  developed  at 
;  Syracuse  University. 

The  chemigroundwood  process 
]  was  developed  under  the  aus- 
i  pices  of  the  New  York  State 
i  College  of  Forestry  and  a 
group  of  paper  mills  known  as 
the  Empire  State  Paper  Re¬ 
search  Associates.  The  program 
was  under  the  direction  of  the 
Department  of  Pulp  and  Paper 
at  the  New  York  State  College 
of  Forestry  and  Syracuse  Uni¬ 
versity  has  not  been  responsible 
j  for  any  of  the  work. 

F.  W.  O’Neil 
College  of  Forestry, 
j  Syracuse,  N.  Y. 

i  Support  for  VGOC 

To  THE  Editor:  It  is  gratify¬ 
ing  to  see  some  of  the  results 
j  of  a  letter-to-the-editor  you 
I  published  recently  in  which  it 
1  was  suggested  that  newspaper 
editors  give  a  word  of  praise  to 
members  of  the  Volunteer 
Ground  Observer  Corps.  Some 
splendid  editorial  comments 
have  appeared. 

Margaret  J.  Steele, 
Lt.  Col.,  USAF. 
Eastern  Air  Defense  Force, 
Newburgh,  N.  Y. 

Netc  Subscriber 
To  the  Editor:  Please  find 
enclosed  check  for  $33  for  six 
subscriptions  to  Editor  & 
Publisher  at  the  Special 


club  rate.  There  is  no  other 
publication  that  prints  n 
many  articles  and  other  infer 
mation  that  a  person  inter- 
csted  in  the  consumer 
should  read. 

John  W.  W’ms 
Paineaville  (Ohio)  Telegraph 

To  THE  Editor:  Take  n 
from  me.  Editor  &  Publishb 
is  just  what  the  doctor  ». 
dered.  For  one  who  has  nerer 
had  newspaper  ‘lamin’  I 
don’t  know  what  I  w’ould  hart 
done  without  it.  It’s  been  mj 
sole  source  of  newspaper  edu¬ 
cation. 

A  friend  of  mine  is  just  go¬ 
ing  into  public  relations  wort. 
I  can  think  of  no  better  way  to 
help  him,  than  to  give  him  • 
subscription. 

Steve  Ellingson 
Van  Nuys,  Calif. 


Appreciation 

To  THE  Editor:  E  &  P’sger 
emus  coverage  of  NNPA  act; 
vities  and  newspaper  promo¬ 
tion  in  general  has  been  i 
potent  factor  in  the  growth  it 
importance  of  this  phase  of 
newspapering  and  I  am  su  r 
other  promotion  men  join  it 
an  expression  of  appreciatio: 
for  the  tremendous  help  giver 
Lee  SMiTr 

Promotion  Manager, 
Pasadena  (Calif.)  Star-Nevs. 

Short 

Headlines: 

Judge  Splits  Children  1; 
Divorce  Suit. — WashingtC' 
Court  House  (Ohio)  Recori- 
Herald. 


Slaying  of  Girl  in  Gahcr 
Home  is  Considered. — Toy 
(Ohio)  Times. 

• 

Avoid  Jams  In  Kitchen.-^!’- 
dianapolis  (Ind.)  Times. 

• 

Hits  Woman  in  Back  Bay- 
Boston  (Mass.)  Traveler. 

• 

Councilmen  Reluctant  1 
Have  Heads  Examined.— 
(Tex.)  News-Tribune. 


BELL  TELEPHONE  SYSTEM 


Local  to  serve  the  community.  Nationwide  to  serve  the  nation. 
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No.  36  in  a  series  of  friendly  talks . . . 


Bigger  Audiences  Mean 
More  Readers 


]\^ANAGING  editors,  it  seems  to  us,  should  have 
a  special  interest  in  the  resurgence  of  the  movie 
business.  For  the  more  people  go  to  the  movies 
the  more  they  will  be  interested  in  reading  about 
pictures  and  picture  people. 

Several  papers,  we  are  happy  to  note,  have 
become  aware  of  this.  At  any  rate,  they  have 
rearranged  their  entertainment  sections  to  give 
greater  space  to  movies. 

Naturally,  we  are  pleased.  For  a  while  there,  a 
year  or  so  ago,  it  looked  as  if  newspapers  had 
lost  their  faith  in  their  movie  pages.  But  no 
more.  Now  the  tendency  is  the  other  way  — 
more  space,  brighter  layouts,  fresh,  alert  news 
and  comment. 

The  reason  for  this  reversal  is  fairly  obvious. 
Better  pictures,  technological  advances  that  give 
greater  scope  to  theatre  screens,  reduction  in 
the  federal  admission  tax  —  all  these  and  other 
factors  have  wrought  a  noticeable  change  in  the 
people’s  attitude  toward  movies. 

Nor  is  this  change  in  movie  pages  confined  only 
to  more  space.  They  are  better  in  their  quality. 


And  that,  too,  is  understandable.  Stirred  to  new 
enthusiasm  by  better  pictures  and  the  new  air 
of  excitement  that  pervades  movie  theatres, 
movie  editors  have  brightened  up  their  reviews, 
smartened  their  pages  and  in  other  ways  shown 
that  they  seek  to  impress  their  readers. 

Pleased  though  we  are  over  these  developments, 
we  can’t  help  pointing  out  that  we  ourselves 
never  lost  our  high  regard  for  the  job  of  the 
movie  editor,  even  when  our  business  was  bump¬ 
ing  along  with  an  attendance  of  only  45,000,000 
a  week  and  the  going  was  toughest.  Knowing 
that  99  44/100  percent  of  our  theatre  patrons 
read  newspapers,  we  have  always  looked  on  the 
movie  page  as  one  feature  of  the  paper  that  was 
certain  to  have  readers.  Now,  with  the  coun¬ 
try’s  weekly  movie  attendance  greatly  increased, 
we  know,  from  our  readership  checks,  that  the- 
movie  page  is  one  of  the  most  popular  in  the 
paper. 

So  don’t  underrate  your  movie  editor.  If  you’ll 
only  give  him  a  reasonable  amount  of  space,  he 
will  get  you  new  readers  and  at  the  same  time 
will  make  the  movie  pages  one  of  the  most-read 
departments  in  your  paper. 


i 

The  Council  of  Motion  Picture  Organizations,  Inc, 
i^oi  Broadway,  New  York  36,  N.  Y, 
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#  PennsylYonio  Per  CapiNli 

INCOME! 

#  Lorgesf  Pertnsylvonid 
Per  Capita  SPENOING! 


#  Fouith  Ldrdwt  Tdl^l 
ftetoil  VOLUME! 


#  Tliirtl 
New^poper 
CiRCULATION! 


^  CspiiOCs/ 

HARRISBURG 


Oecem^r,  1954,  PiiNbfief's  SteitcnieiiH 


MT  a  CaaMiatim  of  Cittas  ■  • 
BUT  OME  Braat  Market! 

fLepT^K'nied  l^ationallp  By^ 

MOLONiY/REiAN^^I^  SOlWiTT 


BOTH  In  Excess  Of 

120,000 


son 


Admonition  to  Annette 


(Pronounced  ET-oine  ahrd-LOO,  the  words  are  formed  /ro* 
the  letters  in  the  first  two  columns  of  the  keyboard  of  a  tw- 
setting  machine,  and  are  a  mystic  motto  signifying  nothin 
among  newspapermen.  Cmfwyp  are  the  letters  in  the  tkiri 
column.) 

.411  good  newspaperwomen  should  know 
The  meaning  of  Etaoin  Shrdlu, 

A  nd  if  further  you  would  care  to  go. 

The  origin  of  Cmfwyp,  too. 

Y'ou  can  wear  pencils  stuck  in  your  tresses. 

Your  hands  can  be  gooey  with  paste. 

And  you  can  have  ink  on  all  your  dresses — 

And  yet  have  your  time  been  a  waste. 

All  who  profess  to  be  Maids  of  the  Press 
Must  understand  Etaoin  Shrdlu; 

'Till  you  gain  access  and  this  secret  possess 
You're  not  a  full  member  of  the  crew! 

— Daniel  Francis  Clancy, 
Springfield  (Ohio)  Sun. 
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5mall  World  Dept.:  Chicago  Tribune  Columnist  Lucy  Kej 
Miller  reveals  that  Tribune  Reporter  Percy  Wood  and  his  wile 
were  hosts  to  an  old  friend,  Eric  Blakeney-Britter,  London  Tima 
correspondent  at  the  United  Nations.  The  visitor  became  lost  ii 
the  Loop,  so  to  speak,  stopped  a  motorist  and  in  his  precise, 
English  fashion  asked: 

“I  say.  Sir,  could  you  possibly  direct  me  to  a  street  called 
Stone?” 

“Sure,  Eric,”  replied  the  driver  with  a  grin.  “Jump  in, 
and  I’ll  drive  you  to  Percy  Wood’s.” 

The  astonished  Eric  Blakeney-Britter  climbed  into  the  cii, 
and  learned  that,  by  a  remarkable  coincidence,  be  bad  flagged 
down  A.  G.  Atwater,  vicepresident  of  the  William  Wri^ 
Company,  who  had  been  invited  to  the  Woods’  to  meet  their 
guest.  Finding  a  lost  Englishman  looking  for  Stone  Street,  he 
realized  it  could  only  be  the  writer  from  London. 

Happy  Headline  Dept.:  These  headlines  appeared  in  ike 
Portland  (Me.)  Press  Herald  on  consecutive  days:  ‘*Uraniu 
Found  In  Runiford”  and  “Marijuana  Found  In  Rumford.”  Wlut 
price  progress?  Lead  to  a  story  in  the  Sacramento  (Calif.)  Bet 
said  “a  smoker  shortens  his  life  hy  six  hours  every  time  he  foa 
through  a  pack  of  cigarets”  and  the  headline  to  the  next  itmT 
below  read:  “Chain  Smoker  Finally  Succumbs  At  108.”  Beth 
A.  Dietz,  Dayton  (Ohio)  Daily  News  women’s  page  editor, 
knocked  out  this  knockout:  “Who's  Dior  To  Knock  Knees?” 


Virile  Journalism  Dept.:  The  Houston  Chronicle  s\ 
this  item  reflecting  old-time  journalism  in  a  Houston  newspaper 
of  March  12,  1880:  “Following  the  example  set  by  some  of  the 
leading  Journals  out  West,  we  have  employed  for  the  use  of 
this  office  an  ex-prize  fighter,  who  is  in  excellent  training,  ami 
carries  200  pounds  of  solid  flesh.  This  gentleman  is  under 
contract  to  settle  all  disputes  and  to  soothe  any  excitable  party 
who  wishes  to  raise  a  row  with  any  member  of  the  editorial 
staff.  If  a  man  comes  scooting  out  of  the  office  like  a  Romac 
candle  with  his  pants  kicked  up  under  his  hat  and  both  ears 
chewed  off,  the  law  can’t  touch  the  newspaper  for  it,  as  the 
public  has  been  solemnly  warned.” 


DETROIT  IS  VIBRATING  from  the 
terrific  impact  that  booming  sales  of  its 
new-car  models  have  made  on  produc¬ 
tion  schedules.  Output  is  being  stepped 
up  beyond  original  planning  to  fill 
current  orders  and  keep  dealers’  show¬ 
rooms  stocked.  In  anticipation  of  the 
greatest  sales-leadership  race  in  auto¬ 
motive  history,  the  Big  Three  are  pre¬ 
paring  for  all-out  campaigning,  and 
capacity  operations. 


meres 


r  DETROIT  \ 
AUTOMOBILE  \ 
PRODUCTION  ^ 
NEAR 
CAPACITY 


BIG  BUSINESS 

in  Detroit  today! 


As  a  result,  factory  employment  in 
Detroit  has  already  been  upped  by 
85,000  in  two  months,  and  factory  pay- 
checks  are  now  averaging  $95  weekly! 


What  a  market  Detroit  is  for  all 
products!  And  what  a  medium  The 
Detroit  News  is  for  all  advertisers!  The 
Detroit  News  reaches  the  most  readers 
in  the  6-county  trading  area  where  pop¬ 
ulation  is  densest  and  business  volume  is 
greatest.  That's  why  The  News  carries 
more  advertising  linage  than  the  other 
two  Detroit  newspapers  combined! 


The  Detroit  News 


THE  HOME  NEWSPAPER 


WMkday  Cifc»laN«n  442,65«— Swnday  CkculaNon  S49,6>»  AK  9/30/S4 


Eastern  Office:  no  t.  42Bd  Si.,  N«w  York  17  •  Miami  Beach,  Florida:  Tho  Loenord  Co.,  311  Lincoln  Rood 

Chicago  Office:  435  N.  Michigon  Avo.,  Tribune  Towor,  Chicago,  III.  •  Pacific  Coast:  70S  Market  Street,  Son  Froncicco,  Calif. 
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It’s  762  miles  from  Atlanta,  Ga.,  to  New  York  City. 

But  Atlanta’s  Citizens  and  Southern  National  Bank 
does  a  lot  of  business  in  its  own  backyard  because  of 
every-other-week  advertising  in  The  New  York  Times. 

Vice  President  James  E  Furniss  tells  why : 

1  . . .  “Research  shows  many  firms  doing  business  in  Georgia 
and  the  South  have  New  York  home  offices; 


2  • . .  “Association  of  our  name  with  The  Times— and  its 
reputation  for  accuracy  and  completeness— gets  across  the  idea 
that  quality  is  the  essence  of  our  service.’’ 

The  bank’s  New  York  representatives  find 
widespread  and  growing  awareness  of  Citizens  and 
Southern,  and  the  kind  of  job  it  is  doing. 

“Advertising  in  The  New  York  Times  is  in  good  part 
responsible,”  Mr.  Furniss  declares.  "That's  why  we  plan 
to  continue  advertising  in  The  New  York  Times  indefinitely." 

The  New  York  Times  sells  for  Citizens  and 
Southern,  sells  hundreds  of  other  services  and 
products.  It  can  sell  more  for  you.  Get  all  the  facts. 


Ncto  ijork  climea 

"All  THE  NEWS  THAT'S  FIT  TO  PRINT" 

For  36  years  first  in  advertising  in  the  world's  first  market 
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Proof  of  Star’s  Monopoly 
Intent  Needed,  Judge  Says 

Combination  Ad  and  Subscription 

Rates  are  Not  Illegal  in  Themselves 

By  Donalfl  T.  Jones 

Kansas  City 

Federal  Judg«  Richard  M.  Duncan  said  this  week  in 
I  the  Kansas  City  Star  anti-trust  case  that  combination 
I  advertising  and  subscription  rates  in  themselves  do  not 
■  constitute  a  violation  of  the  law. 

'■  It  is  the  Government’s  burden  in  this  trial,  he  em¬ 
phasized,  to  prove  that  the  unit  sales  system  was  used 
by  the  Star  to  stifle  competition  and  gain  a  monopoly 
of  its  field. 


Referring  to  the  decision  of 
the  Supreme  Court  of  the 
United  States  in  the  New 
Orleans  Timee-Picayune  case 
two  years  ago,  Judge  Duncan 
declared : 

“The  facts  in  each  case  and 
in  the  area  where  each  paper 
is  published  must  be  deter¬ 
mined.  The  Kansas  City  Star 
had  a  perfect  right  to  do  just 
ia  eiactly  what  it  did  if  it  were 
not  done  with  an  evil  motive 
and  for  the  purpose  of  stifling 
competition.” 

(In  the  New  Orleans  decision, 
jea  the  Supreme  Court  ruled  that 
combination  advertising  rates 
were  not  illegal  there  under  the 
circumstances  presented,  since 
j  there  was  no  effective  monopo¬ 
lization.) 

Defense  Theme  Indicated 

Defense  counsel  indicated  as 
the  Star  trial  went  into  the 
second  week  that  a  major 
phase  of  their  case  will  be 
built  on  evidence  intending  to 
show  that  the  Henry  L.  Doherty 
public  utility  interests  acquired 
the  Kansas  City  Journal-Post 
vith  an  avowed  purpose  of  de¬ 
stroying  the  Star  in  retaliation 
for  the  Star’s  opposition  to 
higher  gas  rates. 

The  Star  was  compelled  to 
ose  defensive  measures,  such  as 
tombination  rates  for  space 
>nd  subscriptions,  to  preserve 
its  own  life,  defense  attorneys 
WMrted  during  arguments  on 
objections  to  certain  govem- 
®ent  testimony  offered  this 
week. 


ment  continued  a  line  of  wit¬ 
nesses  who  testified  as  to  their 
relations  with  the  Star  in  the 
matter  of  advertising.  Several 
declared  that  favored  positions 
for  their  ads  were  lost  when 
they  declined  to  withdraw 
schedules  from  the  Journal- 


Post  or  other  media  in  the  area. 
The  Journal-Post  folded  in 
1942. 

Judge  Duncan  gave  his 
opinion  on  unit  rates  outside 
the  presence  of  the  jury  in  a 
discussion  with  attorneys  over 
the  admissibility  of  evidence 
relating  to  the  Star’s  rate  cards. 

Earl  Jinkinson,  government 
attorney,  objected  to  an  effort 
by  Elton  Marshall,  an  attorney 
for  the  Star,  to  present  evi¬ 
dence  that  the  combination  rate 
policy  on  advertising  is  a  stand¬ 
ard  newspaper  practice  in  the 
United  States.  The  objection 
was  sustained. 

Mr.  Marshall  declared  that 
he  believed  the  government  is 
basing  its  case  on  combination 
rates  on  advertising  and  the 
joint  circulation  of  13  issues  a 
week. 


Principal  Testimony 
On  Pages  60-63 

Approximately  30  writ- 
nes.ses  had  been  examined  in 
the  prosecution  of  the  gov¬ 
ernment’s  anti-trust  charges 
against  the  Kansas  City  Star 
Company  and  Emil  A  Sees, 
advertising  director,  up  to 
E  &  P  press  time  this  week. 
Highlights  of  testimony  are 
contained  in  Special  E  &  P 
coverage  of  the  trial,  on 
Pages  60  and  following. 


“They  claim  that  is  a  meth¬ 
od  of  operation,  you  under¬ 
stand,  by  which  we  maintain 
what  they  assert  to  be  a 
monopoly  in  the  greater  Kansas 
City  area,  the  four  counties,” 
Mr.  Marshall  said.  “We  want 
to  show  that  what  we  are  do¬ 
ing  here  is  a  quite  universal 
practice.” 

“Suppose  it  was  and  suppose 
it  was  all  monopolistic,”  Judge 
Duncan  said.  “Suppose  each 
one  is  guilty  of  violating  the 
law  in  doing  that.  The  fact 
that  many  people  violate  the 
law  is  no  excuse  for  violating 
the  law.” 

Mr.  Marshall  said  he  did  not 
argue  that  point. 

In  Effect  for  50  Years 

Mr.  Jinkinson  said  the  ques¬ 
tion  of  whether  evidence  that 
others  committed  the  same  act 
is  admissible  had  been  decided 
in  U.  S.  vs.  General  Motors  and 
that  such  evidence  is  not  ad¬ 
missible. 

“What  the  Chicago  Tribune 
does  or  anybody  does  is  of  no 
consequence  in  this  case,”  Mr. 
Jinkinson  contended. 

Mr.  Marshall  pointed  out  that 
such  evidence  was  admitted  in 
the  New  Orleans  case  to  show 
intent. 

“Well,”  Judge  Duncan  said, 
“here  is  my  thought  about  it, 
gentlemen.  The  combination 
rates  are  of  themselves  not  a 
violation  of  the  law  and  I 
think  it  is  too  early  to  antici¬ 
pate  what  the  court  is  going  to 
say  to  the  jury  in  the  charge, 
but  they  are  of  themselves  not 
a  violation  of  the  law. 

“’The  newspaper  has  the  per¬ 
fect  right  to  do  it  so  long  as 
it  is  not  done  for  the  purpose 
of  stifling  competition  or 
monopolizing  its  field. 

(Continued  on  page  64) 
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GOING  TO  COURT  for  anfi-frutf  trial:  Emil  A.  Seas,  left,  advertising 
director  of  the  Kansas  City  Star;  Roy  A.  Roberts,  right,  president  of 
the  Star  Company.  The  trial  has  been  on  for  two  weeks. 
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IP  Co.  Plans 
100,000-Ton 
Mill  in  South 


International  Paper  Com¬ 
pany  this  week  confirmed  the 
report  (  E  &  P,  Nov.  13  page 
11)  that  it  plans  to  resume 
large-scale  manufacture  of 
newsprint  in  the  United 
States,  specifically  in  the 
South. 

Announcement  was  made  by 
John  H.  Hinman,  chairman, 
that  the  company’s  board  of  di¬ 
rectors  had  approved  plans  for 
construction  of  a  $20,000,000 
mill  which  will  not  entail  out¬ 
side  financing. 

Will  Employ  425 

Although  the  exact  location 
of  the  new  mill  has  not  been 
determined,  Mr.  Hinman  reveal¬ 
ed  that  it  will  be  planned  with 
a  capacity  of  100,000  tons  of 
newsprint  annually,  appioxi- 
mately  300  tons  per  clay.  It  is 
expected  that  the  mill  will  em¬ 
ploy  approximately  425  persons 
when  it  is  in  operation  in  the 
latter  part  oi  1956. 

“We  have  been  a  part  of  the 
modern  industrial  and  agricul¬ 
tural  expansion  of  the  South,” 
Mr.  Hinman  said,  “and  our  of¬ 
ficers  and  directors  are  very 
much  impressed  with  the  tre¬ 
mendous  opportunities  for  fu¬ 
ture  growth  in  that  area.  Our 
decision  to  build  a  newsprint 
mill  there  was  motivated  by  our 
conviction  that  the  South’s  pop¬ 
ulation  and  general  economy  are 
in  a  continuing  period  of  major 
expansion.  This  expansion  is 
certain  to  result  in  increased 
local  demand  for  newsprint.” 


E  &  P  INDEX 


The  company  has  not  pro¬ 
duced  newsprint  in  the  United 
States  in  substantial  quantities 
since  the  early  1930s. 

Canadian  International,  its 
subsidiary,  had  a  record  pro¬ 
duction  during  1954,  with  a 
total  of  845,000  tons.  Upon  com¬ 
pletion  of  a  $42,000,000  post¬ 
war  expansion  of  newsprint 
manufacturing  facilities  in 
1956,  P’s  capacity  will  increase 
an  additional  75,000  tons  to 
920,000  tons  per  year. 

Near  Panama  City 
International’s  total  invest¬ 
ment  in  the  Southern  mill  with 
two-machine  installation  and 
supporting  forest  and  power 
resources  would  run  close  to 
$60,000,000,  according  to  un¬ 
official  estimates.  The  area 
most  frequently  mentioned  in 
connection  with  reports  of  the 
project  is  around  Panama  City, 
Fla. 

Prior  to  the  flight  of  the 
newsprint  industry  northward 
to  Canada,  following  removal 
of  tariff  restrictions  in  1913, 
International  was  one  of  the 
largest  domestic  producers.  In 
recent  years,  however,  its  news¬ 
print  business  (through  Cana¬ 
dian  IP)  has  accounted  for 
about  a  third  of  its  total  opera¬ 
tion. 

The  IP  mill  would  give  the 
South  its  fourth  major  news¬ 
print  supply.  Other  mills  in 
operation  are  those  of  South¬ 
land  Newsprint  Mills,  Inc.  at 
Lufkin,  Tex.,  which  began  pro¬ 
ducing  in  1940  and  now  is  add¬ 
ing  a  third  machine  to  raise 
capacity  to  210,000  tons  by 
1957;  Coosa  River  Newsprint 
Co.  at  Coosa  Pines,  Ala.,  with 
current  output  of  120,000  tons 
annually,  and  never  in  the  red 
since  operations  began  in  1950; 
and  Bowater  at  Calhoun,  Tenn., 
which  went  into  business  last 
July  and  now  turns  out  130- 


Ga.  Solons  Approve 
Bill  to  Ban  Names 


Atlanta 

By  a  vote  of  16  to  8,  the  Gen¬ 
eral  Judiciary  Committee  of 
the  House  has  recommended 
passage  of  a  bill  to  prevent 
publication  of  names  of  persons 
charged  with  sex  crimes  or 
driving  under  the  influence  of 
intoxicants  until  indicted  by  a 
grand  jury,  formally  accused, 
or  bound  over  after  a  commit¬ 
ment  hearing.  (E&P,  Jan.  22, 
page  42). 

The  committee’s  vote  fol¬ 
lowed  a  three-hour  public  hear¬ 
ing.  Three  Columbus  newspaper 
leaders,  M.  R.  Ashworth,  pub¬ 
lisher  of  the  Ledger-Enquirer, 
Enquirer  Editor  W.  C.  Tucker, 
and  Ledger  Managing  Editor 
John  W.  Bloomer  spoke  out 
against  the  bill. 

Rep.  Harold  Willingham  of 
Marietta  offered  two  amend¬ 
ments,  which  were  accepted,  by 
the  bill’s  author.  Rep.  Denmark 
Groover  of  Macon. 

Terming  the  bill  as  one  “to 
protect  the  innocent,”  Mr. 
Groover  told  the  committee  that 
although  the  bill  is  not  an  ad¬ 
ministration  measure,  he  was 
authorized  to  state  “the  gover¬ 
nor  is  not  opposed  to  it.” 

He  said  the  bill  goes  along 
with  the  principle  that  a  man 
is  innocent  until  proven  guilty. 

Covers  All  News  Media 


rape,  indecent  molestation  of 
children,  adultery  and  fornica¬ 
tion,  sodomy,  bestiality  or  drit- 
ing  under  the  influence  of  in- 
toxicants  or  drugs,  or  of  na. 
nicipal  offense  of  a  like  natim 
until  such  person  has  been  ia- 
dieted  by  a  grand  jury  or  i 
formal  accusation  has  been  filed 
by  the  proper  prosecuting  offi¬ 
cial  of  the  court  in  misde¬ 
meanor  cases,  or  until  the  per¬ 
son  has  been  bound  over  to  a 
superior  or  city  court  after  a 
commitment  hearing.” 

Mr.  Groover  explained  thii 
helps  newspapers  know  what 
they  can  or  can’t  print.  He 
termed  a  municipal  offense  u 
“drunk  under  the  wheel.” 


As  amended,  the  bill  would 
provide  no  publication  by  any 
news  gathering  or  disseminat¬ 
ing  agency,  including  newspa¬ 
pers,  magazines,  periodicals, 
television,  and  radio,  of  “the 
name  or  identity  of  any  person 
who  is  accused  of,  charged 
with,  suspected  of,  or  arrested 
or  detained  in  any  manner  in 
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1958. 


rape,  assault  with  intent  to 


Accused  Can  Agree 

The  second  amendment  to 
Section  3  of  the  bill  makes  it 
pei-missible  for  the  accused  to 
consent,  in  writing,  to  publicity. 

He  emphasized  the  bill  was 
not  the  result  of  “one  incident 
or  one  newspaper”  and  that  it 
should  be  termed  the  “anti¬ 
gossip  bill,”  rather  than  tho 
“blackout  bill.” 

Harvey  Walter,  manager  of 
the  Georgia  Press  Association, 
warned  the  bill  would  lead  to 
secret  arrests  and  noted  “fear 
of  exposure  goes  hand  in  hand 
with  deterring  crime. 

He  noted  law  enforcement  of¬ 
ficers  should  have  a  good  rea¬ 
son  for  making  an  arrest 
the  burden  is  placed  on  them 
rather  than  newspapers 

Reminding  the  committee  of 
the  state’s  constitution, 
McGinty,  chairman  of  the 
GPA’s  Freedom  of  Infomation 
Committee,  said  that  “if  this 
law  doesn’t  restrict,  restrain. 

speech  or 
know  one  that 

does.” 


Dierks  Project  Held  Up 
Dierks  lumber  interests  in 
Arkansas  and  Oklahoma  have 
canvassed  the  publishers  in  a 
natural  trading  area  as  the 
forerunner  to  a  mill  project. 
A  labor  dispute  and  unsettled 
tax  problems  have  interfered 
with  progress  on  the  venture 
and  one  of  its  promoters  ad¬ 
vised  recently  that  the  com¬ 
pany  needs  three  or  four 
months  of  hard  selling  to  de¬ 
termine  whether  the  market 
will  justify  erection  of  a  mill 
at  this  time.  The  promoters 
had  been  talking  in  terms  of  a 
$12,000,000  investment. 


2  New  15%  Increases 
In  Postal  Rates  Asked 


Washington 
A  second-class  mail  rate  in¬ 
crease  of  “about  15%”  per 
year  for  two  successive  years 
is  asked  in  a  bill  introduced 
Tuesday  in  Congress. 

Postmaster  General  Arthur 
E.  Summerfield  estimated  that 
this  would  increase  publishers’ 
costs  of  distribution  by  about 
$16,500,000  during  the  next 
two  years.  They  have  just  un¬ 
dergone  three  10%  raises. 


A  two-stage  rate  boost  wii 
recommended  by  Presideft 
Eisenhower  in  his  State  of  tie 
Union  message. 

Also  asked  is  a  one-cent  to- 
crease  in  the  initial  ounce  r»to 
on  first-class  mail  to  prodiw 
$237,000,000,  and  in  air  ni»il 
to  produce  another  $14,000,000 
The  third-class  mail  receiph 
would  be  upped  about  $73,000,- 
000  on  material  in  that  cla*» 
fication,  principally  advertto- 
ing  matter. 


EDITOR  &  PUBLISHER  for  January  29,  195’ 


Co 


Ini 
port* 
to  b 


pre8< 
phot 
siege 
finen 
Stat( 
It 
of  s 
C«nl 
Seiei 
John 
of  tl 
dioc( 


persi 

rend 


guar 
Ls 
20) 
for  1 
mitt 
then 
pris( 


A 

theii 

Prid 

stor 

befo 


pap< 

H 


was 

The 


seve 
wer 
pris 
men 
fom 
M 
Pm 
Tict 
iboi 
the 
to  I 
ing 
pun 
oas 
in 

wer 

to," 

doe! 

pap 

eov( 

sho! 

inte 

situ 

ten 

irre 

to 

live 

sitn 


IS  1 

eoul 

ear 

dai 

ibo 


ED 


8 


n  of 
Hie*. 
dm- 
>f  ii- 
'  no- 
atuR 
!n  is- 
or  I 
1  filed 
;  offi- 
nisd^ 
!  per- 
to  I 
fter  I 

I  thii 
what 
b.  He 
rse  u 


nt 
ikes  it 
sed  to 
blicity. 
II  was 
icident 
that 
“anti 
in  the 

iger  of 
ciation, 
lead 
1  “fear 
n  hand 


lent  of- 1 
od  res¬ 
eat  and 
n  them 

ittee  of 
n,  Hoy 
of  to 
matioD 
“if  thii 
restnun, 
eech  or 
ne  thit 


Canham  Asks: 


Public  Press  Officer 
For  Prison  Situations? 

By  Everett  Martin 


W.  R.  Hearst 
Group  Flies 

of  hanging  a  photographer  IV/f 

the  wall  of  the  prison  in  1  U  iVlUbCUW 


Cameraman  Herbert  Stier  made 
several  exclusive  shots  over  the 
riot  scene  before  “the  competi¬ 
tion”  got  into  the  ’copter  act. 

Picture  Editor  Jack  Dixon  of 
the  American  conceived  the 
idea 

over  the  wall  of  the  prison 
a  building  crane  bucket.  He 
found  a  90-foot  crane,  the  lar- 


William  Randolph  Hearst  Jr., 

Boston  agentry,  I  wonder  if  state  gov-  gest  in  New  England,  he  said,  chairaan  the  ^itorial  board 
Ingenuity  of  editors  and  re-  emments  might  not  consider  and  assigrned  his  brother  Gene  Hearst  Newspapers,  arrive 

porters  was  brought  into  play  sending  an  experienced  press  Dixon  to  the  cement  bucket.  Moscow  this  w^k  on  a  tnp 

to  beat  the  difficult  problems  officer  into  a  given  situation —  For  six  hours  Thursday  and  strictly  joumahs- 

piesented  in  covering  and  like  a  prison — to  handle  the  nine  hours  Friday,  Gene  swung  .  pi  *  t>  i* 

photographing  the  83-hour  mechanics  of  a  crisis.  in  the  bucket  in  sub-freezing  Hying  from  East  Berlm,  he 

aege  inside  the  solitary  con-  “All  I  would  say  to  brother-  cold  taking  pictures.  On  Fri-  accompani^  by  Frank 

finement  section  of  Charlestown  editors,  after  going  throug:h  day  a  Globe  photographer,  Paul 

State  Prison  last  week.  the  Charlestown  experience,  is  Magyuire,  joined  him  in  a  tree 

It  was  a  citizens  committee  what  we  always  say  to  one  an-  surgeon’s  rig  that  was  swung 

of  seven  including  Erwin  D.  other:  we  bear  a  heavy  re-  over  the  wall. 

Canham,  editor  of  the  Christian  sponsibility  at  all  times.  Let  The  planes  were  ordered  out 
Science  Monitor,  and  the  Rev.  us  put  the  basic  well-being  of  of  the  sky  during  the  final 

John  J.  Grant,  associate  editor  the  community  as  a  top  priori-  negotiations,  so  it  was  from 

of  the  Pilot,  the  Catholic  arch-  ty.”  the  cranes  that  the  first  pictures 

diocesean  paper,  who  finally  The  press  facilities  were  of  the  surrender  were  taken, 

persuaded  the  prisoners  to  sur-  meager.  Over  60  reporters. 


render  and  release  the  five  photographers,  radio  and  tele- 
pjards.  vision  newsmen  were  crowded 

Late  Thursday  night  (Jan.  into  a  small  ante-room  at  the 


Girl’s  Plea  to  Father 
On  the  first  day  of  the  siege, 
the  acting  city  editor  of  the 


torial  assistant  to  Mr.  Hearst, 
and  Kingsbury  Smith,  Euro¬ 
pean  general  manager  of  In¬ 
ternational  News  Service. 
Charles  Klensch,  INS  Moscow 
Bureau  chief  for  the  past  year, 
joined  the  trio  on  its  arrival  in 
the  Soviet  Union. 


Field  Trips  Planned 
The  Hearst  party  expects  to 
spend  several  weeks  in  the 


20)  after  the  siege  had  been  on  jail  or  in  the  tiny  office  of  Edward  W.  Drohan,  had  Mog^ow  area.  They  also  plan 

for  nearly  three  days,  the  com-  Warden  John  J.  O’Brien.  There  ^  field  trips  to  other  sectors  of 

mittee,  chosen  by  the  convicts  was  only  one  pay  phone  in  the  ^  ^  interest  if  Soviet  regulations 

themselves,  were  called  to  the  prison  and  no  others  within  a  paper  ^  Reporter  Donald  j  weather  conditions  are 
prison.  city  block.  Hogan  and  Photographer  Frank  weatner  conditions  are 

AnirereH  hv  Radio  ^  ^  Jason.  There  she  telephoned 

Angered  oy  uao  o  Radio  Cars  and  ’Copters  her  father  in  an  effort  to  ner 

After  the  inmates  turned  over  mu  tt  ,  •  j  m  ,  .  ‘ler  lainer  in  an  enort  to  per- 

their  guns  at  about  2:30  p.m.  ^he  Herald  and  Traveler’s  suade  him  to  give  up.  The  re- 
Priday,  Mr.  Canham’s  dramatic  ®  touching  steno- 

rtory  was  released  to  all  media 
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before  it  appeared  in  his  own 
paper. 

He  asserted  that  “no  deal” 
was  made  with  the  prisoners. 
Their  only  consolation  was  that 


suitable. 

David  Sentner,  chief  of  the 
Hearst  Newspapers’  Washing¬ 
ton  Bureau,  said  Soviet  visas 
for  Mr.  Hearst  and  his  party 
came  through  in  a  matter  of 


off  handsomely  during  the  graphic  account  of  the  girl’s 
fiercely  competitive  coverage,  entreaty. 

Six  radio  cars,  two  “walkie-  The  second  day  of  the  siege  despite  the  Newspapers’ 

talkies”  and  a  helicopter  re-  the  Globe  took  the  girl  to  the  lo^^K'Sf^nfiing  fight  against 
suited  in  several  beats.  prison  where  she  talked  with  Communi^. 

ineir  only  consolation  was  tnat  The  operation  was  directed  by  her  father  through  a  window.  snort 

«even  prominent  Boston  citizens  George  Akerson,  assistant  to  Ollie  Noonan  of  the  Record-  ‘  Hefrst  sa  d 

were  aware  of  the  plight  of  the  publisher;  Hal  Clancy,  ex-  American  flew  over  the  scene  past  Berlin,  Mr.  Hearst  said 
prisoners  in  solitary^  confine-  ecutive  editor  of  the  Traveler,  in  a  cub  plane  and  got  an  ex-  «°P®? 

ment  and  would  work  for  re-  W.  G.  Gavin,  managing  elusive  picture  of  the  girl.  Russian  dailv  life  as  nos- 

fonn.  editor  of  the  Traveler.  The  Traveler  had  Reporter 

Mr.  Canham  told  Editor  &  When  it  appeared  certain  that  Mary  Tierney  drop  a  dime  in  a 

Publisher  that  the  four  con-  the  prisoners  were  about  to  pay  station  telephone,  call  the 

nets  had  nothing  special  to  say  surrender,  a  Boston  Record  prison  and  ask  for  Green,  con- 

ibout  newspaper  coverage  of  reporter,  Alfred  Salie,  com-  vict  ringleader, 

the  situation  but  they  did  refer  mandeered  the  only  pay  phone  The  call  went  through  and 
to  radio  coverage.  “They  were  and  fed  dimes  into  it  for  50  Miss  Tierney’s  interview  with 

Migered  by  some  of  the  violent  minutes  to  hold  it  for  the  final  the  wily  bank  robber  was  a 

punitive  quotations  from  vari-  break.  front-page  exclusive, 

ons  officials— most  of  them  not  The  Traveler  took  Mr.  Can-  Harry  Friedenberg,  a  report- 

in  responsible  posts  _  which  ham’s  statement  right  into  its  er  for  the  Traveler,  was  a  sur-  _  _ 

were  being  covered  by  the  rad-  walkie-talkie  so  that  every  word  prised  man  when  he  was  outside  i  n«|,  Afp  Truck  Ad 

Mr.  Canham  said.  “But  this  was  taken  down  in  the  city  the  prison  giving  details  to  his 

does  not  prove  that  either  news-  room.  office  by  two-way  radio.  Sud-  Niagara  Falls,  N.  Y. 

pipers  or  radio  should  not  Photographers  were  taxed  denly  the  voice  of  George  Aker-  Newspaper  readers  were  well 

cover  the  news.  Of  course  they  the  most  to  get  pictures  of  the  son  cut  in  on  the  conversation,  aware  that  a  furniture  sale 

should.  All  the  same,  in  the  Cherry  Hill  section  where  the  “Whose  the  girl  wearing  the  was  being  staged,  but  they  al- 

intensely  competitive  Boston  prisoners  were  barricaded.  The  saddle  shoes  and  homed-rimmed  most  had  to  resort  to  a  mag- 
rituation,  some  newspaper  en-  Boston  Post  flew  a  light  plane  glasses  talking  to  the  convicts  nifying  glass  to  find  out  who 

torprise  came  close  to  being  over  the  scene.  The  Herald-  barricaded  inside  the  prison  was  running  it! 

iiresponsible.  All  of  us  need  Traveler,  the  Globe,  and  the  yard?”  Mr.  Akerson  asked.  Harold’s  Furniture  House  hit 

to  remember,  of  course,  that  Record-Ameriean  at  one  time  Mr.  Friedenberg  was  flab-  readers  of  the  Niagara  Falls 
lives  are  at  stake  in  such  a  or  another  had  helicopters  fly-  bergasted.  Neither  he  nor  any  Gazette  with  a  high  powered 

atuation.  ing  over  the  scene  taking  pic-  other  reporter  was  allowed  in-  ad  in  double  truck  layout. 

“The  story  was  being  covered  tures.  The  helicopters  were  re-  side  the  yard,  so  he  couldn’t  “Buried”  down  in  the  lefthand 
»*  well  as  newspapers  and  radio  ported  to  cost  about  $500  a  answer.  comer,  the  reader  finally  found 

could  manage.  And  it  was  not  day.  It  turned  out  Mr.  Akerson  the  name  of  the  store  in  rela- 

^*y  for  either  press  or  offi-  The  Herald-Traveler  landed  a  was  sitting  above  the  prison  tively  small  type 

tols.  While  we  all  are  dubious  helicopter  in  Boston  Common,  in  a  helicopter.  The  girl  he  had 

about  extending  official  press-  just  a  block  from  its  office,  seen  was  'Toby  Green. 


of  Russian  daily  life  as  pos¬ 
sible  “under  prevailing  condi¬ 
tions  in  Moscow.” 

“It  is  a  strictly  journalistic 
trip,”  he  added.  “Every  re¬ 
porter  should  get  as  close  as 
possible  to  the  source  of  news 
on  a  big  story  and  I  applied 
for  a  Russian  visa  with  that 
purpose  in  mind.” 

• 

Store  ‘Buries*  Name 


The  unusual  technique  was  ef¬ 
fective,  the  store  reported. 
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Intertype’s  Willnus 
Speaks  Shop,  Not  Self 

By  Ray  Erwin 

Harry  G.  willnus,  who  has  been  with  Intertype 
Corporation  nearly  four  decades  and  is  now  its  presi¬ 
dent,  grows  warmly  enthusiastic  when  discussing  the 
company  ljut  a  tight-lipped  reticence  falls  upon  him 
when  he  is  questioned  about  his  personal  part  in  the 
plans  and  program. 

“I  have  been  seeking  anonymity  since  becoming  pres¬ 
ident  in  May,  1952,”  said  Mr.  Willnus  with  a  quick 
smile  when  an  E  &  P  reporter  interviewed  him  in  his 
large  and  light  glass-wdled  office  looking  onto  the 
teeming  offices  at  the  firm’s  Brooklyn  headquarters. 
“I  have  tried  every  device  at  my  command  to  avoid  in¬ 
terviews  and  have  refused  comment  in  the  past.” 


The  Intertype  executive  is 
one  of  those  men  who  genuine¬ 
ly  detests  personal  publicity. 
However,  he  is  so  thoroughly 
and  happily  married  to  his 
work  that  he  is  willing,  even 
eager,  to  talk  about  the  com¬ 
pany’s  products  and  achieve¬ 
ments. 

I  Hobby  Is  Job 

“My  only  sport  or  hobby  is 
my  job,”  he  replied  to  a  ques¬ 
tion.  “I  feel  that  if  I  stay  out 
of  the  limelight  I  will  do  a 
better  job.” 

Mr.  Willnus’  gray-brown  hair 
is  neatly  brushed  back  from 
his  high  forehead.  His  eyes 
twinkle  in  friendly  fashion 
from  behind  rimless  glasses. 
An  old-fashioned  gold  watch- 
chain  is  looped  across  the  vest 
of  his  gray-brown  suit.  A  col¬ 
lar  pin  helps  keep  his  appear¬ 
ance  as  neat  and  accurate  as 
his  business  regimen.  He  ad¬ 
mitted  his  day’s  program  looks 
like  a  physician’s  crowded  ca¬ 
lendar. 

The  Intertype  president  has 
been  known  to  remark  some¬ 
what  ruefully  to  his  predeces¬ 
sor,  Neal  Dow  Becker,  now 
chairman  of  the  Board,  that  he 
became  president  at  the  wrong 
time  after  his  long  apprentice¬ 
ship  because  the  company  en¬ 
joyed  its  biggest  volume  of 
business,  of  course,  around 
1948-49  when  a  big  backlog  of 
orders  that  had  piled  up  from 
World  War  II  were  filled. 

There  was  a  natural  slump 
in  the  volume  down  to  normal 
level  after  Mr.  Willnus  took 
the  helm. 

That  Intertype  Corporation 
is  on  an  even  keel  and  sailing 
fine  is  borne  out  by  the  annual 
report  for  1953,  which  shows 


assets  of  approximately  $15,- 
000,000,  annual  sales  (billings) 
in  excess  of  $12,000,000  and 
profits  before  taxes  in  excess 
of  $1,700,000.  The  231,795 
shares  of  capital  stock,  listed 
on  the  New  York  Stock  Ex; 
change,  have  net  earnings  of 
$3.78  per  share.  It  is  expected 
that  profits  for  1954  will 
slightly  exceed  the  1953  figure. 

Rapid  Rise 

How  did  Mr.  Willnus  manage 
to  rise  from  a  clerk  in  the  Ac¬ 
counting  Department  in  1916  to 
Assistant  Secretary  in  1921, 
Secretary  in  1923,  Vice-presi¬ 
dent  in  1926  and  at  the  age  of 
29,  member  of  the  Board  of 
Directors  in  1941,  Executive 
Vice-president  in  1951  and 
President  11  months  later? 

“By  endurance,”  was  the  la¬ 
conic  answer. 

His  reticence  about  himself 
gave  way  quickly  to  volubility 
about  his  company’s  new  Foto- 
setter  machine  for  photogra¬ 
phic  composition. 

“The  Fotosetter  is  the  most 
revolutionary  thing  that  has 
been  brought  out  in  a  long 
time,”  Mr.  Willnus  asserted 
with  earnestness  and  pride. 
“Photographic  typesetting  pat¬ 
ents  go  back  40  years  and  there 
have  been  many  attempts  to 
devise  a  feasible  photographic 
composition  machine.  None  suc¬ 
ceeded  until  we  brought  out 
our  machine  and  showed  it  at 
the  Graphic  Arts  Exposition  in 
Chicago  in  1950  after  it  had 
been  field  tested  in  a  (Jovem- 
ment  Printing  Office. 

“We  believe  it  is  definitely  a 
contribution  to  the  printing  in¬ 
dustry  and  that  someday  it  will 
be  regarded  as  no  less  import¬ 
ant  than  the  introduction  of 


typesetting  or  the  photo-en¬ 
graving  process,”  he  added. 

Mr.  Willnus  reported  that 
more  than  30  percent  of  the 
Fotosetter  business  is  repeat 
business  with  firms  that  leased 
one  coming  back  to  lease  an¬ 
other  or  more.  One  firm  has 
eight  in  use,  two  have  five  in 
use.  The  St.  Petersburg  (Fla.) 
Times  has  leased  a  second  ma¬ 
chine  and  the  John  H.  Feri'y 
Newspapers  have  leased  a  sec¬ 
ond  machine  for  their  Ocala, 
Fla.,  plant.  The  Milwaukee 
(Wis.)  Journal  and  the  Mel¬ 
bourne  (Australia)  Herald 
have  installed  one  each.  Other 
newspaper  installations  will 
follow  shortly. 

In  commercial  printing,  R.  R. 
Donnelley  &  Sons  Company  of 
Chicago,  General  Motors  Cor¬ 
poration,  Westcott  &  Thomson, 
Inc.,  of  Philadelphia  (five). 
Typographic  Service,  Inc.,  of 
Philadelphia  (three)  and  War¬ 
wick  Typographers  of  St.  Louis 
(five)  are  illustrative  of  the 
type  of  concerns  employing  the 
new  machine  and  method. 

150  Fotosetter  faces  are  now 
available  and  increasing  use 
of  the  machine,  especially  in 
setting  of  advertisements,  is 
anticipated. 

British  Subsidiary 

Intertype  Corporation’s  Bri¬ 
tish  subsidiary  is  Intertype 
Limited,  which  is  proving  of 
growing  importance  in  supply¬ 
ing  Intertype  products  to  areas 
which  cannot  be  served  from 
the  U.S.A.  because  of  curren¬ 
cy  restrictions. 

Large  batteries  of  hot  metal 
line-casting  machines  were  in¬ 
stalled  during  the  last  year  for 
many  newspapers. 

While  Mr.  Willnus  will  not 
talk  about  himself,  it  was 
learned  (from  “Who’s  Who  in 
America”  and  from  his  secre¬ 
tary)  that  he  was  bom  in 
Brooklyn  in  1897  and  was 
graduated  from  Brooklyn  Boys’ 
High  School  in  1915. 

Having  won  a  New  York 
State  Regents  Scholarship  and 
also  a  scholarship  entitling  him 
to  four  years’  free  tuition  at 
Cornell  University,  he  found 
it  necessary  to  abandon  plans 
to  attend  Cornell  and  circum¬ 
stances  compelled  him  to  go 
into  business  immediately. 

While  working  for  a  fire  in¬ 
surance  company  by  day,  he 
studied  bookkeeping  at  Heffley 
Institute  at  night  and  later 
took  courses  in  accounting  and 
commercial  law  at  Arbuckle  In¬ 
stitute  of  Accounting.  He  sub¬ 
sequently  pursued  specialized 


Harry  S.  Willnus 


courses  in  law  and  business  ad¬ 
ministration. 

Mr.  Willnus  is  a  trustee  of 
the  Brooklyn  Savings  Bank,  t 
director  of  the  Home  Title 
Guaranty  Company,  a  director 
of  Fairview  Foundry,  Inc.,  of 
Poughkeepsie,  N.  Y.,  a  trustee 
of  Polytechnic  Institute  of 
Brooklyn,  a  trustee  of  the 
Brooklyn  Hospital  and  he  hat 
been  on  the  board  of  directon 
of  the  Brooklyn  Chamber  of 
Commerce. 

During  World  War  II,  he 
was  a  member  of  the  War 
Labor  Board  and  the  Industry 
Advisory  Committee  to  the  of¬ 
fice  of  Price  Administratioa 
and  the  War  Production  Board. 
He  has  served  as  a  member  of 
the  Citizens  Panel  appointed 
by  the  Mayor  of  New  York  to 
settle  a  milk  dispute  in  1947, 
and  was  also  a  member  of  a 
Citizens  Panel  appointed  by  the 
Board  of  Education  to  investi¬ 
gate  teachers’  salaries  in  the 
City  of  New  York.  He  has  bees 
an  arbitrator  of  the  Americas 
Arbitration  Association  for 
many  years. 

As  the  interview  concluded, 
Mr.  Willnus  arose  from  hie 
chair  and  walked  to  the  window 
of  his  ninth  floor  office.  Spread 
out  below  was  the  vast  harbor 
of  New  York,  its  teeming  ships, 
its  arching  bridges,  and  the 
concrete  spires  of  Wall  Street 

“The  view  from  this  window 
is  one  of  the  fine  things  about 
my  job,”  said  Mr.  WillnM, 
smiling.  “The  scene  is  always 
changing.  It  is  an  object  lessoa 
to  me  that  we’ve  got  to  keep 
up  to  the  times  and  occasioa- 
ally — as  with  our  Fotosetter- 
to  move  out  a  little  ahead  si 
the  time.” 
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Filmed  Conferences 
Will  Be  Continued 
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Washington 
Presidential  press  conferenc¬ 
es  filmed  for  theaters  and  TV 
are  here  to  stay,  introduce  no 
serious  new  competition  to 
newspapers,  won’t  cut  down  on 
the  copy  output,  and  mark  but 
one  more  step  in  an  evolution 
that  began  with  FDR — these,  in 
summary,  are  the  spoken  im¬ 
pressions  of  reporters  who  at-  now. 
tsnded  the  first  of  them. 

The  first  conference  under 
the  new  rules  took  place  Jan. 

19.  It  drew  an  overflow  crowd, 
but  the  crowding  may  be  ac¬ 
counted  for  in  part  by  the  fact 
that  two  rows  of  seats  were 
removed  to  make  room  for  an 
elevated  platform  from  which 
cameras  operated  and  record¬ 
ing  machines  picked  up  the 
“script.” 

Nobody  seemed  overly  anx¬ 
ious  to  get  into  the  act  by  ask¬ 
ing  questions  calculated  to  have 
the  cameras  beamed  on  him. 

The  air  of  frankness  that  has 
prevailed  in  the  past  was  not 
diminished. 


two  years  old.  And  the  clip¬ 
ping  had  the  answer  to  the 
question  that  “popped”  into  the 
1955  discussion.  It  quoted  the 
President  as  planning  a  bal¬ 
anced  budget  to  be  accomplished 
over  a  period  of  years  and 
proves  that  the  goal  is  closer 
to  attainment  today  than  he 
had  forecast  it  would  be  by 


Hagerty  Corrects  Story 


Smoke  in  China,  Hearst  Assets 
Fire  ,n  Tokyo  lyg  g  Minion 
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Further  Evolution 

Comments  by  some  of  the 
men  and  women  long  on  the 
White  House  run  carried  a 
note  of  general  regret  at 
changing  conditions,  and  a 
question  whether  the  purposes 
of  such  sessions  is  served  as  it 
was  when  Roosevelt  took  over 
from  Hoover  and  zoomed  con¬ 
ferences  to  new  heights.  They 
recalled  the  Hoover  system, 
which  required  questions  to  be 
submitted  in  advance,  in  writ¬ 
ing.  The  President  replied  to 
such  of  them  as  he  wished,  ig¬ 
nored  the  others;  and  in  any 
event  was  not  to  be  questioned. 
FDR  tossed  that  out  the  win¬ 
dow,  put  his  conferences  on  a 
semi-weekly  basis,  and  wrote 
the  rule  of  no-holds  barred. 

Truman  added  another 
switch:  instead  of  simply  sup¬ 
plying  information,  or  cooper¬ 
ating  with  the  newsnfsen  in 
creating  the  story,  the  Presi¬ 
dent  converted  the  press  con¬ 
ference  into  a  publicity  forum 
for  himself  and  his  Administra¬ 
tion.  And  that  has  carried  no¬ 
ticeably  into  the  Eisenhower 
press  meetings.  A  single  ex¬ 
ample  suffices  to  illustrate  the 
method:  when  a  correspondent 
asked  Ike  last  week  whether  he 
is  satisfied  with  a  budget  still 
out  of  balance,  the  President 
just  happened  to  have  in  his 
pocket  a  newspaper  clipping, 


James  C.  Hagerty,  White 
House  press  secretary,  told 
E  &  P  this  week  the  film  experi¬ 
ment  had  worked  out  quite  suc¬ 
cessfully  and  is  going  to  be 
continued. 

Mr.  Hagerty  pointed  out  in^ 
accuracies  in  the  story  (Jan. 
22,  page  8)  about  arrangements 
for  the  Jan.  19  conference.  He 
specifically  stated :  1.  He  exert¬ 
ed  no  influence  on  the  lighting 
setup.  This  was  arranged  by 
technicians  and  he  merely  ap¬ 
proved.  He  didn’t  stipulate 
where  the  canveras  were  to  be 
placed.  2.  He  never  suggested 
that  the  cameras  focus  mainly 
on  the  President.  “Quite  the 
contrary  is  true.”  He  suggest¬ 
ed  that  the  cameras  view  the 
reporters  occasionally  and  when 
they  asked  questions  to  give  a 
true  picture  of  the  conference 
in  action.  3.  The  film  was  not 
submitted  to  the  White  House 
for  editing.  He  read  the  tran¬ 
script  for  the  purpose  of  au¬ 
thorizing  direct  quotation  and 
gave  the  release  for  all  media 
{Continued  on  page  64) 


Chicago 

As  the  Red  China  situation 
approached  a  boiling  point, 
Keyes  Beech,  Chicago  Daily 
News  Foreign  Service  veteran, 
cabled  from  Formosa:  “This  is 
a  period  of  watchful  waiting.” 

Meanwhile,  from  Tokyo  his 
wife,  Linda,  cabled  Basil  L. 
Walters,  executive  editor  of 
Knight  Newspapers:  “Our 

house  burned  to  ground  this 
morning.  Nothing  insured.  Re¬ 
gards.  Linda  Beech.” 

Mrs.  Beech  and  son  moved 
in  with  the  Kerrs  at  the 
American  embassy.  Mr.  Beech 
made  a  hasty  return  to  Tokyo 
then  “redeparted  to  join  fleet.” 
• 

Phila.BulletinBuys 
9  More  Press  Units 

The  Philadelphia  (Pa.)  Eve¬ 
ning  and  Sunday  Bulletin  has 
placed  with  R.  Hoe  &  Co.,  an 
order  for  additional  press 
equipment  which  will  increase 
its  previous  order,  already  the 
largest  single  newspaper  print¬ 
ing  press  order  ever  placed. 

Harry  L.  Hawkins,  vice- 
president  and  business  manager 
of  the  Bulletin  said  the  order 
adds  9  new  press  units,  2  fold¬ 
ers,  9  reels,  tensions  and 
pasters,  1  color  cylinder,  and 
2  late  news  devices  to  the  in¬ 
stallation  at  its  new  plant  now 
under  construction.  This  will 
raise  the  Bulletin’s  total  of 
latest-type  Hoe  press  equip¬ 
ment  to  72  press  units,  14 
folders,  72  reels,  tensions  and 
pasters,  8  color  cylinders,  and 
14  late  news  devices. 


Washington 

Application  for  approval  of 
the  Hearst  Corporation’s  $2,- 
000,000  purchase  of  Milwaukee 
TV  station  WTVW  from  Mil¬ 
waukee  Area  Telecasting  Corp. 
reached  the  Federal  Communi¬ 
cations  Commission  this  week. 
The  Channel  12  outlet  sale  has 
caused  the  Hearst  interests  to 
withdraw  another  request  for 
facilities  at  Whitefish  Bay,  a 
suburb  of  Milwaukee. 

Worth  of  Milwaukee  Area 
holdings  “devoted  exclusively 
to  broadcast  service”  was  list¬ 
ed  at  $1,136,363.41.  The  sales 
agreement  called  for  pa3rment 
of  $904,981.47  on  the  closing 
date,  when  the  Hearst  Corp. 
will  assume  the  station’s  obli¬ 
gations,  totaling  $1,095,018.53. 
Largest  single  creditor  is  Radio 
Corporation  of  America  for 
$584,902.99. 

Hearst  Corp.  lists  its  total 
assets  at  $78,615,400,  and  its 
yearly  net  income,  after  feder¬ 
al  income  taxes,  as  over 
$1,000,000  for  each  of  the  last 
two  years. 

Stockholders  in  the  corpora¬ 
tion,  as  listed  in  the  applica¬ 
tion,  are:  W.  R.  Hearst,  Jr., 
John  R.  Hearst,  M.  F.  Huberth, 
R.  E.  Berlin,  H.  G.  Kem,  G. 
0.  Markuson,  R.  A.  Carrington 
Jr.,  Randolph  A.  Hearst  and 
Charles  Mayer. 

Mr.  Huberth  would  serve  as 
chairman  of  the  station’s  board 
of  directors,  with  Mr.  Berlin 
as  president. 


POOR  RICHARD'S  CITATION  of  morit  it  protanfed  fo  Alicia  PaHerton,  adrtor  and  publithar  of  Nawt- 
day.  Laff  fo  right — Robart  McLaan,  publithar  of  fha  Philadalphia  Bullafin;  John  LaCarda,  pratidanf  of 
Poor  Richard  Club;  Mitt  Paffarton;  Walfar  Annanbarg,  publithar  of  fha  Philadalphia  Inquirar;  Laa  Ell- 
makar,  publithar  of  fha  Philadalphia  Nawt;  and  Richard  W.  Slocunf,  pratidanf  of  fha  Amarican  Navrtpapar 
Publithart  Attociafion.  (  Story  on  page  44) 
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*Round  Their  Beats 

Emily  ‘Steals’  a  Scene 
(and  $87.50)  in  Film 

By  Emily  Belser 


Internationa]  News  Service 

Hollywood 

For  a  Hollywood  writer,  I 
make  the  world’s  worst  ac¬ 
tress. 

It  wasn’t  the  lure  of  grease¬ 
paint  and  bright  lights  that 
made  me  climb  over  the  thea¬ 
trical  fence  the  other  day  to 
perform  a  bit  role  in  Danny 
Kaye’s  new  $4,000,000  produc¬ 
tion,  “The  Court  Jester.” 

It  was  just  plain  curiosity — 
I  wanted  to  see  how  the  other 
half  photographs! 

Jumping  from  bystander  to 
“actress,”  even  for  a  day,  was 
more  of  an  experience  than  I 
bargained  for.  As  an  INS 
scribe,  my  job  is  merely  to 
drop  in  on  these  colorful  go¬ 
ings-on  ever  so  often  and  re¬ 
port  the  consequences. 

Suddenly  to  find  myself 
beaten  down  by  floodlights, 
barked  at  by  a  director,  yanked 
at  by  wardrobe  women  and 
fussed  over  by  makeup  men, 
was  too  much  for  me. 

All  This  for  $87.50 

I’d  have  gladly  dropped  out 
of  sight  behind  the  nearest 
typewriter  (bless  ’em),  but  I 
wuz  trapped  by  a  $70  pay 
check. 

That’s  what  I  had  contracted 


for — eight  hours  for  70  bucks. 

As  it  happened,  I  worked  an 
hour  overtime  and  wheeled  off 
with  $87.50  instead  of  the  flat 
$70. 

Even  though  I  did  next  to 
nothing  I  think  I  earned  every 
penny  of  it. 

I  thought  the  casting  director 
was  joking  when  he  said,  “Be 
here  at  6:30  ayem!” 

Obediently  I  wobbled  into  the 
Paramount  studio  next  morn¬ 
ing  (I  always  carry  a  flash¬ 
light)  and  before  I  could  say 
“Danny  Kaye,”  was  shoved  into 
a  scratchy  “12th  century”  cos¬ 
tume,  my  feet  pushed  into 
shoes  a  half-size  too  narrow 
and  my  eyes  adorned  with  two- 
inch  long  lashes. 

Scene  Thief 

I  also  got  a  technicolor  com¬ 
plexion,  false  braids,  a  ten-ton 
chapeau  and  a  bad  case  of  top¬ 
heaviness.  I  felt  awful. 

Later  I  discovered  other 
members  of  the  cast — Angela 
Lansbury,  Glynis  Johns  and 
Mildred  Natwick — didn’t  feel 
much  better.  Angela  wore  two 
heavy  wigs  and  Glynis  a  waist 
cincher  that  allowed  her  to 
breathe  only  every  other 
minute. 


DANNY  KAYE  cl«nionttrat*t  with  Emily  Beltar  of  INS  how  ho  makes 
off  with  the  heroine  in  "The  Court  Jester." 


To  them  this  was  art.  To  me 
it  was  agony. 

Just  as  my  headgear  reached 
the  falling-off  stage.  Director 
Mel  Prank  ordered  me  to  the 
balcony  to  watch  a  jousting 
scene  between  Kaye  and  the 
villain,  Robert  Middleton. 

Mel  looked  up  at  me  and 
yelled  “lean  over!” 

I  leaned  over  and  off  fell  the 
headgear,  ruining  the  shot, 
Mel’s  disposition  (he’s  really  a 
doll)  and  my  future  as  an  ac¬ 
tress — thank  goodness! 

Give  me  my  boots  and  type¬ 
writer  any  old  time! 


A  Vote  of  Censure 
In  Rounded  Prose 

Richmond,  Va. 

Inter-departmental  relation 
on  the  Newa  Leader,  franklf, 
are  mighty  poor  this  week. 

The  trouble  developed  Sat«. 
day,  Jan.  15,  when  city-side  re¬ 
porters  discovered  that  Miriu 
Stevenson,  otherwise  known  ai 
“Miss  Universe,”  has  been  ta 
office  visitor. 

Fletcher  Cox,  a  general  as¬ 
signment  reporter  with  an  eyt 
{Continued  on  page  66) 
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I  Restricted  Area- 

1  POTTSTOWN,  Pa. 

g  The  State  Department’s 

■  iron  curtain  around  restrict- 
g  ed  areas  really  is  made  of 
g  chintz! 

g  Disgruised  as  a  Russian 

B  Army  colonel,  a  Pottstown 
g  Mercury  reporter  traveled 
g  through  the  restricted  area 
B  — off  limits  to  Russians — at 
g  will  this  week, 
g  Reporter  Norman  Poirier 

B  shopped  in  markets  for  cavi- 

■  ar,  bought  vodka  in  a  state 
B  liquor  store  and  in  taprooms, 
I  snapped  pictures  of  govem- 
H  ment  installations,  “bombed” 
g  a  bridge  across  the  Schuyl- 
I  kill  river,  and  then  “poison- 
H  ed”  the  town’s  water  supply, 
B  without  hindrance. 

B  He  was  at  home  every- 
g  where.  He  passed  several 
g  Pottstown  police,  who  knew 
g  him  well  as  a  reporter,  but 
g  didn’t  recognize  him  in  his 
g  regalia  that  included  a  ham- 
g  mer  and  sickle  insignia  on 
g  his  military  hat. 

M  Blase  Disinterest 

g  Pottstonians,  eyeing  him 
g  with  a  blase  disinterest 
g  throughout  a  five-hour  “pa- 
g  rade”  down  the  town’s  main 
g  streets,  talked  to  him  only 
g  once.  That  was  in  a  bar 
g  when  a  semi-drunk  almost 
g  provoked  a  fight  because  the 
B  “Colonel”  —  who  pretended 
S  he  couldn’t  speak  English — 
g  wouldn’t  say  whether  he 
g  was  a  “Russki”  or  not. 

B  Another  reporter  “tailing” 
B  the  Colonel  heard  residents 
g  make  such  comments  as: 
g  “He’s  a  high-ranking  Sal- 
g  vation  Army  officer.” 

B  “I  don’t  know  what  he  is 
B  but  I  don’t  like  his  looks.” 

■  “He’s  a  Chinese  officer 
B  and  he’s  wearing  the  uni- 
g  form  because  today  is  the 
B  Chinese  New  Year.” 

I  Only  one  man  was  heard 


— Phooey-Ski! 

to  say  that  the  disguised 
Poirier  was  a  “Russian  of¬ 
ficer  and  he  shouldn’t  be 
here  because  the  area  is  re¬ 
stricted  to  Russians.” 

The  uniform,  rented  from 
a  New  York  outfitter,  was 
authentic  down  to  the  Rus¬ 
sian  eagle  on  the  brass  but¬ 
tons  and  the  hammer  and 
sickle  insignia  on  a  red 
star  on  the  cap. 

Boarded  Train 

Mr.  Poirier  boarded  a 
train  ten  miles  east  of  Potts¬ 
town  and  rode  into  town 
shortly  after  noon. 

During  the  first  two  hours 
of  his  tour,  not  a  single 
telephone  call  was  made  to 
either  the  police  station  or 
the  Mercury,  which  has  an 
active  “newstip”  system. 
The  first  tip  came  to  the 
newspaper  at  3:10  p.m.  when 
four  men  walked  in,  said 
there  was  a  Russian  “spy” 
in  town  and  that  he  was 
ing  “tailed  by  an  FBI  man”. 


Normon  Poirier 
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HIGH  NOON 

Jenkins,  New  York  Journal  American 


THINNER  AND  THINNER  ICE 

Shoemaker,  Chicago  Daily  News 


ANOTHER  LENGTH  BURNED  UP 

Russell,  Los  Angeles  (Calif.)  Timas 


Goss  Co.  Buys 
Mfg.  Plant 
At  Rockford 

Chicago 

Goss  Printing  Press  Company 
hu  purchased  the  Rockford, 
m,  plant  of  the  Pullman-Stand- 
ird  Car  Manufacturing  Com¬ 
pany,  it  was  announced  by  R.  C. 
Corlett,  Goss  president. 

“Steadily  increasing  demands 
for  Goss  presses,  reels-tensions- 
paiters  and  stereotype  equip¬ 
ment  have  necessitated  expan- 


ing  space  in  Rockford  is  the 
third  major  step  announced  by 
the  Goss  Company  within  the 
last  few  months.  Shortly  after 
the  parent  company  had  formed 
two  subsidiaries  for  increasing 
its  export  business — Goss  Print¬ 
ing  Press  International,  S.  A., 
of  Chicago  and  Panama,  and 
Goss  Printing  Press  Company 
Americas — an  agreement  was 
made  with  Fruehwald  &  Jaeger 
of  Nuernberg,  Germany,  to  act 
as  exclusive  representative  in 
the  Western  Hemisphere  for 
the  latter  firm’s  high  speed, 
web-fed  rotary  offset  presses. 
The  firm  also  has  an  English 
subsidiary,  with  offices  in  Lon¬ 
don  and  a  plant  at  Preston. 


president-sales,  C.  S.  Reilly; 
vice  president-manufacturing, 
A.  0.  Holmberg;  vice  president, 
W.  T.  Goss;  treasurer,  K.  J. 
Williams,  secretary,  M.  E.  Oli- 
phant,  and  assistant  secretary, 
Gwendolyn  McCallister. 

• 

Burks  Goes  to  Bonn 
For  Baltimore  Sun 

Baltimore 
Edward  C.  (Ned)  Burks  has 
gone  to  Bonn  to  open  a  West 
German  bureau  of  the  Sun, 
Managing  Charles  W.  Dorsey 
announced.  Mrs.  Burks,  a  native 
of  Austria  who  is  fluent  in 
German,  soon  will  join  him. 

Mr.  Burks,  a  Sun  reporter 


non  of  the  company’s  produc¬ 
tion  facilities,”  explained  Mr. 
Corlett. 

Acquisition  of  the  Rockford 
works,  fully  equipped  with  the 
Istest  type  machine  tools,  adds 
75,000  square  feet  to  the  Goss 
manufacturing  capacity. 

Fully  equipped  with  the  latest 
■odels  of  precision  machinery, 
it  has  been  used  for  manufac¬ 
turing  machine  tools,  earth 
moving  equipment,  cable  cen¬ 
tred  units  anid  hydraulic  equip¬ 
ment. 

Purchase  of  the  property  80 
miles  Northwest  of  Chicago  fol¬ 
lows  just  one  year  after  Goss 
transferred  its  operations  from 
PuuUna  Street  to  a  new  plant 
mid  offices  at  6601  West  31st 
Street,  Chicago  60.  This  mod- 
mu  plant  contains  431,000 
•juare  feet. 

The  addition  of  manufactur- 


Officers  of  the  Goss  Com-  since  1950,  was  with  the  Air 
pany  were  recently  re-elected.  Force  in  Europe  for  three 
Besides  President  Corlett,  they  years. 

are:  executive  vice  president.  He  has  covered  City  Hall, 
J.  A.  Riggs;  vice  president-en-  the  Legislature  national  polit- 
gineering,  C.  S.  Crafts;  vice  ical  conventions  and  baseball. 


Instead  of  Pullman  cart,  nawspapar  prattas. 
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Heiskell  Family 
Acquires  All  Stock 

Little  Rock,  Ark. 

Purchase  of  a  minority  in¬ 
terest  in  the  Gazette  Publishing 
Company  by  the  company  and 
its  majority  stockholders  was 
announced  by  J.  N.  Heiskell, 
president  and  editor  of  the  Ar- 
karmas  Gazette. 

The  28%  interest,  originally 
owned  by  the  late  Fred  Hei¬ 
skell,  was  purchased  Jan.  6, 
1954  by  the  W.  R.  Stephens  In¬ 
vestment  Company  of  Little 
Rock. 

Purchase  of  this  stock  from 
the  Stephens  Company  places 
all  outstanding  shares  in  the 
hands  of  the  immediate  family 
of  J.  N.  Heiskell.  The  stock¬ 
holders  are  Mr.  and  Mrs. 
Heiskell  and  their  daughters, 
Mrs.  Hugh  B.  Patterson  Jr.  and 
Mrs.  Whitfield  Cooke;  the  edi¬ 
tor’s  sisters,  Mrs.  Powell  Smith 
of  Knoxville,  Tenn.,  and  the 
Misses  Grace  and  Effie  Heiskell 
of  Memphis;  the  estate  of  an¬ 
other  sister,  the  late  Mrs.  Ro- 
wena  H.  Yeager,  and  Hugh  B. 
Patterson  Jr.,  as  trustee. 

• 

While  Lecture  Topic 

Lawrence,  Kas. 

Norman  E.  Isaacs,  managing 
editor  of  the  Louiaville  (Ky.) 
Timea,  will  deliver  the  sixth 
annual  William  Allen  White 
Lecture  at  the  University  of 
Kansas  on  Feb.  10.  His  topic: 
"Conscience  and  the  Editor.” 
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NEW  OFFICERS  AND  DIRECTORS  of  fhe  Newspaper  Adverfising 
Execufives  Associafion  gather  for  the  customary  group  photograph  at 
close  of  Chicago  meeting:  Left  to  right,  seated — G.  P.  Swanson, 
Spokane  Spokesman  Review  &  Chronicle,  second  vicepresident;  Karl  T. 
Finn,  Cincinnati  Times-Star,  first  vicepresident;  Wilson  W.  Condict,  St. 
Louis  Globe-Democrat,  president;  and  Robert  C.  Pace,  Danville,  III., 
secretary-treasurer.  Standing — Russell  W.  Young,  Seattle  Times;  Al  A. 
Look,  Grand  Junction  (Colo.)  Daily  Sentinel;  John  W.  Moffett,  Min¬ 
neapolis  Star  &  Tribune;  Donald  M.  Bernard,  Washington  (D.  C.)  Post 
and  Times  Herald;  and  George  W.  Lemons,  Jr.,  Greensboro  (N.  C.) 
Daily  News  and  Record. 


Admen  in  Focus 


ON  THE  BUSINESS  SIDE  of  Scripps-Howard  Newspapers  are  these 
gentlemen  who  gathered  in  Chicago  Jan.  13-15  for  the  group's  21st 
annual  retail  conference.  They  are  business  managers  and  general 
office  executives.  Left  to  right,  front  row — Mark  Ferree,  New  York; 
F.  W.  Giesel,  Cincinnati  Post;  Maurice  Levy,  William  G.  Chandler,  New 
York;  Charles  E.  Scripps,  Cincinnati;  James  A.  Foltz  Jr.,  Memphis  Press- 
Scimitar  and  Commercial-Appeal;  Harry  B.  Bradley,  Birmingham 
News  Company.  Second  row — H.  W.  Hailey,  Denver  Rocky  Mountain 
News;  Matt  Meyer,  Washington  Daily  News;  Earl  D.  Baker,  San  Fran¬ 
cisco  News;  W.  C.  Bussing,  Evansville  Courier  and  Press;  Ray  Powers, 
Houston  Press;  Leslie  E.  Yates,  Fort  Worth  Press;  George  E.  Carter, 
Cleveland  Press,  and  S.  J.  Dilenschneider,  Columbus  Citizen. 


OHIO  "HELLO"  exchanged  between  Roy  Newmyer  (left),  ToWo 
Blade,  and  Roger  Burrell,  Akron  Beacon  Journal,  at  NAEA  opening 
session.  Irving  Fitch,  Gannett  Newspapers,  is  In  background. 
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Section  Edited 
By  Robert  B.  McIntyre 


Brumby  Tells  Adman ’s 
Stake  in  ROP  Color 

By  James  Brumby 

General  Manager,  Miami  Daily  News 


We  have  tried  color  at  the 
Miami  Daily  News  on  a  rather 
extensive  basis  and  from  the 
standpoint  of  color  advertising, 
it  has  been  a  failure.  Part  of  it 
is  our  fault — part  the  fault  of 
our  industry. 

We  started  extensive  use  of 
full  color  editorially  in  1952. 

Taking  a  leaf  from  the  book 
of  experience  of  the  newspa¬ 
per  we  consider  the  leader  in 
this  field  (as  in  many  other 
fields  including  linage)  the 
Milwaukee  Journal,  we  decided 
we  should  first  develop  color 
technique  and  efficiency  at  our 
own  expense  before  we  asked 
the  advertiser  to  foot  the  bill. 

The  first  full  year  of  our 
color  operation  we  ran  approxi¬ 
mately  175  full  color  pages  edi¬ 
torially  in  various  sections.  In 
1963  this  was  approximately 


Digest  of  a  talk  given  at  the 
Newspaper  Advertising  Execu¬ 
tives  Association  meeting. 


doubled  and  in  the  year  just 
closed  we  probably  ran  con¬ 
siderably  over  400. 

During  this  same  period  our 
color  linage  rose  from  a  figure 
of  around  300,000  lines  in  1952 
to  a  little  over  500,000  lines  in 
1954.  The  only  interesting  part 
of  these  figures  which  might  be 
a  little  different  from  other 
newspapers,  with  the  exception 
of  the  Milwaukee  Journal  and 
Chicago  Tribune,  is  that  ap¬ 
proximately  1/3  to  40%  was 
full,  not  spot  color. 

I  stated  our  color  program 
had  “failed.”  In  this  I  am  not 
exactly  truthful  as  the  basic 
reason  for  the  color  program 


was  building  a  newspaper  in 
both  readership  and  advertising 
acceptance.  On  the  readership 
side  we  are  making  progress. 
From  the  advertising  standpoint 
we  have  had  a  nice  return  from 
linage  in  black  and  white,  if 
we  did  not  in  color. 

Cites  Real  Estate  Section 

Though  we  have  carried  con¬ 
siderable  real  estate  full  color 
advertising,  the  most  important 
result  on  developing  of  this 
real  estate  section  has  been  the 
fact  that  real  estate  display 
linage  has  risen  from  less  than 
100,000  lines  in  1952  to  more 
than  700,000  lines  in  1954. 
Color  played  an  important  role 
in  this  development. 

Other  examples  were  the 
Palm  Beach  color  program 
which  started  in  our  newspa¬ 
per  with  a  Co  Op  ad  from  Bur- 
dine’s.  Though  this  changed 
the  Palm  Beach  advertising 
formula  and  it  spread  all  over 
the  country,  I  wonder  if  it 
would  have  if  the  president  of 
Goodall  hadn’t  happened  to  be 
in  Burdine’s  the  day  the  ad 
broke  and  saw  it  tear  the  store 
apart. 

But  if  newspapers  like  yours 
and  mine  are  to  really  ca.sh  in 


on  color  and  its  effect  on  ad¬ 
vertisers  local  and  national, 
both  in  black  and  white  and 
color  advertising,  we  have  got 
to  present  a  stronger  picture. 

Color  availabilities  in  news¬ 
papers  is  much  too  spotty.  Po¬ 
sition  availabilities  too  poor, 
days  of  the  week  available  too 
stringent,  quality  too  variable, 
and  costs  as  inconsistent  as  a 
kaleidoscope.  We’re  making  it 
tough  for  the  advertiser  to  buy 
while  other  media  make  it  easy. 

We  need  standardization  in 
color  requirements  just  as 
we  needed  standardization  in 
rate  structure  and  production 
requirements  years  ago.  Right 
now,  for  example,  there  is  an 
argument  going  on  between  the 
use  of  4  color  and  3  color.  We 
are  using  4  color  and  the  Mil¬ 
waukee  Journal  is  using  3.  It 
may  seem  impertinent  to  say 
this  and  I  know  you  all  agree 
that  it  is  impertinent  that  we 
at  the  Miami  News,  with  lesser 
experience,  think  we  are  right. 
We  found  we  could  produce  4 
color  as  cheaply  and  as  fast 
as  3  color,  and  can  control 
quality  better  with  the  key 
black  plate.  So  there  we  are, 
(Continued  on  page  27) 
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^Newspapers  Are  Mainstay  of  Our  Program 


Harold  R.  Merahn,  vicepresident  and  sales 
promotion  manager  for  Gertz,  Jamaica,  N.  Y., 
says  the  luckiest  thing  that  ever  happened  to 
him  in  his  early  retail  advertising  days,  was 
when  he  “fortuitously  came  into  the  magnetic 
orbit  of  Kenneth  Collins.” 

Harry  says  Mr.  Collins  “is  the  guy  who 
opened  my  eyes  to  promoting  and  selling 
merchandise,  rather  than  just  putting  rhetoric 
and  pictures  in  the  newspapers. 

“I  was  advertising  manager  of  Gimbels 
when  Ken  arrived  from  Macy’s  where  he 
established  his  great  reputation. 

“Soon  after,  I  got  married  and  was  honey¬ 
mooning  in  Canada,”  Harry  recalls.  “I  re¬ 
ceived  a  telegram  signed  jointly  by  Ken  and 
Ellis  Gimbel.  It  went  something  like  this: 
‘You’re  promoted  to  publicity  director.  Don’t 
rush  back  prematurely  or  you’re  fired.’  What 
a  honeymoon  present! 

“I’ll  never  forget  Ken’s  lessons  on  how  to 
move  goods — with  courage,  enthusiasm  and 
with  a  helluva  lot  of  fun.” 

Harry  went  on  to  tell  how  he  left  Gimbel 
of  his  own  volition  to  join  the  “little  Gertz 
store.” 


Harold  R.  Morahn 
Gertz 


“My  friends  thought  I  was  crazy,”  he  says,  m 
“going  from  the  great  Gimbel  to  the  unknown  ■ 
less-than-five  million  Gertz.  How  wrong  they  B 
were.  Gertz  zoomed  and  boomed  with  Long  S 
Island  and  the  Gertz  brothers  proved  them-  B 
selves  great  merchants.”  | 

Harry’s  last  name  should  ring  a  bell  with  | 
newspaper  promotion  people.  His  brother  Law-  a 
rence  is  promotion  manager  of  the  New  York  g 
World-Telegram  &  Sun.  Another  brother,  g 
Manny,  is  with  King  Features  S3mdicate.  B 

Harry  himself  has  been  credited  with  in-  g 
venting  the  spraying  of  a  newspaper  ad  with  S 
perfume.  B 

What  does  Gertz’s  promotion  chief  think  g 
of  newspaper  advertising  ?  In  answer  he  points  a 
to  the  fact  that  in  1953  Gertz  used  4,178,600  g 
lines  of  retail  space.  “Only  two  New  York  = 
stores  topped  us,  Macy’s  and  Abraham  &  ■ 
Strauss.  Gimbels  trailed  us.  g 

“Naturally  newspapers  are  the  mainstay  g 

of  our  publicity  program.  We  love  the  Long  5 
Island  Press  and  Star  Journal.  Also  the  New  B 
York  News.  Our  future  on  Long  Island  is  3 
bright  indeed,  and  our  wonderful  newspapers  | 
will  make  it  brighter.”  —  R.  B.  McI.  I 
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CASE  STUDY 

Live-Wire  Ads  Spark 
Electricians^  Sales 


By  Robert  B.  McIntyre 

How  a  live-wire,  high-voltage 
advertising  campaign  in  the 
Peoria  (Ill.)  Journal-Star 
sparked  the  home  rewiring 
business  of  Foster-Jacob,  Inc., 
electrical  contractors,  from  zero 
to  $13,000  a  month  in  four 
months,  came  to  light  this  week 
to  again  point  up  the  power  of 
newspaper  advertising. 

According  to  Norman  Wicks, 
manager.  National  Adequate 
Wiring  Bureau,  New  York, 
which  has  83  branches  in  the 
U.  S.  covering  36%  of  the 
residential  electric  meters  in 
the  country,  Foster- Jacob’s  suc¬ 
cess  story  also  puts  the  spot¬ 
light  on  missed  bets  in  many 
communities  where  newspapers 
are  not  aware  of  the  coopera¬ 
tion  going  on  elsewhere  be¬ 
tween  the  local  newspaper  and 
the  electrical  industry  (utili¬ 
ties,  electrical  distributors  and 
contractors)  who  may  belong  to 
electrical  leagues  or  branches 
of  the  NAWB. 

Paper  Can  Spark  Drive 

“Where  little  or  no  adequate- 
wiring  promotion  to  homeown¬ 
ers  is  going  on,  newspapers  can 
sometimes  spark  such  cam¬ 
paigns  which  would  benefit  the 
advertiser,  the  community  and 
the  local  newspaper,”  Mr. 
Wicks  told  Editor  &  Publish¬ 
er  this  week. 

“Editorial  support  for  better 
wiring  should  accompany  the 
advertising,”  he  suggested. 
“Any  newspaper  can  justify 
initiating  adequate  wiring  pro¬ 
motion  as  a  public  service  be¬ 
cause  it  is  a  subject  on  which 
the  public  needs  educating. 

“Most  people  simply  aren’t 
aware  that  they  can’t  operate 
electric  appliances  satisfactori¬ 
ly  unless  their  house  wiring  is 
of  sufficient  capacity  to  handle 
the  load,”  Mr.  Wicks  said. 
“Quite  apart  from  the  efficiency 
factor,  he  added,  “there  is  also 
the  fact  that  over-fusing  cir¬ 
cuits  to  force  them  to  carry 
more  electrical  load  than  they 
were  designed  for  is  danger¬ 
ous.” 

The  way  in  which  the  Peoria 
Journal-Star  teamed  up  with 
Foster-Jacob,  Inc.,  to  formulate 
a  successful  newspaper  adver¬ 
tising  campaign  on  home  re¬ 
wiring  nicely  pinpoints  the 


thoughts  expressed  by  Mr. 
Wicks. 

Foster- Jacob  Convinced 

Results  of  the  campaign  have 
convinced  Joseph  Jacob,  presi¬ 
dent,  and  Lyle  Foster,  sales 
promotion  manager,  that  con¬ 
sistent,  aggressive  local  news¬ 
paper  advertising  can  sell  home 
electrical  modernization  at  a 
profit,  and  that  it  is  better 
business  than  most  of  the  work 
contractors  get  through  com¬ 
petitive  bidding. 

One  year  ago,  these  contrac¬ 
tors  weren’t  netting  an  Ohm 
out  of  home  electrical  moderni¬ 
zation  until  they  set  up  the  fol¬ 
lowing  four-point  program: 

1)  Organization  of  an  ade¬ 
quately  staffed  and  equipped 
home  electrical  modernization 
and  home  rewiring  department; 
2)  Formulation  of  a  consistent, 
aggressive  local  newspaper  ad¬ 
vertising  program  for  the  busi¬ 
ness;  3)  Establishment  of  easy 
financing  on  the  installment 
plan  for  the  customer;  and  4) 
Setting  up  a  company  policy  of 
guaranteeing  the  work  to  as¬ 
sure  customer  satisfaction. 

Trial  Run 

Actually,  the  experiment  was 
started  Feb.  1,  1954  by  Foster 
Electrical  Company  which  dur¬ 
ing  the  trial  run  was  merged 
with  Jacob  &  Son  as  Foster- 
Jacob,  Inc.  This  merger  gave 
the  company  a  sufficient  pool 
of  manpower,  .sales  capacity, 
equipment  and  experience  to  op¬ 
erate  the  home  wiring  depart¬ 
ment  effectively. 

In  less  than  two  months  after 
the  merger,  Foster-Jacob  had 
increased  considerably  the  com¬ 
bined  business  of  the  original 
firms  and  the  volume  has  in¬ 
creased  steadily  ever  since. 

$7-BilIion  Market 

Lyle  Foster  pegged  his  think¬ 
ing  to  the  re.sults  of  a  national 
survey  which  at  the  time 
showed  that  of  some  47,000,000 
homes  in  the  U.  S.,  at  least  75% 
needed  additional  wiring  at  an 
average  cost  of  about  $200  per 
home.  A  seven-billion  dollar 
market.  Obviously,  Foster- 
Jacob  was  content  to  settle  on 
doing  a  selling  job  in  Peoria 
and  its  immediate  environs,  but 
the  figure  emphasizes  the  vast 
opportunities  available  to  elec¬ 


Month 

Inches 

Space 

Number 
Radio  Jobs 

Spots  Completed 

Advertisin9 

Cost 

Amount 

Jobs 

Billed 

F«b. 

77 

non* 

16 

$373.35 

$1280.00 

March 

78 

none 

29 

320.39 

3670.00 

April 

86 

none 

21 

409.59 

3800.00 

May 

154 

none 

41 

521.03 

8960.00 

June 

90 

39 

89 

741.06 

13,210.00 

trical  contractors  and  their 
local  newspapers  throughout 
the  country  through  similar 
campaigns. 

Accordingly  Mr.  Foster  tapped 
his  annual  advertising  budget 
of  $5,000  on  behalf  of  the 
Peoria  Morning  Star  and  the 
Peoria  Evening  Journal.  Be¬ 
ginning  last  February,  he  in¬ 
creased  the  inches  of  space  used 
from  77  to  86  in  April;  to  154 
in  May,  and  saw  his  job  billings 
mount  steadily. 

By  June,  the  fifth  month  of 
the  campaign,  Foster-Jacob  was 
spending  $741.06  for  newspaper 
advertising  and  netting  89  wir¬ 
ing  modernization  jobs  at  bill¬ 
ings  of  $13,210  (see  box). 

Copy  Change 

“Our  first  ads,”  Mr.  Foster 
explained,  “stressed  the  need  of 
adequate  wiring  and  announced 
a  36-month  budget  plan  for 
easy  payment.  These  ads  pro¬ 
duced  a  small  amount  of  busi¬ 
ness.  In  March  we  changed  our 
copy  and  used  the  catch  head¬ 
line,  ‘Are  You  Weak  in  the 
Wires?”’ 

This  headline,  according  to 
Mr.  Foster,  caught  the  average 
man’s  understanding  of  the  wir¬ 
ing  in  his  home. 

“This  particular  ad  spurred 
people  into  action  in  a  big 
way,”  he  said.  “Since  then 
every  ad  in  the  Journal-Star 
has  featured  the  ‘weak-in-the- 
wires’  theme  with  tremendous 
sales  results. 

“During  the  month  of  May, 
1954,  for  example,  we  did  $10,- 
000  worth  of  business.  'That 
meant  we  went  from  zero  sales 
on  Feb.  1  to  $13,000  by  June  1. 
And  our  sales  have  steadily  in¬ 
creased  daily  since.” 

Joseph  Jacob,  president  of 
the  firm,  echoed  his  partner’s 
statement  that  the  firm  didn’t 
actually  hit  its  stride  until  it 
ran  the  weak-in-the-wires  copy. 
“Then,”  Mr.  Jacob  said,  “the 
tempo  of  customer  response 
quickened  markedly.” 

He  added,  however,  that  Fos¬ 
ter-Jacob  hit  its  June  peak 
when  it  divided  its  advertising 
for  the  first  time  between 
newspaper  space  and  spot  radio. 


spending  more  than  $700  in 
June  for  these  two  media. 

“In  the  meantime,”  Mr.  Foster 
continued,  “our  local  utility,  the 
Central  Illinois  Light  Company, 
also  started  an  adequate  wiring 
campaign  of  its  own  and  an¬ 
nounced  a  36-month  payment 
plan  whereby  payments  could 
be  made  with  light  bills.  The 
utility  called  its  program  the 
*Ad-A-Wire’  campaign  and  fea¬ 
tured  the  slogan  in  all  its  dis¬ 
play  ads  in  the  local  paper. 

“We  took  advantage  of  the 
utility’s  ads,”  Mr.  Foster  went 
on,  “and  tied-in  with  them  so 
that  whenever  the  utility  uses 
an  ad,  we  use  a  display  ad 
also,  featuring  the  *Ad-A-Wire’ 
theme  as  well  as  our  own 
‘weak  wires’  theme.  This  tie-in 
advertising  is  in  addition  to  our 
regular  ads,  which  often  ap¬ 
pear  in  the  same  issues  of  our 
morning  and  evening  papers." 

Help  Sell  Appliances 

Mr.  Foster  went  on  to  note 
that  this  rewiring  advertising 
has  resulted  in  the  installation 
of  many  new  services  for  home 
owners. 

When  the  dealers  have  a  cus¬ 
tomer  for  a  major  appliance, 
they  call  Foster-Jacob  who  in 
turn  call  the  customer  to  check 
his  home  wiring  to  make  sure 
it  is  adequate. 

“In  many  cases,”  Mr.  Foster 
adds,  “we  find  additional  wir¬ 
ing  is  necessary. 

“In  several  cases  where  we 
have  been  called  on  to  make  an 
estimate  for  wiring  for  installa¬ 
tion  of  a  major  appliance,  we 
have  explained  to  the  customer 
that  their  re-wiring,  when  com¬ 
pleted,  would  be  large  enou0 
for  them  to  have  an  electric 
stove  or  other  heavy  appliance. 

“To  date,”  Mr.  Foster  con¬ 
tinued,  “we  have  sold  for  the 
appliance  dealer  electric  range* 
on  several  different  jobs  in  ad¬ 
dition  to  the  appliance  the  cus¬ 
tomer  had  already  purchased. 
Thus  the  customer  and  the  vari¬ 
ous  branches  of  the  electrical 
industry  have  profited.” 

Both  Mr.  Foster  and  Mr. 
Jacob  give  full  credit  to  their 
newspaper  advertising  for  the 
success  of  the  “weak-in-the- 
(Continued  on  page  27) 
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In  Greater  Philadelphia 


The  Buiietin  deiivers  more  copies 


to  more  peopie  every  7  days 


than  any  other  newspaper 


Retail  sales  in  Greater  Philadelphia  total  $5,500,000,000 
annually  .  .  .  favorite  newspaper  of  the  people  who  spend 
this  amount  is  The  Evening  and  Sunday  Bulletin. 

Complete  and  accurate  reporting  of  local  news  is  one  of  the 
many  reasons  why  The  Bulletin,  in  Greater  Philadelphia*, 
delivers  more  copies  to  more  people  every  seven  days  than 
any  other  newspaper.  Because  there  is  more  of  interest 
to  Philadelphians  in  The  Bulletin,  Philadelphians  get 
more  out  of  it . . .  and  that  means  advertisers  do,  too. 

*H-County  A.B.C.  City  and  Retail  Trading  Zone 
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WESTERN  NEW  YORK’S  GREAT  NEWSPAPER 


independent  Sunday  newspaper 
^p/l  magazine  sections  from  January 

’  through  Feb.  6.  Magazines  and 

f  J  radio-TV  are  also  being  used. 

•  Starting  Feb.  10  and  con- 
should  tinuing  through  Labor  Day  F. 

A.  Gosse  Company,  Seattle, 
Wash.,  will  undertake  what  is 
said  to  be  the  largest  single  ad 
(via  Fairfax,  Inc., 
New  York)  for  a  canned  col- 
umn  behind  its  new  pack  of 
Red  Breast  Blueback  salmon. 
Newspapers  will  be  used  with 
56-,  200-  and  500-line  ads. 

•  Last  week.  Time  Interna¬ 
tional  initiated  a  widescale  ad 
program  (via  Young  &  Rubi- 


AD  CAMPAIGNS 


Nestle  Using  Color 
On  West  Coast  Debut 


Home  builders 
budget  more  newspaper  ad¬ 
vertising  to  make  1955  a  rec¬ 
ord  sales  year,  George  Still¬ 
er,  representing  the  Home  campaign 
Builders  Institute  of  Los  An¬ 
geles  said  last  week. 

Mr.  Stiller,  one  of  the  lead¬ 
ers  of  the  largest  delegation, 

2,100  Californians,  at  the 
National  Association  of 
Home  Builders  convention  in 

Chicago,  urged  home  build-  _  _  .  _ 

ers  to  place  the  bulk  of  their  cam)  that  will  include  cam- 
ads  in  Metropolitan  daily  paigns  during  the  year  in  news- 
newspapers.  papers  and  magazines  in  the 

He  said  Los  Angeles  news-  U.  S.,  Canada,  Germany  and 
papers  are  running  the  larg-  other  European  countries.  First 
est  volume  of  home  building  newspaper  ad  of  a  year-long 
advertisements  in  30  years,  series  appeared  last  week  in 
And.  Mr.  Stiller  added,  the  the  Wall  Street  Journal. 

*  The  State  of  Maine  in 
February  will  start  its  27th 
consecutive  year  of  selling  its 
attractions  with  a  $75,000  va¬ 
cation  travel  advertising 
schedule  (via  Simons,  Payson 
&  Co.,  Portland)  in  53  news¬ 
papers  and  17  magazines. 


Accompanied  by  the  most  Francisco,  Los  Angeles,  Long 
spectacular  newspaper,  radio-  Beach,  Pasadena,  Sacramento, 

TV  introductory  coffee  cam-  San  Bernardino,  San  Diego, 
paign  (via  Charles  Mathieu  &  Santa  Ana,  Riverside,  Rich- 
Co.)  ever  waged  on  the  West  mond,  Stockton  and  San  Jose. 

Coast,  Nestle’s  instant  coffee,  Radio-TV  spots  will  be  used 
a  companion  blend  to  Nescafe,  in  some  of  these  same  cities, 
is  currently  making  its  debut  Berlitz  Expands  Size 
in  Los  Angeles,  San  Francisco  .i j. 

and  San  Diego  marketing  areas.  l^ewspaper  Ad» 

The  newspaper  campaign  will  Berlitz  Schools  of  Languages, 
get  underway  late  this  month  New  York,  is  ready  to  launch 
with  full-page  ads,  four  colors  an  enlarged  newspaper,  radio 
being  used  in  all  newspapers  in  and  magazine  campaign  (via 
which  color  is  available.  These  Calkins  &  Holden,  Inc.).  Some 
will  be  followed,  during  the  in-  of  the  newspaper  ads,  sched- 
troductory  period,  with  smaller  uled  for  Christian  Science 
ads,  generally  of  1,200  lines.  Monitor,  New  York  Herald  Tri- 
repeated  with  high  frequency,  bune.  New  York  Times,  and 
Cities  where  this  large-scale  Wall  Street  Journal,  will  run 

campaign  will  appear  are  San  as  high  as  400  lines,  largest  - ^ 

- -  *  -  space  used  in  newspapers  by 

Berlitz  in  recent  years. 

N  The  campaign  will  also  mark 

*  Berlitz  has 

.  used  radio  in  New  York  since 

r  '\  '  the  war  and  will  consist  of  four 

V  IP  ""  IM  'I  ,  15-minute  programs  and  one 

half-hour  program  each  week.  AFA  Convention  Set 
Other  Campaigns  .  .  .  Fairfax  M.  Cone,  president, 
•  Kraft  Foods  Company,  Foote,  Cone  &  Belding,  has 
Chicago,  is  introducing  a  new  accepted  the  honorary  chair- 
cake  baking  method  utilizing  manship  of  the  Advertising 
Kraft  oil  for  liquid  shortening  Federation  of  America  con- 
with  ads  (via  Needham,  Louis  vention  scheduled  for  the 
&  Brorby)  in  American  Week-  Palmer  House,  Chicago,  June 
ly.  Family  Weekly,  Parade  and  5-8. 


Roads  to  New  York  State’s 
Second^^iest  Market 


l,400,d 

STATE’S 


YORK 


SELL  THE  NEWS  READERS 
AND  YOU  SELL  THE  WHOLE 
BUFFALO  MARKET  OF  OVER 
1,400,000  PEOPLE 


Buffalo  Evening  News 


MERCHANDISING  SERVICE  for  NoitU  Company.  Inc.,  In  eofr 
junction  with  introduction  of  instant  coffaa  into  Southern  California  a 
discuuad  by  Mol  Smith  (right),  Lot  Angolas  managor  for  Nottla'i, 
and  Gono  Driscoll,  of  Molonoy,  Ragan  &  Schmitt,  roprosonting  tha  Lm 
Angolas  Harold  Exprau.  Mr.  Driscoll  was  marchanditing  committM 


EDWARD  H.  BUTLER 

EdKer  and  PufaRthar 


KELLY-SMITH  CO. 

Notional  lUariiantotioot 
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ic|  power  makes  a  difference 


\Q  POWER 

makes  the  Spokane  Market 

drffeient  too ! 


AND  IT'S  ONE  OF  THE  THREE  MUST 
MARKETS  IN  THE  PACIFIC  NORTHWEST 


The  buying  power  of  over  a  million  people  is  bound  to  make 
a  big  difference— particularly  when  their  earnings  are  above  aver¬ 
age  and  when  they  spend  more  for  retail  merchandise. 


That’s  just  how  it  is  in  the  Billion  Dollar  Spokane  Market. 
One  out  of  every  155  Americans  lives  in  this  rapidly-growing  area 
.  .  .  and  one  out  of  every  149  dollars  spent  by  Americans  for 
retail  goods  is  spent  in  Spokane  Market  stores. 


lD^HO 


Neither  a  one-city  nor  a  one-industry  market,  Spokane’s  “In¬ 
land  Empire”  is  larger  than  New  England  .  .  .  composed  of  parts 
of  four  states  geographically  integrated  as  a  natural  “economic 
area.”  The  prosperity  of  its  people  and  its  businesses  is  solidly 
grounded  in  the  stabilit>',  productivity  and  diversity  of  its  basic 
industries— agriculture,  livestock,  mining,  luml)ering  and  manu¬ 
facturing. 


The  Spokane  Market  Beats 


33  states  in  per  capita  Buying  Income 

36  states  in  per  capita  Retail  Sales 

37  states  in  per  capita  Automotive  Store  Sales 
41  states  in  per  capita  Fillirtg  Station  Sales 
28  states  in  per  capita  Food  Store  Sales 

43  states  in  Gross  Income  per  Farm 


You  reach  .  . .  and  sell  .  .  .  this  great  consumer  market  most 
completely  when  you  use  the  two  daily  newspapers  that  have 
grown  with  and  are  accepted  as  “home-town”  newspapers  the 
length  and  breadth  of  the  Inland  Empire  .  .  .  'The  Spokesman- 
Review  and  Spokane  Daily  Chronicle. 


Combined  Daily  Circulation 
Over  160,00D— 
81.84%  UN-duplicated 
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PR  ROUNDUP 

OrmsbeeQuits 
Wash.  News 
To  Join  ATA 

Alex  F.  Ormsbee,  assistant 
city  editor  of  the  Washington 
(D.  C.)  Daily  News,  will  join 
the  public  relations  staff  of 
the  Air  Transport  Association 
of  America  on  Feb.  1,  Willis 
Player,  vicepresident-PR  of  the 
ATA,  announced  this  week. 

Mr.  Ormsbee  has  worked  for 
the  News  since  1946,  during 
which  time  he  covered  sports, 
Capitol  Hill,  municipal  and  fed¬ 


eral  courts,  police  headquar¬ 
ters,  the  District  Building, 
served  as  editor  of  various  sec¬ 
tions  and  wrote  features. 

Truckers  Hear  Urgent 
Need  for  Good  PR 

Public  relations  is  finding 
out  what  people  like  about  you 
and  doing  more  of  it,  and  find¬ 
ing  out  what  they  don’t  like 
and  doing  less  of  it  according 
to  Rex  Paxton,  director  of  pub¬ 
lic  relations,  Sutherland  Pa¬ 
per  Company,  Kalamazoo, 
Mich. 

Speaking  before  the  16th 
annual  convention  of  the  Pri¬ 
vate  Truck  Council  of  Ameri¬ 
ca  in  New  York  last  week,  Mr. 
Paxton  said  that  public  rela¬ 
tions  is  enlightened  conduct 
effectively  communicated. 


GEORGE  A.  RADER 

New  England  Dis¬ 
trict  Manager,  Gen- 
erai  Foods  Saies 
Division,  General 
Foods  Corporation. 


Again 

"New  England  is  NOT  ONE 

Big  Market” 


.  .  .  says  George  A.  Rader, 
New  England  District  Manager 
for  General  Foods  .  .  .  who 
agrees  with  other  New  England 
regional  managers  that  New 
England  is  made  up  of  major 
and  satellite  markets,  each 
with  their  own  variable  dis¬ 
tribution  patterns. 

“Consider  the  Worcester, 
Massachusetts  market,  for  ex¬ 
ample:  while  it  is  a  prominent 
grocery  distribution  center, 
three  of  its  major  chains  ( Stop 
&  Shop,  First  National  and 
A&P  with  over  75  super 
markets)  have  wholesale  head¬ 
quarters  outside  of  the  Wor¬ 
cester  market.  Therefore, 
wholesale  grocery  figures  for 
Worcester  are  not  a  reliable 
yardstick  of  Worcester’s  retail 
grocery  sales  potential. 


“In  public  relations  it  isn’t  when  David  North,  president, 
what  you  say,  it’s  what  you  joined  his  former  client— the 
do,  and  what  you  are.  Every  Martinson  Coffee  Company  — 
statement  you  make  must  be  as  director  of  public  relations, 
the  whole  truth,  honest,  fac-  Reason  for  his  sudden  decision: 


tual,  accurate,”  he  declared. 


‘The  corporation’s  making  mon- 


“We  must  remember,”  Mr.  ey.  I’m  not.” 

Paxton  added,  “that  public  re-  At  the  time  of  its  demise 
lations  is  not  a  campaign.  It  (Jan.  26),  Mr.  North’s  PR  firm 
is  a  continuing  plan  of  cor-  was  handling  such  firms  as 
porate  behavior,  reflecting  Martinson’s  Coffee,  Abom’s 
genuine  integrity,  and  a  com-  Coffee,  Hotel  Bar  Butter,  the 
plete  understanding  of  public  New  York  Mercantile  Exchange, 
responsibility.  It  is  the  func-  and  the  Butter  Council, 
tion  concerned  with  the  earn-  jddj  a  j 
ing  of  deserved  public  recog-  APKA  Awards 
nition  and  respect.”  Annniinnt^d 


ing  of  deserved  public  recog-  APRA  Awards 
nition  and  respect.”  Announced 

PR  Vet  Tells  What  The  American  Public  Rela- 
Novices  Should  Know  Association,  Washington, 

^  D.  C.,  la.st  week  announced  the 

Young  men  entering  the  anniversary  APRA  1954 

public  relations  field  should  awards  for  achievement  in 
know  about  the  nature  of  and  ^lic  relations.  APRA  Silver 
formation  of  capital,  its  em-  trophy  Awards  wiU  be 

pbyment  and  its  preservation;  e3ented  at  the  APRA  annu- 
about  the  hi^iy  of  industp^  Philadelphia, 

and  of  organized  labor  in  the  jjotel  Warwick,  April  20-22. 
Unit^  States,  and  about  cor-  Deadline  for  entries  is  Feb.  15. 


porate  financial  policy.” 


For  complete  details  write: 


So  adrised  John  S.  Ro^,  Bid 

head  of  the  Los  Angeles  public  Vermont  Ave.,  N.  W.,  Wash- 
I  relations  counseling  firm  of  r»  r 

I  John  S.  Rose  &  Associates,  last 

I  week  before  a  Graduate  De-  Appointments 
I  partment  of  Journalism  meet-  ,  of 

I  mg  at  ^e  University  of  Cali-  business-financial  depart- 


fornia  at  Los  Angeles. 


ment  of  Carl  Byoir  &  Associates 


’The  public  relations  worker  1,^ 

must  have  knowledge,  .magma-  appointed  vicepiesident. 

tion  and  initiative  and  convic- 

tion  and  courage,  Mr.  Rose  1928  to 

e  ,  1943  when  he  left  to  specialize 

1  He  pointed  out  that  there  is  .  . .  .  tjt>  •  • 

no  limit  to  what  the  public  re-  Promotion  and  PR  m  mvest- 

I  lations  worker  ought  to  know, 

from  history  to  semantics,  from  *  William  R.  “Bill”  Baker, 
engineering  to  literature,  and  formerly  account  executive  in 
I  back  through  psychology,  poll-  .  department  of  Grant 

j  tics,  accounting,  economics  and  Advertising,  Inc.,  New  York, 


“Retail  sales  are  the  real 
measure  of  Worcester’s  grocery 
volume  .  .  .  and  they  are  in 
excess  of  $168  million  annually. 
Advertising  and  sales  promo¬ 
tion  should  be  applied  where 
consumer  sales  are  greatest 
and  not  solely  on  the  basis  of 
wholesale  figures.” 

Local-Level  Knowledge  Is  A 
Must  For  Top-Level  Decision- 
Making 

•  This  advertisement  is  pub¬ 
lished  in  the  interests  of  fuller 
understanding  of  the  Worces¬ 
ter,  Massachusetts  market  by 
The  Worcester  Telfegram,  'The 
Evening  Gazette,  and  The 
Sunday  Telegram.  George  F. 
Booth,  Publisher.  Circulation 
daily.  156,445;  Sunday,  103,999. 


sociology. 

Ex-Newsman  Joins 
Kobrin  and  Post 


has  joined  John  Moynahan  t 
Associates,  PR  counsel.  Mr. 
Baker  was  for  nine  years  man¬ 
ager  of  corporate  press  rela- 


Everett  C.  Gerry,  publicist,  tions  for  General  Foods  Cor- 
former  Philadelphia  and  Har-  poration. 

risburg  newspaperman,  has  •  As  part  of  its  expanded 
joined  the  public  relations  firm  public  relations  program,  the 
of  Kobrin  and  Post,  Reading,  Structural  Clay  Products  Insti- 
Pa.  He  supervised  publicity  and  tute,  Washington,  D.  C.,  has 
promotion  for  the  1954  observ-  announced  appointments  of 
ance  of  Pennsylvania  Week,  Leonard  Kirsten  as  PR  man- 
working  in  the  Commerce  De-  ager  and  of  John  J.  Hassett  as 


partment  at  Harrisburg. 


PR  consultant.  The  Institute 


Mr.  (jerry  was  employed  for  is  the  national  trade  associa- 
eight  years  on  the  news  staff  tion  of  America’s  brick  and 
of  the  Philadelphia  Inquirer  tile  manufacturers, 
and  for  six  years  with  Inter-  •  Edward  T.  Fulham  has 
national  News  Service  includ-  been  appointed  public  relations 
ing  manaprship  of  Harrisburg  representative  of  General 
bureau,  night  editor  at  Boston,  Petroleum  Corporation’s  PR 
and  assistant  manager  of  the  department,  Los  Angeles. 
Philadelphia  bureau.  •  •pgjj  Cox,  former  vice- 

Dave  North  Closes  president  of  Harshe-Rotman, 
I  Shop;  Joins  Client 


Inc.,  has  joined  the  PR  firm  of 
David  M.  Cox,  Chicago,  as  a 


( A  dvertisement) 


The  firm  of  David  North  partner,  and  the  name  of  the 
Public  Relations,  Inc.,  New  firm  has  been  chang;ed  to  Coz 
York,  closed  down  this  week  &  Cox.  They  are  not  related. 
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A  quickening  market,  a  sure  producer: 

Here's  what's  happening  in  the  new  NEW  ORLEANS 
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SOURCE:  MEDIA  RECORDS,  INC. 

lines  of  total  advertising 
published  in  1954  by 

The  Times- Picayune 
Publishing  Co. 

79%  daily  coverage  in  city  zone,  even  more  on  Sundoy! 


^ime^'pxcj®unc 

NEW  ORLEANS  STATES 


REPRESENTED  BY  JANN  &  KELLEY,  INC. 


272,283  daily;  276,265  SUNDAY 


A.  B.  C.  fublishor't  Statomont,  6  mot.  ondinQ  Sopt.  30, 


1954 
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RETAIL  SURVEY 

Spring  Men  s  Wear 
Ads  Go  To  Papers 


A  semi-annual  newspaper  pro¬ 
gram  on  men’s  wear — including 
editorial  coverage  of  men’s 
and  boys’  spring  styles  and  ad¬ 
vertising  layouts  for  use  by 
local  retailers — ^will  be  issued 
Feb.  1  by  the  Men’s  Wear 
Inter-Industry  Council,  New 
York.  The  package  will  be  the 
sixth  of  its  type  to  be  issued 
by  the  council,  whose  mem¬ 
bers  represent  all  elements  of 
the  men’s  wear  industry. 

A  total  of  567  newspapers 
have  already  requested  the 
package  in  response  to  an  ad¬ 
vance  announcement  distribu¬ 
ted  to  1,200  dailies  early  this 
month.  In  past  seasons,  from 
600  to  900  dailies  have  used 
materials  provided  by  the 
council. 

This  year’s  package  includes 
a  four-page  editorial  supple¬ 
ment  devoted  to  style  trends 
in  all  aspects  of  men’s  and 
boys’  clothing,  and  a  series  of 
ads  for  use  by  newspapers  in 


developing  a  greater  volume 
of  linage  by  men’s  and  boys’ 
wear  stores. 

All  materials  in  the  program 
are  provided  without  cost  to 
newspapers.  Editorial  materi¬ 
als,  available  in  either  mat  or 
glossy  print  form,  are  made 
“exclusive”  to  one  newspaper 
in  each  city. 

Shopping  Center  Ads 
Predominately  Co^p 

Chicago 

Suburban  shopping  center 
advertising  in  newspapers  is 
predominately  cooperative,  an 
analysis  of  such  promotions 
indicate  in  another  of  Nation¬ 
al  Research  Bureau’s  survey 
studies  released  here  this  week 
for  clients  of  NRB. 

The  special  study  highlights 
the  phenomenal  growth  of  the 
shopping  center  in  suburban 
areas  around  metropolitan  cities 
pointing  out  that  such  centers 
are  a  logical  result  of  traffic 


jams,  poor  parking  facilities 
and  reduced  public  transit  sys¬ 
tems.  Over  1,000  such  centers 
are  now  in  operation,  says  NRB, 
and  1,800  more  are  in  the 
planning  stage. 

Need  Continuous  Ads 

“The  shopping  center  is  no 
different  from  other  retail  es¬ 
tablishments  in  that  its  success 
depends  upon  a  well-planned 
and  continuously  sustained  ad¬ 
vertising  budget”  says  the  NRB 
report. 

Based  on  a  survey  of  news¬ 
paper  advertising  in  600  U.  S. 
and  Canadian  cities,  the  find¬ 
ings  show: 

46.6  per  cent  of  the  newspa¬ 
pers  participating  in  the  sur¬ 
vey  indicated  that  one  or  more 
shopping  centers  were  using 
advertising  space  in  their  pa¬ 
pers. 

Of  these  82  per  cent  were  buy¬ 
ing  space  cooperatively;  8  per 
cent  as  individuals  and  10  per 
cent  were  using  space  both  in¬ 
dividually  and  cooperatively. 

The  findings  further  show: 

Average  frequency  of  ad 
schedule: 


t  daya  or  more  par  waak  . 

.  8.48fc 

Waekly  . 

.  tt.1% 

Twice  monthly  . 

.  t.s% 

Monthly  . 

.  s.s% 

Quarterly  . 

.  *  % 

Seasonably  . 

.  *  % 

Not  reaularly  . 

.  14.0% 

Average  Number  of 

Lines 

Used  Per  Week: 

Under  1,000  . 

.  U.6% 

Prom  1.000  to  (.600  . 

.  46.8% 

Prom  1,000  to  10,000  . . . . 

.  6.0% 

Over  10,000  . 

.  12.1% 

Space  is  billed  to: 

Individual  Aeeonnta  . 

.  66  % 

Association  . 

.  82.6% 

Both  . 

.  12.6% 

Ad  Copy  is  prepared  by: 

Newspaper  . 

...  40% 

Individual  Account  . 

...20% 

Association  . 

...  10% 

Aaency  . 

...  10% 

From  the  newspapers  report- 

mg: 

t0%  ran  spaciai  sections 

to  pro- 

mote  the  openinp  of  the  center 

26%  ran  special  Sections  to  promote 

the  center**  anniv^gary 

27.6%  ran  special  sections 

to  pro- 

naote  other  evente. 

Average  number  of  pages  of 

sections: 


Opening*.  S  page* ;  Anniversaries, 
10  pages;  Other  KvenU,  8  pages. 

Super  Market  Ad 
Awards  Announced 

Thirteen  Super  Market  Insti¬ 
tute  member  companies  were 
honored  last  week  by  MeCalVe 
magazine  with  an  award  for 
“distinguished  service  through 
newspaper  advertising.” 

This  year’s  award  winners 
were:  Van’s,  Inc.,  Holland, 
Mich.;  Bosshart  Brothers,  Chi¬ 
cago;  Eberhard’s  Super  Mar¬ 
kets,  Grand  Rapids,  Mich.;  Elm 
Farm  Food  Markets,  Dorches¬ 
ter,  Mass.;  Fox  Markets,  Los 


Angeles;  Giant  Food  Depart, 
ment  Stores,  Washington, 
D.  C.;  Jordanos’,  Inc.;  Snntf 
Barbara,  Calif.;  King’s  Super 
Markets,  Irvington,  N.  J.;  Lib- 
eral  Markets,  Da]rton,  Ohio; 
Plumb’s  Super  Markets,  Mu- 
kegon,  Mich.;  Publix  Super 
Markets,  Lakeland,  Fla.;  W.  W. 
Wilt  Super  Market,  Elkhart, 
Ind.;  Wrigley’s,  Detroit. 

In  presenting  the  awards,  Wil¬ 
liam  B.  Carr,  McCall’s  ad  direc- 
tor,  said:  “The  goal  of  the  So¬ 
per  Market  Institute  is  ‘That 
there  may  be  more  for  all.’ 
You  have  used  your  newspaper 
advertising  with  effectivenen 
and  distinction  in  furtherini 
that  goal.  Your  advertising  hai 
contributed  greatly  to  makini 
more  food  available  to  all  at  a 
constantly  lower  cost.” 

mA  Offers  6  New 
Ad  Feature  Sections 

Six  new  advertising  feature 
sections  will  be  issued  by  NEA 
Service,  Inc.,  Cleveland,  dur¬ 
ing  1965,  in  their  third  year- 
’round  program  designed  to  as¬ 
sist  both  editorial  and  adver¬ 
tising  departments  in  the  crea- 
tion  of  linage-building  special 
supplements. 

Last  year,  more  than  300 
newspapers  used  NEA  feature! 
to  produce  655  local  feature 
sections  with  more  than  18,- 
000,000  lines  of  advertising. 

Super  Market  Bigger; 
$  Million  Required 

Super  markets  are  getting 
bigger,  according  to  Curt 
Komblau,  research  director  of 
Super  Market  Institute,  who 
reports  that  new  super  mar¬ 
kets  opened  in  1954  averaged 
15,000  square  feet  in  size.  One 
out  of  three  (33%)  enjoys  salei 
of  more  than  $40,000  a  week, 
and  another  36®/4  have  sales  be¬ 
tween  $20,000  and  $40,000. 

At  the  same  time  it  was  re¬ 
vealed  that  SMI  has  raised  its 
standard  of  membership  to 
meet  today’s  conditions.  Don 
Parsons,  executive  director, 
said:  “An  operator  is  now 
eligible  for  membership  in  SHI 
when  he  operates  one  super 
market  —  a  complete  market 
with  at  least  the  grocery  de¬ 
partment  on  self  service — do¬ 
ing  at  least  a  million  dollars  in 
volume  annually.” 

Mr.  Kornblau  also  revealed 
that  nearly  one  out  of  three 
new  super  markets  (31%)  is  lo¬ 
cated  in  a  new  shopping  center 
— slightly  more  than  half  of 
them  in  large  centers;  30%  are 
in  neighborhood  locations;  22% 
are  in  highway  locations;  and 
only  17%  are  in  old  large 
shopping  centers. 


Get  Acquainted  With— 

ELIZABETH 

FASTEST  GROWING  INDUSTRIAL 
AREA  IN  NEW  JERSEY 

THROUGH 

THE  ELIZABETH  DAILY  JOURNAL 

NOW  CIRCULATING 
50,000  DAILY 
TO  COVER 

$358,000,000  IN  RETAIL  SALES 
$6,752  E.B.I.  Per  Family 

GROWINS  GROWING  GROWING 

CIRCULATION  SALES  POPULATION 

229,186  CITY  ZONE 

Third  Largest  in  New  Jersey 
THE  ELIZABETH  DAILY  JOURNAL 

Represented  Netionally  by  Ward-Griffith  Company,  Inc. 
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MR.  AUGUSTUS  A.  HARMON 
OWNEI 
ALTO  TIAILER  SALES 


•  ••through  ads  like  this  in  the  /I 
lOCALLY-EDITED  NEW  ORLEANS  ^ 
TIMES  PICAYUNE  STATES  MAGAZINE 


Want  to  know  the  proved  way  to  boost  house  trailer  sales  in  New 
Orleans?  Just  ask  the  New  Orleans  dealer  for  Elcar  Trailers.  Says  Mr. 
A.  A.  Harmon,  owner  of  Alto  Trailer  Sales:  “After  two  years  of  suc¬ 
cessfully  promoting  house  trailers  through  our  Locally-Edited  New 
Orleans  Dixie  Roto  Magazine,  we’re  convinced  of  the  magazine’s 
superior  selling  power.  All  our  future  sales  campaigns  will  be  spear¬ 
headed  by  ads  in  our  Dixie  Roto  Magazine.”  Any  of  the  newspaper 
representatives  below  can  show  you  interesting  testimonials  like  this, 
as  proof  of  the  selling  impact  of  Locally-Edited  Gravure  Magazines. 

Buy  magazine  circulation  where  it  counts!  For  example,  your  ads 
in  the  Locally-Edited  Dixie  Roto  Magazine  go  right  into  8  out  of 
every  10  homes  in  New  Orleans.  By  comparison,  the  leading  national 
magazine  covers  a  mere  10%  of  this  major  market! 


MOBILE  HOMES 


STARTI  TOOAY 


“DIXIE  ROTO  Magazine  has 
top  place  in  all  our  sales  and 
advertising  campaigns,”  says 
Mr.  Harmon.  “Page  ads  like 
this  in  our  Locally-Edited 
Dixie  Roto  Magazine  build 
volume  sales  and  traffic  for 
us  regularly.” 


•  Locally-Edited  for  highest  readership  •  Newspaper  circulation  impact 
•  Gravure  magazine  reproduction  •  Maximum  savings  on  positives 
•  Complete  flexibility 


^  advertisir 
the 
LEVEL 


For  more  informotion  obovt 
these  12  weekly  newspaper  grav¬ 
ure  mogozines,  contoct  one  of 
the  following  representotives: 
The  Ironhom  Company,  (resmer 
I  Woodword,  Inc.,  Jonn  I 
Kelley,  Inc.,  Kelly-Smith  Co., 
Moloney,  Regan  t  Schmitt,  Inc., 
O'Mara  K  Ormsbee,  Inc.,  Scolaro, 
Meeker  S  Scott,  Inc.,  Story, 
Irooks  t  Finley,  Inc. 


AKRON  BEACON  JOURNAL  •  ATLANTA  JOURNAL  AND  CONSTITUTION  •  COLUMBIA  HATE 
COLUMBUS  DISPATCH  •  DENVER  POST  •  HOUSTON  CHRONICLE 
INDIANAPOLIS  STAR  •  LOUISVILLE  COURIER-JOURNAL  •  NEWARK  NEWS 
NEW  ORLEANS  TIMES  PICAYUNE  STATES  •  CT.  LOUIS  GLOBE-DEMOCRAT  •  TOLEDO  BUDE 


TOTAL  CIRCULATION  OVER  3,189,000  COPIES  WEEKLY 
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Ditao  Union 


Evening  Tribune 


on  Advertising  Plans;  and  will 
serve  as  consultant  on  institu¬ 
tional  and  public  relations  ad¬ 
vertising  to  Mc-E  clients. 

NL&B  Has  Biggest 
Billing  in  30  Yrs. 

Chicago 

iitts  ut^ii  ittuiicncu 

The  total  advertising  billing  by  Felix  M.  Wolsky,  head  and 
handled  by  Needham,  Louis  & 

Brorby,  Inc.  for  the  year  end¬ 
ing  Nov.  30,  1954  was  $28,- 
933,000  an  increase  of  approxi- 


Agency*8  Ads  Describe  visor-printed  media  for  Russel 

M.  Seeds,  and  before  that  media 
Direct  Selling  RoU  director  for  Cruttenden  and 
A  newspaper  advertising  ^  ^  ^ 

mpaign  to  bring  to  the  buying  and 

placement  of  space  and  time. 

•  Henry  W.  Lowe  and  L  E. 
Miller  have  been  appointed  se¬ 
nior  vicepresidents  and  manage¬ 
ment  account  supervisors  at 
Lennen  &  Newell,  Inc.  They 
both  formerly  held  the  title  of 
vicepresident  and  management 
account  supervisor. 

•  John  H.  O’Toole,  Jr.,  for¬ 
merly  general  sales  manager  of 
the  General  Electric  Appliance 
Company,  Louisville,  Ky.,  hu 

'»  -  joined  McCann-Erickson,  Inc, 

New  York,  as  manager  of  the 
agency’s  marketing  department 

•  Appointment  of  Forrest  L 
Collier,  Jr.,  as  general  manager 
of  Bennett-Evans  Company, 
Charlotte,  N.  C.,  was  announc^ 
this  week.  He  joined  the  agen¬ 
cy  in  1950. 

Accounts  .  .  . 

•  Clicquot  Club  Company, 
Millis,  Mass.,  maker  of  Cliquot 
Club  beverages,  has  appointed 
Harold  Cabot  &  Company,  Inc., 
Boston,  as  its  advertising 

Mr.  Williams’  new  title  is  agency, 
vicepresident  in  charge  of  Bur-  •  Brentano’s,  Inc.,  booksell- 
nett’s  Hollywood  office,  a  step-  announced  this  week  that 
up  from  his  recent  promotion  to  Jtg  local  and  national  advertit- 
the  managership  of  that  office.  ing  will  be  handled  by  Needham 
For  the  past  several  years.  &  Grohmann,  Inc.,  New  York, 
Mr.  Lang  has  been  senior  ac-  effective  immediately.  John  M. 
count  executive  on  the  Kellogg  Keil  is  account  executive. 
Company  account,  a  capacity  in  •  Revlon  Products  Corporar 
which  he  will  continue.  tion  has  appointed  BBDO  for 

Mr.  Heath  began  his  career  Revlon  Silken-Net  hair  spray 
as  a  newspaperman  on  the  De-  and  Aquamarine  shampoo,  and 
troit  (Mich.)  Free  Press,  He  other  hair  products  for  women 
moved  into  the  magazine  field,  now  in  development,  effective 
working  for  Liberty,  American  immediately, 
and  Cosmopolitan  magazines  re-  •  Effective  Feb.  1  the  adve^ 
spectively  in  selling  and  sales  tising  of  all  Statler  Hotels  will 
promotion  before  joining  Bur-  be  coordinated  with  Hilton  Ho- 
nett-  tels  campaigns  and  placed 

Mexican  AAA  Elect,  Sr n™  viJr  * 

A/r  •  Mexico  City  Glass  Container  Manufae- 

The  Mexican  Association  of  Institute,  Inc.,  New  York 

Advertising  A^ncies  last  week  appointed  Kenyon  &  Eck- 
elected  the  following  new  of-  ^  ^  handle  a  national 

fleers:  James  Stanton,  presi-  advertising  program, 
dent;  Salvador  Ulloa,vicepre8i-  ,  Aitkin  -  Wolf  Company, 
dent;  Eyerado  Camacho,  secre-  jnc.-Auto  Europe,  Inc.,  haa 
tary;  William  S.  Miller,  treas-  the  Hollywood  office  of 

urer.  Alvaro  Galvez  y  Fu-  Fairfax,  Inc.  to  handle  advei^ 
entes  and  Abraham  Garavito  ^  t^^vW 

were  elected  directors  of  the  through  Europe  by  auto.  New^ 
■  papers  and  magazines  will  be 

Appointments  .  .  .  used. 

•  Richard  M.  Carver,  for-  •  White  &  Bagley  Company, 

merly  on  the  Chicago  sales  staff  Worcester,  Mass.,  automotive 
of  This  Week  magazine,  has  and  industrial  oil  and  lubri- 
joined  Earle  Ludgin  &  Com-  cant  product  manufacturers, 
pany’s  account  management  has  retained  John  C.  Dowd, 
staff.  Inc.,  Boston  and  Dowd,  Redfield 

•  Harry  C.  Pick  has  been  ap-  &  Johnstone,  Inc.,  New  York, 
pointed  media  director  of  Dan-  as  advertising  council.  Use  of 
cer-Fitzgerald-Sample,  Inc.,  Chi-  newspaper  advertising  is  plan- 
cago.  He  was  formerly  super-  ned. 
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AD  AGENCIES 


Chase  Leaves 
Selvage,  Lee; 
Joins  McCann 


founder  of  the  Martin  Advertis¬ 
ing  Agency,  New  York. 

Headlined,  “Real  Flesh  and 

_ _ --  Blood,”  the  one  column  by  112- 

York,  and  will  irately  $4,400,000  over  1953.  line  ad  has  been  placed  in 

join  McCann-  Net  profit  was  $303,400  as  leading  newspapers  in  New 

Erickson,  Inc.,  compared  with  $221,600  the  York,  Boston,  Chicago, 
as  vicepresident  year  before.  The  new  figure  delphia,  Cincinnati,  H 
and  general  represents  approximately  one  Conn.,  and  Providence, 
executive  per  cent  of  gross  billing.  Pay-  Additional  ads  are  scheduled  for 
on  Feb.  1,  it  ments  into  the  employes’  prof-  other  newspapers,  trade  and 
was  announced  it  sharing  plan  were  15%  of  business  publications,  and 
this  week  by  the  salaries  of  participants,  salesman  magazines. 

Marion  Harp-  the  maximum  permitted  by  q  nr  i  i/ 
er,  Jr.,  McCann-  federal  tax  regulations.  ^  iSamett  Veeps 

Erickson  presi-  These  figures  were  an-  At  Leo  Burnett 

nounced  at  the  annual  meet-  Chicago 

Mr.  Chase’s  responsibilities  ing  of  the  318  employes  of  the  Three  new  vicepresidents 
will  include  the  consolidation  agency,  one  of  the  very  few  have  been  appointed  by  Leo 

and  expansion  of  Mc-E  public  which  give  complete  financial  Burnett  Company,  Inc.  adver- 

relations  activities  in  the  details  of  its  operation  to  em- 
agency’s  33  offices.  ployes  and  to  the  public.  It  is 

He  will  assume  presidency  of  entirely  owned  by  holders  of 
the  Institute  of  Communica-  its  common  stock,  available 

tions  Research,  Mc-E’s  division  only  to  employes.  There  now 
of  opinion  research  and  analy-  are  170  such  shareholders  corn- 
sis;  will  be  a  member  of  the  prising  more  than  half  of  all 
agency’s  Advisory  Committee  employes. 


Chase 


TOTAL  MILITARY  PAYROLL 
1954  $350,000,000 


Ov*r  90%  of  Sen  Oitso's  billion 
dollor  morkol  roodt  and  boliovos 
tbo  Son  Dioflo  Union  ond  Evoninf 
Tribuno  doily.  Thoso  two  •vool 
nowt|»opor«  oro  yovr  bo»l  odvor* 
titinf  buyl 


SAN  0IC60 

CAIIFOINIA 


N-A-GRAVER 


i(AM-A~GRAVeR  USBRS: 

ARE  YOU  MISSING 
THIS  CHANCE  TO 
BUILD  CIRCULATION? 


Preplanning  feature  picture  coverage  is  standard  oper¬ 
ating  procedure  on  the  Democrat.  City  editor  Weddle 
( seated )  talks  over  assignment  with  staff  photographer 
( left )  and  reporters  ( right )  who  often  double  as  pho¬ 
tographers. 


Bob  Weddle,  city  editor  of  the  Sherman 
(Tex.)  Democrat,  says,  “It  wasn’t  until  some 
time  after  we  adopted  Scan-A-Graver  that 
we  realized  what  an  easy  matter  it  is  to  spice 
up  virtually  all  local  features  with  human- 
interest  pictures,  as  well  as  spot  news  stories 
which  have  picture  possibilities.” 

Weddle  sums  it  up  this  way:  “We’ve 
never  found  anything  to  beat  local-interest 
feature  pictures  for  attracting  new  readers. 
Our  circulation  figures  show  it  — they’ve 
been  climbing  steadily  ever  since  we  in¬ 
tensified  our  picture  efforts,”  ( The  complete 
story  of  the  Democrat’s  success  with  feature 
photographs  appears  in  Impressions,  Fair¬ 
child’s  quarterly  publication. ) 


Human-interest  pictures  like  this  “First  Haircut” 
shot  have  won  the  Democrat  awards  in  the  state¬ 
wide  featiure  picture  division  of  the  Associated 
Press  Managing  Editors  Association  contests. 


IntAlligent  phofo-journalism  builds  eireulation 
and  keeps  right  on  building  it  I 


•  Intelligent,  imaginative  use  of  photo-journalism  .  .  .  plus  your 
Scan-A-Graver  for  controlled,  economical  reproduction  . . .  can  do 
the  same  for  you.  Fairchild  Graphic  Equipment,  Inc.,  88-06  Van 
Wyck  Expressway,  Jamaica,  N.  Y.,  Dept.  1()0-94A. 


'6 


Savings  ^Jpctrir 
Bonds  ^tocff 


New  empliyee-share  owner,  Milton  Danko,  holds  four 
$100  Bonds  bought  in  1949,  and  three  G-E  shares  he 
receives  as  a  bonus  this  year.  For  a  copy  of  our  Share 
Owners  Quarterly  on  broadening  share  ownership, 
write  Dept.  G-2-123,  Schenectady,  N.  Y. 


AS  GENERAL  ELECTRIC  SEES  IT.,, 


8Z000  of  our 
employees  are 
I  becoming  owners 
I  of  the  company 

General  Electric  Plan  for  all  employees 
I  encourages  U.S.  Savings  Bond  purchases 
and  broader  share  ownership. 

Today  one  adult  American  in  sixteen  directly 
owns  stock,  and  one  in  thirty-one  owns  some 
part  of  the  company  he  works  for. 

This  is  good,  but  broader  ownership  is  vital. 
Not  only  because  U.S.  industry  will  need  $420 
billions  in  new  capital  for  expansion  and 
replacement  in  the  next  ten  years,  but  because 
wider  ownership  will  give  more  people  an 
understanding  of  our  competitive  economy, 
and  a  further  share  in  its  success. 

In  1948,  General  Electric  started  its  Employee 
Savings  and  Stock  Bonus  Plan.  Under  it,  an 
employee  may  buy  U.  S.  Savings  Bonds  through 
payroll  deductions.  If  the  Bonds  are  held  for 
a  specified  five-year  period,  the  company  gives 
the  employee  General  Electric  stock  equivalent 
to  15%  of  the  purchase  price  of  his  Bonds. 

By  the  end  of  1955,  40,000  employees  will 
have  become  new  owners;  87,000  are  now  ac¬ 
tively  participating  in  the  Plan.  If  industry  is  to 
continue  to  produce  new  jobs  and  products, 
broader  share  ownership  is  important.  As  we 
see  it,  plans  that  encourage  it  are  a  good  ex¬ 
ample  of  progress  in  the  American  way. 


T^ogress  Is  Our  Most  Important  Product 


GENERAL 


ELECTRIC 


- 

Six  out  of  every  fifteen  G-E  employees  are  already 
participating  in  the  Savings  and  Stock  Bonus  Plan. 


.More  Ad  Liiui^e  for  You 
More  Sales  for  \oiir  Advertisers 


Brumby  Tells 

{Continued  from  page  16) 


idding  confusion  to  the  adver¬ 
tisers’  minds  in  disagreeing 
irith  the  leader. 

You  advertising  managers 
yourselves  aren’t  sold  in  too 
many  instances  and  I  will  admit 
to  you  there  is  a  good  basic 
reason  having  been  an  ad  man¬ 
ager  myself  so  many  years. 
Many  ad  managers  have  the 
philosophy  there  is  only  so 
many  dollars  in  the  retailer’s 
budget  and  when  he  converts 
part  of  this  to  color  he  loses 
linage,  which  doesn’t  make  him 
look  good.  We  have  a  good  ex¬ 
ample  of  it  right  now  in  Miami 
where  Hialeah,  our  biggest  race 
track,  using  the  same  amount  of 
money  as  they  did  last  year 
are  going  to  a  full  color  pro¬ 
gram.  This  means  the  color 
premium  comes  out  of  the  budg¬ 
et  and  that  this  year  we  will 
lose  linage. 

But  the  funny  thing  is  that 
neither  ad  manager  in  Miami 
will  worry  about  this  because 
both  newspapers  will  lose  the 
same  amount.  The  blind  spot  in 
the  ad  managers  viewpoint  on 
this  is  the  fact  that  you  are 
failing  to  see  the  other  accounts 
that  are  in  neither  newspaper 
but  are  running  on  television, 
radio  and  magazines,  who  might 
be  enticed  into  newspaper  if 
we  were  more  colorful,  more 
aggressive  and  more  glamour¬ 
ous. 

As  extensive  as  our  color  pro¬ 
gram  has  been  in  Miami,  it 
has  not  involved  complex  and 
expensive  equipment.  Actually 
we  have  produced  quality  full 
color  with  less  equipment  than 
many  newspapers  who  aren’t 
making  use  of  a  full  color  pro¬ 
gram.  I  am  thinking  of  photo- 
paphic,  engraving,  stereotype 
and  press  equipment.  Although 
we  have  color  units  on  our 
i|present  press  equipment,  it  is 
a  moot  question  whether  we 
will  set  up  such  units  in  future 
ipment  in  spite  of  the  fact 
that  we  expect  to  increase  our 
■  ue  of  color  constantly. 

We  have  found  that  color 
sharpened  all  phases  of  our  op- 
vation,  brought  closer  team 
work  throughout  the  plant.  The 
new  concepts  developed  by  the 
■ecessity  for  smart  thinking  on 
the  color  operation  has  carried 
on  into  black  and  white  and 
•ffects  layouts,  art,  etc.  It  also 
effects  the  sales  enthusiasm 
for  both  circulation  and  adver¬ 
tising  departments,  and  makes 
the  whole  organization  proud 
of  their  media. 

The  many  erroneous  ideas 


about  color  costs  are  indicated 
in  the  color  rates  where  news¬ 
papers  seem  to  forget  black 
and  white  space  rates  are  sup¬ 
posed  to  cover  the  basic  costs 
of  newsprint,  editorial  and  dis¬ 
tribution  costs.  If  color  adver¬ 
tising  is  to  sell  more  advertis¬ 
ing,  both  color  and  black  and 
white,  it  must  be  made  attrac¬ 
tive  in  cost. 

National  advertisers  and 
agencies  should  be  flooded  with 
tear  sheets  of  good  color  print¬ 
ing,  both  editorial  and  adver¬ 
tising,  from  each  one  of  us  in¬ 
dividually  and  in  the  case  of 
advertising  the  story  of  what 
happened  on  each  ad,  good  or 
bad,  should  go  along  with  it. 

I  urge  that  you  (NAEA) 
form  a  Color  Council,  such  as 
the  production  managers  have 
done,  and  publicize  such  council. 

Live-Wire  Ads 

(  Continued  from  page  16) 

wires”  and  “Ad-A-Wire”  pro¬ 
motions. 

Apropos  of  Mr.  Wicks’  sug¬ 
gestion  that  local  newspapers 
lend  editorial  support  for 

better-wiring  campaigns,  Mr. 

Foster  emphasized  that  the 

Journal-Star  has  given  Foster- 
Jacob  “star  billing”  and  that 
in  one  issue  of  the  paper  pub¬ 
lished  late  last  fall,  the  daily 
carried  36  inches  of  editorial 
copy  on  Foster- Jacob’s  adequate 
wiring  campaign  and  the 

firm’s  success  story,  together 
with  a  large  display  ad. 

One  upshot  of  Foster- Jacobs’ 
success  has  been  to  convince  16 
other  electrical  contractors 
from  Indiana  and  Michigan  to 
visit  Peoria  to  study  the  firm’s 
operation. 

Another  outcome  of  the  suc¬ 
cessful  campaign,  according  to 
Frank  A.  Stewart,  retail  ad¬ 
vertising  manager  of  the  Jour¬ 
nal-Star,  has  been  not  only  an 
expanded  1955  ad  schedule  by 
Foster-Jacob  but  a  growing  in¬ 
terest  in  conducting  a  similar 
drive  on  the  part  of  other  elec¬ 
trical  firms. 

“Now  the  local  plumbers,”  he 
told  E&P  this  week,  “are  in¬ 
terested  in  conducting  a  ‘weak 
pipes’  campaign.  I  believe  they 
will  be  able  to  interest  the 
local  water  company  in  promo¬ 
ting  modernized  water  service.” 

Getting  back  to  Mr.  Wicks  at 
the  National  Adequate  Wiring 
Bureau  in  New  York,  he  said 
he  hopes  Foster-Jacobs’  suc¬ 
cess  story  will  perhaps  jar 
other  newspapers  into  realizing 
that  the  economic  interests  of 
the  local  electrical  industry  is 
also  to  the  newspaper’s  best 
economic  interest. 


Lead  off  your  1955  ad  feature  schedule  with  this  lively  new 
addition  in  NEA's  year-round  program  .  .  .  suggested  for  re¬ 
lease  in  February  or  Morch. 


This  is  the  first  in  NEA's  1955  program  of  six 
original,  linage-building  features.  Write  or  wire 
for  complete  information,  proofs  and  rotes. 


are  eight  full  standard  pages,  including  a  two-color 
cover,  of  original  advertising  features  designed  to  help  you 
gain  maximum  linage  from  the  important  baby  merchandise 
field.  Serves  your  readers  and  advertisers,  too,  with  a  wealth 
of  practical  information  and  ideas  on  modern  baby  care  from 
prenatal  needs  through  infant  years. 


NEA  Service,  Ihc. 

1200  West  Third  Street  Cleveland  13,  Ohio 
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Retailer  Offers  Plan 
Of  Advertising  Help 


ing  more  productive.  There  ap-  T  «  •  A  .#4 

pears  to  be  an  endless  need  for  I  jOT.T.f^yPV  ixClS 
new  advertising  people  who 

know  layout,  art  and  production.  II)  q  r\\T 

The  schools  of  the  nation  are  JJdllllviJvl 
not  turning  out  people  as  fast  ^  ^  , 

as  we  need  them.  A  training  I  jOHTl  \  jOHT  I 

program  for  those  in  our  stores  ^'-"****' 


Talbott 


Chicago 

A  seven-point  program  for 
closer  relationship  between 
newspapers  and  retail  mer¬ 
chants  was  of¬ 
fered  by  Philip 
M.  Talbott, 
newly  -  elected 
president  of  the 
National  Retail 
Dry  Goods  As¬ 
sociation,  in  ad¬ 
dressing  the 
Tuesday  lunch¬ 
eon  of  the 
NAEA  conven¬ 
tion  last  week. 

“Since  we  both  need  each 
other,”  said  Mr.  Talbott,  who 
is  senior  vicepresident  of  Wood¬ 
ward  and  Lothrop,  Washington, 
D.  C.,  department  store,  “I  think 
it  becomes  our  duty  to  discover 
ways  in  which  we  can  both 
work  with  each  other  for  our 
common  good.” 

His  seven-point  program: 

“1.  We  must  police  our  own 
advertising.  This,  of  course,  in¬ 
cludes  both  national  and  retail 
advertising,  but  my  interest  to¬ 
day  is  centered  on  retail  adver¬ 
tising.  Stores,  generally,  are 
doing  an  impressive  job  in  their 
advertising.  There  are  occa¬ 
sional  exceptions.  Just  as  one 
bad  apple  can  spoil  a  barrel,  so 
can  one  bad  advertisement  in 
your  newspapers  spoil  the  be- 
lievability  of  the  rest. 

“2.  We  must  work  together 
to  support  the  time-honored 
methods  of  distribution.  Recent 
years  have  seen  the  growth  of 
a  new  kind  of  store.  He  exists 
because  the  regular  retailer  ex¬ 
ists.  We  provide  the  stock.  We 
provide  the  salesroom.  We  pro¬ 
vide  the  salesperson. 

“The  operator  rarely  adver¬ 
tises.  He  is  afraid  to  adver¬ 
tise  because  once  he  cuts  the 
price,  his  fellow  operator  down 
the  street  might  cut  it  further. 
These  organizations  have  par¬ 
ticularly  invaded  the  appliance 
field  with  the  result  that  hun¬ 
dreds  upon  hundreds  of  legiti¬ 
mate  retailers  have  discon¬ 
tinued  these  lines  or  reduced 
these  departments  considerably. 

“As  the  legitimate  retailers 
reduce  their  departments  as  the 
result  of  discount  houses,  they 
automatically  reduce  their  total 
advertising. 

“These  operators  are  slowly 


but  surely  causing  the  reduc¬ 
tion  of  newspaper  advertising. 

“In  this  fight  we  ask  that 
you  join  with  us  and  our  Ven¬ 
dor  Relations  Committee. 

Help  Downtown  Merchants 
“3.  We  must  work  together 
to  strengthen  the  downtown 
shopping  areas. 

“You  are  needed  as  part  of 
the  team  to  help  your  commu¬ 
nity  secure  the  proper  public 
transportation,  parking  facili¬ 
ties,  easy  traffic  flow,  improved 
buildings  and  surroundings  that 
will  keep  these  centers  of  busi¬ 
ness  moving.  You  can  help  by 
publicizing  downtown  activities, 
aid  the  stores  with  downtown 
promotional  events  and  the 
many  other  ideas  which  our  own 
Committee  on  Downtown  Re¬ 
habilitation  is  working  on.  We 
ask  that  you  join  with  us  and 
this  committee  headed  by  Sid¬ 
ney  Baer  of  Stix,  Baer  and 
Fuller  of  St.  Louis. 

“4.  We  must  hold  the  line 
on  newspaper  rates.  This  is 
your  problem  and  ours.  We 
know  that  a  substantial  part 
of  the  price  you  charge  for 
your  rates  reflects  the  cost  of 
actual  production.  We  know 
that  if  we,  as  stores,  prepare 
our  advertising  better  and  if  we 
request  less  remakes  of  our 
advertising  before  it  appears  in 
print  your  manufacturing  costs 
will  be  reduced.  Working  to¬ 
gether  there  must  be  some  way 
in  which  we  can  educate  more 
stores  to  do  better  advertising 
preparation. 

“,5.  We  must  make  our  ad¬ 
vertising  more  productive.  As 
merchants  we  believe  in  giving 
our  customers  the  most  we  can 
for  their  money.  Our  joint  news¬ 
paper-retailer  goal  should  be  to 
give  and  get  more  for  our  ad¬ 
vertising  money.  Several  years 
ago,  the  NRDGA  created  an  in¬ 
tensive  copywriting  course  in 
connection  with  New  York  Uni¬ 
versity.  I  am  authorized  to  ex¬ 
pand  this  ‘student’  group  to  in¬ 
clude  your  newspapers.  Your 
copy  -  minded  representatives 
will  be  eligible  to  attend  .  .  .  . 
to  learn  ....  and  what  is  more 
important,  to  return  to  your  city 
and  create  an  instruction  course 
for  your  own  stores  who  ad¬ 
vertise  with  you. 

“6.  We  have  another  pro¬ 
posal  to  make  retail  advertis- 


and  those  who  will  take  their 
places  in  our  stores  is  essential. 
The  NRDGA  Sales  Promotion 
Board  of  Directors  has  made  a 
proposal  to  your  own  NAEA 
directors.  We  are  prepared  to 
create  a  model  course  on  lay¬ 
out,  art  and  production  which 
could  be  attended  by  your  ac¬ 
credited  newspaper  representa¬ 
tives.  These  people  would  then 
be  given  the  tools  to  create 
your  own  course  in  your  own 
cities  to  your  own  customers. 
Working  together  in  this  way, 
we  believe  that  both  of  us  can 
spread  increased  advertising 
knowledge.  This  would  increase 
the  productivity  of  our  retail 
advertising  and  your  papers. 

“7.  With  you,  we  would  like 
to  create  a  ‘bible’  of  success¬ 
ful  advertising.  In  doing  this, 
we  believe  that  we  have  the 
starting  point.  Each  year  we 
hold  a  newspaper  advertising 
contest  to  select  the  best  or 
most  successful  newspaper  ad¬ 
vertising  and  we  usually  top  off 
this  contest  with  a  gold  cup 
award  to  the  store  which  con¬ 
tributed  the  most  to  retail  ad¬ 
vertising.  The  newspaper  ad¬ 
vertisements  in  our  annual  con¬ 
test  are  a  gold  mine  of  infor¬ 
mation.  With  them  as  a  base 
we  could  create  a  complete 
package  of  successful  advertis¬ 
ing  for  every  department  in  the 
store.  Mr.  Talbott  added: 

“It  looks  as  though  both  of 
us  will  be  doing  more  business 
with  each  of  our  customers. 
Again,  last  week,  the  retail 
economist.  Professor  Malcolm 
P.  McNair  of  Harvard  Univer¬ 
sity  pointed  the  way  to  in¬ 
creased  business.  He  expects 
that  department  stores  will  up 
their  sales  for  the  Spring  sea¬ 
son  by  3%  over  last  year.  This 
means  that  stores  will  recover 
the  ground  they  lost  last  Spring, 
this  will  put  them  in  excellent 
position  to  continue  sales  gains. 

“More  sales  volume  for  us 
unquestionably  will  result  in 
more  advertising  placed  by  us 
in  your  newspapers.  The  ad¬ 
vertising  percentage  to  sales, 
of  the  stores  I  represent,  has 
been  staying  close  to  2.35%  for 
the  past  several  years.  If  this 
continues,  and  our  sales  pro¬ 
motion  research  indicates  that 
it  should,  you  are  in  for  new 
advertising  linage  gains,  pro¬ 
viding,  of  course,  that  the  price 
you  get  for  your  merchandise 
does  not  change.” 


Hartford,  Cowl 
Connecticut’s  Supreme  Court, 
in  its  latest  decision,  hai 
lumped  the  awarding  of  door 
prizes,  bean-guessing  contests, 
merchandise  drawings  and  th« 
like  with  outlawed  theater  Bank 
Nights. 

Ihiblication  of  advertising 
relative  to  such  matters,  it  was 
further  held,  would  likewise 
constitute  a  violation  of  the 
Connecticut  law. 

Twenty  Connecticut  dailies 
had  joined  in  bringing  the  test 
case  to  the  high  court,  in  co¬ 
operation  with  State’s  Attorney 
Albert  S.  Bill  for  a  clarification 
of  the  laws.  (E&P,  Nov.  13, 
‘54,  page  18.) 

Immediately  involved  was  the 
question  of  whether  the  New 
Britain  (Conn.)  Herald,  after¬ 
noon  daily,  could  accept  adver¬ 
tising  about  an  anniversary 
drawing  for  102  free  prizes 
staged  by  two  New  Britain 
food  stores. 

In  the  unanimous  opinion. 
Associate  Justice  Raymond  E. 
Baldwin  wrote:  “The  plaintiff 
contends  that  this  case  is  dis¬ 
tinguishable  because  the  (store) 
corporation’s  plan  is,  in  effect, 
only  a  ‘promotional  drawing* 
for  a  standard  piece  of  mer¬ 
chandise  while  Bank  Night  was 
a  raffle  for  a  cash  prize  which 
increased  from  night  to  night 
if  there  was  no  winner. 

“It  is  also  argued  that  par 
ticipants  in  the  ‘drawing’  are 
not  required  to  be  present  at  it 
so  that,  unlike  Bank  Night  in  s 
theater,  there  can  be  no  pub¬ 
lic  assemblage  charged  with 
the  excitement  of  anticipation 
which  may  be  turned  to  disap¬ 
pointment  and  envy  when  win¬ 
ners  were  announced. 

“Furthermore,  it  is  urged 
that  the  corporation’s  plan  is 
beneficial  to  business  generally 
because  it  brings  members  of 
the  public  to  the  corporation’] 
stores,  where  they  can  find 
wide  variety  of  staple  products 
from  which  to  select  and  in 
that  manner  broaden  their  shop¬ 
ping  opportunities. 

“These  claims  present  merely 
a  difference  in  form  and  not  in 
substance.  If  the  plan  proposed 
by  the  corporation  were  put 
into  effect,  the  result,  in  the 
final  analysis,  would  be  to 
arouse  the  desire  to  gain  some¬ 
thing  for  nothing  and  play 
upon  other  instincts  inimical  to 
sound  public  policy. 
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Only  STEEL  can  do  so  many  jobs  so  well 


UNITED  STATES  STEEL 


TRAFFIC  SAFETY.  Millions  of  traffic 

signs  line  the  highways  and  streets  of 
America,  to  direct  and  protect  our 
growing  hordes  of  motorists.  Most  of 
these  si^ns  are  steel.  The  one  illus¬ 
trated  IS  embossed,  but  not  yet 
painted,  showing  how  the  letters 
stand  out  clear  and  sharp  and  legible, 
even  before  paint  is  applied.  Steel 
lends  itself  to  this  embo«ing  process 
better  than  any  other  metal.  Only 
steel  can  do  so  many  jobs  so  well! 


Tkis  tran*-nrt  is  ynr  iiMi  ti  nnlity  stiii 


THE  “SURFACr  GOES  ALL  THE  WAY  THROUGH.  Tbat’s  the  beauty  of  stainless  steel  auto  trim  ...  its 

beauty  is  more  than  skin  deep.  With  no  plating  to  wear  off,  stainless  steel  trim  is  the  same  all  the 
way  through  the  metal.  It  stays  bright  and  handsome  for  years  and  years.  Be  sure  the  trim  on 
your  new  car  is  stainless  steel. 


STYLE  IN  STEEL.  In  this  forever  modem  furniture, 
you  get  not  only  smart,  high-style  design,  but  func¬ 
tional  usefulness  and  durability,  too— all  at  a 
budget  price.  For  this  furniture  is  made  of  steel 
...with  surfaces  of  stain-  and  scratch-proof  plastic. 

SEE  THE  UNITED  STATES  STEEL  HOUR.  It's  a  full-hour  of 
the  very  best  in  television  drama  .  .  .  presented  every 
other  week  by  United  States  Steel.  Consult  your  local 
newspaper  for  time  and  station. 


FASTER  THAN  SOUND.  From  inside  the  new 

air  lock  section  of  the  Southern  California 
Cooperative  wind  tunnel  is  seen  the  51  foot 
long  motor  section.  It  will  house  two  95  ton 
20,000  HP  motors  and  propellers.  These  sec¬ 
tions,  fabricated  by  Consolidated  Western 
Steel  Division  of  U.S.  Steel,  will  be  installed 
in  the  present  wind  tunnel  to  produce  speeds 
faster  than  sound  for  aeronautical  research. 


For  further  information  on  any  product  mentioned  in  this  advertisement,  write  United  States  Steel.  525  William  Penn  Place,  Pittsburgh  30,  Pa. 
AMEKICAN  IRIDGE  . .  AMERICAN  STEEL  t  WIRE  ond  CYCLONE  FENCE  . .  COLUMRIA-GENEVA  STEEL  .  .  CONSOLIDATED  WESTERN  STEEL  . .  GERRARD  STEEL  STRAPPING  . .  NATIONAL  TUIE 
OIL  WELL  SUPPLY  . .  TENNESSEE  COAL  (  IRON  .  .  UNITED  STATES  STEEL  PRODUCTS  .  .  UNITED  STATES  STEEL  SUPPLY  .  OlvItieM  of  UNITED  STATES  STEEL  CORPORATION,  PinsiUROH 
UNITED  STATES  STEEL  HOMES,  INC.  •  UNION  SUPPLY  COMPANY  •  UNITED  STATES  STEEL  EXPORT  COMPANY  •  UNIVERSAL  ATLAS  CEMENT  COMPANY  4.2270 
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NAEA  REPORT 

^Susie’  Film 
Of  Great  Help 
With  Grocers 

Chicago 

How  “Susie,”  a  merchandis¬ 
ing  film  created  by  the  Metro 
Group,  helped  the  Post  Cereals 
Division  of  General  Foods,  was 
told  by  Richard  Whidden  at  the 
NAEA  convention. 

Explaining  how  this  him  and 
platter  presentation  could  be 
used  for  sales  training  on  the 
grocery  trade  itself,  Mr.  Whid¬ 
den  said  it  had  the  added  fea¬ 
ture  of  admitting  newspaper¬ 
men  “to  our  inner-sanctum — our 
regional  and  district  sales  meet¬ 
ings — a  privilege  rarely,  if  ever, 
extended  to  media  representa¬ 
tives.” 

“Susie”  was  something  spe¬ 
cial,  he  said,  because  it  was  a 
presentation  that  fulfilled  all 
the  objectives  of  the  Post  Ce¬ 
reals’  sales  organization. 

“Local  and  national  represen¬ 
tatives  of  newspapers  in  scores 
of  markets  attended  our  meet¬ 
ings,”  said  Mr.  Whidden.  “Col¬ 
lectively,  I  believe,  you  traveled 
18,000  miles,  and  Metro  execu¬ 
tives  traveled  another  12,000 
miles  to  our  meetings.” 

Three  points  stand  out; 

“1.  The  title  of  our  film, 
I  believe,  was  a  good  selection 
because  it  serves  to  underscore 
the  fact  that  ‘Susie’,  the  shop¬ 
per,  is  more  than  ever  before 
the  boss  of  the  market  place. 
‘Susie’  is  a  very  skittish,  unpre¬ 
dictable  gal.  Her  impulse  buy¬ 
ing  is  at  an  all-time  high.  Her 


brand  loyalty  is  not  to  be  trust¬ 
ed.  She  must  be  sold  .  .  .  and 
kept  sold  ...  as  often  and  as 
hard  as  budgets  permit.  That’s 
grist  for  your  mill,  of  course, 
but  it  is  an  awesome  problem 
for  us.  It  points  up  ...  if  any 
pointing  is  needed  .  .  .  the 
growing  interdependence  o  f 
newspapers,  national  advertis¬ 
ers,  and  the  local  grocery  trade. 
It  points  up,  too,  the  opportu¬ 
nities  for  mutual  profit  inherent 
in  closely  coordinated  selling 
effort  at  the  local  level. 

“2.  It  reminds  us  once  again 
...  if  a  reminder  is  needed  .  .  . 
of  the  durability  of  that  old 
axiom  ...  if  a  job  is  worth  do¬ 
ing  at  all  .  .  .  it’s  worth  doing 
well. 

“3.  In  the  light  of  today’s 
marketing  conditions  .  .  .  mer¬ 
chandising  service  of  a  medi¬ 
ocre  caliber  .  .  .  must,  indeed, 
be  a  luxury  for  you  .  .  .  and 
meaningless  to  the  national  ad¬ 
vertiser.  When  it  is  of  the 
‘Susie’  caliber  ...  it  pays  off  in 
a  big  way! 


LA  Chapter  AANR 
Elects  New  Officers 

The  Los  Angeles  Chapter 
of  the  American  Association 
of  Newspaper  Representatives 
on  Jan.  13  held  a  special  mid¬ 
year  election  of  officers  due  to 
the  resignation  of  its  former 
president  Stan  Manning,  who 
left  the  West-Holliday  Com¬ 
pany  on  Jan.  24  to  join  Ralph 
W.  Hai'ker  &  Associates. 

New  officers  elected  are: 
Bud  Hartman,  Ridder-John, 
president;  Dick  Tullar,  Crea¬ 
mer  &  Woodward,  vicepresi¬ 
dent;  and  Jim  Pounds,  Molo¬ 
ney,  Regan  &  Schmitt,  secre¬ 
tary-treasurer. 


Graham  Calls 
Discounter 
‘Hoax,  Cancer’ 

The  hope  that  the  attention 
of  the  public  will  be  brought 
to  “the  great  hoax  and  cancer 
of  the  so-called  ‘discount 
house’,”  was  expressed  last 
week  by  B.  A.  Graham,  presi¬ 
dent,  Sunbeam  Corporation, 
Chicago. 

He  spoke  in  New  York  City 
before  the  44th  annual  con¬ 
vention  of  the  National  Retail 
Dry  Goods  Association  after  re¬ 
ceiving  the  NRDGA’s  silver 
plaque  for  efficient  distribu¬ 
tion  of  consumer  goods  through 
retail  channels. 

Destroy  Economic  System 

If  the  true  nature  of  the  dis¬ 
count  house  is  not  understood 
by  the  public,  he  said,  it  may 
destroy  the  economic  system 
that  has  been  responsible  dur¬ 
ing  the  past  50  years  for  the 
greatest  period  of  prosperity 
in  the  history  of  the  nation. 

“It  is  true,”  Mr.  Graham  as¬ 
serted,  “that  the  public  ob¬ 
tains  a  temporary  savings 
through  the  cut  price  discount 
house  but  those  very  discounts 
will  destroy  the  economic  foun¬ 
dation  upon  which  our  economy 
has  been  built,  by  stifling  mass 
distribution  and  production  of 
new  products.” 

Pointing  out  that  the  nation’s 
prosperity  has  been  due  “above 
all  else”  to  the  introduction  of 
entirely  new  products,  and  that 
the  old  form  of  “cracker  barrel 
stores”  have  had  to  make  way 
for  new  stores  geared  to  tie- 
.  in  with  advertising,  Mr.  Gra- 


the  nation’s  prosperity.  They 
divert  existing  business  created 
by  others. 

“They  want  to  make  a  fast 
dollar  either  by  cornering  the 
market  on  established  nation, 
ally  advertised  goods  at  crack¬ 
er  barrel  prices,  or  by  offering 
goods  of  high  quality  at  cost 
as  bait  to  lure  people  into  their 
stores  in  order  to  sell  them 
high  markup,  shoddy  goods  and 
off-brand  products.  If  these 
discount  houses  succeed  in 
monopolizing  the  retail  trade 
there  will  not  be  enough  stores 
left  to  maintain  the  very  basic 
function  of  constantly  intro¬ 
ducing  new  products.” 

Mr.  Graham  said  that  the 
only  way  to  lick  the  discount 
house  is  to  give  the  sincere 
manufacturer  of  price  main¬ 
tained  goods  100%  support. 

“Help  him  to  reduce  prices 
to  the  public  by  eliminating  un¬ 
realistic  markups.  This  will  en¬ 
able  him  to  reduce  the  spread 
between  nationally  advertised 
maintained  prices  and  the  goods 
of  shortsighted  manufacturers 
who  sell  directly  or  indirectlj 
through  discount  houses,”  Mr 
Graham  said. 


Adman  Assails  Lack 
Of  Idaho  Ad  Program 

Boise,  Ida. 

Idaho  is  the  only  one  of  11 
western  states  without  a  tax 
supported  advertising  pro¬ 
gram.  And  it’s  time  Idaho 
gets  on  the  ball. 

That’s  what  R.  C.  Ostrand¬ 
er,  Boise  ad  man,  told  mem¬ 
bers  of  the  Boise  Ad  Club.  He 
said  that  42  out  of  48  states 
have  tax-supported  ad  budgets 
for  newspaper  and  magazine 


SCAN*  8  important  daily  newspapers 

control  suburban  markets  surrounding  Los  Angeles 


BURBANK  DAILY  REVIEW 


EVENING  STAR  NE 
(CULVER  CITY  " 


EVENING  VANGUARD 

(VENICE)  ■ 
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DAILY  BREEZE[ 

(  REDONDO,  HERMOSA.  MANHATTAN ) 


GLENDALE  NEWS-PRESS 


NEWS- POST 

(  MONROVIA) 


POST-ADVOCATE 

(  ALHAMBRAj 


SAN  PEDRO  NEWS-PILOT 


^  SCAN 

EIGHT  HOMETOWN  DAILY  NEWSPAPERS  ENCIRCLE 
METROPOLITAN  LOS  ANGELES  IN  A  (}OLDEN  HORSESHOE 

Represented  nationally  by 
WEST-HOLLIDAY  CO..  INC.. 
New  York.  Detroit.  Chicago. 
Oenetr,  Seattle.  Portland,  ^n 
Francisco,  Los  Angeles. 

*  Southern  California  Associated  Newspapers 


ham  said  prices  had  to  be 
stabilized  on  these  products  so 
that  thousands  of  retail  mer- 
;  chants  would  be  willing  simul- 
!  taneously  to  invest  their  mon- 
I  ey  and  time  in  such  promo- 
I  tion  without  the  fear  that  the 
I  sales  created  by  them  would 
1  be  stolen  by  others. 

I  “Now,”  he  continued,  “be- 
I  cause  many  of  these  new  prod- 
I  ucts  are  readily  acceptable,  a 
small  clique  of  grasping  mer¬ 
chants  who  term  themselves 
discount  houses  have  reverted 
to  the  cracker  barrel  type  of 
selling  in  order  to  monopolize 
the  sale  of  these  products  for 
themselves.  They  refuse  to  ac¬ 
cept  the  full  normal  functions 
of  retail  merchants.  They  do 
not  promote  any  new  items 
'  that  will  develop  and  increase 


advertising. 

“But,”  he  added,  “Idaho  this 
year,  as  in  past  years,  is  not 
spending  one  red  cent.  This 
despite  the  fact  that  Idaho  has 
a  superior  protluct  to  sell.”  He 
said  the  time  has  passed  when  a 
state  could  sit  snugly  with  its 
tourist  and  scenic  attractions 
and  expect  to  reap  the  profits 
from  visitors. 


Red  Cross  Ad  Kits 
The  3,734  local  chapters  of 
the  American  Red  Cross  are 
currently  promoting  to  their 
local  newspapers  a  16-page  kit 
of  ads  and  editorial  material 
prepared  for  the  annual  1955 
drive  to  be  held  in  March.  The 
kit  was  prepared  by  Sullivan, 
Stauffer,  Colwell  &  Bayles. 
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SOFT  DRINKS 


1.  DENTAL  CARIES . .  does  anybody  have  the  answer? 

The  theory  that  sugar  is  a  cause  of  dental  cavities  became 
identified  with  Dr.  W.  D.  Miller  by  his  publication  of  it  in 
1890.  It  was  his  belief  that  carbohydrates,  when  retained  in 
the  mouth,  produce  acids  which  attack  enamel.  He  theo¬ 
rized  that  destruction  of  the  enamel  brought  about  in  this 
way  allowed  bacteria  to  enter  and  attack  the  organic  matrix 
of  the  tooth.  Certain  dentists  who  are  proponents  of  this 
theory  today,  and  who  have  attacked  soft  drinks  as  a  cause 
of  cavities,  disregard  two  important  facts.  First,  natural 
sugars  such  as  those  found  in  fruit  produce  the  same  type 
of  oral  acidity  as  refined  sugar.  Secondly,  bread,  potatoes, 
and  other  starches  and  vegetables  also  produce  acidity  and, 
as  Dr.  Miller  himself  pointed  out,  are  even  more  adherent 
to  teeth.  Thus,  to  eliminate  the  alleged  danger  to  teeth 
from  carbohydrates,  it  would  also  be  necessary  to  remove 
from  the  diet  many  commonly  used  fruits,  vegetables,  and 
bread,  with  ultimate  serious  effects  on  general  health. 
However,  many  other  important  theories  about  the  cause 
of  dental  cavities  have  been  put  forth  by  outstanding  re¬ 
search  investigators.  All  of  them  point  to  the  necessity  for 
controlling  dental  caries  on  some  basis  other  than  the 
elimination  of  carbohydrate  foods. 


2.  DENTAL  CARIES . .  foods  differ  in  residue  and  acid  rate. 

Among  the  variables  in  the  Miller  theory  is  the  nature  of 
the  carbohydrate  food  consumed.  Some  foods  will  produce 
more  oral  acidity  than  others,  some  will  be  retained  in  the 
mouth  and  around  the  teeth  to  a  greater  extent  than  others. 
Recent  research  work  by  an  outstanding  team  at  the  East¬ 
man  Dental  Dispensary  in  Rochester  evaluated  the  acid- 
producing  properties  of  items  of  common  consumption. 
Their  criteria  were  (a)  the  amount  of  mouth  acid  pro¬ 
duced  by  each  soluble-carbohydrate  food,  and  (b)  the 
amount  of  residue  of  each  such  food  remaining  in  the 
mouth  after  the  normal  eating  or  drinking  process.  To 
these  factors  they  gave  the  name  “decalcihcation  potential.” 
Among  105  such  foods  evaluated  in  this  study,  soft  drinks 
rated  among  the  very  lowest  in  “decalcification  potential” 
and  many  times  lower  than  several  common  every-day 
articles  of  diet.  The  low  residue  of  carbonated  beverages 
on  the  teeth  sharply  distinguished  them  from  such  high 
residue  foods  as  boiled  and  mashed  vegetables,  dried  fruits, 
puddings,  and  some  cereals.  Miller’s  early  summary  of 
this  so-called  “acidogenic  theory”  made  the  same  distinc¬ 
tion  between  carbohydrate  foods. 


3.  DENTAL  CARIES . .  what  about  soft  drinks? 

Miller's  acidogenic  theory,  by  over-simplification,  may  be 
definitely  misleading  when  its  advocates  point  an  accusing 
finger  at  soft  drinks.  The  University  of  Michigan  Work¬ 
shop  Report  of  a  group  of  dental  research  workers  and 
teachers  meeting  for  an  opinion-survey  on  dental  caries, 
mentions  several  factors  as  contributory  causes  of  cavities. 
These  include  mouth  conditions  which  favor  caries- 
susceptibility,  the  characteristics  and  position  of  the  teeth, 
the  presence  of  dental  appliances,  and  the  amount  of  saliva 
and  its  acid-buffering  capacity.  It  is  apparent  that  solid 
foods  which  adhere  to  the  surfaces,  or  between  the  teeth, 

editor  Sc  publisher  for  Januaty  29,  1955 


are  most  likely  to  provide  opportunity  for  fermentation. 
This  is  not  true  of  liquids  which  are  not  chewed  and  leave 
virtually  no  residue.  They  pass  quickly  through  the  mouth 
with  little  opportunity  to  be  acted  upon  by  the  enzymes 
present.  This  fact  supports  a  position  which  widely  sepa¬ 
rates  such  liquids  as  soft  drinks  from  solid  and  sticky 
foods  in  any  consideration  of  their  theoretical  connection 
with  tooth  decay.  Even  in  1890,  Miller  distinguished  be¬ 
tween  sticky  foods  and  sugar-containing  liquids  when  he  said 
“readily  soluble  sugar  is  soon  diluted  and  carried  away.” 

4.  DENTAL  CARIES . .  a  word  about  tootb  erosion  as  compared 
with  tootb  decay  or  dental  caries. 

A  distinction  must  be  drawn  between  dental  caries  and 
dental  erosion.  Erosion  is  not  decay,  but  a  loss  of  enamel 
caused  by  dissolution  or  wearing-away  of  the  tooth.  Ex¬ 
perimental  studies,  on  animals  only,  have  shown  that  when 
they  are  fed  acidulated  liquids,  such  as  fruit  juices,  in 
abnormally  large  quantities,  the  acid  may  erode  the  teeth. 
On  this  basis,  some  have  assumed  without  sound  reason 
that  the  drinking  of  acidulated  liquids  may  cause  tooth 
erosion  in  the  human  mouth.  There  have  been  no  experi¬ 
mental  studies  on  live  human  teeth  to  support  this  assump¬ 
tion.  Possible  structural  and  chemical  differences  between 
animal  and  human  teeth,  differences  in  the  manner  of 
drinking  by  animals  and  man,  the  protective  mucin  coat¬ 
ing  on  the  human  tooth,  and  the  washing  and  buffering 
capacity  of  human  saliva  are  all  important  distinguishing 
factors  which  may  differentiate  between  the  species.  A 
study  has  been  made  which  shows  that  the  acidity  of  the 
saliva  is  greater  after  drinking  fruit  juices  than  after  drink¬ 
ing  a  carbonated  soft  drink.  These  data  are  given  in  the 
table  below. 

The  strongest  argument  that  soft  drinks  and  truit  juices 
do  not  cause  tooth  erosion  is  the  fact  that  millions  of 
people  consume  these  beverages  every  day  and  yet  tooth 
erosion  is  very  uncommon.  The  late  Dr.  James  Nuckolls, 
who  for  many  years  was  Professor  of  Oral  Pathology  at 
the  University  of  California  Dental  School,  said  that  in 
his  twenty  years  of  part-time  practice  in  a  medical-dental 
group,  he  could  recall  only  three  cases  in  which  he  was 
absolutely  sure  that  he  was  dealing  with  acid  erosion. 

ACIDITY  OF  SALIVA:  BEFORE  AND  AFTER  DRINKING 


pH* 

Corbonolwd 
Soft  Drink 

Oron9o 

Jwico 

Crape 

Juice 

Tomcrto 

Juico 

pH  beforo  drink 

6.45 

6.45 

6.55 

6.45 

pH  5  min.  after  drink 

5.17 

4.98 

4.82 

4.94 

pH  10  min.  after  drink 

6.02 

5.88 

5.98 

5.95 

*pH  is  the  symbol  used  in  expressing  acidity  or  alkalinity  of  all  substances. 
pH  7  is  the  neutral  point.  Above  7,  alkalinity  Increases;  below  that  figure, 
acidity  Increases. 


The  National  Association  of  the  Soft  Drink  Industry 

American  Bottlers  of  Carbonated  Beverages 
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CLASSinED  CLINIC 


Linage  Building  Ideas 
Sought  in  CAM's  Quiz 


By  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


“How  do  we  get  more  lin¬ 
age?” 

That’s  the  question  CAMs 
were  asking  at  the  annual 
Northeastern  Conference  Jan. 
23-25,  at  Binghamton,  N.  Y. 
Anthony  T.  Powderly,  Roches¬ 
ter  (N.  Y.)  Democrat  & 

Chronicle,  said  that  most  of  the 
questions  this  year  were  on 
linage  building  techniques.  In 
former  years  there  was  em¬ 
phasis  on  systems,  billing  pro¬ 
cedures,  traffic  control,  etc. 
Not  this  year.  Faced  with  stiff 
quotas  and  possible  further 
losses  in  Help  Wanted  and  Au¬ 
tomotive  advertising,  the  boys 
figure  that  if  they  can  get  the 
business  into  the  paper,  other 
classified  problems  will  take 
care  of  themselves. 

Howard  Meeker,  Bingham¬ 
ton  Press,  said  55  CAMs 
turned  up  despite  the  chill 
temperature.  The  group  gath¬ 
ered  for  a  cocktail  party  Sun¬ 
day  evening  and  get  down  to 
brass  tacks  at  9  A.  M.  Monday 
morning  with  their  question 
and  answer  bee.  The  sessions 
continued  on  Tuesday. 

*  *  * 

Everything  indicates  that 
the  advertiser  who  doesn’t 
spend  his  promotion  money 
wisely — by  advertising  con¬ 
sistently  in  media  which  have 
proven  themselves — will  wind 
up  on  the  short  side  of  the 
profit  marker. 

Long  advocates  of  consis¬ 
tent,  day  in  and  day  out  ad¬ 
vertising,  CAMs  know  that 
classified  advertisers  can  reap 


a  profit  when  they  put  their 
offerings  before  the  public  in 
the  want  ad  market  place  that 
is  active  every  day  the  news¬ 
paper  is  published.  In  a  recent 
advertisement,  the  McGraw- 
Hil  Publishing  Company  made 
some  excellent  points  about  the 
maintenance  of  a  consistent 
advertising  schedule. 

Here  are  the  basic  argu¬ 
ments,  just  as  applicable  to 
classified  advertisers : 

“.  .  .  that  interrupted  sched¬ 
ules  reduce  advertising  im¬ 
pact,  while  continuous  sched¬ 
ules  actually  increase  adver¬ 
tising  recognition  and  read¬ 
ership. 

“.  .  .  that  vacations  reduce 
summer  readership  by  less 
than  one  per  cent. 

.  .  that  consistent,  contin¬ 
uous  advertising  is  a  very 
effective  means  of  levelling 
off  seasonal  hills  and  val¬ 
leys  in  sales. 

“.  .  .  that  variation  in  re¬ 
sponse  depends  upon  the 
message,  not  when  it  ap¬ 
pears.” 

*  *  * 

One  CAM  who  uses  mail 
scientifically  is  Will  Jaehn, 
Spokane  (Wash.)  Spokesman- 
Review  and  Daily  Chronicle. 
He  has  two  distinct  types  of 
promotion : 

1.  Mailings  to  periodic  users 
or  potential  users  of  the 
Want  Ads  designed  to 
stimulate  placement  of 
classified  advertising,  j 

2.  Mailings  to  consistent 
contract  users  of  the 


PADUCAH, KV 

POP. 

47.350 


Keep  Pace  with 
PADUCAH 

for  More  Sales 


IL  This  home  of  a  new  billion-dollar  atomic 

I  plant  is  far  bigger  than  in  1950. 

•  Keep  your  advertising  up  to  the  new 

pace  and  make  more  sales.  ROP  Color. 

drift  ^abucal)  ^un*Bemocrat 

ROP  Color  PADUCAH,  KY.  Burke,  Kuipers 
(1-2-3  and  black)  &  Mahoney 

Affiliated  with  WKYB-AM  and  FM  (NBC) 


Want  Ads  designed  to  in¬ 
crease  appropriations  for 
classified  advertising 
through  market  apprais¬ 
als,  business  condition 
analysis,  etc. 

Under  the  first  heading  there 
is  a  charming  pink  folder  aimed 
at  beauty  parlors.  It  made  the 
point  “AFTER  A  SUMMER  IN 
THE  SUN— SPOKANE  AREA 
WOMEN  WILL  BE  SEEKING 
THE  MANY  BEAUTY  SERV¬ 
ICES  YOU  SPECIALIZE 
IN.  . 

On  the  facing  page  is  an  ab¬ 
stract  replica  of  the  “Beauty 
Parlor”  feature.  The  call  to  ac¬ 
tion  and  the  phone  number  com¬ 
pletes  this  nifty  mailer. 

In  the  second  category  Mr. 
Jaehn  sends  out  current  market 
data  which  is  designed  to  step 
up  contract  advertisers’  sched¬ 
ules.  Reprints  of  news  stories 
on  the  growth  of  the  Spokane 
real  estate  market,  general  sales 
inspirational  material,  etc.,  fall 
into  this  category. 

Too  Late  to  Classify. 

Bill  Nicol,  assistant  CAM, 
Westchester  County  Publishers, 
sails  for  England  Feb.  1.  He’ll 
be  a  guest  speaker  in  Birming¬ 
ham  at  the  Feb.  15  meeting  of 
the  West  Midlands  Newspaper 
Advertisement  Executives’  As¬ 
sociation.  Mr.  Nichol  will  talk 
on  the  use  American  newspapers 
make  of  testimonials,  promotion 
techniques  and  phone  room 
methods. 

• 

Brewer  Named  Ad 
Sales  Promotion  Mgr. 

Chas.  J.  Feldmann,  adver¬ 
tising  director  of  the  Des 
Moines  (Iowa)  Register  and 
Tribune,  has  announced  the 
appointment  of  Verl  D.  Brew¬ 
er  as  advertising  sales  promo¬ 
tion  manager,  a  newly  created 
position  in  the  company. 

Mr.  Brewer  first  came  to 
the  Register  and  Tribune  in 
1927.  In  1933  he  went  to  the 
Chicago  office  of  Scolaro, 
Meeker  and  Scott,  newspaper 
representatives,  where  he  re¬ 
mained  for  14  years. 

For  the  past  seven  and  one- 
half  years  he  has  been  in  the 
general  advertising  depart¬ 
ment  of  the  Register  and 
Tribune  as  account  executive 
for  appliance,  building  ma¬ 
terial  and  floor  covering  na¬ 
tional  advertising. 

• 

Oldest  Firm  in  Town 

Pittsburgh 

The  Post-Gazette  was  award¬ 
ed  a  plaque  recently  by  the 
Chamber  of  Commerce  for  being 
the  oldest  Arm  extant  in  Pitts¬ 
burgh.  The  newspaper  dates  its 
history  to  1786. 


Flavor  Held 
Key  Column 
Ingredient 

San  Francisco 

Establish  the  right  flavor  and 
you  have  a  good  newspaper 
column,  observes  Ted  Friend  of 
the  San  Francisco  Call-BuUf. 
tin. 

It  must  be  your  personal 
flavor  based  on  honest  reportinj 
done  in  your  own  style  and  after 
your  own  procedure,  explained 
the  male  member  of  the  unique 
man  and  wife  team  that  pro¬ 
duces  the  Call-Bulletin’s  Ted 
and  Dorothy  Friend  column. 

The  formula  is  good  whetba 
the  audience  be  Broadway,  So- 
sanville  or  San  Francisco,  Mr. 
Friend  says  with  authority.  He 
was  with  the  New  York  Mir¬ 
ror  13  years,  and  was  a  column¬ 
ist  there.  He  and  his  wife  were 
co-publishers  of  the  weekly  Sa- 
sanville  (Calif.)  Lasen  Advo- 
cate  for  two  years,  and  their 
Call-Bulletin  column  just  ob¬ 
served  its  first  birthday. 

The  Friends  both  go  back  to 
Broadway,  where  Mrs.  Friend 
was  a  press  agent.  As  a  team 
they  have  taken  a  helicopter 
and  claimed  a  first  landing  on 
the  new  San  Francisco  Intema- 
nal  Airport,  gone  on  a  dope 
raid  and  interviewed  prisoners. 
Their  items  have  resulted  in 
child  adoption  offers  and  even 
in  a  donation  of  tombstones  for 
an  aged  woman. 

“You  have  to  develop  a  feel 
for  people.  You  cannot  mimic 
and  succeed.  But  by  establish¬ 
ing  a  flavor  for  his  column,  a 
columnist  can  enter  a  field  and 
win  strong  support  despite  all 
opposition,”  "Ted  Friend  de¬ 
clared. 

In  proof,  he  advised,  after 
eight  months  an  independent 
survey  showed  the  Friend  col¬ 
umn  second  only  to  Herb  Caen, 
San  Francisco  Examiner.  The 
survey  covered  a  field  of  seven 
columnists  representing  the  four 
dailies  here. 

Art  Gravure  Names 
Brown  for  Promotion 

Appointment  of  Robert  Brown 
as  sales  promotion  manager  is 
announced  by  Frederick  Dun¬ 
can  Murphy,  president  of  Art 
Gravure  Corporation  of  New 
York.  Mr.  Brown  has  been  ac¬ 
tive  in  the  promotion  and  de¬ 
velopment  of  four-color  adver¬ 
tising  for  Sunday  rotogravure 
magazines  and  commercial 
printing.  His  background  in¬ 
cludes  several  years  with  the 
Cleveland  (Ohio)  Plain  Dealer. 
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what  is  the  secret  of 


America’s  aviation  leadership? 


America’s  leadership  in  the  air— which  today  is  essential 
as  a  deterrent  against  aggression— grows  out  of  the  abundant 
resources  of  the  nation.  But  turning  these  resources  into 
aviation  progress  requires  imagination— and  initiative. 


These  qualities  were  truly  one  of  the  decisive  ^‘secret 
weapons”  that  helped  turn  the  tide  during  the  last  world  war. 


An  example  is  the  inside  story  of  the  development  of 
the  B-17  Flying  Fortress. 


It  began  in  the  early  ’30’s  when  Boeing  became  con¬ 
cerned  about  this  fact:  despite  all  the  progress  aviation  had 
made  up  to  that  time,  there  still  was  no  powerful  aerial  attack 
weapon— no  airplane  that  could  operate  far  from  its  base, 
deliver  a  heavy  blow  to  the  enemy,  and  all  the  while  protect 
itself  from  attack. 


A  new  concept  of  attack 

Boeing  believed  in  the  eventual  need  for  such  an 
aerial  weapon.  And,  carrying  on  a  company  tradition  of 
pioneering  new  types  of  aircraft,  Boeing  men  began  design¬ 
ing  and  building  America’s  (and  the  world’s)  first  high- 
performance  battleship  of  the  skies.  Boeing  invested  a  major 
portion  of  its  financial  resources  at  that  time  in  this  revolu¬ 
tionary  new  concept ...  an  airplane  powered  by  four  engines 
and  capable  of  performances  far  beyond  anything  then 
conceived.  It  was  called  project  299. 


When  the  Boeing  299,  a  craft  of  unprecedented 
size  and  provisions  for  armament,  rolled  from  the  fao 
lory,  newspapers  duhhed  it  a  **flying  fortress.”  The 
name  stuck.  And  when  the  Flying  Fortress  first  flew, 
on  July  28,  1935,  its  performance  exceeded  every  hope 
of  the  men  who  designed  and  huilt  it.  A  demonstration 
earned  an  initial  order  for  13  from  the  Army  Air  Corps. 


As  war  in  Europe  underlined  the  urgent  need  for  a 
powerful  aerial  attack  weapon,  this  initiative  paid  off.  The 
Boeing  B-17  was  ready. 


Flown  by  its  valiant  American  crews,  the  Flying  F'ortress 
dropped  46%  of  all  the  bombs  dropped  on  Europe  by  all 
U.S.  bombers,  and  shot  down  67%  of  the  enemy  fighters 
shot  down  over  Europe  by  U.  S.  bombers. 


The  Flying  Forts  made  possible  high-altitude  day¬ 
light  precision  bombing.  They  fought  for  freedom 
around  the  globe.  And  their  successor,  the  B-29— which 
was  ordered  into  production  from  Boeing  designs  even 
before  the  first  experimental  motlel  had  flown— delivered 
to  its  targets  97%  of  all  the  homhs  dropped  on  Japan. 


Initiative  had  developed  a  decisive  weapon,  years  before 
its  need  was  obvious. 


A  related  present-day  example  is  the  design  of  America’s 
first  jet  transport. 


The  707 


While  developing  and  producing  the  B-52  eight-jet 
heavy  bombers,  and  more  than  1,000  B-47  six-jet  medium 
bombers,  Boeing  determined  to  apply  the  advantages  of  jet 
power  to  another  vital  category  of  aircraft  — the  tanker- 
transport.  Turning  this  conviction  into  action,  Boeing 
engineers,  drawing  on  the  world’s  most  extensive  background 
of  experience  with  large,  multi-jet  aircraft,  began  work  on 
project  707.  The  company  invested  more  than  $15,000,000 
of  its  own  funds  to  design,  research  and  build  a  prototype, 
or  demonstrator,  model.  The  airplane,  America’s  first  jet 
transport,  is  now  well  along  on  its  flight  test  program.  Its 
performance,  like  that  of  earlier  pioneer  Boeing  aircraft, 
has  exceeded  expectations.  The  Air  Force  has  ordered  its 
aerial  tanker  version  into  production. 


Boeing's  tremendous  engineering,  production  and  man¬ 
power  resources  continue  to  serve  the  defense  needs  of  the 
nation.  While  efficiently  producing  fleets  of  advanced  jet 
bombers  for  the  Air  Force,  Boeing  also  continues  to  design 
“years  ahead” —to  help  ensure  that  when  even  more  ad¬ 
vanced  aircraft  are  needed,  they  will  be  ready. 


SEATTLE,  WASHINGTON;  WICHITA,  KANSAS 
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He  Doesn’t  Want 
People  to  Know 


NEWSPAPER  LAW 


Innuendo  of  ^Alias^ 
Termed  Surplusage 


Judge  Praises 
Phenix  City 
Trial  Stories 


An  article  published  by  the 
Addison  (Vt,)  Independent  in 
February,  1953  was,  in  part: 

“Hugh  Longey,  alias  Long- 
ley,  36,  .  .  .  is  in  Addison 
County  jail  .  .  .  pending  trial 
on  charges  of  rape  and  adul¬ 
tery.  ...  He  pleaded  inno¬ 
cent.  .  .  .  According  to  the 
complaint,  Longey  assaulted  . . . 
a  cousin  of  his  wife.  .  .  .  His 
first  wife  disappeared  on  June 
lO,  1942  and  although  a  wide 
search  was  instituted  no  trace 
was  ever  found.” 

In  the  libel  action  this  man 
claimed  the  newspaper,  by  im¬ 
plication,  had  published  that 
he  had  secreted  the  where¬ 
abouts  of  his  former  wife, 
planned  her  disappearance  and 
committed  the  “dastardly  act 
of  having  disposed  of  his  said 
first  wife.” 

He  claimed  further  that  by 
the  words  ‘alias  Longley’  the 
publisher  had  intimated  that 
this  man  was  “a  criminal  with 
a  criminal  record  so  long  and 
vast  as  to  have  gained  for 
himself  an  alias  appellation.” 

The  newspaper  asked  that 
these  allegations  of  innuendo 
be  stricken  out  as  surplusage. 
The  Vermont  Supreme  Court 
granted  this  application  recent¬ 
ly  on  the  authority  of  an 
earlier  decision  in  that  state 
that  innuendoes  not  sanctioned 
by  the  facts  were  surplusage. 

In  the  precedent  case  a  let¬ 
ter  had  been  written  pf  a  local 
clergyman,  “He  would  spend 
a  long  time  with  her  (the 
maid)  in  the  kitchen  and  would 
implore  her  to  go  with  him  to 
Famansville;  that  his  conduct 
with  this  housemaid  was  en¬ 


tirely  unbecoming  him  as  a 
married  man  and  a  minister  of 
the  gospel.” 

Dismissing  the  libel  action 
brought  by  the  clergyman,  the 
court  said: 

“By  no  fair,  reasonable  nor 
even  liberal  construction  can  it 
be  claimed  that  the  words  of 
the  letter  impute  a  charge  of 
illicit,  immoral  or  adulterous 
intercourse.” 

So  in  the  Addison  Inde¬ 
pendent  case,  the  court  ruled: 

“Taking  the  article  as  a 
whole,  by  no  fair,  reasonable 
or  even  liberal  construction 
can  it  be  claimed  that  its  lan¬ 
guage  is  capable  of  imputing 
that  this  man  had  disposed  of 
and  secreted  the  whereabouts 
of  his  former  wife  or  that  he 
had  by  devious  means  caused 
her  disappearance  or  commit¬ 
ted  the  dastardly  deed  of  hav¬ 
ing  disposed  of  her.  It  is  to 
be  noted  that  the  article  does 
not  state  that  the  wife  disap¬ 
peared  under  suspicious  cir- 
cum.stances.” 

Legal  for  ‘Otherwise’ 

In  reference  to  the  second 
innuendo  the  court  added,  “The 
adverb  ‘alias’  means  ‘other¬ 
wise,’  used  in  legal  proceed¬ 
ings  to  connect  the  Afferent 
names  of  one  who  has  gone  by 
or  been  known  by  two  or 
more.  If  the  two  or  more 
names  connected  by  the  word 
are  so  different  as  to  have  no 
common  derivation  and  the 
difference  is  not  merely  of  how 
the  names  are  spelled,  the 
word  may  perhaps  connote  to 
the  popular  mind  some  previ¬ 
ous  criminal  activity. 


Nashville,  Tenn. 

State  Senator  Henry  R. 
Bell  of  Loudon  is  leading  a 
one-man  effort  to  change  the 
rules  of  the  Senate  Calendar 
Committee  to  bar  newspaper¬ 
men  from  checking  on  how 
member  vote. 

“When  the  going  gets 
rough  in  here”  he  remarked, 
“you  don’t  want  them  (re¬ 
porters)  bothering  you  about 
how  you’re  going  to  vote.  I 
don’t  think  it’s  any  of  their 
business.” 

A  bill  to  prohibit  secret 
sessions  is  before  the  Legis- 
lature. 

“But  where,  as  here,  the 
only  difference  in  the  names 
between  which  the  word  ‘alias’ 
is  inserted  is  the  matter  of  ad¬ 
ding  the  letter  ‘1’  in  the  mid¬ 
dle  of  the  surname,  that  word 
of  itself,  taking  the  article  as 
a  whole  and  applying  the  fore¬ 
going  tests,  is  clearly  incapa¬ 
ble  of  any  fair  and  reasonable 
construction  justifying  such 
innuendoes  or  any  of  them.” 
(108  A.2d  396) 

• 

Guild  Wins  NLRB 
Optimum  Unit  Ruling 

Washington 
The  National  Labor  Rela¬ 
tions  Board  has  authorized  an 
election  at  the  Niagara  Falls 
(N.  Y.)  Gazette  to  determine 
whether  employes  in  the  busi- 
nes,  advertising,  circulation  and 
other  non-mechanical  depart¬ 
ments  wish  to  be  represented 
by  the  Buffalo  Newspaper 
Guild,  Local  26  ANG,  which  has 
been  the  bargaining  agent  for 
editorial  employes  since  1951. 

The  Board  held,  in  keeping 
with  its  Chicago  Daily  News 
decision  of  several  years  ago, 
that  “the  optimum  bargaining 
unit  in  the  newspaper  industry 
is  one  comprising  employes  in 
a  1 1  non-mechanical  depart¬ 
ments.” 

• 

Gallery  Committee 

Washington 
Pat  Munroe,  correspondent  for 
several  western  and  southern 
dailies,  has  been  named  chair¬ 
man  of  the  Standing  Committee 
of  Correspondents  for  the  Con¬ 
gressional  Press  Galleries.  Oth¬ 
er  committeemen  are  Robert  K. 
Walsh,  Washington  (D.  C.) 
Star;  Jack  Bell,  Chief  of  AP’s 
staff;  William  F.  Pyper,  Booth 
Newspapers  of  Michigan,  and 
Leslie  Carpenter,  Houston  Post. 


Nashville,  Tenn. 

Secrecy  and  censorship  are 
two  of  the  most  evil  words  in 
the  world  today.  Circuit  Judge 
Walter  B.  Jones  of  Mont¬ 
gomery,  Ala.,  told  members  of 
the  Tennessee  Press  Associa¬ 
tion  in  their  mid-winter  conven¬ 
tion  here  Jan.  21. 

He  praised  the  work  of  news¬ 
paper  reporters  and  photogra¬ 
phers  in  keeping  the  public  in¬ 
formed  of  conditions  at  Phenix 
City.  He  said  Phenix  C5ty 
would  still  be  known  as  “Sin 
City  U.  S.  A.”  had  it  not  been 
for  the  newspapers. 

Keep  Doors  Open 

In  stressing  the  importance  of 
a  free  press  Judge  Jones  said, 
“Let  us  keep  the  doors  of  our 
courts  open,  their  sessions  free 
to  be  visited  at  all  times  by  all 
persons,”  adding,  “let  us  have 
no  secrecy  in  our  trials,  no  cov¬ 
ert  proceedings.  Let  justice  be 
done  out  in  the  open  sunlight 
where  all  may  see.” 

The  judge  who  presided  at 
the  vice  trials  in  Phenix  City, 
said  he  was  amazed  to  learn, 
on  his  arrival  at  Phenix  City, 
that  defense  lawyers  were  in¬ 
sisting  that  their  clients  could 
not  receive  a  fair  trial  because 
of  newspaper  publicity. 

Judge  Jones  said  he  went  to 
his  hotel  room  and  read  the  pa¬ 
pers.  “I  found  that  they  were 
telling  the  story  of  Phenix  City 
just  like  it  was.” 

Daily  Warns  Official 
For  Barring  Reporter 

Biddeford,  Me. 

The  Biddeford  Journal,  in  an 
angry  editorial,  warned  a  local 
superintendent  not  to  “use  any 
physical  force  on  any  reporters 
connected  with  this  newspaper” 
after  the  school  official  threat¬ 
ened  to  throw  the  reporter  out 
“bodily”  if  he  tried  to  learn  the 
details  of  a  City  Hall  meeting. 

In  an  attempt  to  learn  why 
two  basketball  officials  were 
blacklisted,  the  reporter  was 
forced  to  remain  in  an  outer  of¬ 
fice  during  the  meeting  and  get 
the  news  via  an  open  transom. 

While  on  assignment  the  su¬ 
perintendent  summoned  the  pol¬ 
ice  to  get  rid  of  the  repoider 
but  he  was  allowed  to  remain 
because  it  was  felt  he  was  not 
creating  a  public  disturbance. 


OoHAifm 

^  If  your  paper  derives  regular  weekly  income  from 

one  of  the  finest-looking  pages  ever  designed. 
^  If  this  page  is  produced  for  you  in  mat  form  com¬ 
plete  and  can  be  sold  easily  on  a  long-term  basis. 
^  If  it  creates  goodwill  throughout  your  community 
and  attracts  unusually  large  reader-interest. 


Yes,  consider  yourself  lucky  If  you  are  running  the  Keister  "Support  the 
Church”  series.  If  you've  never  used  this  outstanding  feature  (now  running 
In  over  900  newspapers),  write  today  for  proofs  and  prices  to 
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3,000 square  miks  (f wonderland  ...  and  it  belongs  to  gou 


The  guide  books  tell  you  that  Yellowstone  National  Park 
has  more  geysers  than  the  rest  of  the  world  combined.  They 
tell  how  Old  Faithful  performs  every  66  minutes,  how  the 
Yellowstone  gorge  riots  with  color  as  the  river  tumbles  over 
falls  twice  as  high  as  Niagara— how  you  can  see  elk,  moose, 
buffalo,  bear  and  all  the  rest  as  the  first  white  man  saw 
them  in  1810. 


But  you  have  to  see  this  wonderland  to  appreciate  the 
greatest  wonder  of  all  —  that  it  belongs  to  you. 

The  first  of  our  national  parks,  the  Yellowstone  was  set  aside 
in  1872  by  a  far-sighted  Congress.  Typically  American  in 
spirit,  Yellowstone  is  rich  in  inspiration,  sweeping  in  con¬ 
ception,  rugged  and  raw  in  its  beauty.  And  if  it  blows  off 
steam  occasionally,  well,  that’s  American,  too. 


A  Salute  to  the  National  Parks  Association 

Sinclair  salutes  the  National  Parks  Association  for  its  tire¬ 
less  work  in  helping  to  preserve  the  primeval  character 
of  our  great  national  parks. 

With  headquarters  at  2144  P  Street  N.W.,  Washing¬ 
ton,  D.  C.,  the  Association  stands  as  a  ready  means  by 
which  Americans  can  do  their  part  in  defending  the  na¬ 
tional  parks  and  monuments.  Founded  in  1919,  the  Asso¬ 
ciation  is  a  non-profit,  non-political  organization  with 
nation-wide  membership.  Its  sole  purpose  is  to  see  that 
our  great  nature  reservations  are  protected  from  despoiling 
influences  and  are  administered  under  highest  standards. 


MOTORISTS  — if  you  would  like  to  visit  the 
National  Parks  by  car,  the  Sinclair  Tour 
Bureau  will  help  you  plan  your  trip.  Write: 
Sinclair  Oil  Corporation,  Sinclair  Oil  Build¬ 
ing,  600  Fifth  Avenue,  New  York  20,  N.  Y. 
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NPC  Members  to  Vote 
Feb.  4  on  Lautier  Issue 


Washington 

The  National  Press  Club  has 
scheduled  a  special  election  for 
Feb,  4  when  active  members 
will  ballot  on  whether  Louis  R. 
Lautier  of  the  Atlanta  (Ga.) 
Daily  World  and  the  National 
Negro  Press  Association  should 
be  admitted  to  NPC  member¬ 
ship. 

Despite  the  carefully  phrased 
language  of  the  ballot  the  basic 
question  is  whether  Negroes 
shall  be  admitted  to  press  club 
membership:  a  majority  of 
members  of  the  Board  of  Gov¬ 
ernors  has  agreed  to  be  guided 
by  the  results  of  the  special 
election  and  to  accept  it  as  a 
precedent  to  apply  to  any  ap¬ 
plications  from  Negroes  which 
may  be  received  in  the  next  12 
months. 

This  agreement  was  entered 
into  by  way  of  avoiding  bitter 
debate  on  an  issue  that  has 
divided  the  press  club  into  two 
warring  camps — considered  as 
of  today  to  be  about  evenly 
matched  in  active  member  vot¬ 
ing  strength.  The  12-month 
bar  against  Negro  members 
which  will  go  into  effect  if  Mr. 
Lautier  is  rejected  contemplates 
that  the  color  issue  will  be  met 
head-on  at  the  1956  annual 
meeting. 

Motion  Defeated 

At  the  club’s  annual  meeting 
last  Friday,  a  motion  which 
was  defeated  by  a  two-to-one 
standing  vote  sought  to  have 
the  special  election  question  be 
whether  any  Negro  should  be 
admitted,  not  confined  to  Mr. 
L  a  u  t  i  e  r  ’  s  application.  An 
amendment,  posted  and  cir¬ 
culated  for  action  at  the  meet¬ 
ing,  would  have  changed  press 
club  membership  admission 
rules  basically. 


Existing  rules  permit  10  ac¬ 
tive  members,  by  written  pro¬ 
test,  to  bar  further  considera¬ 
tion  of  any  application,  pro¬ 
vided  the  Board  of  Governors 
agrees  reasonable  cause  for  re¬ 
jection  has  been  assigned.  Board 
members  by  a  vote  of  six-to- 
four  already  have  expressed 
their  attitude  on  the  validity  of 
any  objection  going  to  Mr. 
Lautier’s  race,  or  social  and 
economic  results  which  opposers 
say  would  flow  from  letting 
down  bars  which  have  been  ap¬ 
plied,  without  formal  challenge, 
for  almost  half  a  century. 
When  the  election  was  ordered, 
the  amendment  removing  board 
discretion  was  tabled. 

Principal  argument  used  by 
those  who  favor  Mr.  Lautier’s 
admission  is  that  the  press 
club  is  professional  in  character 
and  that  the  applicant  qualifies 
because  he  is  a  newsman.  The 
opposition  contends  that  neither 
professional  nor  any  of  its 
synonyms  appears  in  the  con¬ 
stitution  or  by-laws  and  that 
the  preamble  establishes  it  as 
an  institution  to  advance  social 
purposes  among  its  members. 

Also,  it  is  pointed  out,  60% 
of  present  members  are  non¬ 
newsmen.  It  is  contended  in 
Mr.  Lautier’s  behalf  that  NPC 
membership  is  essential  to 
Washington  news  coverage  and 
the  answer  is  given  that  less 
than  one-half  the  members  of 
the  congressional  press  gallery 
are  club  members. 

The  Washington  Post  and 
Times  Herald  the  only  District 
of  Columbia  paper  taking  a 
stand  on  the  issue,  has  termed 
the  press  club  a  quasi-public 
institution  and  has  urged  club 
members  to  fall  in  line  with 
the  Washington  trend  toward 
de-segregation. 


Breakfast  Briefs 

Moscow  is  beginning  to  wor¬ 
ry  publicly  about  the  behavior 
of  Russian  young  people.  The 
line  some  of  the  girls  are  fall¬ 
ing  for,  it  appears,  is  not  the 
party  one. 

*  * 

Ike’s  doctor  says  he  wants 
him  to  get  more  outdoor  exer¬ 
cise.  Just  wait  until  1956,  doc. 
Ike  will  spend  the  whole  year 
running. 

From  th9  Cleveland  Plain  Dealer 


fo''  ., 
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I  iKtitilsf  Phil,  Diit  P.  Wnf  y»it  te.  N.  T. 


The  National  Press  Building 
Corporation,  whose  common 
stock  is  substantially  held  by 
the  press  club,  has  urged  cau¬ 
tion  upon  the  Board  of  Gov¬ 
ernors,  pointing  out  that  the 
possible  effect  on  realty  values 
must  be  weighed  in  the  light 
of  experience  in  some  de-segre- 
gated  residential  districts  here. 
Mr.  Lautier  supporters  scoff  at 
that;  point  to  the  fact  that 
hotels,  restaurants  and  theaters 
here  are  doing  as  much  busi¬ 
ness  now  as  before  integration 
was  imposed  by  court  edict. 

606  at  Meeting 

Under  National  Press  Club 
rules,  75  active  members  must 
be  present  at  an  annual  meeting 
to  permit  transaction  of  busi¬ 
ness.  That  number  seldom  is 
on  hand  but  routine  matters 
are  disposed  of  anyway.  In  re¬ 
cent  years  constitutional  or  by¬ 
law  changes  have  failed  of  ac¬ 
tion,  because  the  requisite  num¬ 
ber  to  vote  them  up  or  down, 
didn’t  vote  at  all.  But  racial 
and  other  issues  which  have 
split  down  the  center  of  the 
membership  built  the  latest 
gathering  the  biggest  in  club 
history.  Far  from  concern  over 
75  members  being  present,  the 
officers  had  the  problem  of 
seating  and  keeping  aisles  navi¬ 
gable  as  approximately  600 
members  crowded  the  audi¬ 
torium. 

The  motion  to  blanket  the 
fireworks  and  send  the  ques¬ 
tion  to  an  active  members’ 
secret  ballot  election  with  polls 
open  for  nine  hours,  was  made 
by  Paul  Wooton  of  the  New  Or¬ 
leans  (La.)  Times-Pieayune,  a 
former  club  president.  It  was 
seconded  by  Columnist  Drew 
Pearson.  Mr.  Pearson  was  Mr. 
Lautier’s  principal  sponsor.  His 
indorsers  were  Columnist  Mar¬ 
quis  Childs  and  Lee  Nichols  of 
United  Press. 

• 

Vanderpoel,  Financial 
Columnist,  Dies 

Chicago 

Robert  P.  Vanderpoel,  61, 
Chicago  Sun-Times  financial 
columnist,  who  always  kept  the 
“little  guy”  (common  stock¬ 
holder)  foremost  in  his  writ¬ 
ings,  died  Jan.  20  in  Toledo, 
following  a  heart  attack  last 
week  on  a  train. 

Mr.  Vanderpoel  was  financial 
editor  of  the  old  Chicago  Jour¬ 
nal  from  1920  to  1929  and  be¬ 
came  financial  editor  of  the 
Chicago  American  in  ’29,  con¬ 
tinuing  in  the  latter  post  until 
1951,  when  he  joined  the  Sun- 
Times.  He  served  overseas  with 
the  American  Red  Cross  dur¬ 
ing  World  War  I. 


Press  Is  Lauded 
ForHelpingPolice 


Toronto 

Never  before  has  the  press 
been  so  equipped  to  play  such 
a  part  in  advancing  the  ad¬ 
ministration  of  justice  as  it 
is  today.  Chief  Justice  Mc- 
Ruer  of  the  Ontario  Supreme 
Court  told  the  Toronto  Men’s 
Press  Club  last  week. 

“If  it  had  not  been  for  the 
wide  publicity  g;iven  to  the 
shooting  of  the  late  Sergeant 
of  Detectives  Edmund  Tong," 
he  declared,  “I  cannot  thiri 
the  police  would  have  been 
able  to  trace  the  steps  ol 
Steve  Suchan  and  Leonard 
Jackson  (who  shot  the  de¬ 
tective)  with  such  precise 
accuracy  as  they  did.  The 
press  was  able  to  call  to  the 
aid  of  the  police  the  whole 
civilian  population.” 

Resignation  Prompts 
3  Editorial  Changes 

Marshalltown,  Iowa 
Robert  M.  Buckley,  managing 
editor  of  the  Marshalltown 
Times-Republioan,  has  resigned 
to  join  the  staff  of  the  Des 
Moines  Register  &  Tribune  Feb. 
1  and  Publisher  Paul  G.  Norris 
Jr.,  has  announced  a  reassign¬ 
ment  of  news  department  duties 
to  fill  the  vacancy. 

Wendell  R.  Benson,  29,  city 
editor  for  the  last  four  years, 
will  become  news  editor  in  direct 
charge  of  the  news  department 
vnth  the  publisher  himself  as¬ 
suming  policy  and  public  rela¬ 
tions  duties  of  the  managing 
editor,  assisted  by  Hallett 
Abend,  associate  editor. 

Warren  G.  Robeson,  sports 
editor  for  six  years,  will  be¬ 
come  city  editor  to  succeed  Mr. 
Benson,  and  William  F.  Welch, 
sports  assistant,  will  be  pro¬ 
moted  to  sports  editor. 

Mr.  Buckley,  33,  a  graduate 
of  the  State  University  of 
Iowa,  joined  the  Times-Repub- 
lican  staff  in  1946  as  telegraph 
editor  and  served  successively 
as  city  editor,  news  editor  and 
managing  editor. 

• 

Lecture  by  Reston 

Minneapolis 
James  B.  Reston,  chief  Wash¬ 
ington  correspondent  of  the 
New  York  Times,  will  deliver 
the  first  in  a  series  of  lectures 
dedicated  to  the  memory  of  the 
late  Gideon  D.  Seymour,  former 
executive  editor  of  the  Minne¬ 
apolis  Star  and  Tribune. 

Mr.  Reston’s  topic  Feb.  22 
will  be  “An  Appraisal  of  the 
Cold  War.” 

I S  H  E  R  for  January  29,  195) 
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National  Coal  Association 

THE  NATIONAL  COAL  ASSOCIATION  •  SOUTHERN  BUILDING,  WASHINGTON  5,  D.C. 

January  Z9 ,  1955 

Delivering  many  millions  of  tons  of  coal  a  year,  requires  an 
intricate  pattern  of  transportation  systems.  However,  the 
high  freight  rates  of  these  systems  and  the  resultant  high 
cost  of  delivered  coal  have  priced  coal  out  of  many  tradi¬ 
tional  markets.  This  situation  is  paradoxical!  While  income 
from  coal  freight  contributes  greatly  to  the  welfare  of 
coal's  transportation  systems,  the  rates  required  by  those 
systems  are  injurious  to  the  point  where  coal  traffic 
actually  decreases . 

TsLke  railroads,  for  example.  Tonnage-wise,  coal  is  the  most 
important  commodity  hauled  by  rail .  Approximately  80%  of  all 
coal  produced  in  the  United  States  is  moved  by  this  method, 
making  up  the  railroads'  largest  single  source  of  freight 
revenue .  Now,  railroad  freight  rates  account  for  about  40% 
of  the  delivered  price  of  industrial  coal .  Due  in  great 
part  to  these  rates,  the  percentage  hauled  by  rail  has  been 
steadily  decreasing  over  the  past  several  decades .  Forty 
years  ago,  97%  of  U.S.  coal  mined  was  hauled  by  rail. 

Despite  the  fact  that  railroads  offer  not  only  flexibility 
but  a  capacity  to  haul  coal  difficult  to  duplicate  in 
another  system,  the  present  cost  structure  of  hauling  coal 
by  rail  will  probably  cause  railroads  to  lose  even  more 
tonnage  in  the  future . 

Coal  has  proved  a  substantial  source  of  revenue  for  truck¬ 
ing  companies,  also.  Trucks  now  move  over  10%  of  total  coal 
production.  Although  state  regulations  restrict  their 
operation,  trucks  offer  the  advantage  of  great  flexibility 
and  speed.  However,  trucking  costs  are  high,  even  higher  per 
ton-mile  than  by  rail  for  long  hauls.  Because  of  this,  truck 
haulage  is  limited  principally  to  short  hauls  and  small  lot 
deliveries  . 

About  8%  of  all  coal  mined  is  transported  by  inland  water¬ 
ways  .  This  is  a  slow  method  and,  unless  supplemental  trans¬ 
portation  is  used,  coal  moved  in  this  manner  can  reach  only 
users  close  to  water  routes.  However,  coal  is  becoming  a 
bigger  user  of  the  waterways.  Of  necessity,  new  power  plants 
being  planned  will  locate  near  water  sources  and  thus  be  in 
a  position  to  use  coal  moved  by  water,  taking  advantage  of 
the  lower  transportation  rates . 

Naturally  new  and  better  means  of  transportation  are  under 
consideration.  One  such  technique  is  to  use  conveyors  which 
could  carry  coal  many  miles  on  a  moving  belt .  Another 
possible  transportation  medium  is  pipelines,  through  which  a 
mixture  of  crushed  coal  and  water  would  be  forced.  Either 
method  would  reduce  transportation  costs  while  offering 
speed  and  flexibility,  and  are  regarded  with  great  interest 
by  the  coal  industry. 


Motarial  in  Cool  FocH  may  bo  quolod  or  roproducod  for  any  pvrpoto.  If  fwrihtr  information  ii  dotirod,  contact  Notional  Cool  AtMciotion. 
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$90,000,000 

ANNOUNCEMENT  of  plans  for  two 

new  newsprint  mills  within  a  week — 
by  MacMillan  &  Bloedel,  Ltd.,  for  a 
$30,000,000  development  in  British  Colum¬ 
bia,  and  by  International  Paper  Company 
for  a  $60,000,000  investment  in  Florida — 
warrants  two  conclusions: 

1.  Production  of  newsprint  at  the  pres¬ 
ent  price  is  a  profitable  enterprise.  In¬ 
vestments  of  this  kind  would  not  be 
risked  if  it  were  not  so. 

2.  The  newsprint  manufacturers  have 
solid  confidence  in  the  future  of  the 
American  newspaper  industry. 

International’s  announcement  included 
only  a  $20,000,000  figure  for  construction 
of  a  mill  to  produce  100,000  tons  a  year 
beginning  late  in  1956.  Newsprint  experts 
estimate  the  total  investment  including 
timber  and  chemical  plant  will  reach  ap¬ 
proximately  $60,000,000. 

This  will  make  the  fourth  newsprint 
mill  in  the  South,  with  a  fifth  in  the  plan¬ 
ning  stage.  The  announcement  is  of 
special  significance  because  International 
was  the  first  company  to  go  from  news¬ 
print  to  kraft  paper  in  the  South  in  the 
early  ’20s  moving  its  newsprint  opera- 
ation  to  Canada.  Its  return  to  newsprint 
manufacture  in  the  U.  S.  is  an  important 
development  in  the  comeback  of  this 
country  as  a  major  producer. 

Newspaper  publishers  should  be  heart¬ 
ened  by  this  display  of  confidence  in  the 
future.  The  newsprint  manufacturers  are 
betting  on  the  continued  growth  and  ex¬ 
pansion  of  American  newspapers.  Judg¬ 
ing  from  the  experience  of  the  last  year 
during  which  newspaper  advertising  and 
circulation  remained  at  a  high  level,  in 
spite  of  a  so-called  business  readjust¬ 
ment,  their  faith  is  well  justified  and  is 
but  a  reflection  of  the  faith  already 
.shown  by  readers  and  advertisers. 

ANTI-GOSSIP  BILL 

STATE  Representative  Denmark  Groover 

has  introduced  in  the  Georgia  House 
of  Representatives  a  measure  which  he 
terms  an  “anti-gossip  bill”  but  which  in 
its  true  light  is  outright  censorship  and, 
in  our  view,  unconstitutional. 

The  bill,  which  has  been  approved  by 
a  House  committee,  would  prohibit  publi¬ 
cation  or  broadcast  of  the  name  or  identi¬ 
ty  of  any  person  accused,  charged  with, 
arrested  or  detained  “in  any  manner”  for 
a  sex  crime  or  for  driving  an  automobile 
while  under  the  influence  of  liquor  or 
drugs.  No  publication  would  be  permitted 
until  the  person  is  indicted  by  a  grand 
jury  or  formal  accusation  has  been  filed 
by  a  prosecuting  official. 

In  addition  to  the  fact  that  this  is  an 
invasion  of  the  people’s  right  to  know 
what  their  law  enforcement  officers  are 
doing,  it  is  a  code  of  censorship  for  a 
state  government  not  to  be  countenanced 
under  American  principles. 


Let  all  thing*  be  done  decently  and  in 
order.  — 1.  Corinthian*,  XIV;  40. 


PHOTOS  IN  THE  HOUSE 

APPARENTLY,  what  is  good  enough  for 
the  President  of  the  United  States  is 
not  good  enough  for  members  of  the 
House  of  Representatives. 

The  President  has  opened  his  press 
conferences  to  newspaper  and  newsreel 
cameramen,  and,  according  to  his  press 
secretary,  intends  to  continue  that  prac¬ 
tice.  He  reserves  the  right,  as  he  should, 
to  deny  direct  quotation  of  his  remarks 
when  it  is  considered  advisable. 

And  yet.  Representative  Sam  Rayburn, 
Speaker  of  the  House,  asserts  that  there 
will  be  no  picture-taking  (still  pictures), 
televising  or  broadcasting  of  House  com¬ 
mittee  hearings  anywhere  in  the  U.  S., 
and,  furthermore,  that  the  committees 
have  no  authority  to  decide  this  matter 
for  themselves.  The  former  Speaker,  Jo¬ 
seph  W.  Martin,  Jr.,  had  left  the  decision 
up  to  the  committees  themselves. 

This  shielding  of  House  members  from 
the  spotlight  of  publicity  through  all 
modem  media  is  an  affront  to  the 
American  people  who  elected  them  and 
who  have  every  right  to  be  informed  of 
their  proceedings  by  every  available 
method. 

lOJ  BID 

THE  International  Organization  of  Jour¬ 
nalists,  which  was  discredited  several 
years  ago  as  being  the  tool  of  the 
Cominform  and  with  which  all  reputable 
Western  journalistic  groups  severed 
relations,  has  issued  an  appeal  for  an 
“international  meeting  of  leading  journal¬ 
ists”  sometime  late  in  1955  “at  a  place 
in  the  West  or  the  East.”  The  appeal 
emanating  from  Prague  states  questions 
for  discussion  would  include  “removal  of 
obstacles  preventing  truthful  and  objec¬ 
tive  information  on  the  life  of  various  na¬ 
tions  and  states,”  “journalistic  honor,  ob¬ 
jectivity  in  reporting,”  etc. 

We  hope  that  no  reputable  U.  S.  news¬ 
paperman  will  permit  himself  to  be 
lured  into  this  trap  for  the  glorification 
of  the  Kremlin. 

EDIT 


1954 — good  year 

EVERY  publisher  knows  how  his  own 
newspaper  fared  financially  in  1954.  But 
for  the  industry  as  a  whole  we  and  they 
must  rely  on  br’-ometers  such  as  the 
newsprint  consumption  figures  and  the 
Media  Records  advertising  linage  reports. 
They  indicate  that  newspapers  in  general 
finished  the  year  with  a  high  volume  of 
business — many  newspapers  undoubtedly 
had  gains  over  the  1953  record  year. 
Unfortunately,  there  are  no  such  barom¬ 
eters  of  profits  to  show  how  well  news¬ 
papers  are  combatting  the  high  cost  of 
production. 

At  the  beginning  of  1954  the  forecast 
was  for  a  business  readjustment  which 
would  put  volume  lower  than  1953  but 
still  make  it  the  second-best  year  in 
history.  Looking  backward,  the  question 
is:  “How  second-best  was  it?” 

Newsprint  consumption  figures  for  the 
year  would  seem  to  indicate  that  1954 
was  the  biggest  year  in  history  for  U.  S. 
newspapers  from  the  point  of  both  ad¬ 
vertising  and  circulation  volume.  News¬ 
papers  reporting  to  the  ANPA  disclosed 
they  used  .3%  more  newsprint  tonnage 
in  ’54  than  in  the  record  year  of  ’53— 
and  consumption  in  ’53  was  2.9%  ahead 
of  ’52. 

However,  Media  Records  figures  for  62 
cities  show  advertising  volume  for  the 
year  was  off  1.1%  from  the  high  mark 
of  ’53.  That’s  a  pretty  good  showing  for 
a  so-called  year  of  readjustment  when 
you  consider  that  linage  for  ’53  was 
4.2%  ahead  of  ’52. 

It  seems  obvious  that  the  increased 
consumption  of  newsprint  was  not  at¬ 
tributable  to  advertising  gains  and 
therefore  must  have  been  due  to  a  higher 
percentage  of  news  content  or  increased 
circulations,  or  both. 

In  the  aggregate  it  appears  that  the 
newspapers’  second-best  year  turned  out 
to  be  a  pretty  good  one  at  that.  When 
all  the  figures  are  in,  it  may  be  that 
circulation  gains  will  offset  that  slight 
over-all  advertising  loss  making  it  an¬ 
other  record  year  for  many  U.  S.  news¬ 
papers. 

PITCH  MEN 

THE  New  York  investigration  of  false 
advertising  claims  and  shady  selling 
methods  being  utilized  by  television  pitch¬ 
men  is  long  overdue.  Better  Business 
Bureaus  have  received  numerous  com¬ 
plaints  about  these  sharpshooters  who 
offer  merchandise  over  the  air  at  low 
prices  only  to  get  their  salesmen  into 
customers’  homes  in  order  to  sell  them 
more  expensive  models. 

Such  unethical  advertising  techniques 
may  pay  off  temporarily  for  the  perpe¬ 
trators  but  they  inevitably  cast  a  stigma 
on  all  advertising  and  undermine  the 
people’s  faith  in  honest  advertising. 
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Executive  Spotlight 

JIMMY  WARD,  a  newspaperman  in  Jackson,  Miss,  since  1947, 
has  been  named  managing  editor  of  the  Jackaon  Daily  News. 
Mr.  Ward,  36,  succeeds  WILLIAM  LAUDERDALE,  who  resigned 
recently  after  buying  a  weekly  newspaper. 


SYLVAN  M.  RARNET  JR.,  assistant  to  the 
president  of  the  European  edition  of  the  Netc 
York  Herald  Tribune,  has  been  named  general 
manager  and  member  of  the  board  of  directors. 
ERIC  HAWKINS,  managing  editor  of  the  Euro¬ 
pean  edition,  has  also  been  named  a  director. 
The  announcements  were  made  by  Ogden  R. 
Reid,  president  of  the  European  edition,  after 
a  general  meeting  of  shareholders  held  in  Paris 
Iasi  week. 


VERL  D.  BREWER,  who  has  been  an  account  executive  in  the 
advertising  department,  has  been  appointed  advertising  sales  pro¬ 
motion  manager  of  the  Dea  Moinea  (Iowa)  Regiater  and  Tribune. 
a  new  position.  JACK  H.  DYER  is  taking  over  his  former  duties. 

RICHARD  T.  BEAUDET,  formerly  with  the  Plattaburgh 
(N.  Y.)  Preaa-Re publican,  and  Glen  Falla  (N.  Y.)  Poat-Star,  has 
been  appointed  managing  editor  of  the  Southbridge  (Mass.) 
Evening  ISetea.  He  succeeds  SAXTON  W.  FLETCHER,  who  has 
joined  the  Springfield  (Mass.)  Morning  Union  and  Sunday  Re¬ 
publican  as  a  copy  editor. 


'  I!  II  I  IIIHIi'i  mM’iI 


PERSONAL 

MENTION _ 

Ralph  R.  Cronise,  publisher 
of  the  Albany  (Ore.)  Demo- 
erat-Herald,  has  been  appointed 
to  the  national  board  of  Reid 
advisers  for  the  Small  Business 
Administration  in  region  No.  13 
which  takes  in  Washington, 
Oregon,  Idaho  and  Alaska.  The 
advisory  board  considers,  stud¬ 
ies  and  conunents  on  current 
small  business  programs  and 
assists  the  regional  administra¬ 
tor  in  Seattle. 

*  *  ♦ 

J.  W.  Forrester  Jr.,  editor- 
pnblisher  of  the  Pendleton 
(Ore.)  Boat  Oregonian,  has 
been  named  to  a  four-member 
board  to  select  an  outstanding 
student  to  work  in  the  Wash¬ 
ington,  D.  C.  offices  of  Sen. 
Richard  L.  Neuberger.  Under 
the  plan,  adopted  by  Sen.  Neu¬ 
berger,  a  former  Portland  Ore- 
Ionian  staff  member,  a  free¬ 
lance  writer  and  a  research 
tppointee  will  be  selected  each 
year. 

*  V  * 

J.  Wesley  Russ  is  the  newly 
named  publisher  of  the  Haver- 
btll  (Mass.)  Gazette,  succeed¬ 
ing  his  cousin,  the  late  John 
T.  Russ. 


president  of  the  South  Dakota 
Reclamation  Association  at  its 
annual  meeting  at  Pierre. 

*  •  • 

Fred  W.  Speers,  co-publish- 
er-editor  of  the  Escondido 
(Calif.)  Daily  Timea-Advoeate, 
has  been  appointed  to  the  Cali¬ 
fornia  Highway  Commission  by 
Gov.  Goodwin  J.  Knight  for 
a  four-year  term. 

«  *  • 

Jack  Wiluams,  editor-pub¬ 
lisher  of  the  Wayerosa  (Ga.) 
Journal-Herald,  was  paid  pub¬ 
lic  tribute  for  more  than  half 
a  century  of  community  serv¬ 
ice  and  leadership.  He  was  pre¬ 
sented  with  a  loving  cup  at  the 
annual  banquet  of  the  Way- 
cross  and  Ware  County  Cham¬ 
ber  of  Commerce. 

On  the  Business  Side 

Gordon  T.  Gardner,  in 
charge  of  chain  store  and  de¬ 
partment  store  advertising  for 
the  past  four  years,  has  been 
appointed  assistant  retail  ad¬ 
vertising  manager  of  the  Co- 
lumbua  (Ohio)  Dispatch.  He 
joined  the  Dispatch  classified 
department  in  1926,  one  year 
prior  to  graduating  from  the 
school  of  journalism  at  Ohio 
State  University. 


(Ala.)  Advertiaer-Joumal  dis¬ 
play  advertising  department. 

*  «  « 

Russell  Anderson,  recently 
released  after  four  years  of 
Air  Force  duty,  has  joined  the 
Salem  (Ore.)  S talesman- Jour- 
naVa  classified  advertising  de¬ 
partment  as  a  salesman.  He 
replaces  Edward  Connors,  who 
has  resigned  to  become  public 
relations  advisor  and  advertis¬ 
ing  agent  for  the  Sacramento 
(Calif.)  Builders  Association. 

*  *  * 

Harry  Abrahamson,  who  has 
been  advertising  managfer,  is 
assuming  the  position  of  busi¬ 
ness  manager  of  the  Ludington 
(Mich.)  Daily  News  Feb.  1. 


Don  Thomas,  former  display 
advertising  salesman,  is  now 
classified  advertising  manager 
of  the  Corvallis  (Ore.)  Gazette- 
Timea.  For  the  past  year  he 
was  an  account  executive  with 
Station  KPOJ,  Portland. 


Ge.nb  Rae,  former  assistant 
circulation  manager  of  the  Po¬ 
catello  (Idaho)  State  Journal, 
is  now  circulation  manager  of 
the  Logan  (Utah)  Herald-Jour¬ 
nal.  He  succeeds  Harry  Schil¬ 
ling  who  has  entered  private 
business  in  Salt  Lake  City, 
Utah. 


James  A.  Moon  Jr.,  for¬ 
merly  display  advertising  sales¬ 
man  with  the  Evanaville  (Ind.) 
Courier  and  Presa,  has  joined 
the  display  advertising  staff  of 
the  Jackson  (Mich.)  Citizen 
Patriot.  He  replaces  A.  J. 
Coley,  who  resigned. 

•  *  « 

George  F.  Casting,  chief 
auditor,  has  been  appointed  as¬ 
sistant  treasurer  and  clerk  of 
E.  Anthony  and  Sons,  and  office 
manager  of  the  New  Bedford 


(Mass.)  Standard-Timea,  suc¬ 
ceeding  Gertrude  L.  Perkins, 
who  retired  after  45  years  of 
service  with  the  company. 
Leona  C.  Steward,  executive 
assistant  to  the  publisher,  has 
been  given  the  additional  post 
of  assistant  office  manager. 

«  «  * 

John  Christen  has  been  ap¬ 
pointed  circulation  manager  of 
the  New  York  Herald  Tribune 
by  Barney  G.  Cameron,  director 
of  Industrial  Relations,  Pro¬ 
duction  and  Circulation.  Mr. 
Christen  has  been  with  the 
Herald  Tribune  since  1933.  Jos¬ 
eph  Glickman,  who  joined  the 
paper  in  1930,  is  now  country 
circulation  manager. 

*  *  * 

Marvin  Dinwiddie,  formerly 
with  the  Klamath  Falls  (Ore.) 
Herald  and  Newa,  has  joined 
the  advertising  staff  of  the 
Grants  Pass  (Ore.)  Daily 
Courier. 

•  *  « 

William  H.  Moore  has  re¬ 
joined  the  advertising  sales 
staff  of  the  Beaverton  (Ore.) 
Valley  Newa  and  Valley  Adver- 
tiaer  after  a  four-year  absence 
while  he  served  in  the  U.  S. 
Navy. 

♦  *  * 

Keith  Tabor  is  now  with  the 
advertising  staff  of  the  Hutch- 
inaon  (Kas.)  News-Herald.  He 
succeeds  Jim  Fehrenbach  who 
has  become  advertising  man¬ 
ager  of  the  Chanute  (Kas.) 
Tribune. 


Melvin  Finch,  formerly  of 
the  Wilson  (N.  C.)  Dadkf 
Times,  has  joined  the  advertis¬ 
ing  staff  of  the  Raleigh  (N.  C.) 
Newa  and  Observer.  Mr.  Finch 
replaces  Martin  Crotts  who 
resigned  recently  to  join  the 
advertising  staff  of  the  Jaek- 
aonville  (Fla.)  Timea-Union. 

{Continued  on  page  40) 
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AIMS  TO  BE 

FUNNY! 

Here’s  a  brand  new  comic  that’s  padted 
fnP  of  fan,  and  nothing  else.  It’s  a 
real  treat.  (One-colomn  as  a  panel,  and 
three  or  foar-colamn  as  a  strip.) 


Bruce  Campbell,  executive  Walter  Phillips  Jr.  and 
iditor  of  the  Huron  (S.  D.)  Tom  Bates  have  joined  the  dis- 
Oaify  Plainsman,  was  elected  patch  staff  of  the  Montgomery 

editor  8C  publisher  for  January  29,  1955 


THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Moines  488  Madison  Ave.,  N.  Y.  C. 


Personal 

(Continued  from  page  39) 

George  R.  Cruze  Jr.,  has 
been  named  retail  advertising 
manager  of  the  Burlington 
(Vt.)  Free  Press.  He  was 
formerly  in  the  advertising  de¬ 
partment  of  the  Indianapolis 
(Ind.)  Times. 

*  *  • 

Richard  A.  Litfin  has  been 
advanced  to  Pacific  Division 
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business  manager  of  the  United 

Press.  He  first  went  to  work  THE  FOURTH  ESTATE 
for  the  service  in  Portland,  Ore. 
before  World  War  II. 

«  s  * 

Arthur  W.  Bennett,  for¬ 
merly  in  the  retail  advertising 
department  of  the  Columbus 
(Ohio)  Citizen,  is  now  general 
manager  of  the  Comer  Cup¬ 
board,  a  weekly  newspaper  in 
Orlando,  Florida. 
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In  the  Editorial  Rooms 


Harrison  Salisbury,  New 
York  Times,  correspondent,  was 
awarded  an  “outstanding 
achievement  award”  medal  from 
his  alma  mater,  the  University 
of  Minnesota.  He  graduated 
the  university  in  1930. 

«  *  * 

Jack  Gaskie,  Denver  (Colo.) 
Rocky  Mountain  News  reporter, 
has  been  elected  president  of 
the  Denver  Newspaper  Guild  to 
succeed  Thor  Severson,  Den¬ 
ver  Post  reporter  and  political 
writer. 

*  *  * 

Charles  A.  Dawson,  has  re¬ 

turned  to  the  Portland  (Me.) 
Evening  Express  after  study¬ 
ing  at  Oxford  University  under 
a  scholarship  given  annually  to 
American  trade  unionists  by 

the  TransAtlantic  Foundation. 
Bert  Cunkston  has  been 
shifted  from  the  Evening  Ex¬ 
press  to  the  Portland  Press 
Herald. 

an* 

Day  Churchman,  news  edi¬ 
tor  of  the  Oregon  City  (Ore.) 
Enterprise-Courier,  received  the 
Pall  Mall  award  of  $500  for 
his  prize-winning  story  on  free¬ 
ing  a  man  serving  a  life  sen¬ 
tence  and  clearing  him  of  a 
subsequent  burglary  charge, 
neither  of  which  the  prisoner 
had  committed. 

*  *  * 

Robert  H.  Flewellen  has 
joined  the  news  staff  of  the 
Eufaula  (Ala.)  Tribune. 

«  V  V 

Robert  K.  Tweedell,  as¬ 
sistant  news  editor,  has  been 
transferred  to  head  the  Den¬ 
ver  (Colo.)  Post’s  drama  and 
entertainment  department. 

a  a  a 

Roy  Beadle,  for  the  past 
three  years  a  member  of  the 
editorial  page  staff,  has  been 
named  associate  editor  of  the 
Oregon  Journal’s  editorial 
page  replacing  Arthur  L. 
Crookham  who  retired.  Mr. 
Crookham  was  to  leave  late 
this  month  with  Mrs.  Crook¬ 
ham  on  a  six-month  tour  of 
the  Mediterranean  area  and 
Europe. 


"Miu  Wilson  is  coinin9  after  school  to  teach  you  fellows  how  to  spall.* 


Paul  Keith,  formerly  with 
the  Brew  ton  (Ala.)  Standard, 
Gene  (Duke)  Ducote,  recently 
separated  from  the  Air  Force 
and  Jack  Doane  have  joined 
the  sports  staff  of  the  Mont¬ 
gomery  (Ala.)  Advertiser. 
Glenn  McCasland  left  the  Ad¬ 
vertiser  sports  staff  to  return 
to  his  native  Texas. 


Leonard  Swain,  who  worked 
for  the  Southbridge  (Mass.) 
News  the  past  several  Sum¬ 
mers,  and  recently  graduated 
from  college,  has  become  city 
editor  of  that  newspaper. 

*  *  * 

Edward  L.  Sachtler,  69,  re¬ 
porter  for  the  Portland  (Ore.) 
Oregonian  in  southern  Wash¬ 
ington  for  more  than  30  years, 
is  in  Clark  county  hospital, 
Vancouver,  Wash.,  with  a  frac¬ 
tured  hip  and  fractures  of  both 
knees  as  result  of  a  recent 
automobile  accident. 


Fred  Clampitte  formerly  of 
Miami  (Fla.)  Herald  is  now 
handling  rewrites  on  the  Cin¬ 
cinnati  (Ohio)  Times-Star. 

*  *  « 

Tony  Beacon,  formerly  with 
Bermuda’s  Mid-Ocean  News, 
has  joined  the  staff  of  the  Phil¬ 
adelphia  (Pa.)  Daily  News.  He 
is  writing  a  column  titled  “Over 
Delaware  Valley.” 


joined  the  staff  of  the  DalUu 
(Ore.)  Polk  County  Itemissr 
Observer  as  sports  editor  and 
advertising  department  assist¬ 
ant.  He  started  his  newspaper 
career  on  the  Dawson  (Minn.) 
Sentinel  and  the  Wiseonm 
Rapids  (Wis.)  Daily  Tribwu. 

*  *  * 

Mrs.  Jean  Vallenga,  society 
editor,  has  resigned  from  the 
staff  of  the  Oregon  City  (Ore.) 
Enterprise-Courier  to  accept  an 
editorial  position  with  the  Red¬ 
wood  City  (Calif.)  Tribune. 

*  V  * 

Clarence  Zaitz  has  been 
named  news  editor  of  the  Drah 
(Ore.)  Enterprise. 

*  *  * 

Bill  Hanway,  field  repre¬ 
sentative  on  the  WoteriiifK 
(Conn.)  Republican  and  the 
Waterbury  American,  is  leav¬ 
ing  Feb.  6  to  join  the  staff  of 
Pacific  Stars  &  Stripes  in 
Tokyo,  Japan,  as  city  editor. 
Mr.  Hanway  had  been  with  the 
papers  five  years. 

*  *  • 

John  Eaton,  who  recently 
operated  a  commercial  pho¬ 
tography  studio,  has  joined  the 
news  photo  staff  of  the  Orlando 
(Fla.)  Sentinel-Star.  He  re 
places  Fred  Clay,  who  has 
opened  a  free-lance  studio  in 
Orlando. 


Fred  Maly  has  resigned  as 
Eva  Hodges  Watt  has  re-  outdoor  editor  of  the  San  An- 
turned  to  the  staff  of  the  Den-  tonio  (Tex.)  Express  but  will 
tier  (Colo.)  Post  as  a  reporter,  continue  free  lance  writing- 
She  had  resigned  several  Wes  Mabrito  will  edit  the  out- 
months  ago.  door  page  in  the  Sunday  Ex- 

*  *  *  press  and  News. 


Martin  Jurgenson  has 


(Continued  on  page  41) 


EDITOR  8C  PUBLISHER  for  January  29,  19)) 


40 


Personal 

(Continued  from  page  40) 

J.  Edward  De  Courcy,  edi¬ 
tor  of  the  Milford  (Conn.) 
Citizen,  has  been  elected  presi¬ 
dent  of  the  New  England 
Weekly  Press  Association. 

•  «  * 

George  W.  Bragdon  and 
Frank  F.  Atwood,  farm  edi¬ 
tors  of  the  Hartford  (Conn.) 
Times  and  Hartford  Courant, 
respectively,  have  received 
awards  for  coverage  of  the  Con¬ 
necticut  agricultural  scene  from 
the  Connecticut  Poultry  Asso¬ 
ciation. 

*  *  * 

Stephen  A.  Collins,  man¬ 
aging  editor  of  the  Danbury 
(Conn.)  News-Times,  has  been 
re-elected  chairman  of  the  Con¬ 
necticut  Associated  Press. 


John  Richardson,  long-time 
Oregon  newspaper  man,  has 
been  appointed  news  editor  of 
the  Forest  Grove  (Ore.)  Wask- 
mgton  County  News-Times. 

*  *  * 

Mrs.  Palmer  G.  (Thelma) 
Lee,  former  society  editor  of 
the  La  Grande  (Ore.)  Evening 
Observer,  has  been  named 
women’s  editor  of  the  Hills¬ 
boro  (Ore.)  Argus.  She  suc¬ 
ceeds  Mrs.  Lois  Hosler  who 
resigned  after  four  years  to 
enter  Portland  State  College. 

*  *  * 

Robert  F.  Beiser,  longtime 

automotive  editor  of  the  Cin¬ 
cinnati  (Ohio)  Enquirer,  and 
his  wife  are  recovering  from 
injuries  suffered  in  an  auto¬ 
mobile  accident. 

*  *  * 

Ed  McGrath  has  resigned 

from  an  executive  position  at 
Radio  Station  WSPA  to  be 
sports  editor  of  the  Spartan¬ 
burg  (S.  C.)  Journal,  succeed¬ 
ing  Carl  May,  now  state  edi¬ 
tor.  Rupert  Blocker,  of  (Co¬ 
lumbia,  has  joined  the  Journal 
staff. 


Herb  Heft,  for  10  years  a 
sports  reporter  for  the  Wash¬ 
ington  Post  and  Times  Herald, 
has  resigned  to  take  a  position 
with  the  Sporting  News  in  St. 
Louis,  Mo.  He  will  cover  the  St. 
Louis  Cardinals,  and  also  do 
editorial  and  features  work. 

*  *  * 

John  Muraro  Jr.,  formerly 
of  the  Taylorville  (Ill.,) 
Breeze-Courier,  is  a  new  staff 
member  of  the  Springfield  (Ill.) 
State  Journal. 


Robert  M.  Hofmann,  news ' 
editor  of  the  Syracuse  (N.  Y.) 
Herald-Joumal,  and  Herald- 
Ameriean  (Sunday)  was  elect- ' 
ed  fourth  president  of  the  Sy- ; 
racuse  Press  Club. 

«  «  « 

Lon  Jerome  Smith,  Sunday 
editor  of  the  San  Diego  (Calif.) 
Union,  who  compiled  the  first 
style  book  of  the  Union  and  the  I 
.San  Diego  Evening  Tribune  I 
more  than  20  years  ago,  has  re-  1 
tired  after  almost  35  years  on  | 
the  Union’s  editorial  staff.  He  | 
joined  the  Union  in  June,  1920  ^ 
as  night  police  reporter,  later 
working  on  the  copy  desk,  as- 1 
sistant  city  editor,  and  city  | 
editor.  He  became  Sunday  edi-  i 
tor  in  1938.  I 

Where  They  Are  Now 

Rudolph  W.  Stewart,  with 
the  New  York  Times  from 
1929  to  1949,  has  been  named 
executive  assistant  to  George 
A.  Mooney,  New  York  state 
superintendent  of  banks.  Mr. 
Stewart,  since  leaving  the 
Times,  has  specialized  in  finan¬ 
cial  and  banking  public  rela- 


M.  Michael  Cerick  Jr.,  for¬ 
merly  with  the  Wall  Street 

Journal,  has  become  an  adver¬ 
tising  representative  in  the 
New  York  offices  of  American 
Aviation  Publications. 

«  •  * 

Maureen  McDermott,  here¬ 
tofore  wth  the  editorial  staff  of 
the  Bergen  (N.  J.)  Evening 

Record,  has  been  named  a  pub¬ 
licity  assistant  of  the  Rock- 
more  Co.,  New  York. 

*  *  * 

Oliver  Pilat  has  taken  a 

leave  of  absence  from  the  New 

York  Post  reportorial  staff  to 
be  press  secretary  to  State 
Comptroller  Arthur  Levitt.  Mr. 
Pilat,  whose  new  position,  pays 
$10,734  per  year,  has  been  a 
reporter  with  New  York  City 
newspapers  since  1926. 

*  •  * 

Jerome  F.  Connor,  a  re¬ 
porter  for  the  Lewiston  (Me.) 
Evening  Journal,  is  resigning 
to  join  Sen.  Frederick  G. 
Payne’s  Washington  staff. 
He’ll  do  research  work  and 
handle  publicity. 

•  *  * 

John  W.  (Pete)  Dailey  has 
left  MeCalVs  magazine  to  be 
West  Coast  editorial  manager 
of  Look.  Previous  service  in¬ 
cluded  five  years  on  the  staff 
of  St.  Louis  (Mo.)  Globe 
Democrat  and  12  years  as  city 
editor  and  Sunday  editor  of 
New  Orleans  (La.)  Item. 


DEPTH  OF  1 

penetraItion 


is  necessary 

to  drive  the  sales  message  home 

Mere  consumer  contact  in  advertising  is  not  enough  to 
produce  maximum  sales.  Penetration  to  the  heart  of  the 
buying  impulse  is  essential.  That  is  just  what  is  gained 
when  you  advertise  regularly  in  THE  CHRISTIAN 
SCIENCE  MONITOR. 

MONITOR  readers  make  a  point  of  buying  merchan¬ 
dise  they  have  seen  advertised  in  this  international  daily 
newspaper.  Important,  too,  is  the  fact  that  they  ask  for 
this  merchandise  by  brand  name.  Consequently,  many  lead¬ 
ing  manufacturers  and  retailers  are  constantly  praising  the 
extraordinary  pulling  power  of  the  MONITOR.  In  addi¬ 
tion,  the  "spendable  income”  —  money  available  for  con¬ 
structive  spending  —  is  decidedly  above  average  in 
MONITOR  families. 

Be  certain  that  this  great  newspaper  is  on  your  primary 
media  list.  You  will  be  more  than  pleased  with  the  stimulus 
that  regular  MONITOR  advertising  brings  your  business. 

May  we  submit  a  custom-made  program  for  advertising 
your  products  in  the  MONITOR? 

THE  CHRISTIAN  SCIENCE  MONITOR,  One, 
Norway  Street,  Boston  15,  Massachusetts. 

speaking  of  depth  of  penetration,  here  is  what  one 

advertiser  SAYS:  "We  have  used  the  Monitor  for  seventeen 

years,  and  the  job  it  is  doing  for  us  is  evidenced  by  the  fact  that 

the  color  pages  we  now  use  represent  a  much  greater  investment 

than  our  early  schedules." 


^^'^Christian 
Science 
Monitor 

Doity  Ntwtpc 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Branch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Gtand  Avenue 
LONDON,  W.  C.  2:  Connaught  Houte, 
163/4  Strand 


Littan  every  Tuesday  night  to 

"THE  CHRISTIAN  SCIENCE  MONITOR  VIEWS  THE  NEWS  " 
with  Erwin  D.  Canham,  Editor,  over  the  ABC  network 
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CIRCULATION 


Smaller  Papers  Show 
Steady  Gains— Rison 


By  George  A.  Brandenburg 


Three  points  stand  out,  based 
on  an  extensive  study  of  the 
newspaper  circulation  trend 
over  the  past  25  years,  namely: 

(1)  The  largest  losses  are 
from  the  larger  papers  and 
there  is  an  almost  universal 
gain  on  the  part  of  these  pa¬ 
pers  which  we  call  strictly 
local. 

(2)  Prosperity  and  inventions 
have  particularly  favored  the 
smaller  publication.  The  tele¬ 
graph  printer,  the  simplified 
engraving  equipment  and  the 
availability  of  educated  jour¬ 
nalists  are  all  factors. 

H-D  Now  Predominates 

(3)  However,  (and  this  fact 
is  probably  most  overlooked) 
the  dominant  newspapers  have 
forced  their  weaker  competition 
on  away  from  the  common  dis¬ 
tributors.  By  this  move  they 
have  forced  the  smaller  papers 
to  set  up  their  own  organiza¬ 
tions.  These  independent  or¬ 
ganizations  have  been  most 
potent  weapons  against  which 
the  weakened  common  distribu¬ 
tor  has  not  been  able  to  suc¬ 
cessfully  fight. 

Such  was  the  message  that 


Jasper  Rison,  Louisville  (Ky.) 
Courier-Journal  and  Times, 
brought  to  the  Tennessee  Press 
Association  meeting  in  Nash¬ 
ville  last  week. 

“Home  delivery  is  now  the 
order  of  the  day,”  Mr.  Rison 
told  his  audience.  “Publishers 
are  conscious  of  and  expect  net 
revenue  from  circulation  over 
and  above  distribution  costs.” 

The  area  in  which  circulation 
managers  are  likely  to  find  the 
greatest  opportunity  is  in  the 
field  of  “hidden  costs,”  Mr. 
Rison  asserted.  “These  include 
the  costs  that  never  show  on 
the  general  books  no  matter 
whether  they  are  kept  on  a 
cash  or  accrual  basis,”  he  said. 

“Our  surveys  have  repeatedly 
shown  one  paper  will  get  $7.50 
a  year  for  an  annual  subscrip¬ 
tion  and  put  $7.50  in  the  till. 
Another  will  get  $15.60  and  still 
put  only  $7.50  in  the  till. 

No  Set  Formula 

“One  paper  will  get  10  cents 
a  copy  for  its  daily  paper  and 
sell  home  delivery  for  5  cents 
on  a  monthly  basis  and  at  a 
heavy  overhead  in  supervision. 

“There  is  no  set  formula — 
your  price  largely  depends  on 


the  laws  of  the  market  place. 
You  can  get  no  more,  and  are 
seldom  willing  to  take  less, 
than  papers  in  neighboring 
cities  of  the  same  size  are  get¬ 
ting.  The  share  of  that  price 
which  the  publisher  has  left 
after  distribution  costs  are  paid, 
determines: 

“How  much  he  can  spend  on 
giving  your  subscribers  more  of 
the  news  and  features  that  they 
want  and  expect  from  your  pa¬ 
per. 

“The  rate  at  which  he  will  be 
able  to  accept  advertising  which 
does  have  reader  interest.” 

Touching  on  the  matter  of 
promotion,  Mr.  Rison  pointed 
out: 

“A  charity  collaboration 
might  give  a  metropolitan  pa¬ 
per  the  largest  circulation  in¬ 
crease  in  America  and  an  iden¬ 
tical  effort  cause  a  bad  reaction 
in  Morristown,  Tenn. 

“Lucky  bucks  might  get  a  lot 
of  business  for  the  New  York 
papers  and  be  considered  bad 
for  public  morals  in  Murfrees¬ 
boro  or  proverb  contest  could 
be  good  in  Jackson,  Tenn.,  and 
not  so  good  in  Los  Angeles. 
Promotion  must  be  both  timely 
and  appropriate.” 

Promotion,  he  said,  includes 
such  factors  as: 

1.  All  promotion  is  good. 

2.  Promotion  may  be  eco¬ 
nomical  and  effective. 

3.  It  can  be  expensive  and 
effective. 

4.  It  can  and  invanably  is, 
unless  you  are  organized  to 
consolidate  your  gains,  pure 
waste. 


5.  The  object  of  all  promo¬ 
tion  is  sampling. 

6.  In  the  final  analysis- 
price  and  product  are  the  ma¬ 
gic  formula  for  results. 

7.  And  in  every  instance 
these  results  are  the  product 
of  good  management. 

Berman  Elected 
In  New  England 

Boston 

Manuel  G.  Berman,  city 
circulation  manager  of  the 
Worcester  (Mass.)  Telegram 
and  Gazette,  was  elected  presi¬ 
dent  of  the  New  England  As¬ 
sociation  of  Circulation  Mana¬ 
gers  at  the  association’s  38th 
annual  convention  here  Jan. 
18-20. 

Mr.  Berman  succeeds  Frank 
Geoghegan,  circulation  mana¬ 
ger  of  the  Quincy  (Mass.) 
Patriot-Ledger. 

Other  officers:  Paul  C.  Ab¬ 
bott,  Lawrence  Eagle-Tribune, 
first  vicepresident ;  Hayden  T. 
Davis,  Portland  (Me.)  Press- 
Herald  Express,  second  vice- 
president;  Roger  R.  Thomp¬ 
son,  Portsmouth  (N.  H.)  Her¬ 
ald,  and  George  E.  Weavill, 
Pawtucket  (R.  I.)  Times,  di¬ 
rectors. 

Guy  W.  Mersereau,  Christian 
.Science  Monitor,  was  reelected 
secretary-treasurer. 

A  panel  discussion  on  meth¬ 
ods  of  achieving  closer  coor¬ 
dination  among  all  departments 
of  a  newspaper  was  conduct¬ 
ed  by  Hilding  C.  Peterson, 
state  circulation  manager  of 
(Continued  on  page  43) 
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We  sell  more  of  our  patent  pending  “collapsible” 
basket  Wire  Racks  than  all  types  of  newspaper 
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the  Worcester  Telegram  and 
Gasette. 

Polio  Effort  Praised 

National  Foundation  for  In¬ 
fantile  Paralysis  has  honored 
the  carrier-salesmen  of  the 
Rockford  (Ill.)  Morning  Star 
and  Regieter-Republie  for  the 
nine-year  record  in  aiding  the 
March  of  Dimes  campaigns,  in¬ 
cluding  their  annual  benefit 
softball  game,  all  proceeds  go¬ 
ing  to  the  polio  fund. 

A  special  citation  in  apprecia¬ 
tion  of  their  efforts  was  pre¬ 
sented  to  E.  Kenneth  Todd,  pub¬ 
lisher  of  the  newspapers,  and 
to  Frank  J.  Nolan,  circulation 
manager.  Over  the  nine-year 
period,  carriers  have  raised 
$84,579.66. 

Knights*  Big  Day 

A  “Crusade  for  Circulation” 
was  launched  with  pomp  and 
flourish  at  the  January  sales 
conference  of  the  Minneapolis 
Star  and  Tribune. 

Spearheading  the  drive  was 
“King”  M.  E.  Fisher,  circula¬ 
tion  director,  and  his  stalwart 
Knights  of  the  Circulation 
Round  Table.  The  250  circula¬ 


tion  supervisors  (and  their 
ladies)  found  the  Hotel  Radis- 
son  ballroom  turned  into  King 
Fisher’s  castle  with  creaking 
drawbridge,  circulation  execu¬ 
tives  costumed  as  knights,  a 
comely  page  girl,  a  dramatic 
stage  setting  with  a  throne 
and  12-foot  round  table. 

• 

Virginia  Newsmen 
Receive  Awards 

Richmond,  Va. 

Awards  for  writing  and  pho¬ 
tography  on  Vi  rginia  news¬ 
papers  were  announced  this 
week  at  the  mid-winter  Virginia 
Press  Association  meetings. 
Winners  included: 

News  writing — W.  M.  Snider, 
Norfolk  Ledger-Dispatch. 

Feature  writing — James  A. 
Hodges,  Lynchburg  News  and 
Advance. 

Editorials  —  Alan  Donnahoe, 
Richmond  News  Leader. 

Best  series  of  articles — James 
Baxley,  Bristol  Herald-Courier. 

*  •  * 

Richmond  Crawford  Jr.,  Rich¬ 
mond  News  Leader  and  Times- 
Dispatch  won  the  “best  in  show” 
award  of  the  Virginia  Press 
Photographers  Association,  with 
a  photo  entitled  “Baseball  Bal¬ 
let.” 


CP  to  Re-assign 
Staffer  in  D.C. 

Toronto 

The  Canadian  Press  has  re¬ 
established  its  staff  corre¬ 
spondent  in  Washington. 

George  Kitchen,  who  held 
the  post  in  1950  when  it  was 
suspended  in  a  retrenchment 
move,  resumes  duty  there  Feb. 
1. 

Resumption  of  direct  CP 
staffing  in  the  United  States 
capital  involves  re-assignment 
of  three  senior  CP  men. 

Robert  J.  (Barney)  Ander¬ 
son,  general  night  editor  at  the 
head  office  in  Toronto,  suc¬ 
ceeds  Mr.  Kitchen  as  bureau 
chief  at  Edmonton,  supervis¬ 
ing  Western  sendee.  Foster 
Barclay,  Ottawa  news  editor, 
moves  to  Toronto  as  general 
night  editor. 

Mr.  Kitchen,  40,  a  Montre¬ 
aler,  joined  CP  in  1933,  worked 
in  Montreal  and  Toronto  as  re¬ 
porter,  rewrite  man  and  wire 
editor,  and  put  in  several  years 
on  the  Ottawa  parliamentary 
staff  before  transfer  to  Wash¬ 
ington  in  1949.  He  returned  to 
Ottawa  in  1950  and  was  assist¬ 
ant  bureau  chief  in  Montreal 
1952-53  before  moving  to  Ed¬ 


monton  as  bureau  chief. 

In  Washington  he  will  work 
closely  with  the  Associated 
Press,  whose  world  and  Unit¬ 
ed  States  news  reports  are 
transmitted  to  Canadian  daily 
newspapers  through  CP’s 
Canadian- staffed  New  York 
bureau. 

Sick  Leave  Pay 
Ruled  Deductible 

Washington 

A  request  for  information  in 
a  newspaper  payroll  and  fed¬ 
eral  income  tax  situation  has 
prompted  the  Internal  Revenue 
Service  to  issue  a  declaratory 
announcement  on  the  deducti¬ 
bility  of  sick  leave  pay  from 
taxable  income. 

The  newspaper  inquired  on 
behalf  of  a  sub-editor,  whether 
his  sick  leave  pay  over  a  pe¬ 
riod  of  many  months  was  ex¬ 
empted  by  a  1954  congressional 
enactment,  a  part  of  the  Reve¬ 
nue  Act  rewrite. 

The  answer  was  yes,  up  to 
$100  a  week;  the  recipient  pays 
normal  tax  on  all  over  the  $100 
figure.  For  the  benefit  of  gov¬ 
ernment  employes,  the  revenue 
service  added  that  they,  too,  are 
beneficiaries  to  the  same  de- 
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Advertiser-Publisher 
Equality  Helps  Linage 


Philadelphia 
Members  of  the  Poor  Richard 
Club  heard  Jan.  25  how  Alicia 
Patterson’s  philosophy  of  equal¬ 
ity  between  the  advertiser  and 
the  publisher — rather  than  a 
slave-and-master  relationship — 
has  helped  her  Long  Island 
newspaper,  Newaday,  to  attain 
phenomenal  linage  figures. 

In  the  first  year  14  years  ago 
after  she  and  her  husband,  Har¬ 
ry  Guggenheim,  started  News- 
day  it  carried  2,000,000  lines 
with  an  open  rate  of  10c  a  line. 
In  1954  it  carried  27,320,621 
lines  at  70c  a  line. 

Awesome  Experience 
Miss  Patterson,  editor  and 
publisher  of  Newsday,  asserted 
that  both  advertisers  and  news¬ 
papers  were  still  being  ma¬ 
ligned  by  the  canard  that  news¬ 
papers  are  the  slaves  of  the 
advertisers. 

“It  is  not  only  an  honor  to 
appear  here,”  she  said,  “it  is 
an  awesome  experience  for  a 
newspaper  publisher.  In  a 


sense  you  hold  the  power  of 
life  and  death  over  us.  When 
you  withhold  your  advertising 
we  wilt  and  grow  thin.  When 
you  smile  on  us  with  a  fat 
schedule  we  wax  opulent.  No 
newspaper  of  today  can  flour¬ 
ish  without  your  blessing  un¬ 
less  it  is  subsidized — a  practice 
of  which  I  for  one  disapprove. 

“Because  of  this  weapon  you 
possess,  some  people  have  ac¬ 
cused  newspapers  of  being  the 
slaves  of  the  advertisers.  In 
long  and  learned  treatises  they 
expound  the  philosophy  that  we 
have  prostituted  ourselves  for 
your  gold.  As  you  well  know 
this  is  utter  nonsense  but  the 
canard  persists  and  is  gaining 
wide  circulation  to  both  our 
disadvantages. 

“I  feel  that  it  behooves  us 
to  inform  our  maligners  that 
the  bond  between  the  advertiser 
and  the  publisher  is  one  of 
equality  rather  than  slave  and 
master.  You  would  not  adver¬ 
tise  with  us  if  our  papers  did 
not  pull  for  you.  And  no 
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amount  of  free  publicity,  base¬ 
ball  boxes  or  first  night  theater 
tickets  could  persuade  you 
otherwise. 

“If  a  publisher,  and  there 
have  been  a  few,  falls  into  the 
trap  of  appeasement  he  learns 
fast  to  his  misfortune  that  you 
are  more  interested  in  selling 
your  product  through  a  medium 
that  has  won  the  acceptance  of 
its  readers  than  in  being  wined 
and  dined  at  smart  restaurants. 

Based  on  Reciprocity 

“Our  partnership  to  flourish 
must  be  based  on  reciprocity 
where  each  side  has  more  to 
gain  than  to  lose;  a  partner¬ 
ship  where  we  meet  each  other 
proudly  face  to  face  on  even 
terms. 

“Newsday  has  tried  to  follow 
this  philosophy  and  we  have 
been — I  am  charmed  to  say — 
most  successful.” 

Miss  Patterson  related  the 
growth  of  Newsday  to  the  ex¬ 
panding  population  of  Long 
Island  and  the  inability  of  New 
York  City’s  newspapers  to  meet 
the  needs  of  the  Island  resi¬ 
dents. 

“The  New  York  City  papers 
watching  their  circulations  de¬ 
cline  are  quite  naturally  in  a 
desperate  mood  and  are  try¬ 
ing  by  gimmick,  gimcrack,  spe¬ 
cial  sections,  public  offers  and 
contests  to  regain  their  lost 
readers,”  she  said.  “Frankly  I 
am  delighted  not  to  have  to 
face  their  facts.  In  1947  the 
total  City  Zone  circulation  of 
the  leading  city  papers,  accord¬ 
ing  to  the  ABC,  was  4,297,868. 
In  1953  it  slid  to  3,893,341,  a 
drop  of  404,527  or  10.5%. 

“You  would  assume  that  they 
would  pick  up  in  the  suburbs 
what  they  had  lost  in  the  city, 
but  the  figures  don’t  bear  this 
assumption  out.  Again,  accord¬ 
ing  to  ABC,  their  retail  trading 
zone  circulation  in  the  same 
period  dropped  8.1%.  Newsday 
with  its  235,000  has  a  greater 
circulation  in  Nassau  alone  than 
the  combined  total  of  the  New 
York  City  papers.” 

Blditorial  Volume 

To  fulfill  the  special  demands 
of  Island  readers.  Miss  Patter¬ 
son  told  how  Newsday  opens  up 
its  editorial  content.  On  days 
when  128-page  (tabloid)  papers 
are  run,  there’s  a  minimun  of 
190  columns  of  editorial  matter; 
on  Saturdays  with  a  56-page 
paper  there  are  at  least  135 
editorial  columns. 

“Newsday’s  handling  of  ad¬ 
vertising  copy  is  different,”  she 
said,  “and  has  brought  shrieks 
of  pure  anguish  from  advertis¬ 
ing  men.  We  don’t  give  posi¬ 
tion;  we  insist  on  screening  re¬ 


verses;  we  stack  our  ads  on« 
on  top  of  the  other;  we  never 
run  less  than  two  full  columni 
of  editorial  on  any  page  that 
editorial  content  appears. 

“We  are  able  to  do  this  and 
get  results  for  our  advertiser 
because  we  are  a  home-deliv¬ 
ered  paper.  The  housewife 
wants  to  shop  quietly  and  thor¬ 
oughly  through  the  pages  of 
Newsday.  Black  screaming  type 
competing  with  more  black 
screaming  type  offends  her.  She 
wants  her  news  and  she  wants 
her  advertising  but  she  doesn’t 
want  them  jumbled  together. 

“It  has  seemed  to  me  an  old 
hat  cliche  to  insist  that  an  ad 
appear  next  to  editorial  con¬ 
tent.  The  editorial  item  meas¬ 
uring  one  or  two  inches  that 
often  is  stuck  alongside  an  ad¬ 
vertisement  is  usually  not 
worth  reading  and  the  only 
reason  that  it  is  put  there  is  to 
pacify  the  advertiser.  If  a 
newspaper  has  true  readership 
every  page  is  equally  im¬ 
portant. 

“We  have  tried  as  far  as  pos¬ 
sible  to  departmentalize  News- 
day  with  that  in  mind  and  we 
have  found  that  the  ads  in  the 
back  of  the  paper  pull  just  as 
powerfully  as  the  ads  on  page 
seven. 

A  New  ABC  Qty 

“True,  as  Ernest  Levy,  our 
advertising  director,  can  tell 
you,  we  had  a  pack  of  trouble 
before  the  advertiser  became 
convinced  of  our  logic — three 
years  of  trouble  it  was.  But  1 
am  told  that  now  we  are  as 
congenial  as  fish  and  chips.  At 
least  our  volume  would  bear 
this  out.  It  would  seem  as 
though  we  had  little  to  com¬ 
plain  about  a  year  ago.  Our 
linage  ranked  with  the  top  50 
papers  in  the  country;  we  had 
made  the  biggest  circulation 
gains  of  any  paper  in  the 
country.  What  more  could  we 
want? 

“We  did  want  one  thing  very 
much.  We  wanted  our  terri¬ 
tory  of  Nassau-Suffolk  official¬ 
ly  declared  a  city  by  the  Audit 
Bureau  of  Circulations  .  . 
After  due  deliberation  and  care¬ 
ful  examination  on  last  March 
the  Bureau  decided  that  a  new 
city  had  been  bom.  On  our 
1954  statement  Nassau  County 
was  proclaimed  our  city  zone 
and  Suffolk  our  retail  trading 
area.  Now  we  can  proudly 
boast  (and  I  am  afraid  we  have 
not  been  overmodest)  that  we 
serve  a  market  that  stands 
eighth  on  the  list  of  city  cor¬ 
porate  areas  with  populations 
from  500,000  to  1,000,000.  And 
nobody  can  accuse  us  any  long¬ 
er  of  serving  a  hillbilly  trade.” 
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Doctors  CAN  and  DO 
Talk  with  the  Press 

By  Hollen  Hyndman 

Asst.  Director,  Press  Relations,  American  Medical  Assn. 


The  physician  and  the  re¬ 
porter  are  alike  in  the  respect 
that  both  will  fight  against 
odds;  one  for  the  recovery  of 
his  patient,  the  other  to  oWin 
news  for  the  public. 

Too  often  these  odds  have 
been  conflicting  and  compoun¬ 
ded  by  actions  of  both  physi¬ 
cians  and  reporters.  Physi¬ 
cians  have  refused  to  release 
information  about  a  patient, 
have  objected  to  a  request  for 
an  explanation  of  an  unusual 
operation  or  have  made  them¬ 
selves  “unavailable”  to  report¬ 
ers  on  anything  concerning  me¬ 
dicine.  Rebuffed  by  such  ex¬ 
periences,  reporters  have  used 
other  sources:  subterfuge  to 
enter  hospitals  and  hospital 
rooms,  police  officials  to  get  in¬ 
formation  for  them  on  a  non¬ 
police  case  or  acceptance  as 
factual  information  they  are 
able  to  wheedle  from  any  em¬ 
ploye  of  the  doctor  or  hospital. 

Often  Needs  Guidance 

The  physician  can  be  blamed 
only  when  he  has  not  taken  the 
time  nor  made  an  attempt  to 
explain  to  the  reporter  that  the 
physician  could  be  considered 
unethical  for  providing  this 
information.  The  American 
Medical  Association’s  Principles 
of  Medical  Ethics  specifically 
states  that  the  physician  should 
seek  the  guidance  of  appropri¬ 
ate  officials  or  designated 
spokesmen  of  his  state  or  coun¬ 
ty  medical  group  before  releas¬ 
ing  information  to  the  press. 

This  can  be  a  mere  notifica¬ 
tion  that  a  reporter  has  con¬ 
tacted  the  physician  and  that  he 
plans  to  furnish  the  informa¬ 
tion  requested.  This  is  in  no 
means  a  manner  of  censorship 
or  suppression  of  news  but  a 
method  to  protect  the  doctor 
from  accusations  of  personal 
aggrandisement,  publicity  seek¬ 
ing  or  advertising — all  unethi¬ 
cal. 

This  method  has  evolved  from 
the  consideration  that  the  phy¬ 
sician-patient  relationship  has 
been  the  foundation  of  the 
great  medical  tradition  from 
antiquity  to  the  present,  in 
other  words,  the  doctor’s  knowl¬ 
edge  of  his  patient  is  as  sacred 
as  the  confessional  and  older 
in  tradition. 

For  the  problems  of  the  phy¬ 
sician  and  the  reporter  concern¬ 
ing  patient  information  origi¬ 


nated  about  300  B.C.  when  Hip¬ 
pocrates,  the  great  Greek  phy¬ 
sician,  wrote  the  Hippocratic 
Oath,  which  every  doctor  sub¬ 
scribes  to  today. 

Hippocrates,  in  setting  down 
the  relationship  between  the 
physician  and  his  patient, 
wrote: 

“Whatever  in  connection  with 
my  professional  practice  or  not 
in  connection  with  it,  I  may  see 
or  hear  in  the  lives  of  men 
which  ought  not  to  be  spoken 
abroad,  I  will  not  divulge,  as 
reckoning  that  all  such  be  kept 
secret.” 

Actually,  doctors  have  taken 
vows  since  the  beginning  of  re¬ 
corded  writing.  The  earliest 
known  code  was  chiseled  on 
stone  tablets  in  2200  B.C.  by 
Hammurabi,  the  king  of  Baby¬ 
lon.  Except  for  the  Hippocra¬ 
tic  Oath,  it  was  not  until  1803 
that  the  first  formal  code  of 
ethics  was  submitted  to  the 
English  medical  profession. 

Americans  Follow  British 

This  was  written  by  Dr. 
Thomas  Percival,  a  writer  of 
philosophic  essays  and  comen- 
taries  on  medical  life.  He  wrote 
a  series  of  ethical  principles 
after  an  argument  occurred  in 
a  Manchester,  England  hospital 
where  he  worked. 

Twenty  years  later,  the  New 
York  State  Medical  Society 
adopted  a  code  of  ethics  very 
similar  to  Percival’s.  A  code 
for  all  American  doctors  was 
adopted  at  the  first  meeting  of 
the  American  Medical  Associa¬ 
tion  in  1847. 

This  code  contained  sections 
quite  similar  to  the  present  A. 
M.  A.  Principles  of  Medical 
Ethics.  It  termed  public  adver¬ 
tising  and  the  publishing  of 
cases  and  operations  in  news¬ 
papers  and  magazines  as  “de¬ 
rogatory  to  the  dignity  of  the 
profession.” 

So  from  the  beginning  of 
medicine,  the  physician  has 
been  bound  by  medical  ethics 
and  his  primary  responsibility 
to  the  welfare  of  his  patient 
from  revealing  information  that 
can  be  considered  news. 

Medical  news  has  been  of 
more  than  general  interest  to 
the  public  for  many  years.  In 
fact,  an  1891  issue  of  the  AMA 
Journal  stated  editorially,  "It 
is  apparent  to  even  the  careless 
reader  of  the  daily  newspapers 


that  medical  topics  are  receiv¬ 
ing  vastly  more  attention  than 
ever  before.” 

But  progress  has  been  ex¬ 
ceedingly  slow  in  furnishing 
more  medical  news  to  the  pub¬ 
lic  through  the  newspaper, 
magazine,  radio  and  now  tele¬ 
vision.  Undoubtedly,  more  has 
been  accomplished  in  this  field 
during  the  past  five  years  than 
during  the  entire  previous  his¬ 
tory  of  medicine. 

Most  of  the  top  newspapers 
today  have  their  own  medical 
or  science  writers  who  daily 
produce  outstanding  articles  in¬ 
forming  the  public  of  the  ac¬ 
complishments  of  the  physician, 
the  hospital,  the  nurse,  the 
medical  school  and  the  research 
worker.  They  have  obtained 
much  of  this  material  from 
working  through  public  rela¬ 
tions  committees  or  depart¬ 
ments  of  medical  societies,  the 
universities  and  the  hospitals. 
This  medical  public  relations 
activity  is  comparatively  new. 
And  during  recent  years,  great 
numbers  of  persons  have  been 
employed  in  the  medical  public 
relations  field — many  of  them 
former  newspapermen — to  aid 
reporters  in  obtaining  the  de¬ 
sired  information  within  the 
framework  of  the  Principles  of 
Medical  Ethics. 

Colorado  Code  a  Model 

In  the  Fall  of  1947,  Dr.  John 
S.  Bouslog  of  Denver,  then 
president  of  the  Colorado  State 
Medical  Society,  conceived  an 
idea  which  brought  about  a  new 
era  in  medical  public  relations. 

He  recognized  that  there 
were  areas  of  misunderstanding 
and  lack  of  cooperation  between 
medicine  and  the  press,  but  he 
felt  all  of  these  problems  could 
be  solved  by  mutual  under¬ 
standing  and  frank  discussion. 

So  the  state  medical  society 
held  a  series  of  dinner  discus¬ 
sions  attended  by  representa¬ 
tives  of  newspapers,  radio  sta¬ 
tions,  magazines  and  the  medi¬ 
cal  profession.  During  the  din¬ 
ners,  newsmen  and  physicians 
and  hospital  administrators  be¬ 
came  acquainted  and  realized 
that  the  other  fellow  wasn’t 
such  a  bad  guy  after  all. 

These  discussions  resulted  in 
formation  of  a  committee  to  de¬ 
velop  a  code  of  cooperation. 
After  several  committee  meet¬ 
ings  the  code  was  approved. 
Everyone  agreed  that  it  prob¬ 
ably  wasn’t  perfect  and  that  if 
it  was  to  work,  it  would  require 
a  good  deal  of  cooperation  and 
understanding.  The  Colorado 
code  has  been  the  model  for  all 
other  press  codes  or  guides 
created. 

In  outlining  the  responsibili¬ 


ties  of  the  physician,  the  med¬ 
ical  society  and  the  hospital 
toward  the  press,  the  code 
states: 

“In  matters  of  private  prac¬ 
tice,  the  wishes  of  the  attending 
physician  or  surgeon  shall  be 
respected  as  to  sue  of  his  name 
or  direct  quotation,  but  he  shall 
give  information  to  the  press 
and  radio  where  it  does  not 
jeopardize  the  doctor-patient 
relationship  or  violate  the  con- 
hdenoe,  privacy  or  legal  rights 
of  the  patient  .  .  .  .” 

One  of  the  most  significant 
sections  provides  that  “officers, 
committee  chairmen  or  desig¬ 
nated  spokesmen  of  the  Colo¬ 
rado  State  Medical  Society  may 
be  quoted  by  name  in  matters 
of  public  interest  for  purposes 
of  authenticating  information 
given.” 

This  is  a  decided  departure 
from  previous  ideas  that  any 
mention  of  a  physician’s  name 
in  a  news  column  might  be  con¬ 
sidered  a  form  of  advertising. 
And  to  emphasize  this,  the  code 
adds  that  use  of  physicians’ 
names  “shall  not  be  considered 
by  their  colleagues  as  a  breach 
of  the  time-honored  practice  of 
physicians  to  avoid  personal 
publicity  since  it  is  done  in  the 
best  interest  of  the  public  and 
the  profession.” 

Thus  qualified  sources  are 
now  available  for  the  reporter 
who  previously  had  to  dig  for 
facts  and  run  into  blind  alleys 
that  he  unwittingly  did  not 
know  were  caused  by  medical 
ethics. 

The  code  also  sets  down  what 
information  is  to  be  provided 
in  accidents  or  other  emergen¬ 
cies,  in  cases  of  illness  of  a 
well-known  personality  or  in 
the  case  of  unusual  injury,  ill¬ 
ness  or  treatment.  Generally, 
the  information  to  be  supplied 
by  the  physician  includes  the 
nature  of  the  injuries  when  as¬ 
certained,  the  degree  of  serious¬ 
ness  and  the  current  condition 
of  the  patient. 

When  an  unusual  illness,  in¬ 
jury  or  treatment  takes  place 
the  physician  also  is  to  provide 
any  “scientific  information 
which  will  lead  to  a  better  pub¬ 
lic  understanding  of  the  prog¬ 
ress  of  medical  science.” 

And  in  these  cases,  the  phy¬ 
sician  is  expected  to  recognize 
the  possible  public  interest  and 
t  o  “notify  the  designated 
spokesman  of  his  local  medical 
society  at  once  for  immediate 
communication  of  appropriate 
information  to  the  press  and 
radio.” 

In  effect,  the  physician  has 
become  a  reporter  for  the  re¬ 
porters. 
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Lamb  Case 
Is  Recessed 
Until  Feb.  9 

Washington 

A  further  extension  has  been 
taken  until  Feb.  9  in  the  recess 
of  the  Federal  Communications 
Commission  hearing  on  the 
qualifications  of  Edward  Lamb, 
publisher  of  the  Erie  (Pa.) 
Dispatch,  to  hold  a  broadcast 
license. 

Walter  R.  Powell,  who  had 
spearheaded  the  government’s 
case,  has  resigned  from  the  FCC 
to  take  up  new  duties  on  the 
legal  staff  of  the  National  As¬ 
sociation  of  Radio  and  Televi¬ 
sion  Broadcasters. 

This  necessitated  the  Broad¬ 
cast  Bureau’s  appeal  for-  a  de¬ 
lay  so  that  new  attorneys  could 
become  “familiar”  with  the 
case. 

Prosecutors  Named 

The  Commission  assigned 
Joseph  N.  Kittner  and  Edward 
J.  Brown  to  the  prosecution, 
in  addition  to  Thomas  P.  Fitz¬ 
patrick  and  Arthur  J.  Schlissel, 
who  began  the  hearing. 

In  considering  the  renewal  of 
WICU’s  license,  the  FCC  raised 
a  question  of  “conflict  between 
his  (Lamb’s)  sworn  statements 
and  the  information  before  the 
commission  .  .  .”  relating  to 
the  publisher’s  alleged  past  sup¬ 
port  of  communist  organiza¬ 
tions. 

The  Government  presented  19 
witnesses  at  the  hearing,  which 
began  in  November. 

Commenting  on  Mr.  Powell’s 
resignation,  Joseph  Will,  editor 
of  the  Erie  Dispatch,  said  in  an 
editorial : 

“Powell  screamed  for  ‘the 
facts’  even  as  he  presented  a 
series  of  murderers,  rapists, 
professional  liars  and  other 
denizens  of  the  underworld  as 
‘witnesses’.  Most  Washington 


TO  A  NEW  PERCH  over  the  front  door  of  a  new  building  which  the 
Brooklyn  (N.  Y.)  Eagle  will  occupy  soon  goes  the  huge  flying  eagle 
that  adorned  the  newspaper's  former  home.  1891-1931,  which  is  being 
razed  in  the  Civic  Center  improvement  project. 


observers  recognize  the  vileness 
of  the  simpletons,  shovelling 
out  their  filth  for  the  entertain¬ 
ment  of  Mr.  Lamb’s  competi¬ 
tion. 

“The  FCC  has  now  rid  itself 
of  one  of  its  knuckle  boys.  Let’s 
hope  that,  as  a  result  of  its 


Guild  Proposes 
Stamp  for  Broun 


Council  Balks 
At  Edited 
Tape  Report 

Utica,  N.  Y. 

Utica’s  major  media — the 
two  newspapers,  two  radio  sta¬ 
tions,  and  one  television  sta¬ 
tion — have  united  in  protest 
against  a  proposal  to  ban  tape 
re-broadcasts  of  this  city’s 
common  council  meetings. 

The  newspapers  and  station 
managers  have  condemned  the 
proposal  as  an  infringement 
on  the  people’s  right  to  know. 

The  protests  were  raised 
following  the  introduction  at 
the  last  council  meeting  of  an 
ordinance  prohibiting  all  but 
“live”  broadcasts  of  the  entire 
proceedings.  The  ordinance 
was  referred  to  the  council’s 
Law  Committee. 

In  submitting  the  ordinance, 
.Alderman  J.  Edward  Collins 
said  he  would  not  object  to 
actual  broadcasts  of  council 
sessions,  but  does  object  to  the 
re-broadcast  of  edited  sections 
via  tape. 

He  was  referring  to  the 


Washington 
A  bill  (H.  R.  550)  to  issue 
scandalous  action  in  the  Lamb  a  special  stamp  honoring  free- 
case,  the  FCC  will  do  a  lot  more  dom  of  the  press  has  been  in- 

housecleaning.  It’s  reported  troduced  by  Rep.  Thomas  J.  affiliate,  in  tape  record- 

that  the  FCC  has  already  spent  Lane,  Democrat,  of  Lawrence, 
over  $500,000  of  the  taxpayers’  Mass.,  at  the  request  of  the 
money  in  an  attempt  to  frame  American  Newspaper  Guild. 


an  outstanding  American.” 

Chapman  Retires; 

May  Buys  Magazine 

Portland,  Oi-e. 
C.  C.  Chapman,  whose  news¬ 
paper  career  included  jobs  in 
Salt  Lake  City  and  Spokane, 
is  retiring  at  the  age  of  78 
years.  The  weekly  magazine, 
Oregon  Voter,  which  he  found¬ 
ed  almost  40  years  ago,  will 
be  acquired  by  Walter  W.  R. 
May,  co-publisher  of  the  Oregon 
City  Banner-Courier. 
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will  accuse  you  of  11 

LIBEL  II 

But  you  can  have 
INSURANCE 
that  will  make  you 
safe  from  embarrassing 
loss  —  from  this  and 
other  similar  claims, 
i  The  cost  is 

1  AMAZINGLY  LOW 

...IN  POPULATION, 
BUYING  POWER 
AND  CIRCULATION 

mi  ’  _  aiasama 

MOtMHM  •—  IVtMINa  —  SUNDAY 

iMMNivMMMNnni  mm  wm  cmmm 

11  WRITE  FOtOCTAIlS  AND  HATES  I 

1  EMPLOYERS  REINSURANCE! 

I  CORPORATION  1 

II  INSURANCE  exchange  I 

KANSAS  city,  MISSOURI  .  1 

The  guild  proposes  that  this 
public  notice  of  press  freedom 
be  linked  to  the  life  of  Hey- 
wood  Broun,  who  created  ANG 
and  was  its  first  president,  and 
that  the  stamp  be  issued  on  the 
anniversary  of  Mr.  Broun’s 
death. 

George  Harris  of  Arlington, 
Mass.,  long-time  officer  of  the 
guild,  submitted  the  request  to 
Congressman  Lane.  It  was 
passed  over  without  action  in 
the  81st  and  82nd  Congresses, 
wasn’t  introduced  in  the  83rd. 
but  appeared  again  last  week. 


Mechanical  Parley 
At  Albany  Jan.  30 

Albany,  N.  Y. 
The  Capital  District  Mechan- 


ing  council  sessions  and  re¬ 
broadcasting  a  30-minute  con¬ 
densed  version  the  night  fol¬ 
lowing  the  sessions. 

In  its  editorial,  the  Observer- 
Dispatch  pointed  out  that  the 
editing  by  WIBX  is  a  conve¬ 
nience  for  the  listener  who  “Ms 
entitled  to  know  what  hap¬ 
pened  in  important  and  con¬ 
troversial  legislation.” 

The  paper  stated  that  the 
public  has  the  right  to  have 
someone  go  to  the  meeting  as 
proxy  and  has  a  right  to  lis¬ 
ten  to  only  such  parts  as  its 
agents  find  worthy  of  time 
and  space. 

Echoing  the  thought  that  full 
broadcast  or  reprinting  of  the 
full  council  proceedings  are 
impractical,  the  Daily  Free* 
stated  that  the  only  persons 
who  would  benefit  from  such 
practice  would  be  insomnia  suf¬ 
ferers. 

Elliot  Stewart,  station  man¬ 
ager  of  WIBX,  addressing  the 


ical  Conference  will  conduct  its  council  itself,  pointed  out  that 
second  annual  meeting  Jan.  30  the  tapes  are  edited  only  for 
at  the  Sheraton-Ten  Eyck  Ho-  timing,  importance  of  content 


tel  here.  Floyd  Laurenty,  com¬ 
posing  room  foreman  of  the 
Schenectady  Union-Star,  is 
president  of  the  conference. 

The  general  meeting  will  be 
opened  by  Richard  E.  Lewis, 
ANPA  mechanical  department 


and  fair  treatment  of  all  dis¬ 
cussions. 

Michael  Fusco,  general  man¬ 
ager  of  Station  WKTV,  termed 
“ridiculous”  the  proposal  to 
refuse  a  station  permission  to 
record  council  proceedings 


manager,  presenting  a  film  on  simply  because  the  entire  text 
research.  Clinics  will  follow,  is  not  used. 
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EDITORIAL  WORKSHOP 


INHERE  IS  AIX 
THAT  EXTRA  MEAT 
COMING  FROM? 


By  Koy  H.  Copperiid 

Diagnosis:  Hyphenitis 

To  BEGIN  WITH,  let  US  bow  our  heads  and  meditate  on 
the  text  for  the  day.  It  comes  from  the  gospel  according 
to  John  Benhow,  in  Manuscript  and  Proof,  the  style 
book  of  the  Oxford  University  Press  of  New  York, 
and  runs: 

“If  you  take  the  hyphen  seriously  you  will  surely  go 
mad.” 

Yet  some  big,  strong  newspapers  that  do  not  hesitate 
to  beard  a  vested  interest  in  its  den  every  week  are  so 
terrified  of  this  all  but  imperceptible  mark  that  they 
have  banished  it  from  their  pages.  Somehow,  it  makes 
one  think  of  the  elephant  and  the  mouse— or  perhaps 
the  elephant  and  the  flea. 

On  the  other  hand,  there  are  papers  that  cannot  abase 
themselves  enough  before  what  they  conceive  to  be  a 
minuscule  deity,  and  in  their  style  hooks  devote  page 
after  page  of  homage  to  him  in  the  form  of  ritualistic 
dogma  setting  forth  in  minute  detail  when  he  shall 
be  invoked  and  when  not. 

How  the  hyphen  got  such  a  reputation  for  merciless 
power  is  a  mystery,  for  actually  he  is  willing  but  self- 
affacing  little  fellow,  always  ready  to  perform  a  needed 
task  but  just  as  ready  to  stay  on  the  shelf  when  people 
feel  they  can  get  along  without  him,  as  continually 
happens. 

The  first  thing  to  remember  about  the  hyphen  is 
that  it  is  a  joiner — not  like  George  Babbitt,  the  super- 
Rotarian,  but  like  a  Gi-etna  Green  parson. 


How  are  we  doing  at  keeping  up  with  the 
growing  meat  needs  of  a  growing  America? 
The  answer  is  one  of  the  big  production  stories 
of  our  times. 


1 .  A  generation  ago  America’s 
128M  million  men,  women  and 
children  ate,  on  the  average,  129 
lbs.  of  meat  per  person.  If  you 
think  that’s  a  lot  of  meat,  look 
at  what  has  happened  since. 


2 .  In  one  generation  Americans 
have  upped  their  meat  eating  by 
26  lbs.  Mr  person — to  155  lbs. 
in  1954.  That’s  part  of  our  rising 
standard  of  living. 


Let  us  pass  over  equally  the  more  obvious  and  the 
rarer  kinds  of  jobs  done  by  the  hyphen  to  consider  the 
two  that  give  the  most  trouble  in  newspapers.  One  of 
these  is  the  linking  of  compound  modifiers  before  a 
noun. 

In  this  instance,  the  hyphen  weds  two  ordinarily  sep¬ 
arate  words  when  they  are  used  in  such  a  way  that 
they  form  a  single  idea.  There  is  some  leeway  here, 
for  many  such  combinations  are  perfectly  understand¬ 
able  in  the  intended  sense  without  the  hyphen,  though 
the  purist  would  insist  on  its  use.  In  spite  of  the 
purist,  the  tendency  is  to  drop  the  hyphen. 

Strictly,  the  correct  forms  would  be  snow-covered 
hills,  an  odd-looking  man,  dark-brown  cloth,  a  power- 
driven  saw;  but  who  would  be  likely  to  misconstrue 
snow  covered  hills,  an  odd  looking  man,  dark  brown 
cloth,  or  a  power  driven  saw?  Thus  you  will  see  such 
expressions  in  the  newspapers,  anyway,  nine  times  out 
of  ten,  and  it  seems  stupid  to  quibble  when  the  sense 
is  clear. 

But  strong  navy  agitation,  which  conveys  “strong 
agitation  by  (or  concerning)  the  navy”  is  a  horse  of 
another  color  from  strong-navy  agitation,  or  “agitation 
for  a  strong  navy.”  Contrast  also  an  old  time  clock  (an 
old-time  clock  or  an  old  time-clock?) ;  a  single  tax  or- 
ganization  (a  single  organization  concerned  writh  taxes 
or  one  concerned  with  the  single-tax?). 


Use  of  the  hyphen,  in  such  cases  mu.st  be  based  on 
good  jud^ent  to  prevent  misinterpretation.  The  neces¬ 
sary  distinctions  cannot  be  made  in  those  papers  that 
ban  the  hyphen  without  recasting  the  sentence.  What 
is  likely  to  happen  is  that  the  required  hyphen  will  be 
struck  out  in  conformity  with  the  ban,  and  the  sense 
confused. 

The  no-hyphen  rule,  like  other  out-the-window  rules, 
is  w’orse  than  the  evil  (too  many  hyphens)  it  would 
suppress,  because  it  is  likelier  to  alter  the  sense.  That 
is  something  the  disease  we  might  call  hyphenitis  sel¬ 
dom  does,  however  much  it  may  annov  the  discriminat¬ 
ing. 

Hyphenitis  oftenest  shows  its  ugly  symptoms,  any¬ 
way,  when  hyphens  come  between  prefixes  and  their 
lawfully  wedded  nouns,  a  matter  I  will  take  up  next 
time. 


AMERICAN  MEAT  INSTITUTE 


■HiiuiiiuiiiiiiiiiDii'iiiiiiiiiiniiiiliiiiin^  in  a  Series 
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Mtmbert  throughout  tin  XJ.  S. 


Headquarter* ,  Chicago 


A  T^Tn  A  n  w  A  Alfred  Taylor,  a  member  of 

AJ\PA  Research  institute  the  technical  stair  of  the  Re. 

_  search  Laboratory,  has  been 

T)  W  T  T  T  made  acting  laboratory  dire^ 

Koy  W  .  r  rince  hleads  ^  tor.  He  formerly  ys  an  en. 

J  V  gineer  with  Ingersoll-Rand  and 

.a.  O  T)  A.  K  Douglas  Aircraft. 

CjOSt  OaVUlff  1  roicct  T  Mr.  Pnnce  l^came  head  of 

O  J  the  Institute  when  C.  M.  Flint 

By  Ray  Erwin  resigrned  to  take  a  position  with 

Production  cost  savings  is  ported.  “We  feel  we  have  dis-  i^g**^  engIi’ee*Jr"BMton,'°Mm 

the  prime  principle  and  chief  covered  the  reason  for  recent  (E  &  P  Nov.  6,  1954  page  7) 

aim  of  the  ANPA  Research  failures  of  the  mat  pack  ma-  |  Prince’s’  Career 

Institute,  Inc.,  as  it  enters  an  terial  and  we  seek  proof  |  prince,  a  youngish-look- 

era  of  intensified  and  expanded  through  field  tests  in  addition  jn-  closely  cropped 

engineering  research  and  ex-  to  the  laWatory  tests.’’  ^  hair  and  hom-rim  glasses  who 

penmentotion  in  1955.  The  laboratory  at  Easton,  X  *  ^  be  fresh 

Roy  W.  Pnnce,  the  new  act-  Pa.,  is  expecting  early  delivery  out  of  college,  actually  received 

his  B.  S.  degree  in  physic* 
from  William  and  Mary  Col¬ 
lege  in  1937  and  his  B.  S.  in 
electrical  engineering  fron 
Massachusetts  Institute  of 
Technology  in  1940. 

He  became  a  research  asso- 

_  _  _ _ _  —  ...  .  ciate  in  cosmic  ray  studies  in 

reduce  costs  of  newspaper  pro-  X**  become  active  on  comple-  1^^^  Princ*  the  stratosphere  for  the  Bartol 

duction  or  improve  the  quality  a  su^ey  of  present  Research  Foundation  in  1937, 

of  the  product,”  explained  Mr.  reproduction  procedure.  velopments  and  we  are  de-  was  on  the  instructing  staff  in 

Prince.  “Emphasis  is  placed  on  stripper  and  sheeter  sirous  that  it  is  publicly  known  the  Physics  Department  of  MIT 

programs  that  will  reduce  costs  ^ni'ounced  last  year  has  been  their  efforts  contributed  1940-41,  while  he  did  research 

at  present — as  exemplified  by  P*^“ced  by  engineers  and  the  substantially  to  the  work.  on  nuclear  physics,  and  he  was 


perimentation  in  1955.  The  laboratory  at  Easton, 

Roy  W.  Prince,  the  new  act-  Pa.,  is  expecting  early  delivery 


ing  technical  research  director. 


new  perfecting  offset 


outlined  the  Research  Insti-  press  designed  to  study  the 
tute’s  philosophy  and  plans  in  application  of  direct  image  off- 


an  interview  with  E  &  P. 
Cost  Reduction 
“The  laboratory  resei 


work  concerns  itself  with  those  •‘®pr^uction 


set  to  the  small  newspaper  pub¬ 
lisher. 

The  project  to  study  color 
reproduction  in  newspaper 


programs  that  are  designed  to 
reduce  costs  of  newspaper  pre¬ 


printing,  introduced  last  year, 
will  become  active  on  comple- 


duction  or  improve  the  quality  a  survey  of  present 

of  the  product,”  explained  Mr.  reproduction  procedure. 


the  high  speed  etching  and  the  was  put  on  exhibit  at 

no-pack  mat.  Mechanical 


“To  a  limited  extent,  our 
instrumentation  program  deals 
with  cost  as  it  is  designed  to  ® 


nrsi  one  was  put  on  exniDit  at  emphasize  the  technical  director  of  the  NDRC 

J  ^  f  cost-saving  devices  rather  than  Guided  Missiles  Laboratory 

®  "®®  ®  quality  improvement  as  it  ap-  (1941-46)  and  an  enpneer  with 


-  .•  ^  _ 1...  f  pears  there  is  to  be  no  stabili-  — -  -  - 

with  cost  as  it  is  designed  to  engravers  loupe  for  production  costs  and  49).  Mr.  Prince  was 

provide  instruments  for  quality  it  is  extremely  important  that  rector  of  the  ANP. 

control  use  in  newspapers,”  he  "manufactured  and  the  old  ones  jjg  productive  and  Laboratory  in  1949. 

continued.  f^®  J"  i**®  that  present  costs  be  reduced.”  Franklin  D.  Sch 

In  this  connection  he  re-  replaced  with  the  new  Prince  added.  Bend  (Ind.)  Tribun 

ferred  to  the  depth  measuring  separation  work  with  “We  recognize  there  are  i®"^  ANPA  Res 

microscope  which  was  developed  '-oior  sepa«uon  worx  wiin  Ko  i**®.,  and  B 

htr  tiio  no.ick  e,  1  a  modified  Fairchild  Scan-a-  "many  avenues  remaining  to  ^  PkilnAtilnh, 


Laboratories 


zation  of  production  costs  and  49).  Mr.  Prince  was  made  di- 
it  is  extremely  important  that  rector  of  the  ANPA  Research 


continued  ’*‘^®  ^"®  Process  oi  oe- 

In  this  connection  he  re-  «P'®ced  with  the  new 

ferred  to  the  depth  measuring  ®  '  ... 

microscope  which  was  developed  Color  separation  work  with 
by  the  Baush  &  Lomb  Optical  ®  modified  Fairchild  Scan-a- 
Company  at  the  suggestion  b®®"  successfully 

and  with  the  cooperation  of  the  ®  web-fed  press  at  the 


that  present  costs  be  reduced,” 
Mr.  Prince  added. 


Franklin  D.  Schurz,  South 
Bend  (Ind.)  Tribune,  is  presi¬ 
dent  of  ANPA  Research  Insti- 


“We  recognize  there  are  iv,:acaiv..  .u»« 

many  avenues  remaining  to  be  ’ 


explored  and  they  may  yield 
potential  savings,”  he  observed. 
“With  the  active  help  of  the 
Projects  Committee,  we  will 
continue  to  be  engaged  in  an 


ANPA  R«e.„h  z  r 

EUhini  Pr««.  to  be  J"  •"  Jith  oli  Insi 

We  are  attempting  to  ex-  search  effort  has  been  and  will  effort  to  be  .sure  that  the  pro-  ^ 

pedite  the  use  of  the  ANPA-  continue  to  be  carried  out  with  jects  we  undertake  are  ones 

Dow  high-speed  etching  process  the  cooperation  of  manufac-  which  yield  the  most  promise  4  Papers,  2  Stations 


Slocum,  Philadelphia  Bulletin, 
president  of  the  .-VNPA,  is 
chairman  of  the  board.  Cran¬ 
ston  Williams,  general  man¬ 
ager  of  the  ANPA,  holds  the 
same  office  with  the  Institute. 


and  we  look  for  early  resump-  turers,  suppliers  and  other  re-  to  the  most  newspapers.”  Take  Unifax  Service 

tion  of  limited  field  testing  of  search  organizations,”  said  Mr.  Newspapers  constantly  ad-  United  Press  has  inaugurated 
the  no-pack  mat  in  newspaper  Prince.  “We  are  cognizant  of  dress  suggestions  and  requests  ^  to  fnur  new»- 

plants  of  both  low  shrinkage  the  part  played  by  these  co-  to  the  ANPA  Research  Insti-  ^  two  television  sta- 

and  high  shrinkage,”  he  re-  operating  groups  in  our  de-  tute,  creating  a  free  flow  of 

^  ~  ideas  which  sometimes  are  dis-  ___ 

Frfce  Poor  Man’s  R  Ke  ®  ®  throughout  the  (Pg  )  News.  Simngfield 

Philosopher"  kM  I]  membership.  ^  gtaU 


re-  operating  groups  in  our  de 


THE  SERVICE  THAT  HELPS  IH  THEu  -  o  *  o  a  fk ...... a  -  -  - 

USE  OF  NEWSPAPER  ADVERTISING  ®  *  ®^^  throughout  the  Castle  (Pa.)  News,  Springfield 


tute,  creating  a  free  flow  of 
ideas  which  sometimes  are  dis- 


new  clients  are  Sev 


PULITZER  PRIZE  WINNER 

Man-on-the-street  human  interest 
-one  of  the  most  widely  read 
daily  features  of 


THE  ASSOCIATED  PRESS 


ANPA  membership.  Journal  and  StaU 

Home  in  Easton  Reg^ter,  Greeruburg  (Pa.) 

Tribune  and  Review,  and 
Home  office  of  the  Institute  WKOW  at  Madison,  Wis.,  and 
has  been  moved  from  New  KTVX  at  Muskogee,  Okla. 
York  to  Easton,  where  Mr.  Unifax  is  an  automatic  ma- 
Prince  maintains  his  headquar-  chine  which  receives  picture* 


Home  in  Easton 


ACB  makes  it  easier 
for  an  agency  and  ad¬ 
vertiser  to  check  and 
pay  for  newspaper 
advertising. 


Service  Offices  \  *  ww  thk  •  ciicatl 
I  _  A  •  coiiHiu  •  Hwnia 
I  Mtpr  I  •  UN  nuNCOtl  was  a 
loJjUJ — — - '  ters  < 

ADVERTISING  house: 

[cHtcmHo  iutt*u_,  HKj  ZL: 


laboratory. 


on  a  continuous  roll  of  paper. 


spends  one  or  two  days  a  week  The  machines  installed  last 
at  the  New  York  Office,  which  week  are  the  first  six  from  » 
has  moved  to  the  seventh  floor  new  production  run  of  200  Uni- 
of  370  Lexington  Avenue  in  fax  receivers, 
order  to  have  more  room  than  Mims  Thomason,  general 
was  available  in  the  old  quar-  manager  of  UP  Newspicture* 
ters  on  the  12th  floor,  which  said  the  Unifax  service  is  sched- 
houses  the  ANPA.  There  are  uled  for  an  additional  18  tele- 
four  employes  in  the  New  York  vision  stations  and  12  new*- 
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Dec.  Linage 
Up  2.3%;  Auto 
Drops  Off 


December  linage  for  52  cities 
measured  by  Media  Records, 
Inc.,  scored  a  2.3%  gain  over 
December,  1953,  or  229,479,916 
lines  compared  with  224,^8,646. 
For  the  year  to  date,  however, 
total  linage  was  off  1.1%,  or 
2,581,175,071  lines  as  against  a 
1963  year-to-date  figure  of 
2.609,796385. 

For  the  month  of  December 
(tins  of  1.8%,  4.3%,  4.7%,  5.6%, 
and  11.1%  were  racked  up  by 
Display,  Classified,  Retail,  De¬ 
partment  Store,  and  Financial 
respectively. 

General  and  Automotive  were 
off  6.7%  and  19.6%  respective¬ 
ly  for  the  month.  For  the 
year  to  date,  however.  Auto¬ 
motive  showed  a  2.1%  increase. 
City-by-city  figures  follow; 


Gnnd  Total  _  8,268,780  8,882,782 

llBchidm  PARADE,  26,601  lines. 


ALBANY,  N.  T. 
bkkerbocker- 

Ntwe-e  .  1.866,426  1.368.S43 

Ttasee  Union-m _  998,949  987,688 

•Dbm  Union-S  ..  646,181  441,887 


1964  1953 

.  1,207,281  1,198.168 

.  2,162.068  2,221,914 

.  1.194,888  1.182.429 


Grand  ToUl  _  6,769,660  6.694.770 

•Inelndes  AMERICAN  WEEKLY. 
80,009  lines  and  COMIC  WEEK¬ 
LY.  7,000  lines. 

tlnehides  THIS  WEEK.  44.618  lines. 


BAYONNE.  N.  J. 
.  606,681  616.047 


BINGHAMTON,  N.  Y. 

Press-e  .  1,826.662  1,841,868 

Press-S  .  818.091  266.877 

8nn-m  .  417.706  468.099 


AKRON.  OHIO 

1964  1968 

Bneon  Journal-s  ..  2,867.618  2,418,769 
IBescon  Journal-S  .  896,267  918.978 


ALBUQUERQUE.  N.  M. 

Jsemal-m  .  1,270.097  1,849,808 

Ueoraal-S  .  890.894  882,444 

Tribnne-e  .  1,223,226  1,281,977 


Gnnd  Total  ....  2.884,217  8,018,724 
llneludes  PARADE,  26,601  lines. 


Grand  ToUI  _  2.067,468  2,070.844 


BOSTON, 

Ameriran-e  . 

Rerord-m  . 

*Advertiser-S  . 

Globe-e  . 

Globe-m  . 

Globe-S  . 

Herald-m  . 

tHerald-S  . 

Traveler-*  . 

Poet-m  . 

IPost-S  . . 


MASS. 

760.987 

867.669 

821.418 

1.846.840 

997,648 

924.817 

1,217.600 

1,076,826 

1.822.070 

769.068 

448,638 


726.660 

819.689 

272,126 

1.346.880 

961,418 

908.983 

1.246.716 

978,269 

1.879.218 

711,691 

299,081 


Grand  ToUI _ 10.626.861  10.143.619 

•Includes  AMERICAN  WEEKLY. 
80,009  lines  and  COMIC  WEEK¬ 
LY,  21.280  lines. 

tineludes  THIS  WEEK.  44.618  lines, 
llneludes  PARADE.  26.601  lines. 


BUFFALO,  N.  Y. 

Courier  Express-m  1,080,766  1.060,144 
•Courier  Express-S  987.698  967,604 

News-e  .  2.462,029  2,437,781 


Grand  ToUI  _  4.480.482  4.466,479 

•Includes  AMERICAN  WEEKLY. 
80,009  line*. 


CAMDEN,  N.  J. 

Courier-Poet-e  _  1,128.786  1.180.192 


CHARLOTTE.  N.  C. 

News-e  .  1,182.769  1,269.866 

Obeerver-m  .  1,469.228  1.478.236 

tObserver-S  .  676.627  661,747 


Gnnd  ToUI  .  2,899,606  8,798.418 

Non:  TIMES-UNION-S 
1964 — 646,181  line*  includes  69,471 
Uses  of  part-run  sdvertisinK. 
•Includes  AMERICAN  WEEKLY. 
M.009  lines  and  COMIC  WEEKLY. 
7,600  linss. 


Grand  ToUI  _  8.228,624 

tineludes  THIS  WEEK.  44. 


8.299.338 
,618  lines. 


CHICAGO.  ILL. 

Tribune-m  .  2.679.696 

Tribune-S  .  1.882,476 

tDsily  News-e  ....  1,747,484 

Ameriean-e  .  874.724 

•Anaerican-S  .  268,768 

Sun-Times-d  .  1.1S4.2I2 

iSun-Times-S  _  878,771 


2.627.867 

1.804.114 

1,668.624 

821.479 

226.360 

1,176.879 

862.626 


ANDERSON.  IND. 

8*lctin-c  .  1.118.769  996,162 

Henld-m  .  812.789  620.066 

Hmid-S  .  264,178  238,646 


..  2.186.671  1,864.878 


ATLANTA.  GA. 

ConstHution-m  ....  1,846.412  1,268.796 

isernal-c  .  2,088.619  1,917.786 

••Journal  A 

CoDst.-S  .  838,868  729.863 


Gnnd  ToUI  _  4,272.294  8,906,944 

Non:  CONSTITUTION 
1954—1.846.412  lines  includes  8,606 
lines  of  part-run  advertisina. 
1968—1.268.796  lines  inelndes  12.- 
466  lines  of  part-run  advertisina. 
JOURNAL 

1964—2.088.619  lines  includes  10.- 
402  lines  of  part-run  advertisina. 
1868 — 1,917,786  lines  includes  10. 
661  lines  of  part-run  advertisina. 
••Includes  COMIC  WEEKLY,  12.- 
176  lines. 


Grand  ToUI  _  8.296,081  8.066,848 

Non:  1964—2.679.696  includes  889,- 
762  lines  of  part-run  advertis¬ 
ina. 

1,832,476  includes  702.848  lines 
of  part-run  advertisina. 

268,768  includes  178,426  lines 
of  part-run  advertisina. 
1968—2,627,867  includes  410,- 
.668  lines  of  part-run  adver- 

tiaina.  1.304.114  includes  687.- 
672  lines  of  part-run  adver- 

tisina.  226,360  includes  161,- 
301  lines  of  part-run  adver¬ 

tisina. 

•Includes  AMERICAN  WEEKLY. 

80.009  lines  and  COMIC  WEEK- 
LY.  8,274  lines. 

tineludes  THIS  WEEK.  61.123  lines, 
llneludes  PARADE.  26,601  lines. 


CINCINNATI,  OHIO 

Enquirer-m  . 1.670.820  1.606.686 

•tEnquirer-S  .  1,168.618  1.208,802 

Post-e  .  1.348.367  1,481.408 

Times-SUr-e  .  1.286.214  1.377,162 


Grand  Total  .  6.468,909  5.622,967 

•Includes  AMERICAN  WEEKLY. 
80,009  lines. 

tineludes  THIS  WEEK.  44.613  lines. 


ATLANTIC  CITY,  N.  J. 

jNw-m  .  838,986  762,918 

"••-S  .  216,722  180,908 


CLEVELAND,  OHIO 

Plain  Dealer-m  _  1,883.618  1.817.428 

•tPUin  Dealer-S  ..  1,633,982  1,884.058 

News-e  .  1,187.617  819,727 

Press-e  .  2,872.878  2,861,089 


Grand  ToUI  _  1,064,707  948,821 


BALTIMORE,  MD. 

•^rican-S  .  686,764  696,060 

"ews-Post-e  .  1,609,679  1.647.214 


Grand  ToUI  _  6,927,690  6.372.802 

•Includes  AMERICAN  WEEKLY. 
80,009  lines. 

tineludes  THIS  WEEK,  44.618  lines. 

(Continued  on  page  50) 


From  where  I  sit 
jfy  Joe  Marsh 


A  Winner  Every  Time! 


Last  Friday  at  our  big  basketball 
game  with  Centerville  I  sat  next  to  a 
fine-looking  old  man.  Centerville  had 
things  pretty  much  their  way  the  first 
half — and  he  cheered  every  single 
score  they  made. 


But  our  boys  began  to  catch  up. 
Then  Stretch  Brown  put  us  in  the 
lead  with  a  long  set  shotj — and  I 
noticed  that  the  old  fellow  was  now 
rooting  for  our  side.  *^What  team  are 
you  for,  anyway?**  I  demanded. 


“Neither  one,”  he  replied.  “I’ve  got 
my  own  team,  I  figure  any  kid  that 
does  a  good  job  out  there  is  auto¬ 
matically  on  my  team.  Root  for  the 
individual  like  I  do— and  you’ll  al¬ 
ways  back  a  winner!” 


From  where  I  sit,  maybe  it  is  a 
good  idea  to  keep  your  eye  on  the 
individual,  instead  of  automatically 
grouping  him  on  teams  you*re  **foF* 
or  **against.**  We*re  all  of  us  indi~ 
viduals  at  heart,  with  our  likes  and 
dislikes— our  right  to  prefer  tea  to 
coffee  or  beer  to  buttermilk  .  .  .  and 
our  right  to  *^blow  the  whistle**  when 
anyone  tries  to  regiment  us. 


Copyright,  1956,  United  States  Brewers  Foundation 
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Dec.  Linage 

{Continued  from  page  49) 


COLUMBUS,  OHIO 

1954  1953 

Dispatch-e  .  1,774,221  l,714.90fi 

DUpatch-S  .  856.884  848.159 

Citizen-e  .  842,948 

(Citizen-S  .  322,691  366.29U 

Ohio  State 

Joumal-m  .  703,015  728,899 

SUr-w  .  59,726  67,462 

Grand  ToUI  _  4,495.871  4,568.664 

Ilncludes  PARADE,  26,501  lines. 

DALLAS.  TEXAS 

News-m  .  2,244.563  1,925.147 

tNews-S  .  616.582  549,571 

Times  Herald-e  ...  2,415,928  2,135,956 
•Times  Herald-S  ..  694,295  597.352 

Grand  ToUl  _  5,971,368  5,208.026 

•Includes  AMERICAN  WEEKLY. 
30,009  lines  and  COMIC  WEEK¬ 
LY  9,806  lines. 

tincludes  THIS  WEEK,  44.613  lines. 
DAYTON.  OHIO 

Joumal-m  .  1.647,286  1,639,852 

News-e  .  2,038,917  2,039,637 

News-S  . .  633,597  623,640 

Grand  Total  _  4.319.800  4.303.129 

DENVER,  COLO. 

Rock;  Mt. 

News-m  .  1,546,578  1,427,985 

IRocky  Mt. 

News-S  .  333.845  292.784 

Post-e  .  1.893,722  1,885,620 

Post-S  .  658,657  576,861 

Grand  Total  -  4,432,802  4,183.260 

{Includes  PARADE,  26.501  lines. 

DES  MOINES,  IOWA 

Register-m  .  631,619  682.838 

Tribune-e  .  833,659  836.232 

tRegister-S  .  456,796  465,829 

Grand  Total  _  1.922,074  1,984,899 

tincludes  THIS  WEEK,  44.613  lines. 
DETROIT,  MICH. 

Free  Press-m  -  1,329,736  1,348.295 

{Free  Press-S  .  424,266  374.146 

News-e  .  2.097.216  2,255,874 

tNews-S  .  1,026,915  964,776 

Times-e  .  1,223,193  1,310,561 

•Times-S  .  372.674  378.138 

Grand  Total  -  6,474,000  6.621,779 

•Includes  AMERICAN  WEEKLY. 
30,009  lines  and  COMIC  WEEK¬ 
LY,  14,301  lines. 

tincludes  THIS  WEEK,  44.613  lines. 
{Includes  PARADE,  26,601  lines. 

DULUTH,  MINN. 

Herald-e  .  901,104  943.616 

News-Tribune-m  . .  616,330  602,735 

News-Tribune-S  . .  470,540  462,735 

Grand  Total  _  1,987,974  2.008.986 

EL  PASO,  TEXAS 

Times-m  .  1,312,600  1,172,340 

{Times-S  .  619,264  461,343 


1954  1*53 

Herald-Post-e  _  1,426.923  1,284,226 

Grand  Total  _  8,268,787  2.907.908 

{Includes  PARADE.  26.501  lines. 

ERIE,  PA. 

Dispatch-e  .  840,142  739,733 

{Dispatch-S  .  447,949  407,068 

Times-e  .  1,344,700  1,265,396 

Times-S  .  861,610  296,627 

Grand  Total  _  2,984,801  2,708,714 

{Includes  PARADE,  26,501  lines. 

FORT  WAYNE,  IND. 

Journal- 

Gazette-m  .  1,030,840  1,035,659 

{Journal 

Gazette-S  .  606,376  664,272 

News- 

Sentinel-e  .  1,662,346  1,799,335 

Grand  Total  _  3,198,661  8.389.266 

{Includes  PARADE,  26,501  lines. 

FORT  WORTH,  TEXAS 
Star-Telegram-m  . .  860,768  869,701 

Star-Telegram-e  ..  1,828,138  1,749,781 

{Star-Telegram-S  .  655,397  679.276 

Press-e  .  870,060  834,876 

Grand  Total  _  4.214.353  4,033,634 

{Includes  PARADE.  26.501  lines. 

FRESNO,  CALIF. 

Bee-e  .  1,300,813  1,332.470 

Bee-S  .  403,607  466,281 


Grand  Total  _  1,704.320  1,798,761 

GARY,  IND. 

Post-Tribune-e  _  1,619,400  1,640,058 


GLENS  FALLS,  N.  Y. 

Post-Star 

(See  Note)  .  863,071  802,508 

Note:  Post-Star  (m)  sold  in  com¬ 
bination  with  Times  (e).  Linage 
of  one  edition,  Post-Star  (m),  only 
is  given. 


GRAND  RAPIDS,  MICH. 

Press-e  .  2,174,890  2,077.164 

HARRISBURG,  PA. 


Patriot-m  .  1,381,691  1.369,678 

{Patriot-News-S  . .  355,046  334,030 


Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Records  racasarcmentt) 


19154 

1953 

•/.  of 

EAP 

il  Advertising 

Linage 

Linage 

1953 

Indn 

December 

229,479,916 

224,298,646 

102.3 

lOSi 

November  _ 

238,475,267 

241,346,402 

98.8 

1044 

Year  to  date . 

2,581,175,071 

2,609,796,885 

98.9 

HARTFORD,  CONN. 

Courant-m  .  821,912  862.031 

{Courant-S  .  624,672  693,446 

Times-e  .  1.760,922  1.843.355 


Grand  Total  -  8.197,606  3,398,832 

{Includes  PARADE,  26,501  lines. 


Display 

December  _ 

November _ 

Year  to  <iate . 

Classified 

December  . . 

November  . 

Year  to  date . 

Retail  — 

December  _ 

November  _ 

Year  to  date . 

Department  Store 

December  _ 

November  _ 

Year  to  date 
General 

December  _ 

November  . 

Year  to  date 
Automotive 

December  . . 

November  . 

Year  to  date  . 
Financial 

December  _ 

November  _ 

Year  to  date.  .. 


184,319,937 

189,682,130 

1,978,403,293 


45,159,979 

48,793,137 

602,771,778 


146,990,683 

136,297,510 

1,441,001,667 


55,946,391 

53,852,553 

546,345,810 


26,038,016 

34,512,599 

358,040,062 


8,073,589 

15,617,140 

143,015,007 


3,217,649 

3,254,881 

36,346,557 


Grand  Total  _  1.736,637  X.703.608 

Note:  News  (e)  carries  same 

amount  of  advertising  as  Patriot 
(m). 

{Includes  PARADE,  26.501  lines. 


includes  92,414  lines  of  Part- 
Run  advertising. 

•Includes  AMERICAN  WEEKLY. 
80.009  lines. 

tincludes  THIS  WEEK,  44,613  lines. 


News-e 

Star-m 

tStar-S 

Times-e 

{Times-S 


INDIANAPOLIS.  IND. 

1954  1953 

1,833.635  1,817.331 
1,781,817  1,830,430 
876,604  807.976 

1,136,026  1.285,809 
356.802  383.456 


HOUSTON,  TEXAS 

Chronicle-e  .  2,614.892  2,489,798 

•Chronicle-S  .  1,025,917  942,068 

Post-m  .  1.800,367  1.718.077 

tPost-S  .  654,413  602.931 

Press-e  .  961,129  961,424 


Grand  Total  _  6.984,784  6,126.001 

tincludes  THIS  WEEK.  44,613  lines. 
{Includes  PARADE,  26,601  lines. 

JACKSON.  MISS. 

Clarion  Ledger-m  877.863  846.226 

{Clarion  Ledger 

&  News-S  (note)  286,920  244,977 

Daily  News-e  _  852.021  884.683 

Daily  News-S  . .  244,480 


Grand  Total  -  7.046.718  6.714.288 

Note:  2.614,892  lines  includes  130.- 
401  lines  of  Part-Run  Adver¬ 
tising. 

(Last  Year)  2,489,798  lines 


SAN  ANTONIO 

BOOST  YOUR  CIRCULATION 

Only  1  Cent 

EXPRESS 

THAT’S  RIGHT.  For  only  one  penny 
($0.01)  per  Inquirer,  you  may  use  any 

SAN  ANTONIO 

one  (or  all)  of  three  effeetire  dreula- 
tion-increasing  ideas  we  hare  created. 

We  will  send  these  plans  to  you  at  your 
request,  without  any  obligation  on  your 
part.  Study  our  Ideas.  Use  the  planis) 
you  prefer.  Then,  pay  us  only  one  penny 

NEWS 

are  the  newspapers 

per  reply,  as  well  as  sending  us  the 
names  of  the  entrants  or  readers  who 

of  the  homes  that 

respond. 

WE  HAVE  supplied  plans  and  promotion 

read  and  act 

ideas  for  some  of  tbe  largest  newspapers 
in  America,  and  we  beliere  we  can  help 

upon  advertising. 

you.  too. 

OUR  PLANS  are  simpla.  That’s  the 
beautiful  part  of  our  circulation-boosters: 

Represented  by 

SIMPLICI’TY.  No  long  explanations  to 
the  readers,  or  to  you.  People  will 
catch  on  quickly. 

THE  BRANHAM  COMPANY 

American  Newspaper  Syndicate 

L 

321  Atlantic  Ave.,  Brooklyn  2,  N.  Y. 

Grand  Total  _  2.015,794  2,219.866 

Note:  Clarion  Ledger  Sunday  and 
Daily  News  Sunday  combined  pub¬ 
lication  October  3,  1954. 

Hncludes  PARADE,  26,501  lines. 

JACKSONVILLE.  FLA. 

Times  Union-m  ..  1,689.278  1,523,246 
tTimes  Union-S  .  665.867  643.912 


181,001,490 

101.8 

106.1 

190,628,514 

99.5 

104i 

1,961,260,305 

100.9 

43,297,156 

104.3 

109i) 

50,717,888 

96.2 

105.0 

648,536,580 

92.9 

— . 

140,449,231 

104.7 

106.5 

137,487,642 

99.1 

102J 

1,419,984,709 

101.5 

1 

52,978,980 

105.6 

106.7 

54,333,237 

99.1 

102.9 

537,768,927 

101.6 

— 

27,607,698 

94.3 

97.7 

37,773,138 

91.4 

95.9 

367,778,322 

97.4 

— 

10,048,019 

80.4 

98.0 

'  12,578,847 

124.2 

143.4 

140,094,263 

102.1 

— 

1  2,896,542 

111.1 

129.1 

2,788,887 

116.7 

133j 

’  33,403,011 

108.8 

_ 

KNOXVILLE 

,  TENN. 

1954 

i*a 

Journal-m  . 

657,234 

603,78* 

•Journal-S  . 

331,417 

249.4*! 

News- 

Sentinel-e  . 

925,285 

821.*44 

{News- 

Sentinel-S  . 

401,756 

34S.7N 

Grand  Total  .... 

2,315,692 

2.018.9*1 

•Includes  AMERICAN  WEEKLY. 

30,009  lines. 

{Includes  PARADE,  26,501 

lines. 

LITTLE  ROCK,  ARK. 

Arkansas 

Gazette-m  . 

1,082,031 

1.05S,!8* 

{Arkansas 

Gazette-S  . 

873,040 

367.S8* 

Grand  Total  . . , . 

1,455,071 

1,410.*** 

{Includes  PARADE.  26,501 

lines. 

LONG  BEACH,  CAUF. 

Independent-m  .... 

1,442,615 

1.345.711 

{Independent/ 

Press-Telegram-S  . . 

691,369 

686,4t0 

Press-Telegram-e  . . 

1,677,819 

1.609.49* 

Grand  Total  .... 

3,811,803 

3,541.a0 

Grand  Total  _  2.196,145  2,067.167 

tincludes  THIS  WEEK.  44,613  lines. 


JERSEY  CITY.  N.  J. 
•Jersey  Journal-e  . .  1,124,671 
#Jersey  Journal- 

North  End-e  ....  - 

# Jersey  Journal- 
South  End-e 


980.146 


Note: 

Independent  1,442.615  lines  includes 
161,593  lines  Part-Run  advertisinf. 

(Last  Year)  1,345.711  Unes  inclnda 
58,275  lines  Part-Run  advertisinf. 

Press-Telegram  1,677,819  lines  in¬ 
cludes  161,693  lines  Part-Run  ad¬ 
vertising. 

(Last  Year)  1,609,499  lines  include* 
58,275  lines  Part-Run  advertising. 

{Includes  PARADE,  26,501  lines. 


924.223 


•Includes  223,219  lines  of  Part-Run 
advertising  in  1954. 

#Includes  Part-Run  Linage  in  1953 
which  cannot  be  segregated. 

Note:  Direct  comparison  for  1953  Grand  Total 
not  available. 

JOHNSTOWN.  PA. 

Tribune- 

Democrat-d  .  1,160,904  1,248,278 


LONG  ISLAND,  N.  Y. 
Newsday- 

SulTolk-e  .  1,291,783  1.243,001 

Newsday- 

Nassau-e  .  1,708,822  1,756,66* 


3.000.105  2.999.660 

LOS  ANGELES,  CAUF. 

1,567,745  1 


KANSAS  CITY,  MO. 

Star-e  .  1,700,168  1,622,160 

Star-S  .  804,860  786,132 

Times-m  .  1,668,611  1.673,467 


Examiner-m  .  . . . 

•Examiner-S  .  888,635 

Times-m  .  2,753,403  2 

tTimes-S  .  1,482,166  1 

Daily  News-m  ....  590,068 

Herald-Ex  press-e  . .  1,256,361  1 

Mirror-e  .  890,206 


661.406 

760,031 

,672,4*' 

,360,162 

700.040 

.289.t4* 

892,1*0 


Grand  Total 


4,173,624  3,981,759 


Grand  Total  ....  9,817,672  9.076.80* 
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Non:  1,4S2.1W  lines  inelodes  ICO,* 
9M  line*  Psrt-Run  ndvcrtUinK- 
(Lsst  Tear)  1,360.162  lines  includes 
164  742  lines  Part-Run  advertisinK- 
•Includes  AMERICAN  WEEKLY, 
28.866  lines  and  COMIC  WEEK¬ 
LY,  #,866  linss. 

tlneludes  THIS  WEEK,  41,466  lines. 

LOUISVILLE.  KY. 

I»54  1653 

r.ourier  Joumal-m  1.482,422  1,667,678 
^rier  Joumal-S  873,869  816.046 

^es-e  .  1,770.864  1,767,644 


Grand  Total  _  4,126,636  4,140,368 

MEMPHIS,  TENN. 

Commsrcial 
Appeal-n . 
tCoBunercial 

Appeal-S  .  713,812 

Scimitar-s  .  1,146,871  1 


_  2,118,028  1.956.281 

707,167 
,118.698 


Grand  ToUl  ....  8.972.211  3.777,146 
tlneludes  THIS  WEEK,  44,618  lines. 


L06.5 

L02i 


L06.7 

102.9 


97.7 

95.9 


98.0 

143.4 


129.1 

133.2 


1958 

;os,7n 

!4».491 

121, »44 

143.7(1 

)18.9M 

SKLY. 

les. 


MERIDEN.  CONN. 

Record  Jonmal 

(See  Note)  .  880,702  837,863 

Non:  Record  (m)  and  Jonmal  (s) 
are  sold  only  in  combination. 
Linage  of  one  edition.  Record  (m) 
only  is  Kiyen. 

MIABD,  FLA. 

Barald-m  .  2.989,884  2,905,666 

•Herald-S  .  1,076,748  1.031.683 

News-e  .  1.648.618  1,462,766 

tNews-S  .  488,926  466,460 


Grand  Total  _  6,099,076  6,845.498 

Non:  HERALD 

1954 — 1,076,748  lines  includes  142.- 
719  lines  of  part-mn  advertisins. 
1968 — 1,031,633  lines  includes  127,- 
110  lines  of  part-run  advertisiny. 
•Includes  AMERICAN  WEEKLY. 
86.009  lines. 

tlneludes  THIS  WEEK,  44,613  lines. 
mLWAUKEE,  WIS. 

8entind-m  .  1,040.427  1.184.398 

•8cntinel-S  .  378,042  381.876 

Jonmal-e  .  2,942,900  8,066.036 

tJonmal-S  .  1.362,861  1.267,023 


Grand  Total  _  6.714,220  6.788.826 

•Includes  AMERICAN  WEEKLY, 
30.009  lines  and  COMIC  WEEKLY. 
7,962  lines. 

tlneludes  THIS  WEEK  44,613  lines. 
MINNEAPOLIS.  BONN. 

Tribune-m  .  1,221,671  1,233,099 

8Ur-e  .  2,028,140  2.096.832 

tTribuns-S  .  878,873  730.538 


D5S,88« 

36T,S8( 


Grand  Total  _  4.128.684  4,069,619 

tlneludes  THIS  WEEK.  44,613  lines. 

MODESTO,  CAUF. 

Bee-e  .  8M,678  868,668 


410.(48 

les. 

346,711 

586,4M 

609.4M 

541.(8« 


MONTREAL,  CANADA 

IStar-e  .  2,062,621  2,111,769 

CsMtte-m  .  1,270,960  1,274,066 

La  Presse-e  .  2.231,684  2,178,696 

U  Patrie-e  .  166,362  179,228 

U  Patrie-S  .  197,902  806,446 


Grand  Total  _  6,908,419  6,949.093 

tlneludes  Weekend  Picture  Mayaxine 
(4,649  lines. 


1954  1953 


•Item-S  .  432.896  369,149 

SUtes-e  .  1,096.982  1,098,114 

Grand  Totol  ....  6,824,878  6.660.662 


•Includes  AMERICAN  WEEKLY. 
39,009  lines. 

tlneludes  THIS  WEEK.  44,618  lines. 
NEW  YORK.  N.  Y. 


Timee-m  . 

.  1.849.004 

1.866.010 

Times-S  . 

.  1,771,626 

1,206,860 

Herald-Tribune-m 

.  1.064.828 

891.621 

t  Herald-T  rlbune-8 

797.876 

680,828 

Mirror-m  . 

797,871 

648,907 

•■Mirror-S  . 

848.688 

2(2.666 

#News-m  . 

.  1.614.811 

1,268.488 

#News-S  . 

.  1,260.488 

858.462 

Joumal-American-e 

879.6(8 

726.1(1 

■Journal- 

American-S 

378,868 

236.244 

.  1.061,387 

763.6(1 

Post-S  . 

96,261 

71.469 

World-Tel.  ft  Sun-e 

993.624 

938.2(0 

Eayle-e  . 

651.214 

917.810 

Eayle-S  . 

266.787 

826,291 

Grand  ToUl 

13,809,646 

11.116.027 

Not*  :  Mirror-m 

This  Year  797,871  lines  includes 

162,184  lines  of  part-run  adrer- 

tisiny. 

Last  Year  643.907  lines  includes 

106.679  lines  of  part-mn  adver- 

tisiny. 

Mlrror-S 

Tliis  Year  848.688  lines  includes 

107,629  lines  of  part-mn  adver- 

tisiny. 

Last  Year  268,666  lines  includes 

76,800  lines  of  part-mn  adser- 

tisiny. 

News-ra 

This  Year  1,614.311  lines  inchidee 
766.033  lines  of  part-ran  adrer- 

tisiny 

Last  Year  1.268.488  lines  includes 
(98,689  lines  of  part-mn  adver- 

tisiny. 

News-S 

This  Year  1,860.483  lines  includes 
928,772  lines  of  part-mn  adver- 

tisiny. 

Last  Year  863.4(2  lines  includes 

698,750  lines  of  part-mn  adrer- 

tisiny. 

Jonmal-American-e 
This  Year  879,668  lines  includes 

98,003  lines  of  part-mn  adver- 

tUiny. 

Last  Year  726.151  lines  includes 

63,166  lines  of  part-mn  adver- 

tisiny. 

Jon  mal- American-S 
This  Year  373,368  lines  includes 

53.869  lines  of  part-mn  adver- 

tisiny. 

Last  Year  236.244  lines  includes 

18.922  lines  of  part-mn  adver- 

tisiny. 

■Includes  AMERICAN  WEEKLY. 
80.009  lines  and  COMIC  WEEK¬ 

LY.  7.000  lines. 

■■Includes  COMIC  WEEKLY,  4.416 
lines. 

tlnclndes  THIS  WEEK.  68,198  lines. 
#lnclndes  SPLIT-RUN,  802.619 
in  (ra)  and  192,868  lines. 
NIAGARA  FALU,  N.  Y. 

Gazetto-e  .  1,498.869  1.486.706 

NORFOLK.  VA. 

Ledyer-Dispatch-e  .  1.392.198  1.869.446 
Viryinian-Pilot-ra  .  1,989.889  1,761,680 
tViryinian-Pilot-S  .  739.663  679.901 


Note:  1,1(2,164  lines  includes  118,- 
596  lines  of  Part-Rnn  advertisiny. 

OMAHA.  NEBR. 

1954  1953 

World-Herald 

(see  note)  .  1,326.447  1.261,380 

World-Herald-S  ...  713,723  (70,616 


Grand  ToUl  _  3.089,170  1,921,946 

Norn:  World-Herald  sold  in  com¬ 
bination  Mominy  and  Eveniny. 
linaye  of  only  one  edition,  EVE¬ 
NING,  is  shown. 

PASADENA,  CAUF. 

SUr-News-e  .  860.220  798,428 

!SUr-News-S  _  378.160  842,286 


Grand  Total  _  1.328.370  1,140.664 

{Includes  PARADE,  26,501  lines. 

PAWTUCKET,  R.  I, 

Times-e  .  1,132.473  1.146,616 

PEORIA.  ILL. 

Journal 

(See  Note)  .  1,824,993  1.800.647 

{Journal  SUr-S  ..  642,839  519.241 


Grand  ToUl  _  1,867,832  1,819.888 

Non:  Journal  (e)  and  SUr  (m) 
sold  in  combination.  Linaye  of 
only  one  edition.  Jonmal  (e),  is 
yiren. 

{Includes  PARADE,  26,601  lines. 

PHILADELPHIA.  PA. 

Bulletin-e  .  1,987,004  1,982,687 

•tBulletin-S  .  398,980  889.170 

Inqnirer-m  .  1,729,319  1,942,060 

Inqnirer-S  .  1,369.819  1.186.470 

News-e  .  638,949  466,637 


Grand  ToUl  _  6,019,071  6,906.924 

■Includes  AMERICAN  WEEKLY, 
80.009  lines  and  COMIC  WEEK¬ 
LY  10,117  lines. 

tlneludes  THIS  WEEK,  44,613  lines. 
PITTSBURGH.  PA. 
Post-Gasette-m  ....  920,740  1,046.666 

Press-e  .  1,673,6(8  1,678.070 

tPress-S  .  681,746  672.708 

Snn-Teleyraph-e  . .  922,248  980,748 

■Sun-Teleyraph-S  .  488,928  464.066 


Grand  ToUl  _  4.(37,280  4,742.268 

■Includes  AMERICAN  WEEKLY, 
30.009  lines  and  COMIC  WEEK¬ 

LY.  7,000  lines. 

tlneludes  THIS  WEEK.  44,613  lines. 
PORTLAND.  ORE. 

Oreyonian-m  .  1,(06,993  1,655,647 

■Oreyonian-S  .  728,869  (47.608 

Joumal-c  .  1.289,8U  1.396,411 

tJoumal-S  .  380.416  368,522 


Grand  ToUl  _  4.006,578  8.9(7.988 

■Includes  AMERICAN  WEEKLY. 
28,866  lines  and  COMIC  WEEK¬ 

LY.  11,740  lines. 

tlneludes  THIS  WEEK.  43,456  lines. 
POUGHKEEPSIE.  N.  T. 

New  Yorker-e  ....  983,383  967,069 

New  Yorker-S  _  278,632  256.621 


Grand  ToUl  _  1.262,016  1,212,690 

PROVIDENCE.  R.  I. 

Bulletin-e  .  1.801.124  1,790,868 

Joumal-m  .  812.076  686,601 

tJoumal-S  .  728,996  (62,870 


Grand  ToUl  -  3.342,195  3.129,739 

tlneludes  THIS  WEEK,  44.613  lines. 


nclodet 
rtisinf. 
nclodo 
rtisinf. 
es  in- 
un  s(^ 

neludn 

ny. 

nes. 


.243.041 

,76(,5(8 

.999.550 


MUNCIE.  IND. 

Press-e  . .  966.143  997.627 

8Ur-m  .  969.878  978.230 

Star-S  .  287,798  269,840 


Grand  ToUl  .  2,223,819  2.246.697 

NASHVILLE,  TENN. 

Banner-e  .  1,(97,781  1,666,289 

Tennessean-m  .  1.682.166  1,(72,676 

Tennessean-8  .  648,181  613,694 


Grand  ToUl  _  3,878,128  3.741.668 

NEW  HAVEN.  CONN. 

Journal 

Conrier-m  .  432.723  416.093 

Keyister-e  .  1,484,246  1,488,026 

Beyister-S  .  604,982  604.382 


Grand  ToUl  -  4.121.196  8,811.027 

Norm:  LEDGER-DISPATCH-e 
1984 — 1,392,198  lines  includes  62,819 
line*  of  part-nin  advertisinff. 
195S—1, 869,44$  tinea  Inclodee  20,784 
lines  of  part-rnn  advertising. 
VIRGINIAN-PILOT-m 
1964 — 1,989.889  lines  includes  260.568 
lines  of  part-mn  advertisiniT. 
1^&^~1*761>680  lines  includes  15.686 
lines  of  part-mn  advertising. 
VIRGINIAN-PILOT-S 
1964 — 789.658  lines  includes  124.417 
lines  of  part-mn  advertisinar. 
tlneludes  THIS  WEEK.  44,618  lines. 

OAKLAND.  CALIF, 


If 


you  havo  intomational  businaso 
infarasts  anoclafad  with  publiihing, 
printing,  advartiting  or  conunarciM 
radio,  and  you  want  to  kaap  in  touch 
with  thoM  activHias  in  Australia  and 
Now  Zaaland,  road  Nawspapar  Naws, 
tha  national  monthly  businau  naws* 
papar  davotad  to  thosa  closaly  ra* 
latad  intarasts  of  "Down  Undar." 


Tribune-e  . 

{Tribune-S  . 


1,787,498  1,664.628 
681.660  678,116 


,661.405 

760,0M 

:,672.4(' 

.360,151 

700.040 

.289.(4( 

892.1*0 


,076.800 


Grsnd  ToUl  _  2.421.961  2,367,600 

NEW  LONDON.  CONN. 

D*y-e  .  939,213  881,701 

NEW  ORLEANS.  LA. 

TUes  Pirayune-m  .  2.898,297  2,283,978 
ITfaues-Picayune 

6  SUtes-S  .  816.247  806.716 

Ihni-e  .  1,080,561  1,102,606 


Grand  ToUl  -  2,869.148  2.242,744 

{Includes  PARADE,  86,700  lines. 

OKLAHOMA  CITY.  OKLA. 

Oklahoman-m  .  1,019.320  1,016,488 

Oklahoman-S  .  466.312  480,860 

Times-e  .  1,162,164  991,962 


IS  HoniltoB  St.,  Sydaay  Aastralla 
AbmhI  SubscrtptlM  ta  U.  S.  $>.30, 
Writ*  far  aupfa  aapF* 


Grand  ToUl  _  2,(47,796  2.439,800 


I,  1955 


editor  ac  PUBLISHER  for  January  29,  1953 


QUINCY.  MASS. 

1954  1953 

Patriot  Ledyer-e  ..  876,317  864.122 

READING.  PA. 

Eayle  (See  Note)  .  1,220,(93  1,288.686 
Eayle-S  .  309,808  102.718 

Grand  ToUl  _  1.630,401  1.(81.898 

Non:  Eayle  (e)  and  Times  (m) 
sold  in  combination,  linaye  of  one 
edition.  Eayle  (e),  only  is  yiven. 

RICHMOND.  VA. 

News  Leader-e  ...  1,688.469  1.693,201 
Times-Disi>atch-m  .  1,864,186  1,294,434 
tTimee-Dispatch-S  .  8.28,776  780.OT4 


Grand  Total  _  3.881,420  8.618,609 

tlneludes  THIS  WEEK,  44,(13  lines. 

ROANOKE,  VA. 

Times-m  .  900,128  847,826 

{Times-S  .  272,979  297.917 

World-News-e  ....  890.487  860,174 


Grand  ToUl  _  2,068,644  1,996.916 

{Includes  PARADE.  26,601  lines. 

ROCHESTER.  N.  T. 

Democrat  A 

Chronicle-m  ....  1.442.281  1,668,676 
tDemocrat  ft 

Chronicla-S  .  742,269  669,862 

Times-Union-e  _  1,711,708  1,710.2(9 


Grand  ToUl  .  3.896,243  8,928,796 

tlnclndes  THIS  WEEK,  44,(13  lines. 

SACRAMENTO.  CAUF. 

Bee-e  .  1.886.236  1,820.67« 

Union-m  . (80,266  614,414 

Union-S  .  86(.W8  361,801 


Grand  ToUl  _  2,769,969  2,(86.796 

ST.  LOUIS,  MO. 

Globe-Democrat-m  .  1,004,864  990,764 

■tGlobe-Dcmocrat-S  646.928  618.286 

Post-Dispatch-e  ...  2.009,866  1,982,218 
{Post-Dispateh-S  ...  974.277  891.111 


Grand  Total  _  4,636,924  4,327,478 

(Continued  on  page  52) 


A  Hint 
To  All 

Mechanical  Foremen! 

Ample  Working  Space  It  A  Big 
Attal  to  Efilclancy  in  the  oparotlan 
at  your  doportmantl 

Perhaps  you  have  turploa  oquip- 
ment,  Mcltiny  Fumaoss,  Lino¬ 
type  machine.  Mat  Roller,  even 
press  unite.  Machinery  that  you 
may  never  nse — But — Which  does 
use  valuable  space  that  you  need. 

How  About  Convinciny  the  Boss 
that  it  should  be  sold — It  Can  be 
Sold  throuyh  a 

CLASSIFIED  AD  IN 
EDITOR  ft  PUBUSHER. 

Other  Papers  are  profltiny — and  in 
2  ways:  Revenue  from  the  Sale 
AND  MORE  Working  Space. 

WtITE  •  WIIE  -  PHONE 
Your  Ad  To: 

Editor  ft  Publisher  Classilled  Dept- 
1700  Timas  Tower, 

New  York  36,  N.  Y. 

BRyont  9-30S2 
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Dec,  Linage 

{Continued  from  page  51) 


•Includes  AMERICAN  WEEKLY, 
30.009  lines  and  COMIC  WEEK¬ 
LY,  7,884  lines. 

tincludes  THIS  WEEK.  44,613  lines. 
{Includes  PARADE,  26.242  lines. 

ST.  PAUL,  MINN. 

19S4  1953 

Pioneer  Press-m  . .  1,213,983  1,198,317 
•Pioneer  Press-S  ..  833,076  829,746 

Dispatch-e  .  1,673,625  1,701,958 


Grand  Total  _  3,720,684  3,730,021 

•Includes  AMERICAN  WEEKLY. 
30,009  lines. 

ST.  PETERSBURG,  FLA. 

Times-na  .  1,697,310  1,660,546 

ITimes-S  .  572,531  533,121 


Grand  Total  _  2,269,841  2,193,667 

(Includes  PARADE,  26,501  lines. 

SAN  ANTONIO.  TEXAS 

Express-m  .  1,528,401  1,205,353 

tExpress-S  . 682.457  547,109 

News-e  .  1,734,887  1.384,549 

Lisht-e  .  1,665,212  1,617,536 

•Light-S  .  628,777  539,763 


Grand  Total  ..  6,239,734  5,294,310 

•Includes  AMERICAN  WEEKLY, 
30,009  lines  and  COMIC  WEEK¬ 
LY,  7,000  lines. 

tincludes  THIS  WEEK,  44,613  lines. 
SAN  DIEGO.  CALIF. 

Union-m  .  1,334,447  1,309,184 

iUnion-S  .  668,149  596,308 

Tribtine-e  .  1,888,530  1,743,690 


Grand  Total  _  8,891,126  3,649,182 

(Includes  PARADE,  26,501  lines. 

SAN  FRANCISCO,  CALIF. 

Chronicle-m  .  1,042,025  1,054,155 

tChronicle-S  .  537,163  522,820 

Bxaminer-m  .  1,625,863  1,535,341 

•Examiner-S  .  745,662  646,790 

Call-Bulletin-e  _  793,789  805,178 

News-e  .  947,584  968,268 

Grand  Total  _  5,692,086  5.532,552 


Note:  537,163  lines  includes  27,573 
lines  Part-Run  advertising ; 
1,042,025  lines  includes  37,046  lines 
Part-Run  advertising.  (Lut  Year) 
522,820  lines  includes  19,682  lines 
Part-Run  advertising. 

•Includes  AMERICAN  WEEKLY, 
28,866  lines  and  COMIC  WEEKLY. 
8,904  lines. 

tincludes  THIS  WEEK.  43,456  lines. 

SAN  JOSE.  CALIF. 

Mercury-m  .  1,352,162  1,276,759 

News-e  .  1,368.566  1,368,739 

Mercury- 

News-S  .  471,044  503,702 


Grand  Total  _  3,191,762  3,149,200 

SCHENECTADY.  N.  Y. 

Oazette-m  .  1,327,314  1,216,632 

Union-Star-e  .  1,073,185  1,165,200 

Grand  Total  _  2,400,499  2,371,732 


SCRANTON,  PA. 

1954  1953 

Times-e  .  1,367,963  1,371.099 

SEATTLE,  WASH. 

Post-Intelligencer-m  1,223,456  1,316,725 
•Post- 

Intelligencer-S  ..  514,395  505,239 

Times-e  .  1,763,990  1,730,103 

Times-S  .  638,616  553,056 


Grand  Total  _  4,130,457  4,105,122 

•Includes  AMERICAN  WEEKLY, 
28,866  lines  and  COMIC  WEEKLY, 
9,856  lines. 

SHREVEPORT,  LA. 

Journal-e  .  1,028,196  . 

Times-m  .  1,240,226  . 

Times-S  .  411,948  . 


Grand  Total  _  2,680,370  . 

SIOUX  CITY,  IOWA 
Journal-Tribune-e  .  871,513  953.474 

Journal-S  .  305,401  312,673 


Grand  Total  _  1,176,914  1,266,147 

SOUTH  BEND,  IND. 

Tribune-e  .  1,432,293  1,612,013 

Tribune-S  .  532,685  614,248 

Grand  Total  _  1,964,978  2,126,261 

SPOKANE.  WASH. 
Spokesman-Review-m  857,850  742,628 

tSpokesman- 

Review-S  .  526.986  607,052 

Chronicle-e  .  1,107,999  1,016,422 


Grand  Total  _  2,492,835  2,265,102 

tincludes  THIS  WEEK,  43,456  lines. 

STOCKTON,  CALIF. 

Record-e  .  1,429,476  1,677,807 

SYRACUSE,  N.  Y. 

Herald-Journal-e  ..  1,817,533  1,821,079 
•SHerald- 

American-S  .  605,630  593,685 

Post-Standard-m  . .  961,752  973,968 

Post-Standard-S  ...  367,056  289,794 


Grand  Total  _  3,741.971  3,678,626 

•Includes  AMERICAN  WEEKLY, 
30,009  lines  and  COMIC  WEEKLY, 
13,109  lines. 

SIncludes  PARADE,  26,501  lines. 
TACOMA,  WASH. 

News-Tribune-e  ...  1,241,885  1,279,203 
News-Tribune-S  ...  518,300  458,526 


Grand  Total  _  1,760,185  1,737,729 

TOLEDO,  OHIO 

Times-m  .  1,062.982  1,163,418 

Blade-e  .  1,742,610  1,819,769 

Blade-S  .  777,926  863,604 


Grand  Total  _  3,683,618  3,846,691 

TORONTO,  CANADA 
Globe  &  Mail-m  ..  1,240,036  1,176,391 

JTelegram-e  .  2,142,972  2,017,630 

Star-e  .  2,505,390  2,400,536 

Star-w  .  74,568  66,481 


Grand  Total  _  5,962.966  5,661,038 

tincludes  WEEK-END  Picture  Mag¬ 
azine,  64,549  lin^s. 

TRENTON.  N.  J. 

Evening-Times-e  . .  1,370,743  1,346.799 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

GNOMIC  STUDIES, PROCESS  STUDIES,  DESIGN,  SPECIFICATIONS 
PROCUREMENT  AND  SUPERVISION  OF  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

80  Federal  St.  Boston,  Mass. 

317  South  Tryon  St.  Chariotta,  N.  C. 


1*54  1953 

Times-Advertiser-S  328,436  295,451 

Trentonian-m  .  803,206  782,066 


Grand  Total  _  2,502,385  2,424,316 

TROY,  N.  Y. 

Record  (See  Note)  1,206,508  1,224,674 

Non;  Record-m  sold  in  combination 
with  Times-Record-e.  Linage  of 
one  edition,  Record-m  only  is  given. 

TULSA,  OKLA. 

Tribune-e  .  1,869,089  1,835,804 

World-m  .  1,863,998  1,828,388 

World-S  .  650,722  610,760 


FIGURES  SUPPLIED  BY 
PUBLISHERS 

ABERDEEN,  S.  D. 

1*54  iin 

American-News-e  390,460  387, 

American-News-S  . .  146,562  144, m 

Grand  Total  ....  637.012  SSl.Ki 

ALTOONA,  PA. 

Mirror-e  .  1,001,784  l,096,ta 

APPLETON,  WIS. 
Post-Crescent-e  ...  1,456,392  1.488.t4( 


Grand  Total  _  4.283,809  4,174,942 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  .  857,533  768,909 

UTICA.  N.  Y. 

Observer  Dispatch-e  971,772  920,508 

Observer  Dispatch-S  803,182  316,670 

Press-m  .  1,159,839  1,110,443 


Grand  Total  _  2,434,793  2,347,621 

WASHINGTON,  D.  C. 
Times-Herald-d  (Note)  1,469,783 

Times-Herald-S  484,167 

News-e  .  1,213,138  1,022,648 

Post  &  Times- 

Herald-m  .  2,145,178  1,624,447 

•gPost  &  Times- 

Herald-S  .  837,867  670,277 

Star-e  .  2,810,786  2,720,489 

tStar-S  .  993,421  973,036 


Grand  Total  _  8,000,379  8,864,786 

Notb:  The  Washington  Post  pur¬ 

chased  the  Times-Herald  on  March 
17,  1954. 

•Includes  AMERICAN  WEEKLY, 
30,009  lines  and  COMIC  WEEKLY, 
11,804  lines. 

tincludes  THIS  WEEK,  44,613  lines. 
SIncludes  PARADE,  26,M1  lines. 


WATERS URY,  CONN. 


Republican-m  .... 

.  980,605 

960,654 

Republican-S  . 

.  364,443 

413,611 

American-e  . 

.  1,321,197 

1.335.646 

Grand  Total  . . . 

.  2,666,246 

2,709,711 

WESTCHESTER  COUNTY. 

N.  Y. 

(Macy 

Gronp) 

Mamaroneck 

Times-e  . 

.  469,316 

484,181 

Mt.  Vernon 

Argus-e  . 

.  705,868 

768,452 

New  Rochelle 

Standard-Star-e 

.  798.588 

772.091 

Ossining  Citizen- 

Register-e  . 

480,105 

469,750 

Peekskill  Star-e  . 

.  392,421 

441.496 

Port  Chester 

Item-e  . 

664,293 

753,207 

Tarrytown  News-e 

509,220 

520,665 

Yonkers  Herald 

Statesman-e  . . . . 

770,806 

769,311 

White  Plains 

Reporter 

Di9patch*e  . . . 

915,670 

970,132 

Grand  Total  . . . 

.  5,706,286 

5,949,285 

BATTLE  CREEK,  MICH. 
Enquirer  and 


News-e  . 

998,886 

1.061JN 

Enquirer  and 

News-S  . 

276,891 

3l>4,iH 

Grand  Total  .... 

1,274,777 

1.357*44 

BIRMINGHAM,  ALA. 

News-e  . . . 

1,946.686 

1.861.M 

News-S  . 

866,587 

888.M 

Post-Herald-m  .... 

1,171,006 

1.257,M 

Grand  Total  .... 

8,974,179 

3.947.IN 

BURUNGTON,  VT. 

Free  Press-m  . 

724,184 

761.iM 

CANTON, 

,  OHIO 

Repository-e  . 

1,762,082 

1.684,1U 

Repository-S  . 

626,710 

63t*S4 

Grand  Total  .... 

2,388,792  2,817.14! 

CASPER, 

WYO. 

Tribune-Herald-e  . . 

670,458 

64(*M 

Star-m  . 

824,940 

270,H4 

Tribune-Herald 

&  Star-S  . 

102.564 

71,411 

Grand  Total  .... 

997,962 

891,141 

DAVENPORT,  IOWA 

Times-e  . 

1,106,798 

1.218,7tt 

Democrat-S  . 

340,942 

415,N4 

Democrat-m  . 

776,768 

807.174 

Grand  Total  .... 

2,223,508  2,44tlM 

DAYTONA  BEACH.  FLA. 

News-e  . 

627,282 

5^4 

News-Joumal-S  . . 

178,035 

183.1N 

Joumal-m  . 

617.894 

567.in 

Grand  Total  .... 

1,423.161 

1. 332.044 

GRAND  FORKS.  N.  D 

Herald-meS  . 

682,525 

661. N! 

GREEN  BAY,  WIS. 

Press-Gazette-e  .... 

1,557.600 

1.384,234 

HUNTINGTON, 

,  WEST  VA. 

Advertiser-e  . 

1,248.127 

1.188.8M 

Herald-Dispatch-m  . 

1,258,176 

1.199.8W 

•Herald 

Advertiser-S  .... 

362.726 

343,011 

Grand  Total  _  2.869,028  2.731,771 

•Includes  AMERICAN  WEEKLY, 
29,418  lines,  and  COMIC  WEEK¬ 
LY,  4,671  lines. 


WHEELING,  WEST  VA. 
Intelligencer-m  . . .  975,195  997,466 

News-Register-e  . . .  949,342  934,616 

(News-Register-S  467,699  453,916 


Grand  Total  _  2,892,236  2,886,996 

SIncludes  PARADE,  26,601  lines. 

WICHITA.  KAS. 

Beacon-e  .  1,256,100  1,358,563 

Beacon-S  .  465,042  432,463 

Eagle-m  .  1,713,274  1.420,589 

Eagle-e  .  1,300,299  1,047,174 

8Eagle-S  .  465,441  414,710 


Grand  Total  _  6,200,156  4,673.499 

SIncludes  PARADE,  26,501  lines. 

WORCESTER,  MASS. 

Telegram-S  .  588,824  625,587 

Telegram-m  .  875,165  939,144 

Gazette-e  .  1,163.340  1,231,199 


Grand  Total  _  2.627,329  2,695,930 

YOUNGSTOWN.  OHIO 
Vindicator 

Telegram-e  .  1,448.737  1,491,271 

SVindicator 

Telegram-S  .  807,847  722,728 


Grand  Total  _  2,256,584  2,213,999 

SIncludes  PARADE,  26,501  lines. 


HYANNIS,  MASS. 

Cape  Cod  Standard- 
Times-e  .  413,518  418.5H 


KENNEWICK-PASCO- RICHLAND 


Tri-City  Herald-e  . . 

666,716 

613.80) 

Tri-City  Herald-S  . 

166.803 

126.98 

Grand  Total  .... 

833,518 

639.714 

UNCOLN 

,  NEB. 

Star-m  . 

966.062 

882.81< 

J  oumal-e  . 

898,576 

816,88 

Journal-Star-S  .... 

272,482 

286.074 

Grand  Total  .... 

2,136,120 

1.984.704 

MADISON 

,  WIS. 

Capital  Times-e  . . . 

1,031,268 

967,6(l« 

Wis.  State 

1,026,48 

Joumal-m  . 

1,078,266 

Wis  State 

379.400 

Joumal-S  . 

418,264 

Grand  Total  .... 

2,627,858 

2.362.331 

Includes  PARADE, 

,  26,264. 

MONTGOMERY,  ALA 

Advertiser-m  . 

1,184,190 

961.414 

Advertiser-S  . 

419,216 

862,78 

J  oumal-e  . 

1,168,748 

960,99! 

Grand  Total  ..  2,772,164  2,268.1W 


(Continued  on  page  55) 
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If  there  were  a  million  newspapers  in  the  U.  S.  A., 
and  each  shared  this  budget  equally,  they’d  get  $1.06 
each. 

Silly,  isn’t  it?  But  think  again,  perhaps  it’s  pretty 
realistic.  After  all,  one  dollar  is  more  than  no  dollars 
.  .  .  and  how  often  does  your  newspaper  end  up  with 
not  a  single,  solitary  line  from  a  major  newspaper 
spender? 

Selling  your  market,  getting  your  newspaper  on 
this  food  advertiser’s  list  is  a  sharpshooting  job. 
You  are  not  promoting  to  everybody  in  the  adver¬ 
tising  business.  You  are  selectively  seeking  out  those 
relatively  few  people,  many  behind  closed  doors,  who 
control  the  spending  of  newspaper  money. 

Editor  &  Publisher  selectively  seeks  out  these  iden¬ 
tical  people.  True,  often  they  find  us  before  we  find 
them  .  .  .  drawn  to  us  inevitably  because  E  &  P’s 
editorial  content  is  concentrated  on  those  things  that 


Last  year 
this  leading 
food  advertiser 
spent  $1,065,530 
in  newspapers 


concern  them  most  when  they’re  investing  their 
newspaper  advertising  dollars. 

That’s  why  a  promotion  partnership  between  yourself 
and  Editor  &  Publisher  holds  such  a  potentially 
profitable  pay-off. 


Big  People  .  .  .  Big  Newspaper  Advertisers 
.  .  .  Big  Business  for  You 
Almost  all  the  important  buyers 
of  newspaper  space  at  agencies 
and  advertisers  regularly  read 

Editor  &  Publisher 

Times  Tower,  New  York  36,  N.  Y. 

No.  61  of  a  series 
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PROMOTION 

People  Make  A  Paper, 
Poet  Pens  Promotion 

By  T.  S.  Irvin 


No  newspaper  is  greater  than 
the  people  who  make  it.  That’s 
why  people,  the  people  who 
make  your  newspaper,  are  so 
important  in  your  promotion  of 
that  newspaper. 

This  is  a  basic  truth  in  news¬ 
paper  promotion.  Ted  Barrett, 
promotion  manager  of  the  Dal¬ 
las  (Tex.)  Morning  News, 
knows  it.  A  brochure  he  has 
just  published  on  the  “Person¬ 
alities  in  the  Dallas  Morning 
News”  impresses  us  as  one  of 
the  finest  newspaper  promo¬ 
tions  we  have  ever  seen.  It’s 
about  people,  and  nothing  in¬ 
terests  people  more  than  people. 

This  is  a  simple  promotion 
and  probably  a  fairly  inexpen¬ 
sive  one.  On  its  cover  it  shows 
a  mighty  pleased  “Old  Man 
Texas”  smiling  as  he  reads 
what  we  presume  to  be  a  copy 
of  the  Dallas  News.  “Old  Man 
Texas”  was  created  by  John 
Knott,  Dallas  News  cartoonist, 
years  ago.  He  is  a  much  more 
faithful  picture  of  the  true 
Texan  than  the  swashbuckling 
type  we  have  come  to  know 
from  the  movies,  the  radio  and 
TV. 

Inside,  you  meet  the  editors 
and  learn  something  about 
each  one.  There  is  no  pretense 
'here  of  meeting  the  editors  at 
work.  They  have  stopped  long 
enough  to  pose  for  pictures  that 
smile  hospitably  at  you  and  in¬ 
vite  you  to  stop  long  enough  to 
shake  hands  and  find  out  what 
they  do  each  day  to  serve  you. 

“The  original  idea  of  the 
brochure,”  city  Editor  Jack 
B.  Krueger  explains,  “came 


UNITED  FRISS 


from  the  publisher,  Ted  Dealey, 
his  thought  being  that  the  dif¬ 
ference  between  a  first-class 
newspaper  and  a  throw-away 
rests  finally  in  the  quality  of 
its  news  and  editorial  depart¬ 
ments.  It  takes  many  people  to 
put  out  a  newspaper,  but  with¬ 
out  strength  in  these  depart¬ 
ments,  you  don’t  have  much  to 
brag  about.” 

The  brochure  is  beautifully 
written  by  C.  B.  Hamlet,  a 
News  staffer  who  has  published 
several  volumes  of  poetry.  In 
a  sense,  this  is  poetry,  too,  and 
you  don’t  find  much  promotion 
you  can  say  that  about. 

Welcome  Papers 

Do  you  do  anything  about  the 
conventions  that  come  to  your 
town?  Ned  Chilton,  promotion 
manager  of  the  Charleston  (W. 
Va.)  Gazette,  does.  He  finds 
that  it  makes  friends  for  the 
Gazette,  and  produces  some 
advertising  linage  as  well. 

What  Ned  does  is  send  every 
business  house  in  Charleston  a 
mimeographed  sheet  listing  all 
conventions  to  be  held  this 
year,  hotel  headquarters,  dates, 
approximate  attendance.  With 
this  goes  a  letter  explaining 
that  the  Gazette  distributes  free 
copies  to  all  visitors  on  opening 
day  of  the  meeting. 

Last  year,  Ned  reports,  the 
Gazette  classified  department 
sold  a  1.3-time  “Welcome”  ad 
that  averaged  better  than  a 
half  page  per  appearance. 


:*stanSard  on  Hssdiint  prstsss  • 

tHE  OOSS  ntINTINO  NESS  CC^ 

lS3S.S..I>q>.liog5t„.£h}cag<^,,Jtt.; 


Florida's  Other  Side 

Florida  isn’t  all  sun,  sand, 
citrus,  climate  and  tourist. 
There’s  a  steady,  stable,  grow¬ 
ing  business  side.  You  learn 
this  from  a  market  booklet  the 
Sawyer  Ferguson  Walker  Com¬ 
pany  has  produced  for  the 
Tampa  (Fla.)  Tribune. 

Guess  Our  Gain 

The  Yakima  (Wash.)  Herald 
and  Republic  got  across  to  read¬ 
ers  and  advertisers  the  story 
of  its  big  circulation  gains  — 
32%  in  34  years  —  by  making 
a  guessing  contest  out  of  it.  It 
awarded  $50  to  the  person  com¬ 
ing  closest  to  its  circulation 
figures  for  1920,  1930,  1940  and 
1950.  A  big  ad  announced  the 
winner  and  gave  the  correct 
circulation  totals. 

Puzzle  Score 

A  total  of  3,920,000  entries 
was  received  last  year  by  Pitts¬ 
burgh  Press  in  its  Crossword 
Puzzle  Contest.  There  were  28 
contest  or  an  average  of  142,- 
214  coupons  per  week.  The 
highest  week  (351,000)  was  the 
16th  when  the  contest  had  gone 
nine  weeks  without  a  winner 
and  the  jackpot  exceeded  $1,500. 

Friendly  Contest 

Can  a  newspaper  bring  in 
more  money  for  a  charitable 
cause  than  a  radio  station? 
The  Bastrop  (La.)  Daily  En¬ 
terprise  and  its  affiliated  sta¬ 
tion  KTRY  decided  to  find  out 
in  the  March  of  Dimes  drive. 
The  contest  lasted  one  week, 
and  at  the  end  the  newspaper 
had  collected  $376.26  (later  this 
figure  was  brought  to  slightly 
over  $400).  The  radio  station 
took  in  $235. 

The  agreement  was  that  the 
loser  in  the  contest  would  con¬ 
tribute  an  extra  $100  to  the 
fund,  half  of  it  coming  from 
management  and  the  other  half 
from  the  employes. 

The  station  got  most  of  its 
money  playing  records  for  con¬ 
tributors,  also  putting  on  a 
show  at  a  theater.  The  news¬ 
paper  made  its  appeal  through 
the  news  and  advertising  col¬ 
umns,  plus  collections  from 
route  boys. 

Ad  Netvs  Column 

A  two  -  column,  page  -  long 
news-style  column  to  run  regu¬ 
larly  in  the  Minneapolis  Sun¬ 
day  Tribune  has  been  insti¬ 
tuted  by  the  Minneapolis  Star 
and  Tribune  national  advertis¬ 
ing  department  as  a  seiwice 
for  retailers,  dealers  and  dis¬ 
tributors. 

The  column  furnishes  trade 
information  not  commonly  found 


in  news  columns,  information 
concerning  national  advertisini 
campaigns,  changes  in  adver¬ 

tiser  and  distributor  personnel 
motion  space  in  the  businen 
section  of  the  Tribune. 

Money  for  Toys 

For  the  eighth  consecutive  ! 

Christmas,  the  Pittsburgh  Post- 
Gazette  Good  Fellow  campaign 
put  vitamins  into  a  gent  named 
Santa  and  made  him  stretch 

his  work  for  37,000  needy  chil-  ^ 
dren.  Through  feature  stone*, 
$19,864.33  was  raised.  The  | 

money  went  directly  to  the 
Optimist  Club  Bond  Toy  Me¬ 
morial.  Unpaid  volunteer* 
bought  toys  at  below-cost  price* 
from  toy  manufacturers. 

Durng  the  Post-Gazette’s 

eight  years’  association  with 
the  campaign,  more  than  $122,- 
000  has  been  raised  and  more 
than  216,000  children  have  re¬ 
ceived  toys. 

Model  Building 

A  model  of  the  Buell  Building, 
home  of  the  Woonsocket  (R.  I.) 
Call,  the  handiwork  of  Rich¬ 
mond  W.  Eames,  assistant  ad¬ 
vertising  manager,  has  been 
placed  on  window  di.>^play  in  the 
newspaper’s  advertising  offices. 

The  model  is  constructed  of 
balsa  wood  with  a  covering  of 
brick  design  paper.  Mr.  Earnes 
said  he  worked  from  photo¬ 
graphs  to  obtain  the  proper 
proportions. 

• 

Daily  and  TV  Unite 
In  Promotion  Game 

San  Francisco 

The  San  Francisco  Call-Bul¬ 
letin  and  television  station 
KOVR-TV  are  uniting  in  the 
presentation  of  Win-A-Mint. 
Play  begins  Jan.  31.  The  game 
combines  “lucky”  number” 
awards  each  day  and  a  bingo 
feature. 

The  contest  is  designed  here 
to  build  traffic  in  retail  store*, 
audience  for  television  and  cir¬ 
culation  for  the  newspaper,  ad¬ 
vised  John  Callahan,  promotion 
manager  of  the  Call-Bulletin. 

Cards  enabling  holders  to 
play  both  games  on  a  single 
card  will  be  distributed  through 
i-etail  outlets  as  well  as  on 
routes  to  non-suhscribers  and 
subscribers. 

• 

Roselle  on  Sales  Staff 

Philadelphu 

Walter  H.  Roselle,  who  has 
been  associated  with  Moloney, 
Regan  &  Schmitt,  newspaper 
representatives,  here  for  the 
last  10  years,  has  joined  the 
sales  staff  of  U.  S.  News  4 
World  Report. 
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Dec.  Linage 

{Continued  from  page  52) 


NEW  BEDFORD,  MASS. 

1954  195S 


^ndard-Times-e  . . 

979,888 

894,040 

I^ndard-Times-S  . 

246,614 

220,083 

Grand  Total  . . 

1,226.502 

1,114.123 

{Includes  PAKADE,  26,282  lines 

(1954)  ;  28,43’] 

'  lines  (1953). 

NORRISTOWN.  PA. 

Timea-Herald-e  _ 

914,133 

867.310 

OIL  CITY.  PA. 

Dtrrick-m  . 

562.670 

670,238 

BKisard.€  . 

653.510 

633,431 

Grand  Total  . .. 

1,096,180 

1,303,669 

ORLANDO.  FLA. 

S«tinel-m  . 

1,090,488 

979.160 

3»ar-e  . 

1,101,758 

985.096 

Sntinel-S  . 

337,876 

346.542 

Grand  Total  . . 

2,630,122 

2,310.798 

PASSAIC 

.  N.  J. 

Herald-News.*  .... 

1,042,570 

1,043,052 

PENSACOLA.  FLA. 

Joomal-m  . 

762.566 

701,470 

News-Joumal-S  . . . 

305.914 

259.980 

News-e  . 

531,104 

556.828 

Grand  Total  . . 

1.699,584 

1,617,278 

POTTSTOWN.  PA. 

Hereury-m  . 

1,034,824 

1,020,502 

ROCKFORD,  ILL. 

Star-m  . 

958,510 

1,039,486 

Rcrister- 

Republic-e  .... 

1.523.074 

1,576.946 

Stir-S  . 

575.302 

553.420 

Grand  Total 

3.056,886 

3,169,852 

ROCK  ISLAND-MOLINE, 

ILL. 

Dispatch-e  . 

1,128.330 

1.119.930 

Atcus-e  . 

1,006.280 

1,082.383 

Grand  Total 

2.134.610 

2.202.313 

SALISBURY.  N.  C. 

Pott-e  . 

648.116 

633,416 

Post-S  . 

183,414 

215,530 

Grand  Total  . . 

831,530 

848,946 

SUPERIOR,  WIS. 

Trlearam-e  . 

639.678 

611.676 

ABILENE 

Beporter-News-m  . . 

860.034 

778.834 

Repor  ler  •  N  e  ws-e 

776.258 

688.702 

Reporter-News-S  . . 

338.912 

272.804 

Grand  Total 

1.976.204 

1.740.340 

BIG  SPRING 

Herald-e  . 

547,344 

530.894 

Herald-S  . 

140,606 

156.482 

Grand  Total  . . 

687,950 

687,376 

CORPUS  CHRISTI 

Caller-m  . 

1.564,178 

1.371,804 

Time*-e  . 

1,497,272 

1.283.926 

Ciller-Times-S  _ 

409,136 

372.316 

Grand  Total  . . 

3.470.586 

3,028.046 

DENISON 

Herald-e  . 

413.630 

412.412 

Herald-S  . 

121.356 

118.610 

Grand  Total  . . 

534.986 

531,022 

MARSHALL 

News-Messenger-e 

440,790 

412,958 

News-Messenger-S 

237,272 

163.104 

Grand  Total  . . 

678.062 

576.062 

PARIS 

Newe-e  . 

411,152 

378,980 

News-S  . 

166,216 

167.756 

Grand  Total  . . 

667.368 

636.736 

SAN  ANGELO 

Standard*m  . 

809,396 

802,970 

Efcning 

Standard-e  . 

793.464 

780.080 

Randard-Times-S 

.  316.288 

286.776 

Grand  Total  . . 

1,919,148 

1,869,826 

editor  &  PUBLISHER 


SNYDER 


1854 

itss 

Daily  News-e  .... 

303,842 

276.836 

Daily  News-S  .... 

93,562 

80,664 

Grand  Total 

897,404 

367,490 

GREENVILLE 

199.614 

126,217 

Grand  Total 

325,731 

AUGUSTA,  GA. 

Chronicle-in  . 

990,608 

999,022 

Chronicle-S  . 

281,605 

269,074 

Herald-e  . 

943,692 

996,493 

Grand  Total  . . 

2,215,806 

2,264,589 

BLUEFIELD, 

WEST  VA, 

Teletrraph-m 

(see  note)  .... 

620,572 

488,522 

TeleKraph-S  . 

175,121 

168,553 

Grand  Total  . . 

695,693 

657,076 

Note:  Telegraph 

(m)  sold  in  com- 

bination  with 

Sunset  News  (e). 

CHARLESTON 

WEST  VA. 

Gazette-m  . 

1,094,267 

1,251,422 

Gazette-S  . 

348,407 

396,057 

Mail-e  . 

946,507 

1,124,286 

Mail-S  . 

322,090 

886,625 

Grand  Total  . . 

2,711,271 

8,168,890 

COLUMBIA,  S.  C. 

State-m  . 

929,088 

930,736 

SUte-S  . 

457,319 

413,806 

Record-e  . 

919,581 

883,138 

Grand  Total 

2,305,988 

2,227,679 

FOND  DU  LAC,  WIS 

Comm.-Rep.-e  . 

737,041 

832,536 

HAMMOND,  IND. 

Times-e  . 

1,282,060 

1,194,035 

Times-S  . 

320,01V 

417,411 

Grand  Total 

1,602,079 

1,611,446 

HAVERHILL,  MASS. 

Gazftte-e  . 

706,612 

682,995 

JAMESTOWN,  N.  Y. 

Post-Ju'irnal-e  .... 

1,167,928 

1.177,490 

LAWRENCE,  MASS. 

Tribune-e  (see  note) 

1,092,705 

1,032,114 

Note :  Tribune 

(e)  sold 

in  com- 

bination  with 

Eagle  ( m  > . 

LOWELL, 

MASS. 

Sun-e  . 

763,671 

760.641 

Sun-S  . 

231,048 

222,473 

Grand  Total 

994,719 

983,114 

LYNN,  MASS. 

Itcm-e  . 

768.507 

767,024 

Tel-News-e  . 

541,630 

594.746 

Tel-New»-S  . 

164,513 

156,011 

Grand  Total  .. 

1,464,650 

1.516.781 

MONROE,  LA. 

World-m  (see  note) 

767,335 

World-S  . 

231,158 

Grand  Total  . . 

998.493 

Note:  World  (m)  sold  in  combi- 

nation  with  News-Star 

(e). 

PASADENA 

,  CALIF. 

Independent-m  .... 

913.366 

905.864 

Independent-S  . 

247.164 

251,128 

Grand  Total  . . 

1,160.680 

1,156,992 

PATERSON,  N.  J. 

Call-m  . 

968,989 

1,026.458 

News-o . 

1,258.899 

1,287,599 

Grand  Total 

2.227,888 

2.814.057 

SALEM, 

ORE. 

Capital-Juur-e  .... 

923,068 

766.154 

Oregon-State-m  . . . 

799,538 

674,334 

Oregon-State-s  .... 

177,646 

171.910 

Grand  Total  . . 

1,900,262 

1,612,395 

SCRANTON,  PA. 

602,259 

Scrantonian-S  .... 

396,962 

Grand  Total  . . 

999,221 

WILKES-BARRE,  PA 

Record-m  . 

805,866 

960.113 

Times  Leader-e  . . . 

1,211,467 

1,272,198 

Independent-S  .... 

467,448 

388.394 

Grand  Total  . . 

2,484,780  2,610,705 

January  29,  1933 
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Sales  Managers 
Advertising  Directors 
Research  &  Promotion  Managers 
Media  Directors  &  Space  Buyers 

OPPORTUNITY  WANTED 

Market  Research  expert  desires  chance  to 
show  capabilities.  31  years’  solid  experi¬ 
ence  in  supplying  “grass-roots”  marketing 
facts  and  figures  to  all  organizations  in¬ 
terested  in  marketing  and  promotion  on 
local  or  national  scale.  Can  supply  impor¬ 
tant  information  in  any  one  or  all  1,500 
key  marketing  areas  in  U.  S.,  Possessions, 
Canada,  Philippine  Islands.  Guarantee  to 
cut  your  loss  of  valuable  hours,  days  and 
even  weeks  of  fact-finding.  600-page  volume 
available  immediately.  Salary  $6.00  a  year. 
Willing  to  travel  anywhere.  Reply  Editor 
&  Publisher  Market  Guide,  1475  Broadway, 
New  York  36,  N.  Y. 


EDITOR  &  PUBLISHER 
MARKET  GUIDE 
1475  Broadway 
New  York  36,  N.  Y. 

Please  send  me  a  copy  of  the  all-new  1955 
MARKET  GUIDE. 

Q  My  check  is  enclosed  for  $6.00 
Q  Bill  Me,  plus  postage 


Name  . 

Address  . 

City  .  Zone  State  . 

Business  .  Position  . 
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JOURNALISM  EDUCATION 


Well,  Mr.  Bunting,  Ifs 
Too  Late  to  Worry  Now 

¥>_  ¥^_  ¥» _ 4-1 


By  Dwight  Bentel 

Word  that  American  colleges 


Brand  Names  Foundation  and 
the  hundred  and  one  other  pub¬ 
lic  service  accounts.” 

In  addition  to  teaching,  he 
suggested,  the  college  “would 
become  the  chief  center  of  ad¬ 
vertising  research.” 

Mr.  Ogilvy’s  proposal  was 
met  with  mixed  reaction  in  the 
trade. 

The  admen  might  call  on  a 


Word  that  American  colleges  Not  exactly,  Mr.  Bunting,  but  The  admen  might  call  on  a 
and  universities  offer  education  he  prefers  the  diploma  to  come  journalism  dean  or  two  to  help 
for  journalism  has  reached  first.  He  prefers  to  hire  a  be-  them  with  their  thinking.  Jour- 
Keith  Bunting  of  England,  and  ginning  reporter  who  has  had  nalism  education  has  been 
he’s  upset.  a  substantial  education  because  through  this  mill,  and  some  of 

“To  my  mind,”  he  writes  the  days  when  uneducated  men  the  men  who  pioneered  the  way 
(E&P  Jan.  1,  page  2)  “newspa-  can  grapple  successfully  with  could  give  their  advertising 
permen  cannot  be  trained  be-  the  news  are  past.  brothers  a  lot  of  fast  answers 

hind  a  school  desk  .  .  .  The  He  prefers,  particularly  on  drawn  from  experience.  Among 
bloodhound  instinct  which  is  in  the  medium  to  smaller  newspa-  them  would  probably  be  these: 
ever>'  newspaperman  worthy  of  pers,  a  young  person  whose  edu-  A  broad  liberal  education  is 


ever>'  newspaperman  worthy  of  pers,  a  young  person  whose  edu- 
description  cannot  be  put  there  cation  has  been  selected  for 
by  any  college  professor.”  and  directed  at  the  profession 

To  which  the  journalism  pro-  of  journalism. 


lessors  of  the  land  undoubtedly 
would  agree  to  a  man.  Only 
the  Ijord  can  put  instinct  either 


cation  has  been  selected  for  as  essential  to  success  in  a  pro- 
and  directed  at  the  profession  fession  of  advertising  as  to  a 
of  journalism.  profession  of  journalism. 

That  has  imbued  the  .student  a  college  of  advertising,  with 
with  a  sense  of  professionalism,  a  high  specialized  advertising 


J-Ed’s  Golden 
Anniversary  Near 

Madison,  Wit 
The  golden  anniversary  of 
journalism  education  ig 
America  will  be  celebrated 
Feb.  25-26  with  a  program 
of  roundtables,  panels  and 
lectures  at  the  University 
of  Wisconsin. 

The  event  will  mark  the 
50th  anniversary  of  the  in¬ 
auguration  of  journalism 
courses  for  credit.  A  por¬ 
trait  of  the  late  Willard  G. 
Bleyer,  founder  of  the 
school,  will  be  presented  by 
alumni  and  Marquis  Child^ 
class  of  1923,  will  deliver 
the  main  address. 

They  Still  CarCt  Spell 

After  12  years  of  absence 


the  Ijord  can  put  instinct  either  That  has  prepared  him  to  curriculum,  wouldn’t  produce  from  journalism  teaching,  Jo- 
into  bloodhounds  or  reporters,  .start  right  out  earning  his  the  kind  of  graduate  needed,  seph  H.  Mader  returned  to  the 
If  they  don’t  have  it,  neither  wages  with  a  minimum  of  “be-  He’d  be  over-trained  and  under-  fold  last  year  as  a  member  of 


journalism  school  nor  newspa-  ing  shown  how.” 
per  experience  will  supply  it. 

Comparing  the  ability  of  a  Advertising  College 
good  reporter  to  get  the  news 
with  that  of  a  bloodhound’s  Some  heayywe 
sense  of  smell  isn’t  particularly  executives 

apt,  however.  The  reporter’s  squishing  arounc 
nose  for  news  is  not  an  “in-  controversial  gur 


told  last  year  as  a  member  o1 
the  Duquesne  University  facul' 
ty.  Journalism  students’  con 


mg  shown  how.  developed.  the  Duquesne  University  facul- 

It’s  the  integration  of  liberal  ty.  Journalism  students’  con- 
Advertising  College  and  professional  instruction  cept  of  journalism  is  broader, 

Some  heavyweight  advertis-  he  says;  they  don’t  read  news- 

inf  LS,T  *  havr^  le^  that  offer,  optimum  prep.-  papers  as  njuch  as  formeHp 

squishing  around  lately  in  a  ^  '^^®y  ^  *‘'P®  ‘ 

controversial  gumbo  over  edu-  Seven  I\ew  Courses  Local  History 

cation  for  advertising  curiously  New  York  University  will  of-  . 


It’s  a  combination  of  cation  for  advertising  curiously 


Local  History 

A  new  publication.  Journal  of 


alertness,  intelligence,  informa-  lemimscent  of  the  rhubarb  fer  seven  new  courses  in  the  j^y^rnalism  History,  is  being 
tion,  initiative,  curiosity,  and  dudil!^“"  195^56.  issued  by  the  Bureau  of  S 


a  lot  of  other  things  only  in-  edu^cation  half  a  century  ago  .  ..  „  «earcn  ox  u.e  ocnoo.  ox  uoux- 

directly  related  to  the  physical  The  admen  encountered  the  mun  cations  in  the  Modem  Florida  State  Univer- 

senses.  It’s  quite  unlike,  for  same  sticky  going  as  their  edi-  World  be  «  Pr®^'^  to  Nicies 

example,  the  wasp’s  ability  to  tonal  brethren  m  that  earlier  or  all  freshmen.  Ii^^ctors  ^ 

build  a  mud  nest.  controversy  over  the  “which’s”  from  the  various  commumca-  ioumalism  history  ac- 

The  similarity  is  that  re-  and  “whethers”  of  college  train-  tmns  fields  will  give  an  over-  jjj.  gijjney  Kobre 

norters.  like  bloodhounds,  have  ing  for  a  newspaper  profession,  view  of  media  and  relate  them  _ .  _ .  .  ; _ j;  . 


One  “Com- 
the  Modem 


search  of  the  School  of  Jour- 


porters,  like  bloodhounds,  have  ing  for  a  newspaper  profession,  view  of  media  and  re 
to  be  trained  to  apply  it.  Jour-  In  fact,  substitute  the  word  to  the  modem  world, 
nalism  schools  try  to  weed  out  “journalism”  for  “advertising”  Education  PR 
the  young  people  who  don’t  nnd  the  script  is  almost  identi-  Public  education  n 
have  the  basic  qualifications,  cal.  from  the  journalism 


teach  the  rest  how  to  make  the  It  started  when  David  Ogilvy, 
best  use  of  what  they  have.  president  of  Ogilvy,  Benson  & 
Viewing  with  consternation  a  Mather,  proposed  as  part  of  a 


professor  of  joumalusm,  who  is 

journalism”  for  “advertising”  Education  PR  Men  ,  ,  1  n  1 

and  the  script  is  almost  identi-  Public  education  needs  help  W orkshop  for  Pupils 

from  the  journalism  schools  to  An  editing  workshop  for  high 
It  started  when  David  Ogilvy,  train  up  a  generation  of  educa-  school  journalism  pupils  in 
president  of  Ogilvy,  Benson  &  tional  public  relations  experts.  Oklahoma  has  been  inaugurated 
Mather,  proposed  as  part  of  a  That’s  the  contention  of  Wil-  by  the  Oklahoma  City  Timet. 
“four-point  program  of  reform”  liam  J.  Thomas,  head  of  the  Each  week  the  instructor  and 


statement  that  “60  per  cent  of  “four-point  program  of  reform”  Ham  J.  Thomas,  head  of  the  Each  week  the  instructor  and 
men  employed  in  the  editorial  for  the  advertising  business  the  Baylor  University  Department  four  pupils  visit  the  editorial 
and  busines.s  side  of  newspa-  founding  of  a  national  college  of  Journalism,  who  believes  the  offices  with  copy  and  confer 
pers  were  college-trained,  Mr.  of  advertising  and  marketing  schools  must  have  specialists  to  with  the  state  editor,  Ben  Berg- 
Bunting  asks:  “Does  the  U.  S.  to  ^  provide  ‘a  reservoir  of  effectively  counter  the  continu-  er,  after  which  they  have  lunch 
editor  prefer  a  diploma  to  ex-  trained  manpower  of  the  kind  jug  criticism  of  education  and  in  the  cafeteria  and  tour  the 
perience?”  that  the  great  engineering  firms  tgH  ^He  public  its  real  story.  plant. 

M.I.T.  and  L«-  The  journalism  schools  should  Copy  for  the  editorial  con- 


draw,^  from  at  M.I.T.  and  Le-  The  journalism  schools  should 
bipb.  ’  wade  into  the  job  of  preparing 

The  college,  he  said,  “would  these  experts  against  the  need 


wade  into  the  job  of  preparing  ferenoe  consists  of  news  pre- 
these  experts  against  the  need  pared  for  the  “Times  for  Teens" 


send  out  into  the  world  an  elite  of  an  “education  on  the  march”  page  which  appears  each  Tues- 
corps  of  practitioners  to  staff  during  the  next  25  years,  he  day  in  the  Times, 
not  only  our  agencies  but  also  says.  Each  published  page  will  be 

the  advertising  and  marketing  What  stirred  up  Dr.  Thomas  judged  by  the  head  of  the  jour- 


not  only  our  agencies  but  also  says.  Each  published  page  will  be 

the  advertising  and  marketing  What  stirred  up  Dr.  Thomas  judged  by  the  head  of  the  jour- 
departments  of  our  great  manu-  was  an  attack  on  public  educa-  nalism  department  of  the  Uni- 
facturing  firms.  tion  by  the  speaker  at  a  Waco  versity  of  Oklahoma  in  May.  A 


“It  would  teach  students,”  he  service  club. 


‘by  exposing  them  to  ac- 


1 5-inch  golden  trophy  will  be 


‘Part  of  the  instruction,”  he  awarded  the  school  producing 


tual  problems.  How?  By  han-  suggests,  “should  consist  of  an  the  most  interesting  and  read¬ 


dling  accounts.  What  accounts  ?  intensive  practical  course  in  ed-  able  page. 

The  non-commercial  accounts  ucational  public  relations,  taken  The  idea  was  developed  in  co- 
that  are  now  handled  by  agen-  at  the  same  time  the  student  operation  with  Circulation  Man- 
cies  for  free — all  the  Advertis-  was  doing  his  practice  teaching  ager  Clyde  Reeves  and  Man- 


ing  Council  projects,  and  the  assignment.” 


aging  Editor  Carl  K.  Stuart. 


EDITOR  &  PUBLISHER  for  January  29,  IW 
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An  E  &  P 

BRONZE  PLAQUE 
Award  for  . . . 

1.  Tlie  best  wrlet  of  ilz  w  more 
KbertUeDcnU  durlnc  1954,  dcstfoed 
to  obUln  notional  newsptpor  idror- 
t]sln(,  and  run  in  one  or  more , 
trade  papers,  other  newspaper!, 
own  newspaper — to  be  mounted  and 
presented  in  portfolio  form. 

Z.  The  best  direct  mall  promo¬ 
tion  piece  during  1954,  designed  to 
obtain  national  newspaper  adrertis- 

N 

5.  The  best  sales  presentation  dur- 
Ing  1954,  designed  to  obtain  na¬ 
tional  newspaper  adrertising,  which 
may  Include  presentation  of  prod- 
nets  Inrentories  or  market  research 
(as  man;  separate  entries  u  de¬ 
sired). 

4.  The  best  presentation  printed 
or  hand-lettered  during  1954,  de¬ 
signed  to  derelop  new  local  adrer- 
tlslng  generall;,  or  designed  for  a 
•pedal  classification  of  accounts  or 
•n  buUridual  account. 

5.  The  most  outstanding  lingle 
campaign  during  1954,  designed  to 
obtain  classified  adrertising,  conslst- 
big  of  adrertlsements  run  bi  own 
newspaper  (or  other  local  media) 
and  (ttrect  mall  pieces  (or  both), 
to  be  presented  in  portfolio  form 
(as  man;  separate  entries  as  de¬ 
sired). 

6.  The  best  package  presentation 
of  promotion  for  1954,  embracing 
local  and  national  adrertising,  dr- 
eulatlon,  classified,  and  public  rela¬ 
tions  (designed  to  show  quantity  and 
qnallt;  of  promotion  adlrltles,  and 
limited  to  papers  In  the  50,000  or 
less  circulation  bracket). 

7.  The  most  outstanding  tingle 
circulation  promotion  program  during 
1954,  embracing  an;  form  of  printed 
promotion,  or  carrier  bo;  and/or 
dealer  adlrltles,  special  erents,  etc. 
(to  be  present'.sl  In  album  form). 

8.  The  most  outstanding  tingle 
eommnnlt;  serriee  aetirlt;  eonduded 
during  1054,  aimed  at  Improrlng  the 
economic  aspeds  or  the  general  pub¬ 
lic  welfare  Interests  of  the  area  (to 
be  presented  In  word  or  word-and- 
pkture  description  In  scrapbook  form: 
u  man;  separate  entries  as  desired). 

GENERAL  CONTEST  RULES 

Contest  it  open  to  all  daily  news¬ 
papers  in  the  United  States  and 
Canada;  closing  date  for  entries 
postmarked  February  15,  1955.  Ad¬ 
dress  all  entries  to  the  Promotion 
Contest  Editor,  EDITOR  &  PUB¬ 
LISHER.  1700  Times  Tower,  1475 
Broadway,  New  York  36,  New  York. 

IMPORTANT:  Continuing  programs 
er  cop;  themes  will  not  be  eligible 
if  they  haw  presiously  won  first 
award. 

Each  contestant  shall  paste  se¬ 
curely  on  the  front  of  each  entry 
a  label  bearing  the  name  of  the 
newspaper  and  classification  for 
which  entry  is  submitted. 

Where  more  than  one  entry  is 
made  in  a  ginn  classification,  each 
one  must  be  designated  by  a  sepa¬ 
rate  label. 

Definitions  of  classifications  must 
be  followed  closely  in  order  to  hare 
the  entry  eligible. 

Judging  will  be  done  by  a  selected 
group  of  advertiser,  agency,  circula¬ 
tion,  and  public  relations  executives, 
and  the  decisions  of  the  Judges  will 
be  final. 

SpKial  Merit  Certificates  will  be 
awarded  in  any  classification  at  the 
discretion  of  the  Judges. 


FINAL  REMINDER! 


EDITOR  &  PUBLISHER 

1954 

PROMOTION  CONTEST 


Blow  the  trumpets... 
Roll  the  drums... 


Hail  the  conquering  heroes, 
the  winners  of  the  1954  E&P 
Newspaper  Promotion  Contest. 

Awards,  lots  of  handsome 
awards,  in  eight  fields  of  news* 
paper  promotion.  Everything 
from  classified  to  national  ...  a 
special  award  for  papers  of 
50,000  or  less  circulation.  Size 
is  no  handicap  .  .  .  concept^ 
quality,  creative  ability  —  these 


are  the  standards  the  promotion- 
wise  judges  hase  their  decisions 
on. 

Modest?  Forget  it.  Winning 
an  E&P  Promotion  Award  is  an 
extra-special  promotion  plug  for 
your  newspaper.  And  all  it  costs 
is  the  little  effort  to  read  the 
rules,  get  your  best  work 
together,  and  ship  it  off  right 
away  to  .  .  . 


Promotion  Contest  Editor 


EDITOR  ^PUBLISHER 

1700  Times  Tower,  1475  Broadway 
New  York  36,  N.  Y. 


1955 


SYNDICATES 


^Half-Acre  Castle^ 
Is  Four-in-One  Job 

By  James  L.  CoUings 


John  Milt  Morris,  news  car¬ 
toonist  for  AP  Newsfeatures,  is 
a  thorough  fellow. 

If  there’s  any  angle  he’s  over¬ 
looked  in  creating  his  new  com¬ 
ic  strip,  “Half- Acre  Castle,”  it’s 
not  apparent.  All  in  one  pack¬ 
age  and  ready  for  release  April 
4  on  a  daily  basis  either  as  a 
strip  or  a  panel,  you  get  family 
fun,  teenage  life,  the  how’-to- 
do-it  mania  and  community 
spirit. 

Not  even  a  TV  commercial 
can  promise  you  more. 

You  have  everything  but  a 
dog  in  it,  huh,  John? 

The  smile  on  John’s  face 
made  wrinkles  move  north, 
east,  south  and  west. 

Human  Humans 

“Have  one  of  them,  too,”  he 
said.  “Look  here.”  He  picked 
up  the  promotion  piece,  in  color, 
that’s  gone  out  and  pointed  to 
the  dog  that  wits  of  the  canine 
world  love  to  say  is  sold  by 
the  yard — a  dachshund. 

Other  respectable  members 
of  this  gay,  confused,  subur¬ 
ban  family  are  fumbling  Steve 
Barlow,  his  wife  Jan,  their 
teenage  daughter  Sue  and  their 
nine-year-old  Jo. 

This  family  with  modifications 
and  refinements,  could  be  the 
Morris  trio  itself — John,  whose 
talent  at  home  repairs  is  almost 
a  polished  nothingness,  and  his 
wife  Ruth,  red-headed,  and 
their  nine-year-old  daughter 


Lee  Helen,  a  red  spirited  lass. 

Their  real-life  castle  is  in 
Chappaqua,  N.  Y.,  where  they 
moved  from  an  apartment  six 
years  ago.  John  passes  four 
days  a  week  on  his  half-acre, 
the  other  three  in  APN’s  Man¬ 
hattan  offices.  Spending  so 
much  time  at  home  gave  the 
artist  the  idea  for  the  strip. 

“Things  kept  happening  out 
there  that  made  me  think  there 
was  good  material  for  a  book,” 
he  said.  “In  case  of  an  emer¬ 
gency,  the  women  call  me  in. 

“I’ve  taken  sick  pets  to  ani¬ 
mal  hospitals,  and  once  I  res¬ 
cued,  by  ladder,  a  housewife 
who  had  accidentally  locked  her¬ 
self  in  the  bathroom. 

“It’s  just  that  there  are  no 
other  men  around  during  the 
day,  so  they  pick  on  me,  not 
that  I  mind. 

“Then  I  said  to  myself,  ‘Hell, 
I’m  no  book  writer,  but  maybe 
the  material  will  lend  itself  to 
a  strip.’  'That  was  last  April. 
M.  J.  (Joe)  Wing,  APN  general 
editor,  approved  what  I  had  in 
mind,  and  so  here  I  am  and 
here  the  strip  is.” 

John  Milt  Morris,  46  and 
green-eyed  and  sandy-haired 
and  the  winner  of  three  Free¬ 
dom  Foundation  medals  and  a 
Lincoln  Foundation  award  for 
his  cartoons,  was  bom  in  Santa 
Barbara,  Calif. 

After  attending  Pasadena 
Junior  College,  he  got  a  job 
with  the  Los  Angeles  Herald- 


Not  for  STUFFED  SHIRTS 

...his  comics  sabotage  starch... are  gloom 
chasers,  boredom  banishers,  full  of  bounce 
and  brightness . . .  hilarious  and  informal 
as  a  bartenders’  picnic . . . 


Laughing  Matter 


by  Salo . . .  finds  folks  at  their  funniest,  draws  on  the  daffiness  of 
daily  life,  the  humor  of  home  and  hearth,  the  goofiness  of  goofing. 
This  two-column  gag  panel,  six  days  a  week,  has  proven 
popularity  with  both  sexes,  all  ages,  raises  risibilities  —  and 
circulation!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager... 

Chieaga  Tribune^IVeu?  Yark  News 

Wmmm*  Svuts  Building,  .\»u>  York 
i:^gnnECame9  MnCm  Tribuno  Tourr,  Chirago 


John  Milt  Morris  at  work  in  'Half-Acre  Castle.' 


Express,  where  he  didn’t  stay 
long. 

The  next  stop  was  the  New 
York  Journal- American,  and 
then  he  went  on  to  the  Associ¬ 
ated  Press,  in  1935.  He  was 
assigned  to  general  art  work 
and  news  cartoons,  and  in  time 
took  over  “Neighborly  Neigh¬ 
bors,”  which  will  be  dropped. 

*The  Sporting  Thing* 

If  you  have  a  goodly  portion 
of  readers  who  want  to  know 
how  to  dry  damp  matches  while 
cam  ping, 
or  keep  their 
hunting  dogs 
from  jumping 
up  on  them,  or 
recharge 
their  flashlight 
batteries,  Joe  E. 
Buresch  may  be 
your  boy. 

The  creator 
of  “Dinah 
Mite”  has  done 
for  Editors  Syndicate  a  one- 
column  sports-page  panel  called 
“The  Sporting  Thing.”  The 
product  is  for  release  Feb.  28, 
daily. 

It’s  simple,  informative, 
amusing.  About  those  damp 
matches,  for  instance.  The 
panel  shows  a  middle  -  aged 
baldie  talking  to  his  hunting 
companion.  The  guy  is  running 
a  moistened  match  through  his 
locks. 

Baldie  says:  “I  guess  I’ll 
have  to  get  me  a  toupee  for 
when  I  go  camping.” 

Underneath  the  gag  is  this 
line:  “When  matches  are  damp, 
try  rubbing  them  gently 
through  the  hair.” 


McClain 


Buresch 


McClain  Reviews 
John  W.  McClain,  New  York 
Journal  -  American  columnist- 
critic,  has  been  appointed  to 
cover  all  Broad- 
w  a  y  openings 
for  North 
American 
Newspaper  Al¬ 
liance  (Bell 
Syndicate),  re¬ 
placing  Ward 
Morehouse  who 
on  Feb.  1  joins 
the  Colorado 
Springs  Free 
Press  as  an  edi¬ 
tor  and  columnist. 

The  review  artist,  a  handsome 
50,  was  born  in  Marion,  Ohio. 
During  the  years  1928-38  he 
wrote  columns  for  the  former 
New  York  Sun  and  the  Nev 
York  American. 

After  a  stay  in  Hollywood  as 
a  scenarist,  radio  writer  and 
magazine  contributor,  John  re¬ 
turned  to  the  Sun  in  1947.  He 
has  been  the  Journal- Ameri¬ 
can’s  drama  critic  since  1951. 

‘S  pouse-Keeping* 

K  a  t  y  Collins,  newspaper¬ 
woman  and  wife  of  a  news¬ 
paperman,  has  been  signed  by 
Bell  Syndicate  to  write  a  daily 
woman’s-angle  column  called 
“Spouse-Keeping.” 

The  feature,  which  won’t  be 
ready  for  release  until  early 
Spring,  deals  with  every  sub¬ 
ject  of  interest  to  the  house¬ 
wife. 

After  graduation  from  Iowa 
State  University  in  1942,  where 
she  majored  in  journalism,  Mrs. 
Collins  worked  for  the  Amet 
(Iowa)  Daily  Tribune. 
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LONDON  LEITER 


Reuters  Loses 
Its  First  Libel 
Case  in  Court 

By  Bethami  Probst 

London 

Reuters,  only  somewhat  less 
venerable  than  Big  Ben,  has  un¬ 
successfully  weathered  its  first 
court  action  for  libel  in  its  en-« 
tire  history  of  103  years. 

A  jury  ordered  the  British 
news  agency  to  pay  £4000  ($11,- 
200)  plus  costs  to  James  Mon- 
erieif  Hood,  captain  of  a  Pana¬ 
manian  ship  seized  by  its  Chi¬ 
nese  crew  and  turned  over  to  a 
Nationalist  warship  in  August, 
1951. 

Reuters  had  quoted  the  Na¬ 
tionalist  news  agency  on  For¬ 
mosa  as  saying  the  ship  had 
been  bound  for  Communist 
China  although  it  was  cleared 
in  Hong  Kong  for  Japan.  The 
story  said  Hood’s  comment  on 
the  seizure  was:  “I  don’t  care 
a  damn.  What  I  want  is  my 
salary.” 

No  Apology 

Reuters  admitted  that  the 
ship  had  indeed  been  bound  for 
Japan,  and  offered  no  defend¬ 
ing  witnesses  during  the  trial. 
Their  attorney  stressed  that 
Reuters  had  never  vouched  for 
the  accuracy  of  the  story  but 
had  repeatedly  quoted  the  For¬ 
mosa  agency.  (Attribution  is 
no  defense  under  British  law  al¬ 
though  it  may  mitigate  dam¬ 
ages  by  showing  good  faith.) 

Reuters  also  pointed  out  that 
Hood,  a  New  Zealander,  had  al¬ 
ready  collected  £2687  ($7523) 
from  12  New  Zealand  papers 
which  printed  the  story.  The 
1952  Defamation  Act  directs  a 
jury  to  deduct  damages  award¬ 
ed  earlier  for  the  same  libel. 

The  judge.  Sir  Donald  Leslie 
Pinnemore,  told  the  jury  that 
Reuters  had  acted  innocently. 
But,  he  added,  there  had  not 
been  one  word  of  apology  and 
no  one  had  been  called  on 
Reuters’  behalf  to  say  they 
were  sorry. 

The  jury  apparently  took  this 
to  heart.  Its  judgment  was  con¬ 
siderably  more  than  that  given 
against  the  New  Zealand  pa¬ 
pers,  which  did  apologize.  It 
added  a  rider  that  Reuters  and 
Lloyd’s  List  and  Shipping  Ga¬ 
zette,  the  one  British  paper 
which  published  the  story,  be 
asked  to  publish  apologies. 

The  judge  granted  the  agen¬ 
cy  a  three  weeks’  stay  of  execu¬ 
tion  while  Reuters  decides 
whether  to  appeal. 


SWITCHING  from  the  Boston  Post,  where  his  sports  cartoons  have 
been  a  feature  for  many  years,  Bob  Coyne  is  taking  his  "droring  board" 

(Harvard  language)  over  to  the  Daily  Record  and  Sunday  Advertiser 
Hearst  newspapers.)  He  will  do  on-the-scene  cartooning  of 
major  local  sports  events. 


Boston  Post  Signs 
Sports  Cartoonist 


Executive  Shifts 
On  Two  Papers 

Cincinnati 
Switches  in  editorial  execu¬ 
tives  at  the  Times-Star  and 
Post  have  been  made  almost 
simultaneously. 

Robert  L.  Debo,  Post  city 
editor,  resigned  to  become  vice- 
president  and  news  director  of 
KRCG-TV,  Jefferson  City,  Mo. 
His  successor  is  Leo  Hirtl,  col¬ 
umnist  and  editor  of  the  Post’s 
All-Week  Magazine.  Mrs.  Elea¬ 
nor  Bell  will  edit  the  magazine 
and  continue  as  music  critic. 

David  S.  Ingalls,  Times-Star 
publisher,  named  Jerry  Hurter 
as  administrative  assistant  to 
Robert  W.  Copelan,  managing 
editor.  Mr.  Hurter,  city  editor, 
was  relieved  of  his  additional 
duties  as  news  editor.  Joseph 
Dressman,  former  editor  of  the 
Kentucky  Times-Star,  is  to  be 
acting  news  editor. 

Mr.  Debo  is  returning  to  his 


Auto  Show  Number 

The  American  Weekly’s  third 

Boston  Annual  Auto  Show  number —  native  Jefferson  City  where  he 

Gene  Bassett,  27-year-old 
protege  of  Willard  Mullins,  has 


joined  the  Boston  Post  as  sports 
cartoonist.  His  first  cartoon 
appeared  Sunday,  Jan.  23,  in 
the  spot  formerly  occupied  by 
Bob  Coyne’s  work.  Bob  has 
moved  to  the  Hearst  papers 
here. 

Mr.  Bassett,  a  Brooklyn  boy, 
has  been  tutored  by  Mr.  Mul¬ 
lins,  noted  sports  cartoonist 
of  the  New  York  World-Tele¬ 
gram  &  Sun,  since  he  was  10 
years  old.  He  studied  art  at 
the  University  of  Missouri, 
Cooper  Union  and  Brooklyn 
College.  His  cartoons  have  ap¬ 
peared  in  the  World-Telly,  the 
Brooklyn  Eagle  and  Indiana¬ 
polis  Star. 

City  Recall  Campaign 
Given  Texas  AP  Prize 

San  Antonio,  Tex. 

The  1954  Community  Service 
Award  of  the  Texas  Associated 
Press  was  given  to  the  San 
Antonio  News  and  Express  for 
the  campaign  to  recall  five 
City  Council  majority  members 
after  a  city  manager  had  been 
fired.  The  campaign  brought  | 
about  resignations  of  the  five 
persons. 

Singled  out  for  citation 
were:  Tomme  Call,  editor  of 
the  editorial  page;  Paul 
Thompson,  columnist  and  po¬ 
litical  reporter;  and  Bob  Dale, 
cartoonist. 

The  News  took  two  other 
first  awards:  Bill  Goodspeed, 
in  photography;  and  Mildred 
Whiteaker,  in  women’s  news. 


guide  to  1955  models — will  be 
distributed  in  a  36-pag;e  issue 
on  Feb.  6. 

Featured  on  the  cover  is  a 
photograph  in  full  color  show- 


the  Capital-News. 

Mr.  Dressman,  a  former 
Miami  (Fla.)  Herald,  staffer 
wrote  features  after  recently 
leaving  the  Times-Star’s  Ken- 


ing  the  latest  models  of  every  tucky  side, 
major  American  automobile  Mrs.  Bell  taught  music  in 
corporation.  Milwaukee  public  schools. 


1 06,972* 

TOPEKA  ABC  CITY  ZONE  POPULATION 

UP  THERE  WITH  THE 
BIG-CITY  MARKETS  ! 

Intensively  covered  by  the  dominant 
Topeka  newspapers.  Delivers  your 
advertising  to  ALL  city  zone  and 
Shawnee  County  families  .  .  .  52% 
of  homes  in  ALL  21  drive-in  counties! 
Reaching  more  than  85,000  good  sub¬ 
stantial  Kansas  Homes. 

*  OFFICIALLY  RECOGNIZED  BY  A.B.C. 
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Topeka  State  Journal  [ 

The  Topeka  Newspaper  Printing  Company,  Inc. 
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Kansas  City  Star  Trial 


Testimony  of  Former 
Ad  Solicitors  Stands 


Kansas  City 

A  motion  that  the  testimony 
of  several  government  wit¬ 
nesses  (E&P,  Jan.  22,  page  63) 
be  stricken  by  the  applicable 
three-year  statute  of  limita¬ 
tions  was  overruled  by  Judge 
Richard  M.  Duncan  as  the  anti¬ 
trust  suit  against  the  Kansas 
City  Star  Company  entered  its 
second  week. 

Elton  L.  Marshall,  attorney 
for  the  Star,  asserted  that  the 
testimony  dealt  with  transac¬ 
tions  in  a  period  when  Emil  A. 
Sees,  advertising  director,  who 
is  an  individual  defendant,  held 
a  comparatively  minor  position 
with  the  company. 

The  motion  attacked  the 
testimony  of  four  former  ad¬ 
vertising  solicitors  for  the 
Star:  Lee  Graves,  Linden,  Mo.; 
Robert  Sevra  of  Prairie  Vil¬ 
lage,  Kas.;  Wayne  Pickrell  of 
Homewood,  Ill.,  and  Richard  A. 
Strafer  of  Kansas  City. 

The  witnesses  said,  in  effect, 
that  Sees  told  them  there  was 
no  use  for  advertisers  to  use 
any  other  media  than  the  Star 
because  it  covered  the  market. 

“All  of  such  matters  testi¬ 
fied  by  each  of  these  witnesses 
occurred  from  10  to  15  years 
before  the  return  of  the  in¬ 
dictment  herein  and  are  barr¬ 
ed  by  the  statute  of  limita¬ 
tions,”  Marshall  argued. 

No  Prior  Notice 

“It  also  occurred  at  a  time 
when  the  present  managing 
heads  and  policymakers  of  the 
Kansas  City  Star  Company  did 
not  hold  that  position  and 
when  those  who  held  that  po¬ 
sition  during  the  statutory 
period  of  limitations  were  not 
in  the  position  at  the  time  of 
the  transactions  testified  to 
and  the  parties  who  were  then 
at  the  ancient  time  of  the  tes¬ 
timony  of  these  witnesses,  the 
managing  heads  and  policy¬ 
makers  of  the  Kansas  City 
Star  Company  are  long  since 
deceased,  all  of  which  above 
facts  are  known  to  the  govern¬ 
ment  and  its  counsel. 

“Further,  the  matters  and 
things  testified  to  by  each  of 
these  witnesses  constitute  a  col¬ 
lateral  issue  of  which  the  de¬ 
fendants,  and  each  of  them,  had 
no  prior  notice,  either  by  the 
pleadings  or  otherwise,  and 
had  no  opportunity  to  ade¬ 
quately  prepare  to  cross-ex¬ 
amine  the  witnesses  or  to  in¬ 


vestigate  the  matters  concern¬ 
ing  which  they  testified  and 
prepare  their  defense.  To  per¬ 
mit  these  ancient  transactions 
to  be  used  in  this  case  and 
to  be  presented  before  the  jury 
leads  to  such  confusion  and 
chaos  as  to  constitute  an  unfair 
trial  for  these  defendants,  and 
each  of  them,  and  to  consti¬ 
tute  a  violation  of  their  consti¬ 
tutional  rights. 


Says  Records  Scattered 
“To  permit  matters  that  oc¬ 
curred  relative  to  the  Journal- 
Post,  all  of  which  must  of  neces" 
sity  be  prior  to  1942,  when  the 
papers  and  records  of  that  early 
date  for  the  most  part  are  sca^ 
tered,  destroyed  and  lost,  and 
not  available  to  these  defend¬ 
ants,  and  when,  for  the  most 
part  the  people  that  were  in  the 
control  of  the  management  of 
the  Journal-Post  are  dead  and 
scattered,  and  in  which  all  of 
the  people  who  were  then  in  the 
policy-making  positions  of  the 
Kansas  City  Star  are  dead  in¬ 
jects  into  this  case  a  collateral 
issue  that  can  be  of  no  prob¬ 
ative  force  as  to  any  issue  in 
the  case  on  trial  and  consti¬ 
tutes  such  confusion  as  to  make 
it  evident  and  certain  that  the 
defendants  cannot  have  a  fair 
trial,  cannot  be  properly  pre¬ 
pared  to  present  their  defense 
on  such  ancient  transactions.” 


ground  of  remoteness  were  con¬ 
sidered. 

“If  we  are  going  to  have  an 
objection  to  the  whole  thing  for 
every  question,  gentlemen,  we 
might  just  as  well  begin  to 
think  about  eating  Christmas 
dinner  here,”  the  court  said. 
“As  I  say,  gentlemen,  I  can 
stay  here  until  retirement 
time.” 

Carl  Enggas,  another  attor¬ 
ney  for  the  Star,  said  he  could 
find  nothing  in  law  where  the 
Star  could  make  an  agreement 
and  preserve  what  its  attor- , 
neys  think  is  error  if  it  is  ad¬ 
mitted  in  the  case. 

“We  are  anxious,  just  as  the 


Wrong  About  President 
Earl  A.  Jinkinson,  govern¬ 
ment  attorney,  interposed  that 
at  the  time  of  his  death  in  1950 
Earl  Robertson  was  president  of 
the  Star.  Mr.  Marshall  correct¬ 
ed  him,  saying  Mr.  Robertson 
was  head  of  the  national  ad¬ 
vertising  department  and  never 
was  president.  The  president  of 
the  Star  at  the  time  of  the 
transactions  referred  to  in  testi¬ 
mony  was  George  Longan,  who 
died  in  1942. 


court  is,  to  get  this  case  mn. 
ing  and  keep  it  moving,  and  «« 
are  doing  this  zealously  be¬ 
cause  this  is  a  criminal  caa 
and  the  Kansas  City  Star  and 
Emil  Sees  are  charged  with  a 
criminal  offense,  and  the  ool; 
way  we  know  as  their  lawyen 
to  protect  and  preserve  their 
rights  is  to  make  this  objectiog 
each  time,”  Mr.  Enggas  said. 

“It  is  not  our  desire  to  ever 
extend  the  time  of  this,  and  ae 
are  just  as  anxious  as  this  court 
and  I  know  this  jury  and  every 
lawyer  and  every  witness  and 
everyone  else,  and  we  are  goini 
to  do  all  we  can  where  we  can, 
but  we  can’t  waive  anything.’ 


Not  Conspiracy  Case,  Judge  Rules 
Third-Party  Talks  Inadmissible 


The  use  of  third-party  state¬ 
ments  as  evidence  in  the  gov¬ 
ernment’s  case  against  the 
Kansas  City  Star  was  ruled  out 
by  Judge  Duncan  this  week. 

Objections  by  attorneys  for 
the  star  against  third-party 
conversations  first  were  over¬ 
ruled. 

The  original  objection  came 
in  testimony  of  Benjamin  Sos- 
land  of  Mission  Hills,  Kans., 
who  was  employed  by  the  old 
Kansas  City  Journal-Post  from 
1933  to  1937  and  for  much  of 
that  time  was  assistant  busi¬ 
ness  manager  and  director  of 
advertising. 

Sosland  said  he  received  a 
telegram  from  a  man  he  iden¬ 
tified  as  Harry  Small,  a  buyer 
of  merchandise  for  Associated 
Grocers,  Inc.  Sosland  said 
Small  told  him  later  he  was 
unable  to  continue  advertising 
in  the  Journal-Post  and  main¬ 
tain  his  position  on  page  six 
of  the  morning  Times. 

The  objection  was  overruled 
and  the  witness  later  said  that 
Associated  Grocers  did  not  ad¬ 
vertise  in  the  Journal-Post  af¬ 
ter  the  incident. 


Conversation  Ruled  Out 


The  Star  attorney  also  point¬ 
ed  out  that  the  company  never 
had  bought  anything  of  the 
Kansas  City  Journal-Post’s  as¬ 
sets  until  after  it  had  gone  in¬ 
to  bankruptcy. 

Judge  Duncan  overruled  the 
defense  motion  and  ordered 
trial  to  continue. 


Won’t  Waive  Objections 
Judge  Duncan  said  he 
thought  there  was  an  under¬ 
standing  that  all  the  objections 
to  the  matters  by  Marshall  on 


Elton  L.  Marshall,  Star 
counsel,  renewed  the  objection 
in  the  testimony  of  Jack  Levin¬ 
son,  one  of  two  owners  of 
Prom  magazine  from  1945  to 
1947,  about  a  conversation  with 
another  person.  Judge  Duncan 
sustained  the  objection  after 
Levinson  began  relating  a  con¬ 
versation  with  a  Mr.  Mnookin 
of  Diamant’s  jewelry  store  of 
Kansas  City. 

“I  am  going  to  sustain  the 
objection,  gentlemen,”  Judge 
Duncan  said.  “I  have  been  giv¬ 
ing  a  great  deal  of  thought  to 
this  matter  and  I  am  going  to 
sustain  the  objection.” 

Attorneys  argued  at  length 


over  the  issue  outside  the  pret¬ 
ence  of  the  jury. 

Levinson  had  stated  earlie 
that  one  of  the  Prom  magazine 
contracts  was  with  Diamanfi 
He  said  the  contract  was  can¬ 
celed  and  that  Diamant’s  paid 
for  a  portion  of  the  contract 
for  advertising  which  did  not 
appear. 

Government’s  Burden 

Judge  Duncan  stated  that  the 
proper  way  to  prove  anythin! 
would  be  for  Mnookin  to  appear 
as  a  witness. 

“To  me  it  is  just  so  utterly 
repugnant  to  every  concept  of 
evidence  that  I  just  can’t  do  it 
I  am  just  not  going  to  admit 
this,”  the  judge  commented. 

Earl  Jinkinson,  government 
attorney,  said  that  the  posture 
of  Levinson  was  as  one  who 
solicited  advertising  from 
Mnookin. 

Jinkinson  said  that  Levinson 
would  testify  that  after  obtain¬ 
ing  an  ad  from  Woolf  Brothere 
Clothing  store  a  solicitor  for 
the  Star  told  a  Mr.  Cartlich  of 
the  store,  “you  have  got  a  good 
position  on  page  three  of  the 
Star.  Why  do  you  want  to 
jeopardize  it?”  Jinkinson  ask¬ 
ed  if  that  would  be  admissable. 

“I  don’t  think  so,”  Judge 
Duncan  replied.  “You  can  prove 
that  by  Mr.  Cartlich.” 

“What  if  Mr.  Cartlich  deniee 
he  ever  told  that  to  this  gen¬ 
tleman?”  Jinkinson  asked 
“Where  are  we  then?” 

“That  is  one  of  the  burdeni 
you  have  to  bear,”  the  court 
said.  “It  is  just  one  of  those 
things  you  have  to  face.  If 
your  evidence  doesn’t  stand  up, 
that  is  no  reason  that  the  rules 
of  evidence  should  be  changed 
to  make  it  do  so.  This  matter 
has  disturbed  me  greatly  ever 
since  it  arose.” 

Jinkinson  said  in  referring 
to  a  ruling  in  another  case  that 


fiV: 
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^dence  was  admissable  at 
to  show  the  effects  of  the 
jjts  of  the  conspirators. 

“This  is  not  a  conspiracy 
5ige,"  Judg®  Duncan  declared. 
-This  is  a  specific  act . . .  If  you 


it  all  over  the  trash  can  .  .  . 
If  you  once  prove  the  con¬ 
spiracy  then  almost  anything: 
goes  with  respect  to  it,  but  this 
is  not  a  conspiracy  case.” 

The  court  added  that  the 


Court  Explains  Star  Isn  H  on  Trial 
For  Demise  of  Journal-Post  in  *42 


ue  trying  a  conspiracy,  just  ruling  applied  only  to  Sees  and  tomeys  developed  after  Judge 

nreeo  up  the  kitchen  and  throw  not  to  the  Star  company.  Duncan  sustained  an  objection 

^  against  Carl  E.  Enggas  who 

,»  wp  1  sought  to  question  a  witness 

Exclusive  Aavertisers  tjarnea  about  the  eamings  of  Peck’s  de- 

Ad  Positions  in  Star,  Witness  Told  Earlier  testimony  disclosed 


A  sharp  exchange  between  at-  different  proposition.” 
tomeys  developed  after  Judge  Judge  Duncan  pointed  out 
Duncan  sustained  an  objection  that  the  Journal-Post  was  just 
against  Carl  E.  Enggas  who  another  medium  of  advertising. 


He  said  that  other  media,  in¬ 
cluding  the  Kansaa  City  News- 
Press,  a  Johnson  County  week- 


A — No,  it  did  not. 

Q — In  regard  to  placing  ad- 


Ad  rositions  in  star,  witness  iota  Earlier  testimony  disclosed  ly  and  others  were  still  in  exist- 

_  ,  .  i  A  xT_  •!.  j-j  that  the  store  paid  for  a  part  ence. 

Furt  er  *  ®  q _ ,  ’rlwarH  tn  nUrincr  ad-  advertising  on  a  net  sales  Elton  Marshall,  an  attorney 

bv'"charle8  "^Walden,  a  yertisina  are  adyertiaers^  and  “dyertising  ejclu-  for  the  SUr,  then  charged  that 

ISer  inf  sat  FrTnSiTad-  concem:d^4tS  tt^r  “*’5.“?;^' 

“  \  .  _ _ j  . _ -Qo-  •pr,...-.!  cyyyyKjyyoAi/yyyi  Your  hooor,  this  IS  offercd  to  leave  the  inference  that  the 

tr  manatror  in  A _ Vprv  dpfinitplv  It  haq  thp  theory  the  charges  made  Journal-Post  was  driven  out  of 

to  1945  a  ve  1  ng  j  pffwt  of*\  tpndpnr'v  to  forop  in  this  case  are  that  the  Kansas  business  by  actions  of  the  Star 

Miuoun,  Kansas  Iowa  and  f  City  Star  is  responsible  for  the  and  that  tU  was  a  part  of  a 

Nebraska  for  the  Safeway  you  to  spend  more  in  a  certain  j'.  AiU  T  - 

..iri  Ale.*  Cop/.  n,«rWpt  t^pn  von  w«nt  to  ‘^cmise  of  the  Joumal-Post,”  program  in  which  to  win  mo- 


partner  in  a  San  Francisco  ad-  a^ncies  conceded  with  the  ^ 

nrtising  agency  and  from  1936  forced  combination?  ,  .v  -  charges  made 

ctrKr™*:  Tor^d 

Nebraska  for  ^h*  Safeway  ^  demi^  of  %h?Touraal-^^^^^ 

Stores.  Walden  said  that  Safe-  market  than  you  want  to.  i- 


way  advertised  in  the  Johnson 
County  (Kas.)  Herald,  the 


No  Retaliation  on  Sears 


Enggas  said.  “This  is  evidence 
that  goes  to  show  the  Joumal- 


nopoly. 

The  jury  and  witness  (Troy) 


Olathe,  Kas.,  and  Independence, 
Mo. 

He  said  he  discussed  position 
of  the  Safeway  ads  in  the 


,  p  .  j  Paxton  Rendigs,  advertising  Post  was  accepting  advertising  were  excused  and  the  following 

d  manager  for  Sears,  Roebuck  &  for  Peck’s  without  any  limit  as  proceedings  took  place: 

Co.  here,  testified  he  was  fa-  to  the  amount  and  that  while  Court _ As  I  understand,  we 

miliar  with  the  Star’s  rate  card  this  man  (Phillip  J.  Troy  of  have  two  counts  here.  One  is 
premiums  for  fixed  position —  St.  Paul)  was  in  charge  of  the  a  charge  of  monopolizing.  The 


L  iimp.  «  common  practice  for  most  news-  store  they  literally  flooded  that  other  is  an  attempt  to  monopo¬ 
ly  Sears  nev-  paper  with  as  many  as  2.800,-  Am  I  not  correct? 

year  with  Earl  Mulkey,  a  ^  id  the  100%  premium  for  000  lines  in  one  year.”  T5r,Vi«.p«  i 

licitor  for  the  Star,  and  with  nace  During  the  neriod  Jinkinson  —  That  is  right, 

S«  .nd  thy  l.te  J.  T,  B.r-  ,hortlg.\y  Midi 

tons,  local  advertising  manager  used  other  media  in  the  Duncan  said  that  the  Beyond  the  'Hme  Limit 

for  the  Ster  Walden  said  he  ^^ii^  spending  about  $50.-  Star  cannot  held  liable  crim-  Court-Now  then,  if  the  Kan- 

told  them  he  felt  Safeway  qoo  “or  more"  a  year  in  the  mally  for  the  demise  of  the  gas  City  Post  had  been  put  out 


should  have  at  least  equal  posi- 

tion  with  other  food  stores.  mI 


Journal- Post. 

“That  is  simply  introduced  in 
this  case  to  show  the  state  of 


«on  wan  uiner  ioou  sudres.  Rendigs  Said  a  Star  rep-  ;  introduced  in 

Positions  Earned  resentative  once  objected  to  his  case  to  show  the  state  of 

"What  did  Mr.  Sees  say  to  placing  ads  in  a  weekly  and  niind,  the  course  of  conduct,  and 
you?”  Charles  W.  Houchins,  warned  that  continuation  of  the  pattern  with  respect  to 

fovemment  attorney,  asked.  practice  might  affect  his  ad  po-  competition  in  trade,”  the  court 


“He  said  they  were  exclusive  sition  in  the  Star, 
odrertisers  in  the  Star  and  had  “I  told  him,”  the  witness  said, 
been  in  a  long  time  and  had  “that  it  was  Sears’s  option  to 
etmed  their  positions  and  that  buy  space  where  it  saw  fit  and 
those  positions  were  not  avail-  that  the  company  would  con- 


Jinkinson  —  That  is  right, 
your  honor. 

Beyond  the  Time  Limit 
Court — Now  then,  if  the  Kan¬ 
sas  City  Post  had  been  put  out 
of  business  within  the  period 
of  the  limitation,  then  that 
would  come  under  the  first 
count,  that  of  monopolization. 

But  the  Kansas  City  Post 
came  to  its  end,  timely  or 
otherwise,  I  know  nothing  about 
that,  some  14,  13,  10  years,  8 


ible  to  us,”  Walden  said. 

Walden  said  he  asked  Sees  if 


tinue  to  do  so.” 

On  another  occasion,  he  said. 


,  ...  otherwise,  I  know  nothing  about 

“It  doesn’t  make  any  differ-  that,  some  14,  13,  10  years,  8 
ence  whether  it  died  of  one  thing  ygarg  —  (The  court  was  in- 
or  whether  it  died  of  anemia  formed  the  Joumal-Post  ceased 
or  what  it  was.  It  was  the  ac-  publication  in  1942.) 
tion  of  the  Star,  if  they  were  Court  —  Eight  years  before 
guilty  of  any  wrongful  conduct  the  statute  of  limitations  start- 


“there  was  any  way  to  get  the  the  Star  representative  advised  V*  restraint  of  trade,  and  the  gj  to  run  in  this  case.  So  we 
top  position  rotated  to  get  an  that  he  might  not  be  able  to  doesn’t  make  ^re  not  trying  the  Kansas  City 


have  as  much  space  as  he  would 
was  like,  due  to  newsprint  rationing. 


♦qua!  break  for  all.”  have  as  much  space  as  he  would  difference.  It  is  the  course  star  for  monopolizing  .  .  .  The 

“The  seniority  point  was  like,  due  to  newsprint  rationing,  conduct  that  we  are  con-  o^iy  purpose  of  the  evidence  is 
brought  up  in  the  converse-  if  he  persisted  in  using  other  ®®rned  with  here.  ...  It  is  only  to  show  a  period  of,  as  I  say, 
tion,”  he  said,  “and  I  men-  media.  However,  in  cross-ex-  the  course  of  conduct  that  ex-  gf  conduct  evidencing  the  in- 
tioned  that  Safeway  had  been  amination  the  witness  testified  period  of  1936,  tention.  Was  it  the  intention 

advertising  in  the  Star  for  a  there  never  was  any  retaliation,  through  the  period  of  Jan.  7,  gf  the  Kansas  City  Star  to  elim- 


long  time  and  that  if  the  Star’s 
policy  was  first  come,  first 
served,  we  were  entitled  to 
rqual  position.” 

Q — Did  Safeway  offer  to  pay 
an  additional  amount  of  money 
lor  better  position  in  the  Star? 

A — Yes. 


,  1953,  and  this  is  only  admitted  jnate  its  competitors  from  busi- 

o  ir  1  A  purpose,  as  I  say,  of  ness?  Whether  it  was  success- 

o6lI  “  UnprOVCmcnt  showing  the  conduct  and  the  fyi  qj.  whether  it  wasn’t  is  a 

Lcctlir6S  SchcdulBd  course  of  transactions  and  busi-  question  of  fact  finally  for  the 

Cincinnati  course,  the  court  jury  to  determine,  but  whether 

The  Post  unit  of  the  Guild  ° ojf  whether  it 

11  _ _  •  «  tn6  &lin6  C0Tn6S«  wnan^f  wifVi  -rioanoAf’.  fA  Tamt*- 


will  sponsor  a  series  of  four 
self-improvement  lectures  for 


Government’s  Contention 


wasn’t  with  respect  to  the  Jour¬ 
nal-Post  it  cannot  now  be  held 


0— What  did  Mr.  Sees  say  to  employes  of  that  newspaper, 
that?  In  “What  Do  We  Expect”, 


Earl  Jinkinson,  speaking  for  liable  because  the  statute  of 
the  Government,  said  he  want-  Imitations  has  run  on  it.  Now 


A — He  said  it  was  not  avail¬ 
able. 


In  “What  Do  We  Expect”,  the  Government,  said  he  want-  imixauons  nas  run  on  ii.  inow 
the  opening  lecture  theme,  Feb.  ed  to  make  it  clear  that  the  in-  ^'^t  gentlemen, 

7,  Fred  Giesel,  business  man-  dictment  does  not  charge  the  up  all  the  dead  horses 

atrer!  Dirk  Thnmhiirof  .Tmimal.Pnsf  wpnt.  mif  nt  m  tOWn  and  try  tO  Skin  them 


n  r»  j  Cl  ^  ^  8.  •  ager;  Dick  Thornburg,  editor,  Joumal-Post  went  out  of  busi-  .  . 

id  Safeway  in  fact  in-  William  Savage,  advertis-  ness  because  of  the  activities  again. 


the  amount  of  advertis-  director,  will  tell  how  the  of  the  defendants  in  the  suit 
^in  media  other  than  the  editorial  department  affects  “We  merely  charge  that  tl 
®*-  their  particular  divisions.  - —  ’ —  -* - 


A-Yes. 

Q — Did  your  position  improve 
®  the  Times? 


“We  merely  charge  that  the 
Kansas  City  Star  has  done  cer- 


Charles  E.  Scripps,  Scripps-  tain  things,”  Jinkinson  said. 


Tried  to  Destroy  Star 
Enggas — Here  is  why.  Your 
Honor.  A  person’s  conduct  at 
any  given  time  is  based  upon 


Howard  board  chairman,  said  “Now,  whether  anyone  went  conditions  that  existed. 


he  will  attend  the  lectures. 


out  of  business  or  not,  that  is  a 


(Contintied  on  pays  62) 
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K.  C.  Star  Trial 

(Continued  from  page  61) 

will  show  that  the  Journal-Post 
at  many  times  was  operating 
solely  to  destroy  the  Star.  Now, 
when  the  conduct  of  the  Star 
is  put  on  the  stage  and  the 
spotlight  is  focused  on  it,  then 
we  are  entitled  to  know  the 
conditions  that  existed  insofar 
as  the  conduct  of  the  two  pub¬ 
lications  is  concerned,  and  if 
we  can  show  by  evidence  of 
conduct  by  one  side,  then  we 
are  entitled  to  show  the  ex¬ 
tenuating  circumstances  of  the 
conduct  on  the  other  side. 

They  are  going  back  and  bit 
by  bit  going  into  these  things, 
when  the  Kansas  City  Post  was 
purchased  at  one  time  in  its 
history  for  the  avowed  purpose 
of  destroying  the  Star.  And  we 
will  be  able  to  show  in  this 
case  by  front  page  editorials 
that  that  was  its  purpose. 

It  was  bought  by  a  large  con¬ 
cern,  Henry  L.  Doherty,  be¬ 
cause  the  Kansas  City  Star  was 
trying  to  reduce  the  gas  rates 
in  this  community,  and  they 
poured  this  money  in  here  to 
keep  their  own  rates  up.  Now 
if  you  are  going  to  put  the 
spotlight  on  our  conduct  at  any 
given  time  we  are  entitled  to 
show  the  conditions  under 
which  we  were  compelled  to  op¬ 
erate. 

This  witness  (Troy)  on  the 
stand  made  a  contract  with 
that  paper  and  was  trying  to 
destroy  the  Star.  They  made  a 
phony  contract  with  the  paper. 
It  had  absolutely  no  connection 
with  cost.  There  was  an  un¬ 
limited  right  to  use  space.  They 
got  as  much  in  one  year  as 
2,800,000  agate  lines  in  their 
paper.  It  was  furnished  to 
them,  to  this  man’s  employer. 
Peck’s,  at  less  than  half  of  the 
cost.  The  witness  now  on  the 
stand,  if  this  court  will  permit 
me  to  get  answers  to  the  ques¬ 
tions,  will  say,  “we  had  a 
phony  contract  in  which  we 
agreed  to  pay  7% -cents  a  line.’’ 

Thony’  Contract 

It  was  a  phony.  Nobody 
paid  any  attention  to  it.  The 
Post  billed  them  every  month 
at  the  phony  contract  rate  and 
they  threw  that  bill  in  the 
wastepaper  basket,  and  they 
paid  solely  on  the  basis  of  their 
net  sales.  No  limit  as  to  the 
amount  of  advertising  they 
could  put  in  that  paper.  They 
just  literally  flooded  it.  They 
advertised  that  Peck’s  was  the 
biggest  department  store  ad¬ 
vertiser,  not  in  Kansas  City, 
not  in  Missouri,  but  in  the 


United  States,  and  they  were 
furnishing  it  at  a  tremendous 
loss,  less  than  half  of  the  cost, 
and  the  paper  went  out  of  busi¬ 
ness  the  31st  day  of  March, 
1942,  because  of  a  phony  con¬ 
tract  with  Peck’s,  and  a  thous¬ 
and  other  things. 

Now,  our  conduct  of  the  Star 
and  of  Emil  Sees  is  put  up  on 
the  stage  and  the  spotlight  put 
on  it,  and  they  are  measuring 
our  conduct  against  the  con¬ 
duct  of  this  other  paper.  I  say 
it  goes  to  the  whole  question  of 
monopoly.  It  goes  to  the  ques¬ 
tion  of  attempted  monopoly.  It 
shows  that  it  didn’t  exist. 

Judge  Duncan  asked  if  Eng- 
gas  was  going  to  make  an  at¬ 
tempt  to  show  the  same  thing 
with  respect  to  other  publica¬ 
tions. 

“If  the  government  takes  that 
position  we  will  have  to,’’  Eng- 
gas  replied. 

Other  Media  Grew 

Marshall  declared  the  Star 
would  show  that  none  went 
out  of  business  and  that  they 
have  been  growing  and  ex¬ 
panding. 

“Now  if  we  are  going  to  try 
every  little  publication  in  Kan¬ 
sas  City  as  to  the  type  of  man¬ 
agement,  we  will  be  here  the 
following  Christmas,  gentlemen, 
instead  of  next  Christmas,’’ 
Judge  Duncan  remarked. 

Judge  Duncan  said  he  was  not 
going  to  permit  the  Star’s  at¬ 
torneys  to  go  into  the  earnings 
phase  of  the  Peck’s  contract 
because  it  was  not  part  of  the 
cross-examination. 

“If  you  are  right,’’  Judge 
Duncan  said,  “you  will  have 
plenty  of  time  to  decide  that  is¬ 
sue  before  we  get  to  it,’’ 

He  suggested  that  both  the 
court  and  counsel  look  up  some 
law  on  the  subject. 

Newspaper  Ads 
Crucial  to  Store 

Kansas  City 

“Could  a  department  store 
in  Kansas  City  survive  with¬ 
out  access  to  a  newspaper?” 

Government  Counsel  Charl¬ 
es  Houchins  put  the  question 
to  James  Shand,  president  of 
Peck’s,  and  received  this  re¬ 
ply: 

“It  would  have  an  extreme¬ 
ly  difficult  time.” 

Mr.  Shand  also  said  he 
didn’t  think  radio  and  tele¬ 
vision  alone  would  be  effec¬ 
tive  media  for  a  big  store. 
He  agreed  with  the  attorney 
that  access  to  the  Star  and 
Times  was  “a  crucial  matter” 
to  a  department  store  oper¬ 
ator  here. 


Letter  Telling  Why  Silliman  Evam 
Didn  H  Buy  Journal-Post  Is  Barred 


The  business  structure  of  the 
Kansas  City  Star  was  discussed 
briefly  in  the  testimony  of 
Arthur  C.  Wahlstedt,  first  vice- 
president  and  business  manager 
of  the  Star,  under  questioning 
by  Mr.  Jinkinson,  government 
attorney. 

Jinkinson  offered  rate  cards 
for  advertising  in  the  Star  and 
on  WDAF  and  subscription  rate 
lists  as  evidence.  They  were 
admitted  over  the  objection  of 
Elton  L.  Marshall,  an  attorney 
for  the  Star,  who  termed  the 
exhibits  remote  and  incompet¬ 
ent.  The  objections  were  sus¬ 
tained  as  they  pertained  to  Emil 
A.  Sees,  advertising  director 
and  a  co-defendant  in  the  case. 

Wahlstedt  said  that  in  1952 
the  newspaper  used  about  70,- 
000  tons  of  newsprint  and  that 
was  made  outside  Missouri.  He 
said  much  of  the  machinery 
used  in  the  publication  of  the 
Star  was  manufactured  outside 
Missouri. 

Under  cross-examination  by 
Carl  Enggas,  the  witness  was 
asked  if  he  started  as  an  of¬ 
fice  boy  at  the  Star  in  1910 
and  the  witness  said  he  did. 

“At  that  time,”  Enggas  ask¬ 
ed,  “the  Kansas  City  Star  was 
one  newspaper  of  13  editions 
a  week?” 

“Yes,”  Wahlstedt  replied. 

When  Enggas  asked  if  the 
Star  had  a  joint  subscription 
rate  for  both  morning  and  eve¬ 
ning  editions  at  that  time,  Jin¬ 
kinson  objected.  The  objection 
was  sustained. 

Star  counsel  said  he  thought 
it  was  proper  to  show  by  ques¬ 


tioning  Wahlstedt  that  the 
newspaper  had  a  joint  rate  h 
1910  and  ever  since  that  time. 

“If  it’s  wrong  then,”  Judge 
Duncan  commented,  “it’s  wrong 
now.  I  won’t  mean  to  imply  th*t 
it  is,  however.” 

Following  Wahlstedt  on  the 
stand  was  Robert  B.  Caldwell, 
a  lawyer,  who  said  he  repi*. 
sented  Morris  Schapiro  of  Balti¬ 
more  in  the  sale  of  propertiei 
belonging  to  the  Kansas  City 
Journal-Post  after  that  news¬ 
paper  went  out  of  operation. 

(Schapiro  first  appeared  in 
the  Journal  picture  when  he 
put  up  $176,000  in  an  arrange¬ 
ment  whereby  Harry  Newman 
was  to  operate  the  paper.  The 
deal  was  made  with  the  Henry 
L.  Doherty  estate.) 

Caldwell  testified  that  some 
of  the  equipment  was  sold  to 
the  Star  for  $45,000,  including 
$25,000  for  the  library  files 
and  $100  for  the  name  of  the 
newspaper. 

Caldwell  said  he  discussed 
with  Silliman  Evans  of  Chica¬ 
go  the  purchase  by  Evans  of 
the  Journal-Post  property 
“with  an  eye  toward  running 
it  as  a  newspaper.”  On  redirect 
examination,  the  government 
attempted  to  introduce  a  let¬ 
ter  from  Evans  to  Caldwell 
dated  October,  1943,  but  an 
objection  was  sustained. 

Jinkinson  said  the  govern¬ 
ment  wanted  to  introduce  the 
letter  to  show  why  Evans  did 
not  want  to  buy  the  property. 

‘That’s  the  very  reason  why 
I’m  not  going  to  let  it  in," 
Judge  Duncan  declared. 


Merchants  Tell  About  Ad  Position 
And  Rate  Practices  of  the  Star 


Businessmen  subpoenaed  by 
the  government  testified  this 
week  about  advertising  rela¬ 
tions  with  the  Kansas  City 
Star. 

C.  Gordon  Anderson,  former 
president  of  Peck’s,  who  now  is 
president  of  a  department  store 
in  Miami,  Fla.,  said  he  put  an 
advertisement  in  the  Journal- 
Post  for  several  months  in  1939 
on  a  test  basis  and  at  a  rate 
one-fourth  of  that  he  paid  to 
the  Star.  He  said  the  position 
of  his  ad  in  the  Star  fluctuated 
more  than  usual  and  was  placed 
farther  back  in  the  paper. 

Anderson  said  that  in  the 
Spring  of  1940  he  decided  to 
advertise  exclusively  in  the 
Journal-Post.  He  said  the  cost 
of  advertising  in  the  Star  was 
so  high  no  one  could  afford  it. 


He  said  there  was  a  discussion 
that  if  Peck’s  exceeded  a  mil¬ 
lion  lines  in  the  course  of  « 
year  in  the  Journal-Post  there 
would  be  a  rebate  for  it  which 
would  reflect  a  percentage  of 
sales. 

James  Shand,  president  of 
Peck’s,  said  he  believed  the  store 
was  sixth  to  eighth  on  the  basis 
of  the  number  of  advertising 
lines  run  by  the  department 
stores  in  the  Star  and  he  had 
spoken  to  Star  executives  about 
securing  a  repeated  position. 
Shand  said  he  felt  Emil  Secs 
of  the  Star  had  a  very  serious 
problem  in  trying  to  give  the 
best  space  in  the  paper  to  every¬ 
one,  or  even  good  location  to 
everyone. 

“He  said  Peck’s  had  not  been 
in  the  Star  during  a  certain 
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period  of  time  and  even  though 
we  had  stayed  out  of  the  Star 
be  would  certainly  do  every¬ 
thing  that  he  could  to  give  us 
*<!  fair  treatment  as  possible.” 

Favored  Fixed  Position 

Shand  said  that  Peck’s  had 
generally  received  specific  posi¬ 
tion  on  particular  occasion  when 
Sees  told  him  he  would  do  his 
best  for  Peck’s.  Shand  said  he 
had  never  been  denied  use  of 
the  Star. 

John  M.  Cook,  advertising 
manager  for  the  Jones  depart¬ 
ment  store  in  1936  and  1937, 
testified  a  solicitor  for  the 
Star  became  disturbed  because 
the  store  was  using  the  Journal- 
Post.  Cook  said  he  was  told  the 
store  was  violating  its  contract 
every  time  it  ran  an  ad  in  the 
Journal-Post  which  exceeded 
the  space  for  that  day  in  the 
Star.  In  1938  the  Jones  ad  bud¬ 
get  was  $325,000,  he  testified. 

Cook  said  the  advertising  rate 
in  the  Star  was  about  22J/2 
cents  a  line  while  that  in  the 
Journal-Post  was  either  8  or 
11  cents.  In  cross-examination. 
Star  Attorney  Enggas  brought 
out  that  the  Star  circulation 
was  about  10  times  as  much  as 
that  of  the  Journal-Post  and  he 
asked  Cook  if  he  didn’t  believe 
the  Star  rate  was  actually  less 
than  that  of  the  Journal-Post. 
The  question  was  stricken. 

4  to  1  Space  Ratio 

George  A.  Witt  of  Leaven¬ 
worth,  Kas.,  advertising  man¬ 
ager  for  Davidson’s  store  from 
1930  to  1940,  said  that  one  ad 
sent  to  the  Star  for  Sunday 
was  returned.  The  store  had 
run  a  large  ad  in  the  Journal- 
Post  a  few  days  before. 

“I  told  Mr.  Sees  that  the  copy 
was  returned  and  if  there  was 
anything  that  could  be  done  to 
reinstate  the  ad  for  Sunday 
publication,”  Witt  said,  “and 
Mr.  Sees  came  back  with  the 
answer  that,  ‘Well,  I  don’t  think 
so.’  He  says,  ‘There  are  several 
things  that  are  going  to  have 
to  be  straightened  out.’  There 
was  no  mention  of  anything 
specific  at  that  time.” 

After  about  one  month  it  was 
agreed  that  the  store  would 
continue  to  advertise  in  both 
papers  at  a  ratio  of  about  4 
to  1,  Witt  said. 

“In  other  words  if  they  used 
10  inches  they  would  have  to 
use  40  inches  in  the  Star,”  Witt 
said. 

Paid  3%  of  Net  Sales 

The  relationship  between 
Peck’s  and  the  Star  was  dis¬ 
cussed  further  in  cross-examina¬ 
tion  of  Phillip  J.  Troy  of  St. 
Paul,  former  president  of  the 
store. 

Carl  E.  Enggas,  a  Star  at¬ 
torney,  first  showed  Troy  on 


exhibit,  which  was  a  contract 
between  Peck’s  and  the  Journal- 
Post  and  asked:  “That  was  not 
the  real  contract  under  which 
you  operated  at  all?” 

“It’s  not  what  we  paid,”  Troy 
answered,  “if  that’s  what  you 
mean.  We  paid  3  per  cent  of 
the  net  sales.” 

O.  R.  Reynolds  of  Springfield, 
Mo.,  advertising  manager  for 
the  firm  from  1940  to  1947, 
identified  Fred  Kenower  as  the 
Star  advertising  solicitor  with 
whom  he  dealt  during  that  per¬ 
iod. 

“Did  you  talk  to  Kenower 
about  the  position  of  your 
ads?”  he  was  asked. 

“Yes,”  Kenower  replied.  “He 
would  say:  ‘Look  Reynolds,  you 
were  out  of  our  paper  for  four 
years.  You’re  only  back  in  now 
through  a  favor  by  us.” 

Reynolds  said  he  talked  with 
the  Star  representatives  at  the 
time  of  newsprint  shortage  and 
that  he  did  not  think  Peck’s  got 
its  fair  share. 

Wartime  Restrictions 

Elton  L.  Marshall,  an  attor¬ 
ney  for  the  Star,  asked  if  he 
realized  that  because  of  a  War 
Production  Board  restriction 
advertisers  could  not  get  all  the 
space  they  requested.  Reynolds 
.said  that  he  did. 

“And  you  had  no  past  record 
of  use  of  space  in  the  Star  for 
the  reason  that  you  were  not 
in  the  Star  for  some  time  when 
you  advertised  exclusively  in 
the  Journal-Post?”  Marshall 
asked. 

“Yes,”  Reynolds  said. 

Another  witness  was  Herbert 
B.  Tate  of  Kansas  City,  who 
said  he  was  a  bookkeeper  from 
1939  to  1941  at  the  Armacost- 
Norge  company,  an  appliance 
distributorship.  Tate  said  that 
he  tried  unsuccessfully  to  start 
an  advertising  program  which 
came  under  local  space  polices 
of  the  Star  when  the  firm  open¬ 
ed  up  a  retail  store  here  in  1940 
He  said  the  firm’s  advertising 
came  under  the  national  adver¬ 
tising  polices  of  the  Star. 

The  witness  said  that  Sees 
told  him  his  firm  was  not  en¬ 
titled  to  the  local  advertising 
rate.  Tate  said  he  was  told  that 
advertising  in  the  Journal-Post 
would  interfere  with  the  ap¬ 
pliance  firm’s  advertising  in 
the  Star. 

‘Ratemaker’  Plan 

Henry  Gerling,  advertising 
manager  of  the  Katz  drug 
company  from  1925  to  1945, 
discussed  the  term  “ratemaker”, 
saying  that  under  the  rate- 
maker  program,  the  Katz  firm 
was  required  to  run  a  1-inch, 
1-column  advertisement  mini¬ 
mum  in  each  edition  of  the 
Star  and  the  Times. 
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Star  Is  Great, 
That’s  Conceded 

Kansas  City 

The  merits  of  the  Kanacm 
City  Star  as  a  newspaper 
are  not  on  trial,  the  govern¬ 
ment’s  chief  attorney,  Earl 
Jinkinson,  agreed  this  week. 

“You  will  concede  then,” 
said  the  Star’s  attorney,  El¬ 
ton  Marshall,  “that  the  Star 
is  a  great  newspaper  .  .  . 
with  great  drawing  power 
for  both  subscribers  and  ad¬ 
vertisers.” 

Jinkinson  conceded  that 
but  added,  “personally,  I 
would  rather  read  the  New 
York  Times  or  the  St.  Louie 
Poet-Dispatch." 


Asked  about  combination  ad¬ 
vertising,  Gerling  said  that  the 
term  meant  advertisements  re¬ 
quired  to  be  run  both  in  the 
Star  and  the  Times.  He  was 
asked  if  he  was  ever  able  to 
place  advertisements  of  na¬ 
tional  brands  in  either  the 
Times  or  the  Star  without  plac¬ 
ing  in  the  other  and  he  said  he 
was.  This,  he  explained,  was 
accomplished  by  filling  out 
“space  request  forms”  for 
cosmetics  and  patent  medicines 
and  sending  them  into  the  Star 
without  comment. 

Q — What  would  happen? 

A — A  solicitor  would  call  me 
and  tell  me  that  the  Star  didn’t 
take  ads  that  way. 

Gerling  said  he  would  tell  the 
solicitor  “I  would  be  a  good 
little  boy  from  then  on.” 

“And  then  you’d  go  ahead 
and  do  it  over  again?”  Marshall 
asked  in  cross-examination. 

“Yes,”  Gerling  said.  “From 
time  to  time.” 

“So,  in  effect,  that  was  na¬ 
tional  advertising  through  local 
distributors  ?”  Marshall  asked. 

“That  was  the  way  it  was 
interpreted  by  the  Star,”  the 
witness  said. 

Ad  Position  Changed 

William  Stalling,  a  former 
manager  of  Evan-Charles  dance 
studio,  said  he  had  made  a 
study  of  ad  position  and  thought 
the  best  results  were  obtained 
from  copy  placed  in  a  bottom, 
comer  location  of  pages  two, 
three  or  four.  He  testified  that 
he  ran  some  ads  in  the  Kansas 
City  News-Press,  whereupon  a 
Star  solicitor  told  him  he 
couldn’t  expect  any  favors  from 
the  Star.  The  next  studio  ad  in 
the  Star,  he  said,  was  on  page 
10,  “between  refrigerators  and 
screen  doors.”  The  ad  in  the 
News-Press  was  discontinued, 
he  said. 


Judge,  Press 

Set  Plans  for 
‘Sin  City’  Trial 

Phenix  City,  Ala. 

Circuit  Judge  J.  Russell  Mc- 
Elroy,  has  met  with  news  media 
representatives  to  work  out 
problems  of  coverage  for  the 
Albert  Patterson  murder  trials, 
scheduled  for  Feb.  14. 

Neither  the  judge  nor  the 
committee  of  newsmen  could 
predict  how  large  a  group  of 
visiting  press  representatives 
would  be  on  hand.  All  papers 
planning  to  send  representa¬ 
tives  to  the  trials  were  urged  to 
notify  Rex  N.  Thomas,  commit¬ 
tee  chairman,  at  the  AP  Bur¬ 
eau,  Montgomery  Advertiser 
Building,  Montgomery,  Ala. 

The  name  of  the  reporter  or 
photographer  assigned  should 
be  submitted  with  a  physical 
description:  age,  weight,  height, 
color  eyes,  color  hair. 

Press  cards  for  members  of 
the  working  press  will  be  issued 
to  these  representatives. 

Out-of-town  newsmen  will  be 
able  to  pick  up  their  cards  — 
which  will  admit  them  to  the 
press  section  in  the  courtroom — 
at  the  desk  of  Edge  Reid,  man¬ 
aging  editor,  Columbus  Enqui¬ 
rer,  or  John  Bloomer,  managing 
editor,  Columbus  Ledger. 

For  Working  Press  Only 

The  section  will  be  limited  to 
newsmen  actually  at  work  on 
the  trials.  No  organization  can 
have  more  than  two  workers  in 
the  section  at  any  one  time. 

By  notifying  Mr.  Thomas  in 
advance,  press  cards  will  be 
ready  for  incoming  newsmen 
when  they  arrive.  Also,  a  sec¬ 
tion  of  the  press  gallery  will  be 
a.<signed  to  them  in  advance. 
Other  newsmen  with  proper 
credentials  can  make  arrange¬ 
ments  after  they  reach  town. 

Preliminary  plans  are  to  have 
a  briefing  for  all  newsmen  the 
night  prior  to  the  trials  to  an¬ 
swer  any  questions  and  provide 
all  the  help  possible  for  visitors 
unfamiliar  with  the  area. 

A  small  room  off  the  court¬ 
room  has  been  designated  as  a 
press  room. 

The  number  of  telephones  in 
the  vicinity  of  the  courthouse 
is  limited  to  less  than  a  dozen. 
Incoming  newsmen  should  ad¬ 
vise  their  offices  that  rapid 
telephone  communication  in 
event  of  a  major  news  develop¬ 
ment  may  be  difficult. 

The  judge  has  not  yet  set  a 
clearly  defined  policy  on  pic¬ 
tures  in  the  courtroom. 
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Chambers 
Retires  from 
Post-Dispatch 

St,  Louis 

Stuart  M.  Chambers,  treasu* 
rer  of  the  Pulitzer  Publishing 
Company  for  10  years  and  a 
member  of  its 
board  of  direc¬ 
tors,  has  re¬ 
tired  after  38 
years  with  the 
Post  -  Dispatch. 

He  has  been 
succeeded  a  s 
treasurer  b  y 
Dell  B.  Staf¬ 
ford,  who  has 
been  assistant 

Cha  mbers  treasurer  and 
has  been  with  the  Post-Dispatch 
for  10  years. 

Last  April  Mr.  Chambers 
completed  his  second  term  as 
chairman  of  the  Board  of  Di¬ 
rectors  of  the  Bureau  of  Adver¬ 
tising,  American  Newspaper 
Publishers  Association. 

He  started  his  newspaper  ca¬ 
reer  with  the  Kansas  City  Star 
and  came  to  the  Post-Dispatch 
as  an  advertising  salesman  in 
1916.  In  1941  he  became  adver¬ 
tising  manager. 

For  the  last  several  years  he 
has  given  particular  attention 
to  newsprint,  the  Post-Dispatch 
using  approximately  65,000  tons 
a  year.  He  will  continue  as  a 
director  of  the  Coosa  River 
Newsprint  Company  of  Alaba¬ 
ma,  in  which  the  Post-Dispatch 
has  substantial  financial  inter¬ 
ests. 

Post-Dispatch  newsprint  af¬ 
fairs  are  being  assumed  by 
Alex  T.  Primm,  the  paper’s 
production  manager. 


Star  Case 

(Continued  from  page  7) 

“The  jury  must  determine 
what  are  the  facts  in  this  situa¬ 
tion.  Did  they  do  it  here  not 
for  the  purpose  of  stifling  com¬ 
petition?  It  wouldn’t  make 
any  difference  if  every  news¬ 
paper  in  the  country  did  it,  if 
it  was  done  for  the  purpose  of 
stifling  competition  and  mo¬ 
nopolizing  the  field  or  dissemi¬ 
nation  of  news  and  advertis¬ 
ing.” 

Mr,  Marshall  said  that  the 
defense  would  show  that  the 
Star  had  used  the  combination 
rate  for  50  years.  Judge  Dun¬ 
can  said  that  because  of  the 
cutoff  date  he  was  not  going 


to  permit  the  testimony  to  go 
in,  but  after  Carl  E.  Enggas, 
another  Star  attorney,  read  an 
excerpt  from  the  New  Orleans 
decision  on  the  relevancy  of 
such  evidence.  Judge  Duncan  re¬ 
versed  his  ruling. 

Mr.  Marshall  read  a  list  of 
187  newspapers  in  the  United 
States  where  combination  rates 
were  in  effect  in  1950  and  1951. 

“Well,  gentlemen,”  Judge 
Duncan  said,  “I  don’t  believe 
it  is  competent.  The  fact  that 
it  may  have  been  practiced  for 
a  long  period  of  time  before 
the  competitive  element  of  any 
of  these  agencies  was  probably 
in  existence,  I  think,  is  compe¬ 
tent  to  show  the  intention. 
They  may  be  doing  it  for  the 
purpose  of  stifling  trade.  I 
can’t  say  that  is  done  here.  That 
is  one  of  the  elements  that 
must  be  submitted  to  the  jury.” 


Conferences 

(Continued  from  page  11) 

at  2:30  p.m.  He  didn’t  see  the 
film  (which  had  been  edited  in 
accordance  with  the  transcript) 
until  5  p.m. 

Mr.  Hagerty  explained  that 
since  he  has  been  in  the  White 
House  the  transcript  has  been 
taken  by  a  commercial  organi¬ 
zation,  Ward  &  Paul,  which  is 
employed  by  the  White  House 
correspondents.  The  copies  can 
be  bought  by  reporters  and  Mr. 
Hagerty  does  not  see  it  in  ad¬ 
vance.  In  fact,  when  the  Presi¬ 
dent  inadvertently  makes  an  er¬ 
ror,  as  he  did  in  referring  to 
“Indonesia,”  Mr.  Hagerty  does 
not  attempt  to  censor  the  tran¬ 
script  but  calls  Ward  &  Paul, 
as  he  did  in  this  instance,  and 
asks  that  the  correct  name  “In¬ 
dochina”  be  inserted  in  brackets 
after  “Indonesia.” 

Some  Comments 

Typical  of  comments  were: 

Gould  Lincoln,  Washington 
Star  political  columnist:  “Presi¬ 
dent  Eisenhower’s  press  confer¬ 
ences  promise  to  become  an  even 
greater  asset  to  the  Chief  Exe¬ 
cutive  and  to  the  country,  now 
that  they  are  televised.  Under 
the  new  program,  the  people 
themselves  will  see  and  hear 
the  President  answer  the  ques¬ 
tions  put  to  him  by  newspaper¬ 
men.  They  will  be  in  a  position 
to  put  their  own  estimate  and 
interpretation  on  the  Presi¬ 
dent’s  statements.” 

Frederic  W.  Collins,  Provi¬ 
dence  Journal’.  “I  opposed  it 
in  theory  and  applaud  it  in 
practice.  It  now  seems  to  me 
there  is  no  logical  reason  for 
denying  this  medium  the  right 


to  report  the  conferences.” 

John  C.  O’Brien,  Philadelphia 
Inquirer:  “I  thpught  TV  would 
be  a  distracting  factor  because 
of  the  eagerness  of  some  of 
those  attending  to  hog  the  spot¬ 
light.  But  if  future  conferences 
follow  the  pattern  of  the  first, 
I  can  see  no  objection  because 
what  I  feared  would  happen, 
didn’t  happen.” 

Carlton  Kent,  Chicago  Sun- 
Times:  “The  confemce  oper¬ 
ated  with  a  minimum  of  dis¬ 
traction  and  self-consciousness, 
as  far  as  I  could  tell.  Of  course, 
it  still  will  be  up  to  us  writing 
reporters  to  tell  the  public  what 
parts  of  the  questions  and  an¬ 
swers  have  been  left  out  of  the 
versions  edited  by  the  White 
House  which  are  released  — 
and  why.  And  I  suppose  it  will 
be  up  to  the  ‘outs’  to  help  the 
public  decide  whether  the  cen¬ 
sured  films  of  the  news  confer¬ 
ences  were  set  up  because  the 
White  House  ‘ins’  genuinely 
thirst  to  disseminate  news,  or 
to  distribute  carefully  selected 
propaganda.” 

Wary  of  FDR  ‘Trick’ 

Pat  Munroe,  chairman  of 
Standing  Committee  of  Congres¬ 
sional  Press  Gallery  Corre¬ 
spondents:  “I  think  this  a  very 
interesting  experiment  but  hope 
the  White  House  will  not  decide 
suddenly  to  televise  every  ses¬ 
sion.  To  put  on  our  conference 
live  would  no  doubt  add  to  the 
President’s  tenseness  and  ex¬ 
pose  him  to  unintentional  slips 
of  the  tongue  on  serious  issue, 
I  favor  going  slow  and  easy  in 
this  experiment.” 

John  O’Donnell,  New  York 
News:  “If  Ike  drops  a  brick, 
fluffs  his  lines,  loses  his  temper 
or  comes  up  with  the  wrong 
answer  —  and  every  President 
since  Woodrow  Wilson  has  done 
this  on  some  occasion — that  can 
be  censored  out  by  the  White 
House  from  the  TV  reproduc¬ 
tion.  Of  course  the  writing  re¬ 
porters  can  put  it  in  their 
stories  unless  they  are  admon¬ 
ished  by  the  President  that 
‘this  is  off  the  record’  a  fa¬ 
vorite  trick  of  FDR’s,  some¬ 
times  used  by  Truman  and  al¬ 
most  never  resorted  to  by  Eisen¬ 
hower.” 

Arthur  Krock,  New  York 
Times:  “It  may  be  argued  that 
this  sort  of  show — for  a  show 
it  was — performs  a  wholesome 
function  in  bringing  the  Presi¬ 
dent  closer  to  the  voters.  It 
puts  him  on  his  mettle  and  it 
also  puts  the  reporters  on  their 
mettle.  When  it  does  this  it 
has  the  further  effect  of  mak¬ 
ing  everybody  concerned  a  lit¬ 
tle  self-conscious.  Maybe  the 
self-consciousness  will  wear  off 
if  this  innovation  becomes  per¬ 


manent.” 

Reaction  from  all  photo 
hands  was  good,  according  to 
George  Gaylin,  United  Pn* 
Newspictures  bureau  chief  ii 
Washington  and  president  of 
the  White  House  News  Pho. 
tographers  Association. 

Two  rows  of  seats  were  r». 
moved  from  the  rear  of  the 
room  so  that  two  camen 
stands,  three  feet  high  and 
four  feet  wide,  could  be  in. 
stalled,  he  said. 

This  permitted  space  for  one 
photographer  from  each  of  the 
three  wire  services;  one  maga¬ 
zine  cameraman  who  served  ai 
pool  man  for  all  national  mag¬ 
azines;  and  two  35  mm.  newt- 
reel  camermen  and  two  16  mm. 
TV  newsreel  operators.  Special 
movie  lights  were  at  their  dis¬ 
posal. 

The  light  was  sufficient  for 
an  exposure  of  l/50th  at  f. 
5.6  or  8. 

“To  keep  noise  to  a  mini¬ 
mum,”  he  explained,  “still 
photographers  were  permitted 
to  use  only  front  shutters 
Focal-plane  shutters  were  not 
permitted  because  of  the  noise 
they  make. 

“I  am  delighted  to  see  that 
the  White  House  has  taken  a 
step  in  the  right  direction," 
said  Mr.  Gaylin.  “We’re  happy 
not  to  have  to  use  a  picture 
each  of  the  President  walking 
across  the  street  to  his  con¬ 
ference,  which  was  a  poor 
substitute,  at  best,  for  a  pic¬ 
ture  of  the  press  conference 
itself.” 


nnell.  New  York  BrOOklvil  Eaglc 
ke  drops  a  bnck,  •'  c? 

s,  loses  his  temper  In  Strike  Crisis 

with  the  wrong 

1  every  President  Federal  mediators  sought  to 
w  Wilson  has  done  avert  a  strike  on  the  Brooklyn 
occasion — that  can  (N.  Y.)  Eagle,  set  for  midnight 
out  by  the  White  Jan.  28,  as  E  &  P  went  to 
the  TV  reproduc-  press. 

rse  the  writing  re-  The  Newspaper  Guild  of 
put  it  in  their  New  York  threatened  to  call 
3  they  are  admon-  out  315  members  unless  the 
le  President  that  Eagle  management  agreed  to 
the  record’  a  fa-  give  a  $5.80  “package”.  Frank 
of  FDR’s,  some-  D.  Schroth  Sr.,  publisher,  in  a 
y  Truman  and  al-  page  one  statement,  said  the 
isorted  to  by  Eisen-  Eagle  should  not  be  required 
to  pay  the  same  scale  as  major 
'rock.  New  York  New  York  City  dailies, 
lay  be  argued  that  Mr.  Schroth  said  the  Eagle 
show — for  a  show  would  continue  to  publish  if 
orms  a  wholesome  the  10  craft  unions — with  321 
iringing  the  Presi-  employes — stay  on  the  job; 
to  the  voters.  It  otherwise  it  would  take  » 
his  mettle  and  it  strike. 

reporters  on  their  In  a  half-page  ad  the  Guild 
m  it  does  this  it  asserted  it  was  entitled  to  the 
her  effect  of  mak-  same  wage  settlement  as  the 
ly  concerned  a  lit-  Eagle’s  craft  unions,  since  that 
cious.  Maybe  the  was  what  all  unions  on  New 
mess  will  wear  off  York  City  dailies  had  received 
ation  becomes  per-  in  recent  negotiations. 
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Book  Reviewers 
Review  Their  Jobs 

By  Ray  Erwin 
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Problems  of  book  reviewing 
for  the  newspapers  of  the  U.  S. 
were  themselves  reviewed  at  a 
forum  conducted  Jan.  24  at  the 
Advertising  Club  of  New  York 
by  the  Publishers  Adclub. 

Book  reviewers  from  coast  to 
coast,  in  New  York  for  the  Na¬ 
tional  Book  Awards  of  the  Book 
Publishers  Council,  attended  the 
spirited  session. 

Fon  Boardman  (Oxford  Uni¬ 
versity  Press),  president  of  the 
Publishers  Adclub,  explained 
that  the  usual  procedure  had 
been  reversed.  Instead  of  hav¬ 
ing  the  critics  themselves  on 
the  panel,  three  representatives 
of  publishing  houses  made 
talks,  followed  by  a  general  dis¬ 
cussion. 

Editor  Speaks 

LeBaron  Barker,  executive 
editor,  Doubleday  &  Co.,  de¬ 
picted  the  work  of  an  editor 
handling  fiction.  He  edits  the 
fiction  of  such  newspaper  writ¬ 
ers  as  Robert  Ruark  and 
Hamet  Kane  and  predicted  that 
Mr.  Ruark’s  fourth  novel,  deal¬ 
ing  with  Africa,  will  be  his 
greatest  work.  It  will  be  pub¬ 
lished  in  April. 

“I  want  to  debunk  the  first 
novel  theory  because  I  think 
it  is  better  to  discover  an  au¬ 
thor  than  a  book  and  to  bring 
him  along  for  four  or  five 
books,”  he  said.  “The  editor 
should  orient  himself  to  the  au¬ 
thor  —  not  to  the  individual 
title.  I  guess  I  am  a  middle¬ 
brow  editor.  Anyway,  I  think 
an  editor  should  make  a  good 
book  out  of  a  fair  one  and  a 
great  book  out  of  a  good  one.” 

Miss  Eleanor  Ka.sk,  advertis¬ 
ing  director.  World  Publishing 
0).,  described  in  detail  the  work 
of  an  advertising  and  public  re¬ 
lations  director  for  a  book  pub¬ 
lishing  house. 

“First  thing  in  the  morning 
is  our  mail  and  I  would  say  that 
it  matches  yours  in  volume, 
said  Miss  Kask  with  a  broad 
smile.  “We  receive  clippings, 
sample  pages  and  sections  from 
you  and  requests  for  special  in¬ 
formation.  We  eagerly  await 
and  avidly  read  the  reviews. 
The  reviews  go  to  our  bosses,  to 
the  editorial  department  and,  of 
course,  to  the  authors.  Even 
the  telephone  operator  wants  to 
see  them. 

Tear  Sheets  Popular 

“Tear  sheets  may  be  burden¬ 
some  for  you  to  send,  but  they 


are  really  appreciated,”  contin¬ 
ued  Miss  Kask.  “We  like  the 
whole  page  so  we  can  see  where 
the  review  appears  on  the  page. 
We  know  you  by  your  page  and 
we  know  which  kind  of  book 
you  are  most  interested  in.  I 
.suggest  that  you  get  a  mimeo¬ 
graphed  list  of  the  book  pub¬ 
lishers  and  have  tear  sheets 
sent  them  each  week  whether 
their  books  are  represented  on 
the  page  or  not.” 

The  speaker  explained  that 
book  publishers  like  to  see  if 
book  stores  advertise  on  the 
pages  and  that  this  is  an  im¬ 
portant  factor  in  the  placing  of 
their  own  advertising. 

“Then  we  spend  lots  of  time 
with  the  author  and  keep  him 
convinced  his  book  is  the  most 
important  on  our  list,”  said 
Miss  Kask.  “There  are  many 
details  and  interruptions,  but 
the  real  responsibility  on  our 
level  is  the  one  to  the  author 
to  interpret  and  advertise  and 
publicize  his  work  according  to 
plan  and  to  give  each  book  the 
best  possible  chance.  We  never 
use  the  same  campaign  twice 
because  no  two  books  are  alike.” 

Typical  Ad  Budget 

A  typical  first  novel  might 
have  3,500  copies  printed  at  a 
sale  price  of  $3.50,  the  pub¬ 
lisher  getting  $2,  500  free  copies 
being  sent  out.  If  all  copies 
are  sold,  the  publisher  receives 
$6,000. 

“No  more  than  10  percent 
should  be  spent  in  selling  and 
that  means  only  $600  for  a  na¬ 
tional  campaign,”  wryly  re¬ 
marked  Miss  Kask. 

She  reported  the  case  of  a 
fine  novel  that  sold  1,500  copies. 
The  publisher  went  away  over 
the  budget  in  promotion,  which 
cost  $1,400,  more  than  $1,000 
for  news  releases  and  advertis¬ 
ing  and  $300  in  announcements 
to  the  trade.  This  did  not  count 
the  $500  cost  of  free  copies. 

A  more  encouraging  exam¬ 
ple  was  given.  This  was  a  book 
by  an  established  author  that 
sold  24,000  copies  and  had  an 
advertising  budget  of  $4,000 
for  ads  across  the  country. 

“It  is  our  job  to  create  not 
neoe.ssarily  best  sellers  but  con¬ 
tinuing  sellers,”  said  Miss 
Kask.  “Ours  is  not  an  enviable 
responsibility  when  we  have  to 
face  the  decision  to  risk  an  ad¬ 
vertising  budget.  Often  we  have 
to  let  a  book  rise  or  fall  by  its 
own  power — it  depends  on  you.” 
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FULL  COLOR  is  th*  bi9  news  at  the  Los  Anqelas  Mirror-News 
these  days — end  the  advertisinq  departments  are  just  as  happy  about  it 
as  the  city  room.  At  a  recent  meeting  of  the  Mirror-News  National  Ad¬ 
vertising  Department  and  their  representatives.  O'Mara  &  Ormsbee, 
Managing  Editor  J.  Edward  Murray  (left)  explained  the  full  capabili¬ 
ties  to  Bill  Cannon  (040  Los  Angolas  manager),  F.  W.  "Tiny"  Noble. 
(Mirror  national  ad.  manager)  and  John  Eggers  (040  vicepresident). 


The  last  speaker,  Harold  K. 
Guinzberg,  president  of  Viking 
Press,  told  of  changes  in  book 
publishing  in  the  30  years  in 
which  he  has  been  engaged  in 
the  field. 

“Since  the  mid-1920s,  the 
market  has  grown,  population 
and  wealth  have  increased, 
leisure  time  has  increased  and 
the  educated  population  has  in¬ 
creased  staggeringly,”  said  Mr. 
Guinzberg.  “The  college  popu¬ 
lation  today  is  five  times  what 
the  high  school  population  was 
at  the  turn  of  the  century.  How¬ 
ever,  it  was  easier  in  the  ’20s 
because  we  had  a  more  homo¬ 
geneous  trade  and  were  dealing 
with  more  large  bookstores  than 
we  have  today. 

“More  people  then  lived  in 
private  houses  with  libraries 
and  collected  books  and  the  dis¬ 
appearance  of  those  people  has 
hurt,”  he  said.  “Books  were 
more  in  fashion  then,  more 
talked  about  and  the  public  re¬ 
sponded  more  to  enthusiastic 
reviews.  Money  went  further, 
too. 

“Book  clubs  and  low-priced 
reprints  have  helped  but  they 
are  not  altogether  good  be¬ 
cause  the  return  per  copy  is 
small,”  asserted  Mr.  Guinzberg. 
“There  is  the  question  as  to 
whether  they  hurt  sales  in  the 
bookstores — they  probably  have 
impeded  the  growth  of  book¬ 
stores. 

Penny-Pinching? 

“Book  publishers,  in  paring 
costs,  appear  to  newspaper  pub¬ 
lishers  to  be  penny-pinching,” 
said  Mr.  Guinzberg.  “When 
they  object  to  our  lack  of  pro¬ 
motion,  they  overlook  the  fact 
that  book  publishers  would  be 
delighted  to  spend  for  promo¬ 
tion  if  they  seem  to  get  an  in¬ 
crease  in  sales.” 

The  publisher  pointed  to  the 
decline  of  the  theater  and  he 
said  that  while  newspaper  cir¬ 
culation  is  at  an  all-time  high. 


the  number  of  newspapers  has 
declined  30  percent  in  the  last 
30  years.  He  saw  a  hopeful 
change,  but  not  an  answer  to 
all  problems,  in  the  paperback 
book. 

During  the  discussion  period, 
Lon  Tinkle,  Dallas  (Tex.)  News, 
reported  that  Dallas  stores  pre¬ 
fer  a  short  listing  of  a  number 
of  new  books  to  two  or  three 
long  reviews  and  asked  the  pub¬ 
lishers  their  preference.  Miss 
Kask  replied  that  she  preferred 
good  play  for  a  few  reviews. 

Ralph  Morrissey,  Nashville 
Tennessean,  said  he  likes  three 
short  reviews  and  a  listing. 
Carter  B.  Jones,  Washington 
(D.  C.)  Star,  agreed  that 

“you’ve  got  to  have  a  few  to 
sink  your  teeth  in  and  then  a 
listing.”  But  Miss  Mary  Parke, 
Norfolk  Virginian  -  Pilot,  said 
she  did  not  believe  three  re¬ 
views  present  enough  variety 
and  wide  appeal  and  she 
thought  a  listing  must  be  car¬ 
ried  to  show  what  new  books 
are  out. 

Uniform  Format 

Some  of  the  reviewers  sug¬ 
gested  that  the  format  of  ma¬ 
terial  sent  out  by  book  publish¬ 
ers  be  on  uniform  size  cards  so 
the  information  can  be  filed  for 
future  use.  Paul  Flowers,  Mem¬ 
phis  (Tenn.)  Commercial  Ap¬ 
peal,  remarked  that  all  photos 
sent  out  should  be  of  standard 
size  also. 

“This  is  a  pictorial  age  in 
which  art  is  important  and  we 
should  do  a  better  job  of  pre¬ 
senting  books,”  asserted  Mr. 
Morrissey.  “Some  book  pub¬ 
lishers  have  a  misconception  of 
what  we  want  in  the  way  of  art 
and  send  us  little  snapshots. 
For  a  historical  biography,  for 
instance,  we  want  a  picture  of 
the  subject  and  we  do  not  want 
to  sacrifice  or  damage  the  jack¬ 
ets  by  making  cuts  from  them. 
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’Round  Beats 

{Continued  from  page  12) 

for  such  things,  wrote,  as  fol¬ 
lows: 

“The  staff  of  the  News  Lead¬ 
er,  solemnly  advised,  do  here¬ 
with  state  that 

WHEREAS,  on  this  date  one 
freshman  reporter  in  the 
woman’s  department,  namely 
Margaret  Sheppard,  did  inter¬ 
view  Miss  Universe  at  her  desk 
in  the  editorial  room,  and 

WHEREAS  Miss  Sheppard 
did  conduct  the  interview  in 
such  a  quiet  fashion  that  none 
of  the  reporters  was  acquainted 
with  the  presence  of  Miss  Uni¬ 
verse,  and 

WHEREAS,  Miss  Sheppard 
did  suffer  Miss  Universe  to  re¬ 
main  heavily  overcoated 
throughout  the  interview, 
against  the  peace  and  dignity 
of  the  newsroom,  and 

WHEREAS,  Miss  Sheppard 
did  take  the  word  of  Miss  Uni¬ 
verse  that  her  measurements 
are  exactly  the  same  as  they 
were  when  she  won  her  title, 
without  calling  upon  said  news 
reporters  to  measure  Miss  Uni¬ 
verse,  and 

WHEREAS,  Miss  Universe  is 
by  definition  the  shapeliest  and 
prettiest  woman  to  be  found  in 
the  world  (by  definition)  and 
also  that  she,  by  definition, 
therefore  is  a  lot  easier  to  look 
at  than  the  general  female  ap¬ 
paritions  that  frequent  the 
newsroom. 

Therefore  be  it  RESOLVED 
that  this  staff  does  unanimously 
vote  a  motion  of  censure 
against  said  Margaret  Sheppard 
and  that  she  be  presented  a 
signed  copy  of  this  resolution.” 

Re-Oriented 

Baltimore 

Philip  Potter  of  the  Balti¬ 
more  Sun,  who  was  wounded 


covering  the  Korean  War,  has 
returned  to  the  Orient  for  a 
new  look  at  the  economic  and 
cold  war  situations  and  to  re¬ 
port  the  Japanese  election. 

Mr.  Potter  was  in  Japan  in 
the  early  post-World  War  II 
days,  returned  later  for  a  re¬ 
view  of  the  new  Japan.  He 
covered  the  Korean  War  for  a 
time  and  was  wounded  when  a 
jeep  in  which  he  was  riding 
was  ambushed  near  the  front. 

His  current  tour  will  take 
him  to  Formosa,  Hong  Kong, 
the  Philippines,  Viet  Nam  and 
other  parts  of  the  Western 
Pacific  to  report  on  the  atti¬ 
tude  toward  America,  Manag¬ 
ing  Editor  Charles  W.  Dorsey 
said. 

Mr.  Potter  had  been  working 
in  the  Washington  Bureau. 

One  Way  to  Do  it 

Raleigh,  N.  C. 

Bill  Humphries,  farm  editor 
for  the  News  and  Observer,  was 
barred  from  a  meeting  of  the 
State  Agriculture  Stabilization 
and  Conservation  Committee 
which  is  embroiled  in  a  hassle 
over  tobacco  acreage  allotments. 

However,  the  meeting  was 
fully  reported  next  morning 
from  interviews  with  county 
committeemen  who  had  origin¬ 
ally  invited  Humphries  to  at¬ 
tend. 


Hills  and  4  Others 
Win  Promotions 


Family  Style 

Washington 
Paul  Niven  has  been  trans¬ 
ferred  to  the  Washington  staff 
of  CBS  from  London.  He  joined 
CBS  after  two  years  with 
the  Manchester  Guardian.  His 
father,  Paul  K.  Niven,  pub¬ 
lishes  the  Brunswick  (Me.) 
Record,  and  his  gn'andfather, 
Frank  B.  Nichols,  has  published 
the  Bath  (Me.)  Times  since 
1896  and  is  a  charter  member 
of  the  Associated  Press.  Paul 
Niven  will  cover  general  as¬ 
signments  in  the  Capital. 


WILL  PAY  $3,000,000.00  For 
MIDWEST  OR  EASTERN  DAILY 

We  have  a  publisher  interested  in  expanding 
his  holdings  who  is  interested  in  daily  properties 
in  Midwest  or  East. 

All  negotiations  will  be  held  in  strict  confidence. 
Please  contact  our  nearest  office. 

BLACKBURN-HAMILTON  COMPANY 

Newspaper  Brokers  -  Radio  ~  TV  Brokers 


WASHINGTON,  D.  C. 
James  W.  Blackburn 
Clifford  Marshall 
Washinston  Bids. 
Sterlins  3-4S41-2 


CHICAGO 
Ray  V,  Hamilton 
Phil  Jackson 
Tribune  Tower 
Delaware  7-27SS-< 


SAN  FRANCISCO 
WiUiam  T.  StnbbleScId 


235  Montgomery  St. 
Exbrook  2-5C71-2 


Detroit 

John  S.  Knight,  president  and 
publisher  of  the  Detroit  Free 
Press,  announced  this  week  that 
p- - —  ^  ^  Lee  Hills,  ex¬ 

ecutive  editor, 
will  continue  in 
that  capacity 
and  also  will 
!  become  vice- 
president,  as¬ 
suming  broad¬ 
er  operational 
responsibilities. 

Mr.  Hills  has 
held  executive 
positions  with 
the  Free  Press  and  other 
Knight  newspapers  13  years. 

Mr.  Hills  announced  the  fol¬ 
lowing  promotions  in  the  Free 
Press  editorial  department. 

Frank  Angelo,  assistant  ex¬ 
ecutive  editor,  to  managing  edi¬ 
tor.  Mr.  Angelo,  a  native 
Detroiter,  joined  the  staff  in 
1941. 

Royce  Howes,  for  many  years 
the  assistant  of  the  late  Mal¬ 
colm  Bingay,  to  associate  editor 
in  charge  of  the  editorial  page. 

Brewster  P.  Campbell,  execu¬ 
tive  city  editor,  also  an  associate 
editor  with  the  primary  duties 
of  developing  news  coverage.  A 
Detroiter,  he  started  with  the 
Free  Press  in  1931. 

Fred  Olmsted,  night  city  edi¬ 
tor  and  Mr.  Campbell’s  senior 
assistant,  to  city  editor.  A  news¬ 
man  of  18  years’  experience  in 
i  Detroit.  Mr.  Olmsted  came  up 
I  from  the  reporter  ranks.  His 
!  city  desk  assistants  will  be  Clint 
Wilkinson  and  William  Chap- 
:  man. 

’  Dale  Davis,  head  of  the  wom¬ 
an’s  department,  and  William 
I  Coughlin,  Sunday  editor,  will 
'  assume  wider  responsibilities. 

• 

Hoberecht  on  Formosa 

I  Earnest  Hoberecht,  United 
Press  \icepresident  and  general 
manager  for  Asia,  has  flown 
from  Tokyo  to  assist  the  Taipei 
bureau  manager,  William  Mil¬ 
ler,  in  supervision  of  expanded 
coverage  on  Formosa. 


Campbell 


Special  Edition 
Tells  Dam  Story 

Salt  Lake 

Twenty-four  hours  after  the 
Salt  Lake  Tribune  had  issued 
its  1955  Empire  Edition,  the 
Utah  State  Senate  had  adopted 
a  motion  commending  the  ex¬ 
cellence  of  the  edition. 

Focal  point  of  the  Senate’s 
praise  was  the  complete  analy¬ 
sis  of  the  Upper  Colorado  River 
reclamation  plan  and  the  Echo 
Park  dam  project  which  has 
stirred  a  nation-wide  contro- 
versey  between  reclamationists 
and  conservationists. 

As  a  special  project  to  aid  . 
in  carrying  the  Echo  Park  dam 
story  to  the  nation,  the  Tribune  i 
mailed  a  copy  of  the  Empire 
Edition,  preceded  by  an  in- 
troductoi-y  letter,  to  each  mem¬ 
ber  of  Congress,  each  Cabinet 
officer,  officials  of  top  govern¬ 
ment  bureaus.  White  House 
personnel,  governors  of  every 
-state  in  the  union,  and  more 
than  150  American  newspaper 
editors. 


Kaplan  Is  Appointed 
INS  Feature  Editor 

Appointment  of  Milton  L 
Kaplan  to  the  newly-created 
post  of  feature  editor  of  Inter¬ 

national  News 
Service  was  an- 
;  nounced  this 

f  ^jjj*  week  by  Barry 
■  Paris,  INS  Edi- 

^  tor  -  in  -  Chief. 

^  Mr.  Paris  said 

Mr.  Kaplan  will 
head  up  a  new, 
full  fledged 
department  that 
will  concentrate 
Kaplan  o  n  increasing 

the  flow  of  special  news-feature 
and  human-interest  material 
For  the  past  five  years  Mr. 
Kaplan  has  been  news  editor  in 
the  London  bureau.  He  is  35 
and  a  veteran  of  12  years  of 
newspaper  experience.  He  i* 
a  graduate  of  the  University  of 
Minnesota  School  of  Journalism. 
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Court  Praises 
Jenks’  Ability, 
Okays  Salary 

Greenfield,  Mass. 
Complaints  brought  by  Paul 
S.  Walcott  of  New  London, 
Conn.,  former  editor  of  the 
the  Recorder-Gazette,  against 
Recorder  Publishing  Corpora¬ 
tion  and  H.  Irving  Jenks  of 
Greenfield,  were  ordered  dis¬ 
missed  in  U.  S.  District  Court 
this  week  by  Judge  Charles 
Wyzanski. 

In  making  his  decision  against 
Mr.  Walcott,  owner  of  a  large 
block  of  stock  in  the  news¬ 
paper,  Judge  Wyzanski  found 
that  the  actions  of  neither  Mr. 
Jenks  nor  the  corporation’s 
board  of  directors  were  illegal. 
He  also  found  that  compensa¬ 
tion  paid  Mr.  Jenks  as  busi¬ 
ness  manager  and  corporation 
vicepresident  and  treasurer 
were  not  excessive. 

Financial  Condition 

When  Mr.  Jenks  was  employ¬ 
ed  in  1933  as  business  manager, 
Judge  Wyzanski  noted,  the  Re¬ 
corder  Gazette  had  a  circulation 
of  6,600;  and  in  1953  it  was 
12,400. 

The  judge  then  cited  the  fi- 
:  nancial  condition  of  the  cor¬ 
poration  in  1933  and  1953  as 
I  follows : 


[  1933 

1953 

Gross  revenue 

$109,087 

$513,982 

Gross  Advertising 
revenue _ 78,519 

350,000 

Net  profit  before 
taxes  . —  10,193 

70,362 

Net  profit  after 
taxes  _  8,700 

41,612 

Book  value  of 
capital  stock  158,000 

250,661 

1  “Jenks  is  an  energetic  and  in- 

dustrious  business  manager,” 
the  court  stated.  “He  has  se¬ 
lected  able  assistants.  The  en¬ 
terprise  has  prospered  during 
the  period  of  his  service.  He 
has  the  complete  endorsement 
at  the  president  of  the  corpora¬ 
tion  who  regards  his  work  as 
excellent.  No  one  except  the 
plaintiff  has  testified  adversely 
mth  reg^ard  to  Jenks’  capaci¬ 
ties  and  performance.” 

Listing  annual  compensation 
figures  for  nine  years  through 
1953,  covering  salaries  as  busi- 
oess  manager  and  corporation 
efficer  as  well  as  bonuses,  in- 
•urance  and  pension  payments 
hy  the  concern,  as  $1<>6,274  for 
the  period,  the  court  rules  that 
•as  not  excessive. 

The  judge  declared  that  “a 


fair  and  reasonable  annual  com¬ 
pensation  during  the  last  five 
or  six  years  would  be  between 
$12,000  and  $25,000”.  This  he 
based  upon  the  testimony  of 
“experts  who  seemed  to  the 
Court  best  qualified  and  whose 
testimony  seemed  inherently 
most  persuasive.” 

The  trial  was  conducted  with¬ 
out  a  jury.  Counsel  for  Mr. 
Jenks  and  Recorder  Publishing 
Corp.  were  James  E.  Oakes  of 
Brattleboro  and  Joseph  T. 
Bartlett  of  Greenfield. 

• 

Florida  Capital 
Gets  New  Daily 

Tallahassee,  Fla. 

Florida’s  capital  city  on 
March  20  will  be  served  by  a 
new  morning  daily  newspaper, 
the  Capital  Post,  it  was  an¬ 
nounced  this  week.  The  city’s 
present  newspaper  is  the  Tal¬ 
lahassee  Democrat,  which  is 
published  five  afternoons  a 
week  and  on  Sunday. 

Leo  W.  Bowmall,  executive 
vicepresident  of  the  Bulkley- 
Dunton  Cellulose  Company  of 
New  York,  a  division  of  the 
Bulkley-Dunton  Pulp  Company, 
one  of  the  world’s  largest  deal¬ 
ers  in  newsprint  and  wood 
pulp,  will  be  president  and 
treasurer  of  the  new  newspa¬ 
per. 

Vicepresident  will  be  Don 
Pettit,  for  nine  years  a  re¬ 
porter  for  the  Miami  (Fla.) 
Daily  News  and  once  manager 
of  its  bureau  in  Tallahassee, 
and  Wesley  Boyett,  now  pub¬ 
lisher  of  the  Fort  Walton 
(Fla.)  Playground  News  and 
formerly  for  20  years  with  the 
Pensacola  (Fla.)  News- Journal. 
Mr.  Pettit  will  be  in  charge  of 
the  editorial  department  and 
Mr.  Boyett  will  direct  business 
management. 

Secretary  and  assistant  treas¬ 
urer  will  be  Robert  Thomas 
Brinkley,  Tallahassee  real  es¬ 
tate  man. 

The  Capital  Post  plans  to 
rent  a  building  until  a  perma¬ 
nent  home  can  be  constructed. 

• 

Col.  McCormick 
Out  of  Hospital 

Chicago 

Col.  Robert  R.  McCormick, 
Chicago  Tribune  editor  and 
publisher,  was  released  Sunday 
from  Passavant  Hospital  and 
returned  to  his  Chicago  home 
following  surgery. 

Colonel  McCormick  under¬ 
went  an  operation  Jan.  19  for 
removal  of  adhesions  between 
the  large  intestine  and  bladder. 
He  was  reported  to  be  recuper¬ 
ating  satisfactorily  this  week. 


H.  D.  Perkins 
Passes  Away 
In  Norfolk 

Norfolk,  Va. 

Henry  Drewry  Perkins,  89, 
associate  editor  of  the  Norfolk 
Ledger-Dispatch  since  1933  and 
before  that  managing  editor  26 
years,  died  Jan.  25  after  a 
brief  illness. 

Mr.  Perkins’  62-year  news¬ 
paper  career  began  when  he 
joined  the  business  office  of  the 
Richmond  (Va.)  Times  in  1893. 
Mr.  Perkins  went  from  the 
business  office  to  work  in  the 
composing  room  and  then,  in 
1896,  joined  the  news  staff.  He 
came  to  Norfolk  in  1904  as  city 
editor  of  the  Norfolk  Public- 
Ledger  and  became  managing 
editor  when  that  newspaper 
and  the  Norfolk  Dispatch 
merged  in  1907. 

One  of  Mr.  Perkins’  most  try¬ 
ing  newspaper  experiences  was 
when  he  was  directing  the  cov¬ 
erage  of  a  drowning,  only  to 
discover  that  the  victim  was  his 
only  son.  He  completed  han¬ 
dling  of  the  story  despite  the 
personal  tragedy. 

Mr.  Perkins  maintained  a 
regular  office  schedule  until  his 
recent  illness. 

His  nephew,  Charles  Hoof- 
nagle,  is  now  city  editor  of  the 
Ledger-Dispatch. 

• 

Settlement  of  Strike 
Suit  Is  Announced 

Indianapolis 

Out-of-court  settlement  of  a 
$200,000  damage  suit  brought 
by  the  Daily  Review  Corpora¬ 
tion  of  Rockville  Centre,  N.  Y. 
in  1951  against  the  Interna¬ 
tional  Typographical  Union  was 
announced  this  week. 

Court  costs  of  $20  were 
shared  by  the  parties  in  the 
dispute  and  the  case  was  dis¬ 
missed,  according  to  the  ITU 
announcement.  The  suit  fol¬ 
lowed  a  strike  by  union  print¬ 
ers  in  November,  1947,  against 
the  Nassau  Review-Star,  which 
is  no  longer  in  existence. 

• 

Photo  Ban  Is  Literal 

Washington 

The  State  Department’s  ban 
on  Russian  citizens  photograph¬ 
ing  or  sketching  strategic  ob¬ 
jects  or  places  will  be  literally 
interpreted  in  its  application  of 
Tass  agency  and  l^viet  media. 
Lincoln  White,  departmental 
press  officer,  said  this  means 
a  United  States  citizen  will  not 
have  his  rights  restricted  even 
though  in  the  employ  of  Tass 
or  a  like  institution. 


Shop  Talk 

(Continued  from  page  72) 

first  section  of  our  federal  Bill 
of  Rights — that  the  freedom  of 
the  press  be  not  abridged. 

“Let  there  be  a  press  table 
in  every  court  room.  Let  the 
news  reporter  have  his  rightful 
seat  there. 

“Give  the  press  photographer 
the  opportunity  to  reproduce 
what  the  eye  sees  for  the  bene¬ 
fit  of  the  absent. 

“Respect  the  right  of  the  edi¬ 
tor  to  freely  comment  on  court 
proceedings  and  judicial  de¬ 
crees,  condemning  what  his 
conscience  tells  him  to  be 
wrong  and  unjust  in  them,  and 
commending  what  is  right  and 
just  under  the  law  of  the  land. 

“Encourage  the  publisher  to 
issue  from  his  presses,  daily 
and  weekly,  what  his  reporters 
report,  what  his  photographers 
photograph  and  the  editorials 
his  editors  write. 

“Do  these  things  and  the 
people,  whose  justice  the  courts 
administer,  will  have  a  healthy 
interest  in  the  work  of  their 
jurors  and  judges,  and  a  de¬ 
sire  to  have  part  in  the  exalted 
work  of  their  courts.” 

«  «  « 

Judge  Jones  observed  “there 
is  no  need  to  argue  the  advan¬ 
tages  and  the  desirability  of 
newspaper  coverage — full  and 
complete — of  all  public  proceed¬ 
ings,  especially  those  in  the 
courts  of  justice.”  He  noted 
there  are  two  classes  of  people 
who  are  interested  in  public 
proceedings:  those  who  can  at¬ 
tend  and  those  who  cannot. 

“The  only  way  the  absent 
can  enjoy  this  right  is  for  the 
press  to  report  proceedings  of 
the  courts  and  other  public 
bodies. 

“So  this  large  group  of 
people  need  the  newspaper  re¬ 
porter,  the  photographer,  and 
the  editor  to  serve  them  so  they 
may  know  what  takes  place.” 

These  words  of  Judge  Jones 
should  receive  attention  in  the 
forthcoming  discussions  b  e  - 
tween  representatives  of  the 
ABA,  the  ASNE  and  the 
ANPA.  This  is  a  notable  dis¬ 
sent  against  the  ABA  “canons” 
of  restriction  against  the  press. 

His  words  should  also  be 
brought  to  the  attention  of  Rep. 
Sam  Rayburn,  Sjieaker  of  the 
House  of  Representatives  in 
Washington,  who  feels  that  rep¬ 
resentatives  of  the  press  (ex¬ 
cept  for  reporters)  have  no 
right  to  record  the  proceedings 
of  Congressional  Committees  as 
they  transact  the  public’s  busi¬ 
ness. 
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Havana  Post  Issues 
First  Paper  Since  Oct. 

Havana 

With  police  protection  and  as¬ 
sistance,  the  English-Iangruage 
Havana  Post  resumed  publica¬ 
tion  this  week  after  being  closed 
since  last  October  due  to  a 
strike  by  its  composing  room 
staff. 

A  skeleton  staff  published  a 
six-page  edition  (usual  size  of 
the  paper:  10  pages).  At  least 
three  policemen  in  civilian  dress 
helped  operate  the  machines 
and  make  up  the  paper.  They 
were  armed.  Others  in  the 
composing  room  were  workers 
who  do  not  belong  to  the  strik¬ 
ing  union. 


Mrs.  Clara  Park  Pessino, 
publisher  of  the  Post,  reported 
that  her  new  workers  had  or¬ 
ganized  a  union  which  was  rec¬ 
ognized  by  the  Ministry  of 
Labor. 

• 

Message  Guarded 

Washington 
The  extraordinary  importance 
of  the  subject-matter  caused 
the  White  House  to  withhold 
from  press  and  radio  until  one 
hour  before  delivery,  the  Presi¬ 
dent’s  message  on  military  steps 
to  safeguard  Formosa  from 
communist  assault.  The  For¬ 
mosan  message  was  handed  to 
the  reporters  only  45  minutes 
before  Congress  received  it 
Monday  noon. 


ANNOUNCEMENTS 

NEWSPAPER  SERVICES 

Publications  for  Sale 

Press  Engineers 

trade  Magazine,  monthly,  28th  year; 
860,000  Kroaa  annual  incom«;  profit- 
able.  Price  $66,000.  Broker,  Box  489, 

Iklitor  a  Publisher. _ 

DEEP  SOUTH  county-seat  weekly,  un¬ 
opposed.  Grom  $18,000  and  Krowins: 
profitable,  too.  Go^  equipment,  ex¬ 
cellent  county,  nice  deal  at  817,6001 
DIAL.  640  W.  Willis.  Detroit.  Mich. 
★  ★  COUNTY  SEAT  DAILY.  In 
great  Southwest.  860,000  cash  will 
handle.  We  also  now  have  available 
two  California  dailies  and  a  number 
of  fine  weeklies  throughout  the  West. 
We  do  not  send  out  "lists”,  only  spe¬ 
cific  information  on  specific  properties 
to  qualified  and  sincere  buyers.  Let 
us  help  you  locate  in  the  West.  A.  W. 
Stypes  ft  Co..  626  Market  St.,  San 
Francisco,  Cal. 


ROCKY  MOUNTAIN  SUBURBAN 
Weekly,  edge  of  big  city ;  gross  near 
870,000 ;  abnormally  high  net ;  good 
plant.  820,000  cash  required.  Bailey- 
Krehbiel,  ^x  396,  Salina,  Kansas. 


DISMANTLED  •  MOVED  -  ERECTD 
Serrice — Maintenance — Repairs 

TRUCKING  AND  RIGGING 
We  Do  Expert  Boxing 

SAM  S.  PUNTOLILLO  CORP. 

SPECIALIZING  In  Duplex 
and  Goes  Flat-Bed  Webs 

811  Lincoln  Ave.,  Lyndhnrst,  M.  j. 
Phone  Genera  8-ST44 


SKIDMORE  &  MASON.  INC. 

ERECTING 

MOVING 

DISMANTUNO 

161  W.  22nd  St.,  New  York  11,  N.  T. 
PHONE  ORegon  6-7760 


MACHINERY  and  SUPPLIES 


:  Classified  Section : 

LINE  RATES  For  EACH  Consecutive  Insertion; 

SITUATIONS  WANTED— (Payable  With  Order) 

4  times  @  46c  line  each  insertion ;  8  @  60c ;  2  @  66e ;  1  @  66e 
Add  16c  for  Box  Service 

ALL  OTHER  CLASSIFICATIONS: 

4  times  @  90c  line  each  insertion;  8  @  96c;  2  @  81.00;  1  9  81.10. 
8  line  minimum ;  15c  additional  for  box  service. 

Deadline  Wednesday  2  P.  M.  (After  last  mail). 

COUNT  30  units  per  line,  no  abbreviations  (add  1  line  for  box  infor¬ 
mation).  Boxholders’  identities  held  in  strict  confidence.  Replies  mailed 
daily.  Editor  ft  Publisher  reserves  the  right  to  edit  all  copy. 

AnnBECC*  Editor  &  Publisher  Classified,  1700  Times  Tower, 
New  York  36,  New  York,  Phone,  BRyant  9-3052. 


ANNOUNCEMENTS  | 


Newspaper  Brokers 


•  • 

WE  List  Only  First  Class  Properties 
on  an  Exclusive  Basis.  Tell  Us  What 
You  Want  — We’ll  Get  It  If  Possible. 
J.  R.  GABBERT 

8937  Orange  Riverside,  California 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California 

SALES-PURCHASES  handled  with  dis- 
eretion.  Write  Publishers  Service,  P.  O. 
Box  8132,  Greensboro,  N.  C. 

LEN  FEIGHNER  AGENCY 
A  83  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential,  personal¬ 
ised  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigan. 

PROVEN  newspaper  properties  in  rich 
mid-west.  Herman  H.  Koch,  2610 
Nebraska  St.,  Siotix  City,  Iowa. _ 

JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10160  Culver  Blvd.,  Culver  City,  Cal. 
ft  'Ar  30  YEARS  on  the  Pacific  Ck>ast. 
A.  W.  Stypes  &  Co.,  625  Market  St., 
San  Francisco  5,  California. _ 

MAY  BROTHERS,  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 
SALES-PURCHASESliandled  with  dis- 
eretion.  Write  Publishers  Service, 
P.  O.  Box  3132,  Greensboro,  N.  C. 

For  better  newspaper  properties. 
Good  selection  dailies,  weeklies. 

ODETT  ft  ODETT,  Brokers 
P.  O.  Box  627,  San  Fernando,  Calif. 


ANNOUNCEMENTS 

Newspaper  Appraisers 

NEWSPAPER  VALUA'nONS 
Tax  and  all  other  puri>oses. 
Experienced  court  witness. 
Complete  reports  submitted. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Ave.  Brooklyn,  N.  Y. 

_ Publications  for  Sale _ 

MOUNTAIN  STATES  DAILY 
Distinctive,  exclusive  trade  area.  Grow¬ 
ing  small  city.  No  competition.  A-1 
equipped.  Price,  $90,000.  One-half 
cash.  Splendid  opportunity  for  hustler. 
RAY  E.  MOHLER  &  ASSOCIATES 
312  Boston  Bldg.,  Denver.  Colo. 

GROWING  WEEKLY  in  State  of 
Washington,  excellent  plant,  will  gross 
825,000  a  year.  Bargain  at  815,000 
with  85000  down.  Jack  Johnson,  160i3 
Capitol  Way.  Olympia,  Washington. 

OKLAHOMA  EXCLUSIVE  WEEKLY. 
Town  of  3,000  population,  gross  818,- 
000,  net  $6,000 ;  priced  right  at  $14,- 
000 :  excellent  plant.  Room  for  growth. 
Bailey-Krehbiel,  Box  88,  Norton,  Ks, 
WRITE  for  our  free  Bulletin  of  West¬ 
ern  Newspaper  buys.  Jack  L.  Stoll  ft 
Associates,  4968  Melrose  Avenue,  Los 
Angeles  29,  Caltfomla. _ 

MARYLAND :  Agricultural  and  resort 
area;  115  year  old  county  seat  week¬ 
ly  ;  good  plant ;  profitable.  Price 
$35.(K)(k  Broker,  Box  438,  Editor  ft 
Publisher. _ 

THIS  MAY  be  what  you  are  looking 
for.  Ohio  weekly-job  plant  well 
equipped,  $40.(>0<t  gross.  Good  agricul¬ 
tural  industrial  town.  Should  have 
820,0100  or  more  down.  Write  Box  462. 
Editor  &  Publisher. 


Quit  exaggerating,  bq  frank 
Get  down  to  earth,  buy  wise 
Buy  SANDEIRS  Livingston  Co,  (NY) 
ABC  3 


Publications  Wanted 


PUBLICA'nON  WANTED  by  Nation¬ 
al  Publisher.  Outright  purchase  or 
would  consider  taking  over  business 
management  for  hard-pressed  Editor 
on  close  margin.  We  have  the  or¬ 
ganization  already  functioning  to 
handle  production,  promotion,  and 
circulation,  and  can  cut  your  over¬ 
head,  to  our  mutual  advantage.  Box 

492  Editor  ft  Publisher. _ 

SUCCEISSFUL  General  Manager  of 
medium-sized  newspaper  wants  to 
operate  property  of  own.  Has  $25,- 
OOIO.OO  cash  and  Million  Dollars’  worth 
of  exi>erience  to  Invest.  Would  con¬ 
sider  lease-purchase  agreement  or 
would  operate  property  on  a  base 
salary — iwrcentage  contract.  Reply 
Box  412,  Editor  ft  Publisher. 

NEWSPAPER  SERVICES 

_ Syndicates  -  Features _ 

FOR  YOUR  WOMEN’S  PAGES  -  send 
today  for  samples  and  rates  of  ’THE 
ROYAL  CHILDREN  (Prince  Charles 
and  Princess  Anne)  -  our  most  popu¬ 
lar  three  installment  series.  Three 
photos.  Gordon  Langley  Hall  News 
Service.  12  West  10  Street,  New  York 
City,  11,  N.  Y. 


Press  Engineers 

LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Engineers,  Machinists: 
dismantle,  move  and  erect  anywhere. 
86-26—31  St..  Long  Island  City  6,  N.Y. 

STUlweU  6-0098-0099 _ 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  ancJ  Movers 
Web,  Offset,  Flat  Bed  ExpertsI 

We  will  move,  erect  or  repair  presses 
ANYWHERE 
88  E.  4th  Street.  New  York  8,  N.  Y. 

_  Phone  SPring  7-1740 

E.  P.  WALLMAN  ft  CO^ 
Machinists,  Movers,  Electors,  Repairs, 
Maintenance,  Erections  all  types  of 
presses  Coast  to  Coast 
Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 


LINOTYPE  MATS  SOLD.  Large  it> 
sortment  constantly  in  stock.  ReqiMl 
list.  Roth  200^  W.  24.  N.  Y.  C..  H 

BECAUSE  of  consolidation  we  haw 
following  equipment  for  sale :  Modal 
6  and  14  Linotypes,  some  with  ’This 
type  setter  units;  Elrod,  Ludlow,  with 
ad  faces,  Richa^  Router,  Delta  fit 
saw,  fonts  ionic  7  and  6^  pt  MstriM 
and  other  equipment.  Contact  Gordoa 
Meador,  Clarion  Ledger  Daily  Ntea 
Jackson,  Mississippi. 


Newsprint 


STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  6 
Paper  46  W.  45  St.,  N.  Y.  36.  JU  b 
4830. 


Press  Room 


DUPLEX 
UNITUBULAR 
4  Page  Units 

2  UNI’TS  -  DOUBLE  CX)LOR 
1  UNIT,  REVERSIBLE 

JOHN  GRIFFITHS  CO.,  INC. 

415  Lexington  Ave. 

New  York  17,  N.  Y. 


PRESS  DRIVES 
FOR  SALE 

A  PRACTICALLY  new  100/7%  HP 
fully  automatic  GE  drive  and  controk 
208  volt,  3  phase,  60  cycle. 

A  USED  Allis  Chalmers  100/7%  HP 
drive  with  a  (hitler-Hammer  controller, 
220  volt,  3  phase,  60  cycle. 

APPLY  Room  227, 

HEARST  NEWSPAPERS. 

959  Eighth  Avenue, 

New  York  19.  N.  Y. 
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Lj/-iC  -7  TVDC  DDCCCCC  ASSISTANT  TO  PUBUSHER— Un-  DISPLAY  ADVER-nSING  SALB^ 

HOE  ^  TYPE  PrsEbbES  usual  opportunity  on  high  standard  MAN  wanted  by  well  established  ste 

UAI  I  HRY  MAT  ROI  I  PR  2  to  m  TINTPS  .  isntAif  .  college  town,  population  26,-  day  evening  daily.  Prefer  man  with 

HALL  UK  I  MAI  KVULLCK  |  TO  60  UNITS  22%  J^toa  ^  nmn  experteneed  2  or  8  rear*  wparienM.  If  you 

ln«,  <Ur«:tinK  new.  department  and  fer  HvlnK  In  California  thl.  i.  tlm 

^  nr  Phaie.  of  manasement.  Excel-  city  for  you.  Beautiful  weather  all 

Full  page  .Im  Sill  *X?t7  •*"!  Milary  and  chance  to  buy  interert  year.  No  imoff.  Only  15  milea  from 

Bed  SO”  X  65"  o'"  <>«**“•  G'^e  aae.  experience,  .alary 

With  chain  drive  A.C.  Motor  l®e*ted  Philadelphia,  Available  Now.  minded,  energetic  man.  prefer-  expected,  and  references  Box  408. 

BCM  CUllllkilAKI  ACC^^^IATCC  under  45  with  background  or  Iklitor  A  Publisher. _ 

DtlN  onULMAIN  AootUV.^1  A I  to  experience  on  non-metropolitan  paper.  JOURNALISM  SCHOOL  graduate 

Ample  heavy  for  um  in  any  500  Fifth  Ave.,  New  York,  N.  Y.  in  Chart  Areas  8  or  9.  Write  com-  ^jjj,  liberal  philo«)phy  for  ad  de- 

unall  daily  plant  _  plete  details  of  tnckground.  experience.  p,rtment  on  6700  daily.  Learn  lay- 

jwy  ,  j  ,  D  references,  earnings,  personal  habits.  selling,  promotion.  Salary,  not 

_ anted  to  Buy _  etc.  Interv  ews  will  Iw  arranged  for  commission.  Good  housing.  Daily 

TMOMA^W  HAII  .  A11  replies^  held  sundard.  Cellna.  Ohio. 

NEWSPAPER  PRESSES  *”&Zr  Box  61«.  Editor  DISPLAY  ADVERTISING 

CUM  r  ANY  complete  plants  dp  Jill,  k,  »  *  x,  a  /-Vp-/ - zr -  salesman  who  can  make  attractive 

Stamford  Conn  PRODUC^ON  MANAGER  for  medium  ,nd  write  selling  copy  by  one 

.  ben  SHULMAN  associates  newspaper  in  ouuunding  non-metropoll- 

DCIN  onULIVI/”VIN  Canada.  Opening  offers  unusual  op-  progressive,  growing 

uaip  1  TTMTT  rngu  _ *0®  Avenue.  New  York  86.  N.  Y.  Portunity  for  person  with  ability  to  jpcated  in  center  of  natural  play- 

rOR  SALE— 4  UNIT  ^GOSS  Low  con-  _  control  entire  plant  and  production,  ground,  near  snow-capped  peak,  sea- 


Ample  heavy  for  use  in  any 
small  daily  plant 


THOMAS  W.  HALL 
COMPANY 

Stamford.  Conn. 

tor  sale— 4  UNIT  GOSS  Low  con- 


600  Fifth  Ave.,  New  York,  N.  Y. 

_ Wanted  to  Buy _ 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 


^  nr  Jdir  if'elecS  !L^NT5D-^_..or  Dupl«^^_ge«.t-  “oran^a  w^TvAth^Taff-^^^^^^^ 


swot.  Fine  condition.  Come  see  it.  prem.  Write  to  Box  4985 

J.  R.  Harrison  Phone  4-8066.  3403  Editor  A  Publisher. _ 


Elmhurst.  Columbia.  South  Carolina. 
HIGH-SPEED  GOSS 


-  ence.  etc.  Box  602.  Editor  &  Pub- 

WANT  Duplex  or  Goes  Flatbed,  also  _ 


tpol  and  get  on  well  with  staff.  Write  details  and  starting  salary  expected 
in  confidence  with  deteils  of  experi-  Manager.  Daily  News.  Longview. 


Ludlow  and  Lino  or  Inter  with  quad- 


If-^ge  GOSS :  2  units ;  Kohler  reels  i  der.  Tompkins,  712  S.  Clark.  Chicago, 
12%  cut-off :  All  stereotype  equipment  niinois. 

including  Sta-Hi.  chases  and  turtles.  _ 


Washington. 


_  ADVERTISING  SPACE  SALESMAN 

Artists — Cartoonists  for  EDITOR  A  PUBLISHER’S  Mid- 

.  _... - ;7..  ' . - ; - West  Office.  Require  young  man  with 

ARTIST  with  skill  in  copy,  layout,  newspaper  background  for  this  1n- 


ineiuomg  ota-ni,  cnases  ana  turues.  - - -  promotion  and  production.  Permanent  teresting  nosition  which  involves  ex- 

p£k  ^Illin™*'  *1  op^rtunity  with  a  prominent  bumnete  tensive  trJ?Jel.  Handle  established  ac- 

Psrk.  Illinois. -  Also  Individual  machinery  A  equip-  publication.  Chart  Area  2.  Send  full  counts,  new  accounts  and  assist  West- 

CAI  C  RADTCD  ment  -  anywhere  in  U.  S.  A.  data,  minimum  salary  and  samples  to  Manager  Write  Fully  to 

bALt  OR  BARTER  PRINTCRAFT  representatives  Box  S24.  Editor  A  Publisher,  ""  B  Mullinix 

Died  Hoe  Press  Octuple  4-color  1  277  Broadway _ New  York  7,  N.  Y.  - - - - -  Western  Advertising  Manager 

Standard  Rolls  &rles  W.E.B.  2236  |  DAILY  NEWSPAPER  wants  to  buy  Circulation  Editor  A  Publisher 

Box  820,  Editor  A  Publisher  1  b.!r*wiir*"SHer  CIRCULATION  MANAGER  with  rural  360  N.  Michigan  Ave..  Chicago  1,_  111. 

- ^ - -  _^°nsDer. — ^  preferably  dtekrf  *>5*  '  motor  route  experience  tor  7,000  cir-  BIG  EXPECTATIONS  realisable  for 

,  unit  tyP*'  Write  Box  846,  gulation  afternoon  daily.  The  Robeson-  soundly  ambitious  advertising  man  un- 

UsaH  PrAccAc  Editor  A  Publisher. _ Lumberton,  Norte  Carolina.  der  38.  New  accounts  for  largest  ABO 

a  w  »  WANTED  -  Complete  newspaper  en-  CIRCULATION  MANAGER  who  also  weekly  group  midwest,  including  un- 

0 Since  newspapers  constantly  are  graving  plant,  in  good  condition.  Send  ■•.irfi  aHvertising  manager-  two  touched  promotional  and  redevelopment 

replacing  presses  with  new  GOSS  full  details.  Box  526,  Editor  A  Pub-  wJ^kltes.  C“  ^uiVid.  ManviuL’  New 


John  H.  Crow,  176  N.  Ridgeland,  Oak 
Park,  Illinois. _ 

SALE  OR  BARTER 

Died  Hoe  Press  Octuple  4-color 
Standard  Rolls  Series  W.E.B.  2236 
Two  Folders. 

Box  320,  Editor  A  Publisher. 

Used  Presses 


nnits.  we  usually  have  a  list  of  Usher. _ 

good  used  presses  available  or  which  | 
may  be  available  soon,  for  newspa-  J  WANTET 

pers  of  all  sizes.  I  Curved  router, 

k  GOSS  engineers  can  adapt  such  be  serviceable. 

equipment  to  your  specific  needs. 

*  CORRESPONDENCE  invited.  i  H 


iisner. _  Jersey,  News.  Lahser,  Detroit  19,  Michigan. _ 

WAMTvn  TO  PiTRrHA<5K>  YOUNG  MARRIED  MAN  who  is  in-  DAILY  COMBIN^A’nON  in  ^utiful. 

WANTED  TO  PURCHASE  terested  in  nermanent  nosition  on  Progressive  southern  city  needs  two 

Curved  router.  23  9/16  cutoff.  Must  ^^,11  fast  growing  da^y  newspa-  advertising  repretentatives. 

be  serviceable.  „  ^  ^  ^ree  years  exp^ence.  ability  to  do 

P.»SSmh*oiS  rSiSZ  EdIB,,  P.blld,.., _ 

Peterborough  Ontario  P  Calvert.  Mesa  DISPLAY  SALESMAN  with  at  least 

SCSI  Tribune,  Mesa,  Arizona.  2  years  experience  to  sell  and  service 

rnone  404 1  retail  advertisers.  Permanent  position 

_  _ Classified  Advertising  \  for  man  who  can  grow  with  one  of 

=^=  ri  AsaiPipn — -  America’s  fastest  growing  metropoli- 

HFI  P  WAIVTFD  CLASSIFIED  ADVERTISING  Sales-  newspapers  (tabloid).  Prefer  mar- 

- Mg-ur  WAlVUidU -  man  who  wants  to  step  up  to  man-  ^ied  man.  Tqll  us  your  t  needs  and 

All  Deoartments  .  e^Per*-  sell  yourself.  Write  -  Edward  L.  Win- 

-  t^epariments -  a„ced  man  with  ambition  and  news-  ^^t.  Director  of  Advertising.  Phila. 

sary  managerial  ability  to  take  full  jelphia  Daily  News,  Philadelphia  1. 

responsibility,  in  very  near  future,  as  Pennsylvania. 

GOING  DAILY  Efn  °pa'Ur?‘’‘‘M!So  “riL^ion:  EXPERIENCED  DISPLAY  MAN,  able 

Pleasant  working  conditions,  pension  m  ad  manager  ■  J**- 

qpvT  wirFKT  Y  In  mniHIv  growing  P**"*  incentive  plan,  paid  vacations.  srramtement,  town  20,000.  Write 

SEMI-WEEKLY  in  rapidly  growing  pertinent  information  in  .  ‘ncludmg  salai^  necessary. 

Columbia  basin  of  eastern  Washing-  your  application.  Write  John  F.  v?*  Director,  News  Journal, 

ton  beefing  up  its  staff  to  go  daily  Dille,  Jr.  Publisher  Elkhart  Truth,  Cl°vi»»  New_Mexico. _ 

_ _ _  ,  ri,.  Elkhart.  Indiana.  GENERAL  DISPLAY  ADVER’nSING 


WAN’TED  TO  PURCHASE 


THE  GOSS  ; 

PRINTING  PRESS  CO.  I 

MOl  W.  81  Street  Chicago,  Dlinoia  | 

INLAND  NEWSPAI^R  SUPPLY  CO. 

Midwest’s  largest  dealer  \ 

Newspaper  presses,  typesetting  ma-  1 
diines  bought,  sold,  erected.  ' 

422  West  8te  Kansas  City  6,  Mo.  | 

DUPLEX  TUBULARS 

M  Page  -  Located  Sarnia,  Ontario 
M  Page  -  Located  Massillon,  Ohio 

ALL  with  Stereotype  Equipment 
and  AC  Drives 

BEN  SHULMAN  ASSOCIATES 

600  Fifth  Ave.,  New  York,  N.  Y. 

160  h.p.  AC  motor  drive  complete  with 
eoetrol  board.  76  h.p.  AC  motor  drive 
mnplete  with  control  board.  Also  SO. 
16,  40  h.p.  AC  drives.  George  C.  Ox¬ 
ford.  Box  903.  Boise,  Idaho. 

Ready  for 
Immediate  Sale 
16  PAGE  HOE 
WEB  PRESS 


H.  L.  Garner 
c/o  ’THE  EXAMINER 
Peterborough,  Ontario 
Canada 
Phone  4641 


HELP  WANTED 

All  Departments 

GOING  DAILY 


about  April  1.  We  need: 

News  editor 


Two  reporters 
Ad  man 

Duplex  pressman 
Operator 

PROMISING  future  for  right  peo¬ 
ple.  Give  complete  details  in  first  let- 


Elkhart.  Indiana.  GENERAL  DISPLAY  ADVER’nSING 

YOUNG  and  aggressive  salesman  with  by  small  group  up- 

some  experience  in  newspaper  classi-  dailies,  exi>eHtn^ 

fied  for  outside  selling  on  combine-  closing  ability  ewntial.  Reply 

tlon  morning-evening  New  England  backj^und,  to  Wm.  J. 

Daily.  26.000  circulation.  Opportunity  General  Manag^.  Union-Sun 

for  advancement  as  Manager.  State  Journal.  Lockport,  New  York, 

detailed  qualifications,  salary  expected,  GOOD  opportunity  young  ad  man  ex- 
and  references.  Box  436,  Eiditor  A  perienced  layout  and  sales,  small 
Publisher.  Louisana  daily^  Job  now  open.  Write 

CLASSIFIED  ADVER’nSING  MAN-  1?  Signal.  John 

ACER,  8.000  Circulation  daily,  town  of  R-  Harrah,  GM,  Crowley.  Louisiana. 
20.000,  salary,  commission,  write  de-  HAVE  You  retired  too  soon  7  Or,  are 
tails  of  self.  News  Journal,  Qovis,  xnu  one  of  those  ambitious  guys  or 


New  Mexico. 


Display  AdvertUis 


dolls  who  thinks  he  or  she  can  make  a 
living  selling  display  on  an  old  e^ 
tablished  metropolitan  New  York 
weekly  T  If  you’re  one  of  those  young- 


^arSn*  foliS!?**  AT*^*  Including  age,  experience,  present  WANTED  Experienced  Advertiring  who’s  too  old  tor  some  people  or 

W  speed  folder.  AC.  Motor  and  I  '  .  f  .  .  salesman  for  a  bi-weekly.  Contact  one  of  those  vounntera  who  haa  not 

8Ur«,ty^^uipment.  ^  »l.ry,  housing  requirements.  Timj^Guthrian  PubUshing  Co..  Guth-  yet  won  h^orTerf  ^pursT  we  may  bj 

. _ rle_Centerj_Iowa, _  able  to  get  together.  Let’s  know  about 


Ugh  speed  folder.  AC.  Motor 
Stereotype  Equipment. 

Good  for  any  small  daily.  ^ 

I  COLUMBIA  BASIN  HERALD  ad  man  tor  ISSO  circulation  Central  you  now.  We’re  one  of  the  oldest  in 
GUK  rLi^i  York  weekly,  12-16  pages,  with  one  of  the  richest  territories  in  tha 

I  nomas  W.  Mall  L>0.  Mosos  Laks,  Wash.  chance  to  expand.  Young  man  who  nation.  If  you’ve  got  it,  you  have  no 

r'z-.nr.  can  service  and  sell  accounts  and  ceiling.  Write  Box  619,  Editor  A 

OTamrora,  V..onn.  them  sold.  About  day  a  week  on  Publisher. 

- - : -  APPUCANTS  interested  in  jobs  in  “i'Z  - TT - ; - 

_ Stereotype _  all  departments  of  non-metropolitan  Editorial 

POMY  »TT>pr»T>T  s-rw  ti  ki  Midwest  dailies  are  invited  to  submit  ^'v**^’i,  A‘I''*"ce-Joumal,  — 

»  CMting  Btechtoe  their  qualifications  to  the  Inland  Daily  Gan^en.  New  York. _  COMBINA’nON  sports  and  general 

tor  81%”  press.  Grorge  C.  Ox-  Association.  7  South  Dearborn  DISPLAY  ADVERTISING  SALES-  news  reporter  on  old  esUbllshed  mid- 

torn.  Box  908,  Boise,  Idaho. _  gt,_  Chicago  3,  Illinois,  for  referral  MAN  skilled  in  copy  layout  and  west  daily  of  6,000.  Knowledge  of 

7-ton  Electric  metal  iiot  with  metal  to  publishers  seeking  newspaper  em-  service  to  accounts,  preferably  from  Speed-Graphic  desirable.  Paid  vacsr 

pump,  has  controls.  Priced  right,  pioyes.  Jobs  currently  open  in  adver-  Chart  Area  4.  List  references  and  tion,  insurance.  State  all,  including 

Oaorge  C.  Oxford  P.  O.  Box  908,  tising,  news  and  circulation  depart-  salary  requirements.  Box  407,  Edi-  salary.  Write  Box  401,  Editor  A 

Noise,  Idaho.  ments.  tor  A  Publisher.  Publisher. 
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Moses  Lake,  Wash. 


HELP  WANTED 


Editorial 

HAVE  openinsr  for  all-’round  news 
man  familiar  with  all  phaaes  news 
department,  able  to  use  camera  and 
do  darkroom  and  able  to  supervise  de¬ 
partment.  Good  job  for  good  man 
who  can  deliver  the  news  in  a  pros¬ 
perous  midwestern  city  of  9,000.  State 
all,  includinK  salary  to  Box  434,  Edi¬ 
tor  &  Publisher. 

IF  YOU  can  write  features  that 
sparkle  and  can  handle  general  as¬ 
signments  when  the  need  arises,  you 
may  be  the  man  this  paper  of  sixty 
thousand  can  use.  Send  samples  along 
with  personal  background.  Chart  area 
six.  Box  446.  Editor  &  Publisher. 
MIDWESTERN  afternoon  daily  needs 
experienced  rewrite-deskman  27-36. 
First  class  job  for  first  class  man. 
Tell  all  first  letter.  Include  references. 

Box  410,  Editor  &  Publisher. _ 

REPORTER-advertising  man  combined 
if  such  there  be ;  permanent  year- 
round  job.  chance  of  advancement, 
N.  _E.  weekly  national  reputation.  Ex¬ 
perience  necessary  or  journalism  gradu¬ 
ate.  February  1  or  soon.  Vineyard 
Gazette,  Edgartown,  Massachusetts. 


REPORTER  with  JS  training  for 
roving  city  and  area  beat  with  cam¬ 
era.  Start  $60  week.  Give  qualifica¬ 
tions,  health,  marital,  military  status. 
Write  Gallon  Inquirer.  Gallon,  Ohio. 
COPYREADER — Accurate,  style  con¬ 
scious,  at  least  3  years  experience, 
with  some  New  England  background. 
Give  references.  Box  462,  Editor  & 
Publisher. 


ASSOCIATE  EDITOR  WANTED 

BY  ONLY  TRADE  MAGAZINE 
IN  ITS  FIELD 

Leading  trade  magazine,  28  years  in 
business,  desires  young  man  (20  to 
30),  single,  to  write  features,  news, 
editorials.  Must  be  of  good  character ; 
know  how  to  meet  business  leaders : 
know  how  to  use  camera.  Will  travel 
about  10  days  to  two  weeks  a  month. 
No  make-up.  Start  at  $250.00  plus 
traveling  expenses.  Must  like  leg  work 
and  be  hard  worker.  A  producer  won’t 
have  to  ask  for  raises.  Send  character 
references,  resume  to  O.  L.  Miller, 
National  Hardwood  Magazine,  2066 
Union  Ave.,  Memphis,  Tennessee. 


EDITORIAL  WRITER 

Experienced,  Chart  Area  2.  Send  re¬ 
sume  only.  Box  601,  Editor  &  Pub¬ 
lisher. 


MAN  FOR  Sports  and  general  news. 
Prefer  man  with  camera  experience 
but  not  essential.  Central  New  York 
small  afternoon  daily.  Write  Box  627, 
Editor  &  Publisher,  giving  all  in- 

cluding  salary. _ 

NEWSMAN,  California,  with  thorough 
understanding  of  metropolitan  daily 
newspaper  production  ( composing, 
press,  stereo,  engraving),  to  prepare 
magazine  articles.  Spare  time.  Good 
compensation.  Box  603,  Editor  &  Pub¬ 
lisher^ _ 

REPORTER  Trainee,  bright  indus¬ 
trious  New  York  resident  for  News 
Bureau,  State  education,  other  details. 
Box  634,  Editor  &  Publisher. _ 


TIRED  OF  THE  SUBWAY? 

IN  THE  fresh  air  and  freedom  of  the 
Southwest  there's  a  job  awaiting  a 
well-trained  news-weekly  rewrite  man 
who’s  tired  of  the  smoke,  slush,  and 
rush  of  the  big  city.  A  top-quality, 
long-established  publishing  house  wants 
a  competent  writer  experienced  in  final 
rewrite  work  on  a  business  paper  with 
high  editorial  standards.  Age  not  im¬ 
portant.  Box  617,  Editor  A  Publisher. 


WIRE  City-  Editor  on  PM  small  daily 
AP  teletype  service  on  State  Capitol. 
Need  immediately.  R.  B.  Hippie,  Edi¬ 
tor,  Daily  Capitol  Journal,  Pierre, 

South  Dakota. _ 

EXPERIENCED)  desk  man  —  sound, 
workable  knowledge  labor  movement. 
Labors  Daily,  Ralph  S.  White,  Elditor, 
720  Crescent  Road,  Charleston.  West 
Virginia.  Telephone  682491. 


HELP  WANTED 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  8,000  honae 
organa  buyl  Payment  from  $10  to  $100 
for  single  photo-and-caption  features. 
Free  information.  Gebbie  Press  Serr- 
ices,  19  East  48,  N.  Y.  C..  N.  Y. 


Mechanical 


UNION  nite  machinist  in  16  machine 
plant  permanent  position,  sick  and 
accident  policy,  87%  hour  week,  8  paid 
holidays  and  other  benefits.  Write  Box 
243,  Editor  ft  Publisher. 


_ Photography _ 

PHOTO  RETOUCHER.  Growing  daily, 
near  New  York,  Man  or  woman  with 
experience.  State  qualifications  and  sal¬ 
ary  desired.  Box  636,  Editor  ft  Pub¬ 
lisher. 


Promotion  Public  Relation* 

EDITOR  &  PUBLISHER 
Requires 
a  Competent 
GENERAL 
PROMOTION  MAN 

THOROUGH  Knowledge  of  layout, 
copywriting  and  production  essentiaL 

EXPERIENCE  in  newspaper  or  fields 
related  to  our  publication,  helpful. 

SUBMIT  background,  minimum  salary 
requirements  along  with  samples  of 
your  work  (which  need  not  be  re¬ 
turned). 

ALL  replies  held  in  strictest  confi¬ 
dence.  Write  only  to: 

MR.  CHARLES  T.  STUART 
Editor  &  Publisher 
1700  Times  Tower 
New  York  36,  N.  Y. 

ADVERTISING  promotion  man  to 
live  and  work  in  Ocala.  Florida,  on 
the  ALL  FLORIDA  MAGAZINE. 
Write  W.  C.  Contney,  Publisher,  State 
experience,  references. 

GOOD  OPPORTUNITY  in  public  rela¬ 
tions  in  Atlanta  for  an  above  average 
man  25  to  30  with  Southern  college  and 
writing  background.  Qualifications : 
ability  to  handle  self  well,  work  with 
organizational  efficiency,  generate  good 
practical  ideas  and  write  good  copy 
for  varying  uses.  Career  spot  for  man 
with  few  years  newspaper  wire  serv¬ 
ice,  ad  agency,  industrial  film,  radio 
or  TV  experience  to  enter  public  rela¬ 
tions  and  work  up.  Please  write  fully, 
including  salary  needs.  Box  633,  Edi¬ 
tor  &  Publisher, 


NEWSPAPERMAN  to  train  as  pub¬ 
licity  agent  for  Mills  Bros.  Circus. 
Must  have  car,  typewiiter.  Salary  $76. 
Gasoline  furnished.  Jack  Mills,  2900 
Edgehill  Road.  Cleveland  Heights,  Ohio. 


WRITERS  SERVICES 


_ Literary  Agent$ _ 

WRITERS ! — Have  you  a  manuscript 
you  would  like  to  place  with  pub¬ 
lishers?  If  so,  suggest  you  call  on  Dan 
Mead,  ORegon  9-1150.  Sales  in  one 
week  included  4  book  contracts  I  We 
invite  your  correspondence  and  will 
•end  free  literature  by  return  mail. 
Write  Today  1  MEAD  LITERARY 
AGENCY.  419  4th  Ave.,  N.  Y.  16,  N.  Y. 


NOTICES 


Natnrally  that  new  Job  These  Columns 
Help  you  find  means  a  change  of  Ad¬ 
dress.  Notify  us  immediately  in  chang¬ 
ing  your  subscription  address  as  it 

takes  two  weeks.  _ 

Include  OLJ)  as  well  as  NEW  address. 
Editor  ft  Publisher  Circulation  Dept. 


CHECK  THAT  LETTER  ONCE 
MORE  TO  BE  SURE  YOU  HAVE 
ADDRESSED  IT  TO  THE  COR¬ 
RECT  BOX  NUMBER  !  !  ! 


INSTRUCTION 


Clauified  AdvertUing 


BIG  CLASSIFIED  REVENUES 
DON'T  “JUST  HAPPEN”  .  .  . 

IN  most  markets  lineage  limits  are 
determined  ONLY  by  skill  and  know¬ 
how  of  classified  staff  people. 

THE  20-WEEK  Hosrard  Parish  Clas¬ 
sified  Training  Program  pays  off  BIG 
and  FAST.  Scores  of  distinguished 
newspapers  now  use  the  Parish  eo^ 
respondence  course. 

TIGHTLY  organized  plan  stays  under 
your  control  at  all  times.  Staffers  re¬ 
ceive  full-range  drilling  in  sales,  copy, 
classified  competence  that  gets  busi¬ 
ness.  Written  exams  iKwitively  re¬ 
quired — phonys  fiunked. 

FULL  20-week  Course  $60.  Registra¬ 
tion  $12,  per  enroUee — balance  $3.00 
per  enrollee  per  week  for  16  weeks. 
Enroll  selected  staffers  immediately — 
or  request  full  data  return  mail. 

HOWARD  PARISH 

School  of  Classified  Advertising 
2900  W.  79th  St,  Miami  47.  Florida 


SITUATION  WANTED 


Administrative 


YOUNG  PUBLISHER,  single,  81  is 
looking  for  an  owner  who  needs  a 
competent,  aggressive  general  manager 
or  publisher.  Past  four  years  as  pub¬ 
lisher  small  city  daily,  advertising  di¬ 
rector  chain  of  five  papers.  Have  prov¬ 
en  record  of  consistant  linage  gains. 
Wish  to  locate  chart  area  10,  11  or  12. 

Box  313,  Editor  ft  Publisher. _ 

PAPER  SOLD !  Manager  15,000i  daily 
will  assist  or  manage  your  department. 
Good  record,  references.  B.J.  Mar¬ 
ried.  Chart  Areas  1  to  6.  ^x  448, 

Editor  &  Publisher. _ 

7%  YEARS  newspaper  executive  ex¬ 
perience  can  be  yours.  Will  manage, 
publish,  assist  publisher  small  daily, 
weekly,  chain.  Pacific  Coast.  Age  33. 

Box  465,  Editor  ft  Publisher. _ 

SUCCESSFUL  second  man  in  good 
organization  but  with  little  immediate 
hope  for  promotion  is  interested  in 
general  manager  job.  Excellent  in 
labor  negotiations  due  to  background 
of  law.  Have  directed  aggressive  ad¬ 
vertising  staff  and  have  years  of  ex¬ 
perience  in  business,  editorial  and  cir¬ 
culation.  Know  cost  control  methods, 
how  to  increase  profits.  Community 
builder.  Reply  Box  431,  Editor  ft  Pub¬ 
lisher. 

PUBLISHER'S  ASSISTANT 
Young,  energetic  man  (28)  with  top 
experience  in  news,  advertising,  cir¬ 
culation  and  promotion  seeking  chal¬ 
lenging  job  with  good  future.  Now 
employed  by  metropolitan  daily  as  cor¬ 
respondent.  Write  Box  624.  Editor  ft 
Publisher. 


.SITUATIONS  WANTED 


Administrative 


BUSINESS 

MANAGER 

Heavy  and  successful  experi¬ 
ence  in  Circulation  and  Ad¬ 
vertising  production.  Cost  re¬ 
duction  and  control.  Mechan¬ 
ical  operations  and  Labor  rela¬ 
tions.  Seeking  permanent  con¬ 
nection  where  ability  and  ex- 
Iierience  can  be  fully  utilized 
in  development  of  property's 
potential.  Young  (37),  family. 
Excellent  references.  Send  for 
resume  with  full  particulars. 
Box  646,  Editor  ft  Publisher. 


Artists — Cartoonists 


YOUNG  CARTOONIST  and  illustrv 
tor,  Negro.  Some  experience,  seeks  be¬ 
ginner’s  position  on  daily,  weekly  any- 
where.  Well  qualified,  excellent  refers 
ences.  Will  send  samples.  Box  64t 
Editor  ft  Publisher. 


Circulation 


CIRCULATION  Manager  desires  to 
pull  you  out  and  build  you  up.  Now 
employed  but  for  more  opportunitj. 
What  have  you?  Box  445,  Editor  k 

Publisher. _ 

CIRCULATION  MANAGER  wants 
job.  Good  promotion  and  sales  Di¬ 
rector  Morning,  Evening  and  Sunday 
papers.  Co-ordinate  harmonize  pe^ 
sonnel  labor  transportation  mechan¬ 
ical.  Consider  metropolitan  key  spot 
if  remuneration  satisfactory.  Know 
how  to  get  things  done.  An  interview 
could  solve  our  problems.  A-ONE 
References.  Box  442.  Editor  ft  Pub¬ 
lisher; _ 

LUUK.  Young  man  on  the  way  np 
wants  position  as  Circulation  Man¬ 
ager  on  paper  below  25,000  or  as  As¬ 
sistant  on  paper  above.  Thorongblj 
trained  and  taught  in  all  phases  dt 
ABC  Circulation  by  one  of  the  best 
men  in  the  business.  8  years  ex¬ 
perience  in  highly  competitive  field. 
A  good  leader  and  Public  Relations 
man.  Age  35,  married  and  family. 
Like  Oregon,  Washington,  California 
or  Colorado.  Box  421,  Editor  ft  Pub¬ 
lisher; _ 

ASSISTANT  Manager  ready  to  move 
to  Manager.  Familiar  ail  phases 
ABC  Mail  Promotion  Home  Delivery 
prefer  Chart  Areas  6  or  8  A-1  Refer- 
ences.  Box  610,  Editor  ft  Publisher. 
CIRCULATION  MANAGER.  10  to 
16,000  Eastern  Daily.  College  Graduate 
28,  Circulation  Awards  winner,  on 
way  up.  Increased  circulation  present 
daily  24%  in  3  years.  Want  bigger 
piece  to  chew  with  more  work.  Re¬ 
sume  on  request.  Write  Box  636,  Edi- 

tor  &  Publisher. _ 

CIRCULATION  Manager,  36,  good 
record,  prefer  Rocky  Mountain  area. 
Box  612,  Editor  ft  Publisher. 
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SITUATIONS  WANTED 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Editorial 


years  all  desks ;  make-up  expert.  Box 


Clattified  Advertising 


rLASSIFIED  MANAGER  with  sound  ALL-AROUND  NEWSMAN.  Sports,  BEGINNER,  24,  sober,  ambitious,  nn- 
D^t-with- pride  record  of  buildins  news,  features,  editorial  production,  married,  seeks  Keneral  assiKnment  re- 
developing  personnel  over  a  years  daily  experience.  Vet,  J-Grad.  porter  spot.  Extensive  freelance  mag- 
SO-vear  period  seeks  challenging  op-  28,  single.  Car.  East  or  Midwest.  Box  niine  background,  some  experience  on 

Mrtunity.  Prefer  Chart  Area  7.  Ex-  836,  Editor  A  Publisher. _  small  midwest  ^ily.  Marine  Corps  vet. 

perienced  competitive,  monopoly  fields,  SOMEWHERE  —  Other  than  women's  620° 

uid  morning-evening  combinations,  page,  an  editor  must  need  gal  with  "  object.  Box  520,  Editor  &  Pub-  | 

Top  references.  Box  453,  Editor  A  curiosity,  imagination,  top  feature  abil-  ~ _ 

Publisher. _  ity.  Wants  change  to  job  with  oppor-  COPY  EDITOR,  31,  experience  all 

WANT  MORE  REVENUE  tunity.  Now  on  metropolitan  daily  desks,  would  relocate  in  or  near  Phila- 

,  ♦  *  1,  '  '  j  (fourth  year).  A.B.,  versatile.  Box  810,  delphia.  New  York  or  Washington. 

A  2  man  team  to  take  over  your  ad-  Editor  ft  Publisher.  Box  521.  Editor  ft  Publisher. 

vertisine  departments  and  increase  — nr - s' - i - ii — - 

mur  lineage  and  REVENUE.  Both  BAJ.  25  3  years  general  reporter,  COPY  EDITOR  20  years,  rim,  tele- 

Toung  (SO’s)  with  combined  20  years  JPorte  editor  and  ra^o  news  writer,  graph.  sUte,  slot,  makeup,  news,  re- 
erperience  on  4  newspapers  in  20,000,  Covered  all  beats.  Have  desk  and  write.  College  Grad,  Married.  Excel- 
BOOOO  85,000.  and  700,000  circulation  fe»t“'‘e  writing  experience.  Am  stek-  lent  family  reasons  for  making  change. 

Uckets.  Solid  background  in  classi-  '"It  on  Metro^liten  or  medium  Box  530  Editor  ft  Publisher. _ _ 

a*d,  retail  and  national  advertising.  FH'uor W  DESK  MAN  —  New  England  only:  10 

Currently  in  executive  capacity  with  .  li-O'tor  s  rumisner. - ^ ^  .  make-up  expert.  Box 

excellent  lineage  and  ad  count  growth  CAPABLE  newsman  seeks  job  mid-  543,  Editor  ft  Publisher, 
records.  Family  men  with  a  desire  for  west,  southwest  as  news  editor,  desk-  grif-rnn 

permanent  connection  with  a  progres-  man,  house  organ  op  radio  news  spot.  “•pilDK-yvKllEK.  4».  newspaper, 
live  publisher.  Will  move  anywhere.  Best  references,  top  experience.  Avail-  so'W'oe-.  institutional  Public  Eola- 

tlsdly  furnish  references.  Write  Box  able  now.  Box  423,  Editor  ft  Publisher,  ‘“"j'  Columbia 

:!v  A  PlUKoI.....  ;; ,7-;  .•  vv.T7-;;v..7;; - ; - - ; —  grad.  Box  529.  Editor  ft  Publisher. 

419,  Editor  a  ruDilsner. _  CHALLENGING  and  responsible  be-  wr - : - ^ - r 

CLASSIFIED  Manager  desires  spot  in  ginning  spot  wanted  by  ambitious,  EAPEKIENCED  Women  s  writer  of- 
Rocky  Mountain  area.  Not  afraid  of  imaginative  and  attractive  young  lady.  used. 

work.  Box  613,  Editor  &  Publisher.  August  ABJ  graduate.  Box  441,  Edi-  Box  507.  Editor  ft  Publisher. _ 

_  tor  ft  Publisher. _  FAST  and  accurate.  Reporter- photog- 

Di.pu,r  Mceroun,  ~ 'ff^'ArT'Sr 

FLORIDA  RESORT  ADVERTISING  tions.  sales,  traffic,  office,  training,  12.  Two-and-half  years  experience  all 
for  late  1966  and  early  1966 1  Mature  personnel.  Farm  background,  inter-  ^ts.  photography.  Emphasis  on  pic- 
idvertising  representative  (not  retired)  “ts,  3  years  competitive  daily,  30,000. 

and  wife,  planning  to  relocate  in  or  columnist,  state  editor,  camera.  Wants  Write  Box  640.  Editor  ft  Publisher. 
near  Miami,  seeks  Northern  newspaper  editorial,  top  reporting,  public  rela-  FEATURE  EDITOR,  editor  roto  mag- 
clienta  who  publish  resort  news  and  tions.  H,  you  seek  yes-man,  we  won  t  all-round  metropollUn  experi- 

Florida  advertising.  Box  agree.  Minimum  $100,  future.  Happily  |  24  years  same  paper,  seeks  bet- 

H4,  Editor  ft  Publisher. _  T*"i‘®?’  n"®  terment.  Box  622,  Editor  ft  Publisher. 

_ ^  ^  a  ww  !  April  1.  Box  413.  Editor  &  Publisher.  _ | _ 

DISPLAY  SALESMAN,  strong  on  lay-  rnuRF^pmsinFlslT  nnr..  FIVE  YEARS  in  press  relations,  writ- 

out.  copy,  ae^ice.  Highly  successful  FOREIGN  CfJ^ESPONDENT  uni^  makeup  of  news  and  sports; 

to  year  rwoH  including  Mies  and  It  i^^  r.  desire  position  with  daily.  Prefer 

management.  Age  46  married,  steble,  F..t  T  .tfn  »P«ris  in  Chart  Area  6  or  2.  J-grad 

lober.  Out  of  advertising  past  few  P^bing  vet,  28.  married,  good  feature  abilities, 

jrmrs,  now  wish  loMte  permanently  AmCTica  plus  Washin^n,  UN  •"  chaj-  595  *  Publisher. 

where  production  will  mean  good  in-  jenging  new  editorial  cmreer  demand-  - - - - — - - 

come,  congenial  surroundings.  Go  any-  ing  knowledgeable  writing  skill.  Pro-  FREE  Lance  medical,  scientific  editing, 
where,  but  interested  only  in  long  ductive  87,  married,  top  references,  New  York  Medical  Drug  Trade  Joum- 
haul.  Available  immediately.  P.  O.  employed  but  valid  reason  change,  als.  MD  with  editorial  experience. 
Box  218.  Phoenix,  Ariiona.  Box  432,  Editor  ft  Publisher.  knowledge  of  scientific  French.  Box 

-  .  606,  Editor  ft  Publisher. 

EXCEPTIONALLY  COMPETENT  FORMER  newspaper  reporter,  now - 

TEAM—Adverti.inir  m.n.wer  .nd  me-  reporter,  short-hand  thrown  in  _ _ 


SITUATIONS  WANTED 


Editorial 


REPORTER:  3  years  Daily  Experi¬ 
ence,  now  in  other  type  job,  wants  to 
return  to  reporting,  single,  31,  car. 
ABJ  degree.  World  War  II  and  Korean 
Vet.  Box  508.  Editor  ft  Publisher. 

REPORTER  wants  news  or  public  re¬ 
lations  job  in  JAPAN.  Photo,  publicity 
experience.  Ex-Army  PIO.  investigator. 
Married ;  36 ;  degree  ;  student  of  Asia. 
Box  514,  Editor  ft  Publisher. 
VERSATILE,  very  hard  working  col¬ 
lege  grad  seeks  beginning  spot  (any¬ 
where).  English  major,  23,  single, 
draft  exempt,  with  car.  Salary  second- 
ary.  Box  537,  Editor  ft  Publisher. 

WON’T  someone  give  beginning  female 
reporter  a  chance?  All  I  want  is  op¬ 
portunity  to  show  what  I  can  do. 
Journalism  school  honor  graduate. 
Especially  good  features  and  aU  types 
of  reporting.  Will  go  anywhere  (ex¬ 
cept  Siberia)  Salary  secondary.  Box 

623.  Editor  ft  Publisher. _ 

YOUNG  Harvard  grad  wants  hard 
work  and  broad  newspaper  experience 
on  small  town,  small  city  daily.  Some 
experience.  Box  5i39,  Editor  ft  Pub¬ 
lisher. 

Mechatdeal 

COMPOSING  ROOM 
SUPERINTENDENT  or  Foreman 
available.  Years  of  experience  with 
broad  knowledge  for  top  production. 
Excellent  personnel  man.  Box  518, 
Editor  ft  Publisher. _ 

MACHINIST 

25  YEARS  experience,  15  years  super¬ 
visory,  Linotype  and  Intertype,  mix¬ 
ers,  quadders,  Mohr  Saws,  all  other 
composing  room  equipment,  also  Stereo 
and  pressroom  repair  and  mainte¬ 
nance.  machine  shop,  lathe,  milling, 
grinding,  gas  and  electric  welding.  Air 
conditioning  plants,  both  heat  and 
cooling  systems.  Mechanical  engineering 
education.  Age  61.  Married,  sober  and 
reliable.  Member  I.T.U.  and  I.A.M. 
Employed  at  present.  Box  544,  Editor 
ft  Publisher. 


TEAM— Advertising  manager  and  me-  inrown  in 

ehanical  superintendent  want  perma-  ’f.ririn*  .  Job  in  New  l^rk  LEGIT  &  PIX 

sent  situation  with  organ^tion  ‘rea.  English  insjor,  82.  married.  Will 

fc  'Suf'  amusement  .dlttr..rl»r  m.1o  p»i 


secreiariai  wotk  leaain?  lo  eaiioriai  - - ’  .  r  .  j  .r  -  * 

or  writing  assignments.  Box  427,  Edi-  »»  critic,  enterteining  daily  amusement 


SUCCESSFUL 


Advertising  Space 


tor  ft  Publisher. 


feature.  Experienced  byliner  metropoli¬ 
tan  New  York  for  years.  Also  trade 


Salesman  on  Daily  and  Sunday  News-  HEAR  THIS  MANHATTAN!  RIT/' 


...A.  IV  X  II I o  HI iv  II I  I  xi IX  I  |s;_,A  West  roasts  Earlv  40s 

papers  and  for  a  magazine  group  ->  •»  vt  coasts,  c^ariy  sus, 

leeks  situation  in  chart  area  8,  4.  or  , 'I"*®'  .®”?’ 

I  to  get  away  from  Northern  Wint-  *‘®"®  *  throw  from  your  desk.  538.  Editor  ft  Publisher. 

eri.  Experience  primarily  in  competi-  P"®,  *®"fj>'‘ _{ _ _ _ 

five  fields — a  successful  record,  family  ®''®i  militap'  editorial,  yet,  26,  B^.,  MANAGING  Editor  10,000  circulation 
Bisn,  educational  background,  in  early  ?{!?“■  '  a""?  ui'tf  ■"tccv**’^-  Box  successful  New  England  daily,  seeks 

thirties,  presently  employed  in  execu-  Ciuitor  a  rnniisner. _  broader  opportunity,  challenging  re¬ 
tire  position  with  a  fine  metropolitan  REPORTER  on  weekly.  100.000  cir-  sponsible  assignment.  Experienced,  now 

organization.  Write  Box  433,  Editor  ft  culation  seeks  switch  to  daily.  Chart  employed,  age  36.  Best  references.  Box 

'^•‘•‘sher.  Area  1  or  2.  Phi  Beta  Kappa.  J-Grad,  511.  Editor  ft  Publisher. _ 

24.  single,  car.  Army  P.  I.  O.  Free  NO  HOTSHOT!  Just  sound  editorial, 
jpj;,  •  I  lance  sales.  Box  418,  Editor  A  Pub-  management  background  on  weekly, 

caizorwit  Usher. _  daily,  wire  service.  Experienced  gen- 

DESK  MAN,  28,  6  years  experience.  REPORTER.  25,  Ivy  League  grad-  eral  assignment,  rewrite,  features. 

Journalism  degree  Married  Box  244  I  •  small  daily  experience.  Will  go  sports  and  camera,  darkroom.  Perma- 
Editor  ft  Publisher.  ’  anywhere.  Box  426,  Editor  ft  Pub-  nent  only.  Box  632,  Editor  ft  Pub- 

_ _ _ _ _ _ - _  i  Usher.  Usher.  _ 

veteran  just  released  from  Service.  POSITION  OVERSEAS  sought  by 
n  1^  Seeks  editorial  position.  Relocate.  Age  porter-wire  Editor.  Two  years  well- 

wui  25.  Box  424.  Editor  ft  Publisher.  rounded  experience._  AB.  28._  veteran, 

•il>  40.000  and  up.  Will  travel  anj^  t  a  w ^ — IZj - married.  Box  504,  Editor  A  Publisher. 

where,  have  experience  all  beata  and  LITERATE,  experienced  newspaperman  wYwrvTivr'T; - ^ 

feature  writins:  plus  camera  knowledire.  wants  assiRnroent  overseas.  All  per-  PKIZE-WINNING  a.ssistant  news  edi- 
Opportunity  more  important  than  sal-  »onal  data  on  request,  ^x  469,  Edi-  daily  ready 

try.  write  box  207.  Editor  A  Publisher,  tor  A  Publisher.  step  up  seeks  permanej^. 

- - —  challenging  position  p.m.  daily  25.000 

CANADIAN  editorial  and  feature-  AMBITIOUS  College  Grad  seeks  start-  size  or  above.  Box  609,  Editor  ft  Pub- 

writer;  excellent  references  and  sam-  ®mall  daily  ANY-  l  Usher. _ _ _  _ 

piss;  seeks  Ontario  paper.  Box  201,  ,V°"f''®.  n«'*,»P»Pe.r  «*P«ri-  i  REPORTER  —  Some  experience  on 

Editor  ft  Publisher.  ence  all  fields,  features,  rewrite,  make-  i  medium  daily.  Know  camera  and  dark- 

- up.  editing.  26.  single,  vet,  J-educs-  |  ^.B..  English  major.  25.  Want 

drama,  amusement,  movie  editor  or  *!°"'  Opportunity  i™.^''tai^  j„lj  „„  daily  with  circulation  of  10,000 

critic.  Several  years  metropolitan  daily  *®‘Wcy-  Bo*  461,  Editor  ft  yp  Anywhere.  Resume  on  request. 

experience.  Available  April  1.  Will  Publisher. _  5^j  ^  Publisher. 

go  anywhere.  Prefer  metropolitan  SPORTSWRITER  ^  newsman:  under  30: 

Iwlity.  Can  double  in  br^  in  radio.  J-GRAD.  24  wngl^  vet.  car.  Successful  Editor.  Reporter.  Columnist; 

TV,  books,  records,  travel  or  straight  year  sportswnter-Deskman  126.000  •  vears  ton  FOREIGN  CORRESPOND- 

»^ri8  ed^r:  15,000  Knows  Europe.  Iron  Curtain. 

249,  Editor  ft  Publisher, _  dai  y.  Accurate.  Fast,  Sharp  ro^.  Mid-East.  Far  East;  Fluent  German. 

AGGRESSIVE  hard-working  vonng  n  “‘‘®'?Si  STAFF.  .  g  j  .  Married :  Excellent  Re- 

auuKESSlVE,  nanl-worKing.  young  Box  126.  Editor  ft  Publisher.  f-rencei  Rot  646  Editor  ft  Publisher 

■lan  wants  all-around  job  on  large  .  „ — = - : - 3 — 3 — j - — —  Terences.  Mox  04B.  aoitor  —  ruDiisner. 

weekly  or  medium  daUy.  Veteran—  ABLE,  Experience  deskman-reporter  VERSATILE  NEWSMAN,  accurate, 
former  Navy  journalist,  marrie,  23.  $80  minimum.  Box  616,  Edi-  nmj  fngt.  seeks  desk  or  re- 

journalism  graduate,  midwest  back-  tor  ft  Publisher. _  porting  spot,  preferably  in  chart  areas 

$round.  Extensive  camera,  darkroom.  BY  Distaff  Reporter-Editor.  Plenty  ex-  1  or  2.  Family  man,  draft-exempt,  have 
•nd  Fairchild  experience.  Will  go  any-  perience.  Easy  disposition.  $126  week  car.  Top  references.  Write  at  once  to 
where.  Available  February  7th.  Box  minimum  start.  Box  525,  Editor  ft  Jack  Freeman,  765  S.  Court  Street. 
429,  Editor  ft  Publisher.  Publisher.  Montgomery,  Alabama. 


job  on  daily  with  circulation  of  10,000 
or  up.  Anywhere.  Resume  on  request. 

Box  541.  Editor  ft  Publisher. _ 

TEN  years  a  newsman ;  under  30 ; 


Photography 

PHOTOGRAPHER  Lab  man  seeks 
permanent  position  in  Midwestern 
daily.  Car,  married.  Box  436,  Editor  ft 
Publisher. 

PHOTOGRAPHER,  single,  27.  Car 
and  equipment,  5  years  experienes. 
Fairchild  expert.  Harvey  Kjar,  912 

Lakeside.  Chieago  40,  Illinois. _ 

NEWS  Photographer.  Age  31.  6% 

years  experience  will  go  anywhere. 
George  Day,  115  Ellis  st.,  Peoria,  111. 

Promotion  Public  Relations 

EDITOR-WRITER-PHOTOGRAPHER. 
17th  year  national  trade  weekly,  seeks 
house  publication  where  he  would  be 
versatile,  working  executive.  Box  219, 
Editor  ft  Publisher. 

HARD  WORKING  City  Editor  seeks 
House  Organ  or  publicity  job.  B.S.  and 
M.S.  in  Public  Relations  plus  9  years 
experience.  40,  Married,  two  children, 
sober,  draft  exempt.  Box  327,  Editor  ft 
Publisher. _ 

,  EXPERIENCED  Public  Relations  eon- 
I  sultant,  publicist.  ex-AP  staffer  wants 
change.  Prefer  South,  Southwest. 
Washington  D.  C.,  but  open  to  offer. 

I  Spanish,  some  French.  State  SDX 
chairman.  Box  443,  Editor  &  Pub- 
I  lisher. 

SEEKING  newspaper  or  Public  Rela¬ 
tions  spot  in  FLORIDA.  Publicity 
experience  and  16  years’  on  metro¬ 
politan  dailies  covers  all  beats,  rw- 
write.  B.A.  Box  456,  Blditor  ft  Pub¬ 
lisher. 

Salesmen 

ADVERTISING  EXECU'nVE  with 
good  across-the-board  knowledge  of 
the  newsp^^r  business  seeks  connec¬ 
tion  with  company  which  can  profit 
from  that  know-how  and  22  years 
advertising  and  sales  experienes. 
Capable  of  meeting  and  dealing  with 
top  men.  Prefer  to  locate  in  Wiscon¬ 
sin  or  nearby  state.  Would  travel. 
Box  464,  Editor  ft  Publisher. 
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Shop  Talk  at  Thirty 


By  Robert  U.  Brown 

In  the  continuing  controversy 
between  the  bar  and  the  press 
over  the  right  of  fair  trial 
and  freedom  of  the  press,  some 
leaders  of  the  American  Bar 
Association  stress  the  “con¬ 
flict”  between  these  rights 
which  must  be  resolved  with¬ 
out  sacrificing  either  one. 

Although  the  ABA  position 
has  many  supporters  in  the 
legal  field,  E  &  P  has  pointed 
out  that  this  view  is  not  truly 
representative  of  all  lawyers. 
Many  lawyers  and  judges  be¬ 
lieve  there  is  no  conflict  be¬ 
tween  these  rights  and  that 
bar  and  press  can  continue  to 
serve  the  people  in  harmony. 
This  is  particularly  true  with 
respect  to  one  aspect  of  the 
controversy,  that  of  court¬ 
room  photography,  to  which 
the  ABA  is  opposed. 

Judge  Walter  B.  Jones,  pre¬ 
siding  judge  of  the  Fifteenth 
Judicial  Circuit  of  Alabama 
and  president  of  the  Alabama 
Bar  Association,  is  one  of  the 
latter.  Judge  Jones  was  the 
gentleman  cited  by  the  Associa¬ 
ted  Press  Managing  Editors 
(E  &  P,  Nov.  27,  page  9)  for 
his  “distinguished  service  in  be¬ 
half  of  a  free  press  in  Ameri¬ 
ca.”  During  the  course  of  the 
vice  trials  in  Phenix  City,  Ala., 
he  dismissed  a  motion  protest¬ 
ing  against  news  coverage  of 
the  proceedings  and  stated 
“freedom  and  liberty  of  the 
press  cannot  be  destroyed  by 
court  rulings.”  He  defended 
the  widespread  publicity  as 
“leg^itimate  items  of  news,  of 
general  public  interest  reciting 
a  part  of  the  hi.story  of  our 
times.” 

Earlier  this  month.  Judge 
Jones  told  the  Alabama  AP 
meeting  in  Mobile  his  views  on 
the  relationship  of  bar  and 
press.  He  believes  in  open  court¬ 
rooms  and  full  press  coverage, 
and  we  feel  sure  his  opinions 
are  shared  by  many  other  lead¬ 
ers  in  the  legal  profession. 

*  *  « 

“It  is  firm  belief  with  me” 
Judge  Jones  began,  “that  two 
of  the  great  institutions  we 
have  in  our  land  today  which 
mean  so  much  to  the  happiness 
and  welfare  of  our  people  are 
the  press  and  the  courts.  So  it 
does  not  all  seem  strange  to  me 
to  link  them  together,  and  to 
think  of  them  as  co-pilots  in 
the  difficult  journey  we  go  to 
maintain  liberty  and  freedom. 

‘The  courts  and  the  press. 


while  performing  distinct  func¬ 
tions  in  separate  ways,  while 
serving  the  people  in  a  different 
manner,  yet  have  in  common 
one  sublime  purpose:  the  pres¬ 
ervation  of  the  freedom  of  our 
people,  and  its  transmission, 
not  only  unimpaired — that’s  not 
sufficient  —  but  strengthened, 
and  made  more  secure  for  com¬ 
ing  generations. 

“Primarily,  the  courts  seek 
to  do  justice  between  man  and 
man  on  the  one  side,  and  be¬ 
tween  man  and  the  State  on 
the  other. 

“The  press,  through  its  mani¬ 
fold  agencies,  seeks  to  let  man 
know  what  his  fellowmen  are 
thinking  and  doing,  so  he  may 
have  knowledge  of  their  actions 
as  a  basis  for  his  interest  in 
their  welfare,  and  his  apprecia¬ 
tion  of  them. 

“So  it  is  well  that  these  two 
great  servants  of  our  people  be 
linked  together. 

“Study  as  you  may  the  page.s 
of  history,  and  you  will  find 
no  greater,  no  more  useful  les¬ 
son  than  that  a  people  who 
have  not  trial  by  jury,  no  in¬ 
dependent  judiciary,  no  courts 
meeting  in  public,  and  a  people 
who  restrict  and  abridge  the 
liberty  of  the  press  live  not  as 
free  and  happy  people,  but 
exist  only  as  slaves  and  bond- 
men  to  their  rulers.” 

*  *  * 

Judge  Jones  related  the 
struggle  for  press  freedom 
from  John  Milton,  Peter  Zen- 
ger,  etc.,  to  the  present  time. 
He  noted,  also,  the  infamous 
“Star  Chamber”  courts  of  three 
centuries  ago,  and  said: 

“If  we  value  our  liberties  in 
this  country,  and  wish  them  to 
endure  for  the  benefit  and 
happiness  of  those  who  are  to 
come  after  us,  we  must  at  all 
times  do  everything  to  keep  the 
proceedings  of  our  courts  pub¬ 
lic.  •* 

“If  we  do  not  wish  courts  of 
the  ‘Star  Chamber,’  or  courts 
like  them,  in  this  country — and 
there  are  voices  from  time  to 
time  urging  secrecy  in  many 
aspects  of  judicial  proceedings, 
and  making  the  specious  claim 
that  secret  proceedings  best 
bring  about  justice — then  let 
us  see  to  it  that  the  two  great 
partners  in  the  administration 
of  justice,  the  courts  and  the 
press,  labor  together,  hand  in 
hand. 

“Let  us  keep  the  doors  of 
our  courts  open,  their  sessions 
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Feb.  3 — California  Nevada  Associated  Press,  annual  meeting. 
Sheraton-Palace  Hotel,  San  Francisco. 

Fob.  3-6— National  Editorial  Association,  annual  mid-winter  con¬ 
vention,  Soreno  Hotel,  St.  Petersburg,  Fla. 

Feb.  4-5 — Texas  Daily  Newspaper  Association,  34th  annual  meet¬ 
ing,  The  Menger  Hotel,  San  Antonio,  Texas. 

Feb.  4-6— California  Newspaper  Publishers  Association,  annual 
convention,  Sheraton  Palace  Hotel,  San  Francisco. 

Feb.  5-6— Mississippi  Valley  Classified  Managers  Association,  an¬ 
nual  meeting.  Hotel  LaSalle,  Chicago. 

Fob.  6-8 — New  York  State  Society  of  Newspaper  Editors,  Hotel 
Syracuse.  Syracuse,  N.  Y. 

Fob,  6-11 — The  Copley  Press,  26th  annual  conference,  Borrego 
Springs,  Calif. 

Feb.  10-13 — Canadian  Managing  Editors'  Conference,  Montreal, 
Que. 

Feb.  1 1 — Chesapeake  Associated  Press  annual  meeting,  Balti¬ 
more,  Md. 

FoL  11-12 — Maryland  Press  Association,  annual  meeting,  Balti¬ 
more,  Md. 

Fob.  11-12 — Northwest  Daily  Press  Association,  36th  annual 
meeting,  Radisson  Hotel,  Minneapolis,  Minn. 

Feb.  14— Associated  Dailies,  meeting.  Hotel  Statler,  Buffalo,  N.  Y, 

Feb.  14-15 — Inland  Daily  Press  Association,  Winter  meeting,  Draka 
Hotel,  Chicago. 

Fob.  14-18 — Seminar  on  municipal  affairs  for  city  editors,  their 
assistants,  and  political  reporters,  Ohio  State  University  School  ol 
Journalism,  Columbus,  Ohio. 

Feb.  14-25 — American  Press  Institute,  newspaper  advertising  semi¬ 
nar,  Columbia  University,  New  York. 

Fob,  15 — New  York  State  Publishers  Association,  35th  winter  con¬ 
vention.  Hotel  Statler,  Buffalo. 

Feb.  18-19 — Newspaper  Advertising  Executives  Association  of  the 
Carolines,  Mid-Winter  meeting,  Columbia  Hotel,  Columbia,  S,  C. 

Feb.  18-19 — Oregon  Press  Conference,  co-sponsored  by  ONPA 
and  University  of  Oregon  School  of  Journalism,  Eugene,  Ore. 

Feb,  18-19 — lAMA-PNPA  Advertising  Conference.  Penn  Harris 
Hotel,  Harrisburg. 

Feb.  18-19 — Newspaper  Advertising  Executives  Association  of  the 
Carolinas,  Mid-Winter  meeting,  Columbia  Hotel,  Columbia,  S.  C. 

Feb.  19 — Nevada  State  Press  Association,  annual  meeting.  Journal¬ 
ism  Building,  University  of  Nevada.  Reno. 

Feb.  20-21 — Midwest  Newspaper  Advertising  Executives'  Associa¬ 
tion,  73rd  semi-annual  meeting.  President  Hotel,  Kansas  City, 
Missouri. 

Feb.  25 — New  Jersey  Press  Association,  Circulation  Clinic, 
Rutgers  University,  New  Brunswick,  N.  J. 

Feb.  25-26— Seminars  for  editorial,  circulation  and  advertising 
personnel,  daily  and  weekly  newspapers.  University  of  Wisconsin 
School  of  Journalism,  Madison,  Wis. 

Feb.  28-March  Ist — New  England  Advertising  Executives  Associ¬ 
ation,  Winter  meeting,  Parker  House,  Boston,  Mass- 


free  to  be  visited  at  all  times 
by  all  persons. 

“Let  us  have  no  secrecy  in 
our  trials,  no  covert  proceed¬ 
ings. 

“Let  justice  be  done  out  in 
the  open  sunlight  where  all 
may  see. 


“Let  judges  and  jurors  hold 
their  trials  in  public  where  all 
are  free  to  come  and  observe 
them  at  work. 

“Let  court  proceedings  be 
without  censorship. 

“Let  judges  respect  the  very 
(Continued  on  page  67) 
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Here's  Where  We  Switched  to  Corona" 


Two  Corona  Cuttings  to  Save  Your  Newsprint 


12  pica  column — 7V4  a44 

Corona’s  shorter  alphabet  length 
helps  save  newsprint  by  giving  the 
optical  equivalent  of  a  letter  a  full 
size  larger,  with  the  space  economy 
of  a  smaller  size.  Wi^  Corona  you 
can  set  more  type  in  less  space  and 
still  give  your  readers  the  benefit 
of  utmost  legibility,  big  open  char¬ 
acters  and  plenty  of  contrast. 

If  you  want  to  stretch  your  news¬ 
print  dollar  and  give  your  readers  a 
welcome  change  at  the  same  time, 
ask  your  Linotype  Production  En¬ 
gineer  about  a  new  Corona  format 
for  top  readability  with  maximum 
newsprint  economy.  Send  today  for 
the  new  Corona  specimen  folder. 


11 '/z  pica  column — 7V4  a52 

Corona’s  shorter  alphabet  length  | 
helps  save  newsprint  by  giving  the  i 
optical  equivalent  of  a  letter  a  full 
size  larger,  with  the  space  economy  I 
of  a  smaller  size.  With  Corona  you  I 
can  set  more  type  in  less  space  and  | 
still  give  your  readers  the  benefit ! 
of  utmost  legibility,  big  open  char- ; 
acters  and  plenty  of  contrast. 

If  you  want  to  stretch  your  news- 1 
print  dollar  and  give  your  readers  a 
welcome  change  at  the  same  time, 
ask  your  Linotype  Production  En¬ 
gineer  about  a  new  Corona  format 
for  top  readability  with  maximum  ! 
newsprint  economy.  Send  today  for  | 
the  new  Corona  specimen  folder.  I 


Linotype's  new  Hydraquadder  saves  time 
and  money  setting  quadded  lines.  Avail¬ 
able  on  new  machines  or  for  installation  on 
Linotypes  in  your  own  plant. 


AfciKiM:  Atlanta,  Boston,  Chicago,  CUvalond,  Dallas, 
Los  Angolas,  Now  York,  San  Francisco 
In  Canada:  Canadian  Linotypo,  Limitod, Toronto,  Ontario 


L  E  A  D  E  R  S  H  I 


THROUGH 

S«t  tti  Linotype  Corona  and  Spartan  familita 


A  switch  to  Corona  will  bring 
your  newsprint  costs  down,  too! 

Corona  will  make  it  possible  to  use  less 
newsprint  without  sacrificing  editorial 
content  or  readability. 

It  appears  as  big  as  other  faces  a  full  point 
larger,  yet  it  fits  more  words  per  column 
inch  than  faces  of  the  same  point  size.  This 
means  your  paper  can  have  greater  legi¬ 
bility  on  either  11^  or  12  pica  columns. 

Compare  the  two  cuttings  of  Corona  with 
your  present  body  face  and  you’ll  see  how 
much  newsprint  Corona  can  save. 

And,  if  you’re  thinking  of  9-point  body 
dress.  Corona  is  your  best  buy  because  of 
its  legibility  and  shorter  alphabet  length. 

Ask  your  Linotype  Production  Engineer 
for  full  details  on  newsprint-saving  Cor¬ 
ona  for  manual  or  tape  operation. 


LINOTYPE 


Marganfhalar  Linotyp*  Company 
29  Ryorson  Stroot,  Brooklyn  5,  N.  Y. 

RESEARCH 


hinted  in  U.  S.  A. 


Let  your  “Pittsburgh  Press  Man 
bring  you  up  to  date 


Your  “Press  Man”  has  a  complete  and  streamlined 
package  of  up-to-the-minute  market  information. 

Even  in  the  last  ten  years,  the  progressive  Pittsburgh 
area  has  developed  and  changed  tremendously.  If  you 
feel  that  any  of  the  statistics  you  have  are  “Old  Hat,” 
call  your  “Press  Man”  or  local  Scripps-Howard  repre¬ 
sentative  now. 

The  very  latest  in  consumer  studies  .  .  .  automotive 
sales  reports  .  .  .  wine  and  liquor  volume  .  .  .  grocery 
surveys  .  .  .  suburban  trends  and  plans  .  .  .  and  other 
valuable  data  will  be  brought  to  you  at  once  on  request. 
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